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Court Upholds 
Anti-Trust Case 
on Pro Football 


League Can Still Control 
Home Game Telecasts But 
Loses Radio Restrictions 
WASHINGTON, Nov. 


trust experts feel that radio and 
tv sports broadcasters 


own in the other. 


The first of these was Federal! ~ 


Judge Alan K. Grim’s decision in 
the district court in Philadelphia 
today, upholding substantial por- 
tions of the Justice Department’s 


anti-trust case against the National | 


Football League. 

The second was Monday’s Su- 
preme Court decision classifying 
baseball as a “sport” rather than 
a “business.” According to attor- 
neys, this classification deals only 
with internal aspects of team op- 
eration, such as employment con- 
tracts, and has not been applied 
to situations where teams are sell- 


ing a “commodity” like broadcast- | 


ing and telecasting rights. 


@ One attorney, a member of the 
staff of the National Assn. of Radio 
& Television Broadcasters, pointed 
out that Judge Grim ruled that the 
sale of football broadcast rights is 
a business under the anti-trust 
laws and was not in any way de- 
terred by Monday’s Supreme Court 
decision. In the Philadelphia 
court’s action the judge made these 
findings: 

1. That because of the unique 
nature of the game and the need 
to equalize the strength of teams, 
it is a “reasonable” restraint for 
members of the National Football 
League to prevent tv stations from 
telecasting games when the home 
team is playing at home. 

2. But those portions of the 
league rules which prevent sta- 
tions from telecasting games when 
the home team is away are an un- 

(Continued on Page 99) 


New Early Morning 
TV Show Bows for 
California Viewers 


Los ANGELES, Nov. 12—A new 
early-morning tv show aimed ex- 
clusively at Californians bows 
on three stations of CBS-TV’s Pa- 
cific Network next Monday. 

The new show, “Panorama Pa- 
cific,” is carried Monday through 
Friday from 7 to 9 a.m., PST. The 
stations included in the hookup 


are KNXT, Hollywood, where the_ 


program will originate; KPIX, San 
Francisco, and KFMB-TV, San 
Diego. 

“Panorama Pacific’ presents a 
variety of program material in- 


cluding newscasts, time and 
weather reports, music, sports 
news, interviews, etc. Participa- 


tions have been signed for Gener- 
al Mills, Lincoln-Mercury, Old 
Dutch cleanser and by Dow Chem- 
ical Co. for Saran Wrap. 


12—Anti- 


gained | 
ground in one of this week’s major | 
anti-trust decisions, and held their | 


4 right ways to start 
your day right! 


necesito ly Halen Rawk sell temceon moras evemecmant 


ar. 
+ Reny Oe oney 


/FOR ‘54—This is one of the four-color 

magazine ads American Bakers Assn. will 

| run on its “Good Breakfast’ program early 

next year. Foote, Cone & Belding is the 
agency (AA, Nov. 9). 


Gillette to Put 


Nearly $500,000 
in Outdoor Drive 


(Picture on Page 8) 
Boston, Nov. 13—Nearly $500,- 
/000 will be spent by the Gil-ette 
Co. on an outdoor campaign for 
Gillette Foamy shave cream in two 
areas and on its razor set in other 
regions. 

This is the first outdoor drive 
for Gillette in 10 years. 

Foamy will be promoted No- 
vember and December in New 
York, Illinois and northern Penn- 
sylvania via 24-sheet poster half 
showings in markets of 10,000 pop- 
ulation and larger. In other parts 
of the country the Super-Speed 
razor and blade combination will 
appear on _ posters. These two 
phases of the campaign will cost 
about $420,000. 

In addition, 25 painted bulletins 
will be used in the New York City 
area, including the largest in the 
city, a 33x142’ structure. 

According to Giliette spokes- 
|men, eight-week trials in test mar- 
kets boomed Foamy to second 
place among 15 pressurized can 
shave creams. Maxon Inc., Detroit, 
is the agency. 


40” Razor Blade Is 
Tested by Reelshav 
in Cleveland Area 


CLEVELAND, Nov. 12—Warner- 

|Hudnut’s new Reelshav division 
‘is testing a razor with a 40” blade 
| here. 
Cleveland’s three dailies, 20- 
_second and 60-second tv spots and 
|60-second radio transcriptions are 
the media. Ruthrauff & Ryan is 
the agency. 

The 40” strip is reeled inside 
a replaceable cartridge. A key 
advances the steel strip to expose 
a new shaving edge. Ease of blade 
changing is emphasized in ad 
copy. 

The razor retails at $5. Refill 
cartridges cost $1.25. 


on Commercial TV 


2 iter in Britain. 


‘on NBC-TV last June during the 


‘Give Me Some Names for Some Checks’... 


Samish Says Biow, Zinneman Lied; 


S Biow-Rosenstiel Meeting Described 


Philip Morris’ Alfred Lyon Introduced Samish to 


Monkeyshines Show | Biow, Later Told Samish Adman Ought to Pay Up 


British Still Cool 


SAN Francisco, Nov. 13—Milton Biow, head of the eighth largest ad- 
| vertising agency in the world, this week was described here as a tim- 
id, frightened man. 

The picture was painted by an “account executive” for Arthur Sam- 
ish, hefty California lobbyist on trial here for alleged evasion of al- 
most $100,000 in income taxes. 

Mr. Samish himself helped paint the picture. 


| Lonpon, Nov. 10—J. Fred Muggs, 
'NBC’s performing chimpanzee, 
|may be interested in learning that 
he is still quite a notorious charac- 


Ever since the chimp appeared | a James J. Rieden, an “associate in the counseling firm of Arthur 


Samish & Associates,” testified he was a witness to an encounter be- 
tween Mr. Biow and Mr. Samish in the lobby of the office building in 
New York where the Biow agency is located (AA, Nov. 2). Mr. Samish 
did not threaten to kill Mr. Biow, despite what Mr. Biow said, accord- 
ing to Mr. Rieden. 

This testimony in federal court here yesterday helped remake the 
Samish trial of paramount interest to the advertising world. 

The case broke wide open two weeks ago. Last week it “fell flat on 


its face.” But this week’s evidence involved such startling news as the 
following: 


'showing of the Coronation film, 
he has become a favorite example 
here of the evils of commercial | 
television (AA, Sept. 14). 
| It appears that Mr. Muggs may 
/never live down this ill-fated per- 
'formance. Most Britons still seem 
ito think that NBC was trying to 
co-star the chimpanzee with 
Queen Elizabeth. 


@ Last Thursday Socialist M. P. 
Christopher Mayhew showed that 
Mr. Muggs remains a mighty po- 
tent weapon in the hands of the 
anti-commercial TV forces. 

A debate was scheduled at the 
famous Oxford Union between Mr. 
Mayhew and Norman Collins, the 
novelist who now heads a com- 
pany which plans to enter com-_| 
mercial telecasting if and when the 
government okays it. 

Before going up to Oxford Mr. 
Mayhew scoured London for four 
hours. He finally found, through 
a theatrical agency, what he was | said testimony of Mr. Biow to that effect merely involved a skirmish 
looking for—a monkey. | in a revolving door. 

Mr. Mayhew took the monkey | 
to Oxford and introduced him—to|e Alfred E. Lyon, chairman of the board of Philip Morris & Co., a 
roars of laughter—as: ‘“Beau- | principal client of the Biow Co., contradicted Mr. Biow’s earlier testi- 
champ, a candidate for Britain’s|mony that Mr. Biow had not met Mr. Samish until 1943 in Arizona. 
first tv baboon.” | Mr. Lyon said it was his own idea that Mr. Biow get the Schenley li- 

| quor account through Mr. Samish, and they met in Florida in 1942. 
s During the debate on commer- | 
cial tv Mr. Mayhew said: |@ Seymour Hesse, Schenley Distillers’ top adman, described the Tucson 

“I have brought this baboon so| meeting between Mr. Biow and Chairman Lewis Rosenstiel of Schen- 
that he may acquire knowledge jey at which the Biow Co. head received the account. And Mr. Hesse 
and information about his future made it clear that Mr. Rosenstiel definitely decides Schenley’s adver- 
career. | tising policy at all times. 

“I want also to introduce him To | 
Mr. Collins with a view to a con-| # Taking the stand in his own defense, Arthur Samish testified that 
tract. he has never included in his tax returns any money contributed for po- 

“This animal is greedy and can litical purposes, no matter what the source. 

(Continued on Page 4) Concerning about $90,000 assertedly paid to him by the Biow agen- 


cy, he said that about $52,000 of 
that amount was used solely for 
political purposes and about $27,- 
000 was used as gifts to relatives 
and associates. 

He then placed the responsibil- 
ity directly on the Biow agency 
for making the checks out to 
payees other than himself. Ac- 
cording to Mr. Samish, Morris 
Zinneman, the Biow Co.’s treas- 
urer, asked Mr. Samish to “give 
me some names for some checks.” 


e Mr. Samish testified that Morris Zinneman, the Biow Co.’s treas- 


urer, had first asked Mr. Samish to “give me some names for some 
checks.” 


e Mr. Samish denied that he had threatened to kill Mr. Biow, and 


Lyon, Hesse Testimony in Q and A Form 


Nearly 5,000 words of the court transcript in the Samish 
case are presented on Pages 82 and 95 of this issue. The ab- 
sorbing testimony reported in question-and-answer form is 
that of Philip Morris’ Chairman Alfred Lyon and of Sey- 
mour Hesse, Schenley Distillers’ ad director. 


Last Minute News Flashes | 
R&R’s Cole Joins SSC4&B in Hollywood 


New York, Nov. 13—John G. Cole, former supervisor of radio and 
television production for Ruthrauff & Ryan, has been appointed assist- 
ant director of the Hollywood office of Sullivan, Stauffer, Colwell & 
Bayles. Jack Van Nostrand is in charge of SSC&B’s West Coast or- 
ganization, which is being expanded to service increasing number of 
tv shows being made in Hollywood. 


Sateway Gives White Magic Account to K&E 


San Francisco, Nov. 13—Newport Soap Co., Oakland, a division 
|of Safeway Stores, has named Kenyon & Eckhardt to handle its White | 
| Magic soap. Buchanan & Co. was the previous agency. 


Nescate, Aunt Jemima Join in Coupon Offer 


New York, Nov. 13—Nescafe and Aunt Jemima pancake mix break 
a coupon promotion with a four-color page in Parade, Nov. 15. A 15¢ 
or 25¢ coupon, depending on the size, is inside every box of Aunt 
Jemima, good toward the purchase of Nescafe instant coffee. Additional 
advertising is scheduled for This Week Magazine, Family Circle and 
Woman’s Day. Price, Robinson & Frank, Chicago, is placing the 
schedule. 


a “I said,” Mr. Samish contin- 
|ued, “‘What about my own 
name?’ He said: ‘I don’t want your 
name. I don’t want to do it that 
way. Don’t even endorse them.’ I 
said: ‘What’s the idea? Why?’ And 
he said, ‘That’s my business.’ ” 
After that, Mr. Samish said, he 
submitted names to Mr. Zinne- 
man. He admitted cashing some 


(Continued on Page 98) 


(Additional News Flashes on Page 99) 
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$150,000,000 Suit 
Hits Broadcasters 


33 Song Writers Sue AM, TV Networks and NARTB 
for Alleged Monopoly; Asks NARTB Dissolution 


New York, Nov. 10—Charging that there is a conspiracy to keep their 
music off the air, 33 leading authors and composers have filed a $150,- 
000,000 anti-trust suit against this country’s major broadcasters and | 
telecasters. | 

The complaint was filed yesterday in the U. S. district court, southern 
district of New York. It asks the dissolution of the National Assn. of 
Radio & Television Broadcasters, which the song writers contend organ- 
ized Broadcast Music Inc. in 1939 
“for the express purpose of cre- | broadcasting subsidiary, Nation- 
ating a music monopoly.” al Broadcasting Co.; American 

Broadcasting-Paramount Theaters; 
® Included among the plaintiffs General Teleradio (Mutual Broad- 
are Arthur Schwartz (“Dancing | casting System); Storer Broad- 
in the Dark”); Ira Gershwin (“I casting Co.; NARTB and BMI and 
Got Rhythm”), Dorothy Fields (“I|its associated companies, BMI 
Can’t Give You Anything But|Canada Ltd., Associated Music 
Love”) and Gian Carlo Menotti; Publishers and Allen Intercollegi- 


(“The Medium’’). The song writ- 


ate Music Inc. 


ers, none of whom has a big hit! Also named as defendants are 
going at the moment, say they are | 27 top executives who have direc- 
acting as a committee, represent- ted the affairs of the foregoing 
ing 3,000 U.S. composers and au- Companies for the past 14 years. 
thors. All the plaintiffs are mem- Among the individuals named are 
bers of the American Society of Brig. Gen. David Sarnoff, RCA- 
Composers, Authors and Publish-| NBC chairman; Frank Folsom, 
ers. Some have also licensed their| RCA president; William S. Paley, 
work through BMI. CBS chairman; Frank Stanton, 
At a press conference John Ja-|CBS president; Adrian Murphy, 
cob Loeb (“Masquerade”), chair- | president of CBS Radio; J. Harold 
man of the committee, explained Ryan of the Storer Broadcasting 
that the song writers consider it C°.; Harold E. Fellows, NARTB 
strange that “these outstanding president, and Carl Haverlin, BMI 
composers who have turned out | President. 
hit after hit now find that their 
new songs rarely get on the air.”| # The complaint charges these de- 
He said that it seemed doubtful fendants with conspiring “(a) 
that they had all lost their talents | through their ownership and con- 
at the same time. trol of radio and television broad- 
casting stations and networks, of 
® Defendants include Columbia|companies which manufacture 
Broadcasting System, its recording | and sell phonograph records and 
and music publishing subsidiaries; of music publishing enterprises; 
Radio Corp. of America and its! (Continued on Page 100) 


Holleb's Grocer Chain in Chicago 
Takes On United Trading Stamp Plan 


Cuicaco, Nov. 12—United Trad- types of retailers have taken on the 
ing Stamp Co. has got a good foot- plan, too. 
hold in Chicago this fall and hopes | 
to make the nation’s second larg- # United is perhaps the second 
est market trading stamp conscious largest trading stamp company in 
within a year or so. the U.S. (Sperry & Hutchinson Co. 

Moreover, United has launched js oldest and biggest). United has 
a new premium service for adver- had notable success in such widely 
tisers which already has some scattered places as Bakersfield, 
manufacturers promoting a coop- Cal.; Florence, S. C.; Caribou, Me. 
erative premium catalog. But this | and Portland, Ore. It has 18 ware- 
should take several years to make | houses around the nation where it 
into a big thing. stocks premiums, and operates 80 

The company’s entry here is|yehicles. 
through Holleb & Co., voluntary; United’s new service to manu- 
chain of more than 600 grocery facturers developed from its oper- 
stores and a wholesaler to 3,500 in | ation of so many widely scattered 
all. About 260 Holleb store own-| warehouses. This plan is a coop- 
ers have begun participating in ‘erative one for non-competing 
United’s stamp plan. In one neigh- manufacturers of foods, appliances 
borhood where Holleb has two _and other products. Clients to date 
stores using the stamps, 14 other | include makers of Rain Drops de- 
'tergent, Saniwax, Admiracion cof- 
prey . | fee and Uncle Ben rice. 


'@ Most of these clients use the 
service to offer a premium catalog, 
each premium obtainable for so 
many coupons contained in or on 
their packages. Coupons are mailed 
to United, which counts them, 
mails the premium, then collects 
from the manufacturers. In this 
way—and in other variations of 
the service—premiums can be sent 
from a nearby warehouse, general- 
ly at a great saving in shipping 
cost. 

| However, this plan requires 
a fair number of cooperating spon- 
sors before it can become success- 
ful. Obviously, no consumer can 


/hope to acquire enough coupons 
SEAFOOD MAMA-—E. L. Morris, executive | trom coffee packages only to get a 


director of the Tuna Research Founde- : i aa. lenuite of 
feed : stead premium n a reasonable length o 

poy oe ag As A tage tong tadbes es | time. Best hope for this plan prob- 
queen of ‘National Tuna Week. (Continued on Page 101) 
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FOR MAGAZINES—National Distillers Prod- 

ucts Corp. has scheduled ads like this in 

‘our colors to promote Old Sunny Brook 

whisky. Lawrence Fertig & Co., New York, 
is the Sunny Brook agency. 


National Distillers 
Sets Magazine Drive 
for Three Whiskies 


New York, Nov. 10—National 
Distillers Products Corp. has lined 
up a heavy magazine schedule for 
its Old Sunny Brook, Hill & Hill 
and Bourbon de Luxe whiskies. 

The schedule for Old Sunny 
Brook includes the American Le- 
gion Magazine, Collier’s, Ebony, 
Fortnight, Life and Look—three 
more than during the current year 
—with a total of 34 insertions. The 
ads are scheduled through Decem- 
ber, 1954. 

Spearheading the 1954 promo- 
tion for Hill & Hill will be full- 
page, full-color ads in The Amer- 
ican Magazine, Argosy, Fortnight, 
Life, Redbook Magazine, True and 
Our World. 


# Bourbon de Luxe during the 
coming year will make a full 
scale entrance into national adver- 
tising, with insertions in Esquire, 
Holiday, Life, Newsweek, The New 
Yorker and Time. All ads will 
help popularize the slogan: ‘Don’t 
Just Ask for Bourbon—Ask for 
Bourbon de Luxe.” 

Consistent newspaper advertis- 
ing in more than 240 markets and 
outdoor boards will give local sup- 
port to the national effort. 

Lawrence Fertig & Co., New 
York, is the agency for all three 
brands. 


Lupton Co. Names Platzman 


Paul Martin Piatzman has been 
named manager of the news and 
feature bureau of John Mather 
Lupton Co., New York. He was 
formerly associate editor of Tex- 
tile Industries. 


Joins Cushman Associates 


Patricia Breen, formerly on the 
editorial staff of the Chicago Daily 
News, has joined the staff of 
Aaron D. Cushman & Associates, 
Chicago public relations consult- 
ant. 


Settle Out of Court 
with Raymond Morgan 
for Six-Figure Sum 


Los ANGELES, Nov. 11—Agency 
President Raymond R. Morgan has 
finally won his precedent-making 
victory over General Foods and 
Benton & Bowles. 

An out-of-court settlement was 
reached last week ending litiga- 
tion involving alleged piracy of 
Mr. Morgan’s Doorbell Ringing 
Plan. This is an integrated sales 
plan originated for and still used 
in the West by J. A. Folger & Co., 
San Francisco coffee house. 

The settlement is believed to 
establish for the first time the 
right of an originator to an inte- 
grated sales plan involving use 
of radio program and commercial. 
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! General Foods and Benton & Bowles 
| Give In on ‘Doorbell Ringing Plan’ 


|is based on a 15-minute radio pro- 

gram. Listeners are told their door 
‘bell may ring during specified 
hours of the day when a “question 
man” may be in the neighborhood. 
They are urged to have the prod- 
uct being promoted on hand so 
they will be eligible for the ques- 
tion of the day, and a prize if it 
is answered correctly. 


® A correct answer entitles the 
housewife to a variety of appli- 
ances ranging from irons to elec- 
tric ranges and washing machines. 
If the “question man” rings a 
doorbell and finds the housewife 
does not have the product, he gives 
her a certificate with which she 
can get the product free at the 
nearest store. 

A given market is covered on 
an area basis. Each day a large 


crew covers the day’s area until 
the prizes have been all given out. 

Robert Temple, executive v.p. 
of the Morgan agency, told AA the 
promotion is a “better method for 
switching brands of products pur- 
chased at a regular rate than any 
other we’ve ever known.” 


Details of the agreement were not 
revealed, but an _ authoritative 
source said it involves payment 
of a six-figure sum to Mr. Mor- 
gan, who is head of the Raymond 
R. Morgan Co. agency. 


s The Doorbell Ringing Plan has 
been used by Folger in eight west- 
ern states since 1948 and later in 
other areas by White King Soap 
Co., Nescafe, Coca-Cola and oth- 
ers. At present it is used by Folger 
and for Louisiana coffee in New 
Orleans. Now that the case here 
has been settled, the Morgan agen- 
cy expects to sell several “good 
prospects” on the plan in other 
market areas. of the plan by saying the plan is 
Alleging piracy of the idea, Mr.| only a lottery and thus not redres- 
Morgan sued GF and Benton & sable legally. The defendants said 
Bowles for damages in 1952. After the plan involves chance in the 
a 19-day trial in which 2,100 pages ‘element of doorbell selection and 
of testimony were taken, a jury otherwise. 
brought in a $750,000 verdict for Further, they asked for retrial 
Mr. Morgan. This was reduced to|last year on the ground that the 
$375,000 when a claim for puni-| plan is not private property in that 
tive damages was withdrawn. A it has been used over and over 
motion for a new trial was denied again, openly and publicly, and 
(AA, Oct. 20, 52) and attorneys thus is common property for any 
for GF and B&B said they in- advertiser to use. 
tended to appeal. Now they will) The Los Angeles superior court 
not. denied the motion for new trial 
The doorbell ringing program last October. 


= When used by other clients, 
through other agencies, Mr. Mor- 
gan has collected royalties on a 
weekly basis—except in the case 
of Benton & Bowles, that is. B&B 
used the plan in Folger’s own ter- 
ritory on behalf of GF’s Maxwell 
House coffee. 

GF and B&B defended their use 


Internal Revenue Department Says It Will 
Double Check Expense Accounts for Abuses 


New York, Nov. 10—Watch' warned, have been instructed to 
your expense accounts. They are check carefully for illegitimate en- 
going to be double checked in the tertainment expenses. 
future by the Internal Revenue 
boys. 's The department will require 

That’s what T. Coleman An-' good documentary evidence of en- 
drews, U. S. Commissioner of In- tertainment expenses, or sufficient 
ternal Revenue, told the New York explanation to enable it to deter- 
State Society of Certified Public mine that the money was spent for 
Accountants here last night. ‘a legitimate business purpose, Mr. 

The government, he said, is go-| Andrews said. 
ing to crack down on business men! The government, however, he 
who abuse expense account deduc- added, has no desire to tell people 
‘tions. Examining agents, he how to spend their money, but it 


Quickest Nut Bread ever 


RECIPE TIE-IN—For the second year, General Mills and the California Walnut — 

Growers Assn. are joining forces in @ recipe campaign, this year promoting nut 

bread made with GM's Bisquick and Diamond walnuts. This color spread is slated 

for Life and similar ods will appear in Better Living, Everywoman’s, Family Circle, 

Sunset Magazine ond Woman's Day. The Bisquick agency is Knox Reeves, Minneap- 
olis, and McConn-Erickson, Son Francisco, handles Diamond advertising. 


cannot permit deductions not pro- 
vided by law. 

On the issuance of tax rulings, 
Mr. Andrews said, the Internal 
Revenue Department has adopted 
the following policy: 

1. To release a great deal more 
information through the commer- 
cial tax services and the press. 


with Bisgwich and 
DIAMOND WALNUTS 


# 2. To simplify rulings with the 
idea of getting more human under- 
standing of them. 

3. To publish more rulings, with 
fewer office rulings and more pub- 
lished rulings. 

4. To reduce costly disputes with 
| taxpayers through decentralization 
which will give greater responsi- 
bility to regional and district per- 
sonnel. 


A special advisory group of law- 

yers and accountants is being 
| formed, Mr. Andrews said, to help 
solve technical and administration 
| problems. 
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SOME OF THE 60—More than 8,000 liquor dealers visited the 
merchandising fair Hiram Walker Inc. held in the LaSalle 
Hotel in Chicago last week. Sixty suppliers to the liquor trade, 
some of whose booths are seen here, exhibited their wares to 
the visitors. At right: Two artists from Foote, Cone & Belding, 


1954 Jayson Ads to 
Have Controversial 
Eyes and Lips Again 


New York, Nov. i2—F. Jacob- 
son & Sons, maker of Jayson and 
Excello shirts, held its annual sales 
meeting this year—by mail. 

When conditions prevented the 
company from calling in its 50- 
odd salesmen for the session, it 
was decided to mail out all the 
facts about Jayson’s upcoming 
promotion program. The problem 
was: How to get the salesmen to 
read up on every aspect of the 
program? 

Here’s how it was solved: 

The company sent the salesmen 
handsome green leatherette filing 
portfolios, each embossed with the 
salesman’s name. The _ portfolio 
files showed magazine ads, dis- 
play material, mailing pieces, 
newspaper mats, suggested pub- 
licity stories for local stores. 


# An instruction sheet pointed out 
that the file ““was created not only 
to present the program to you, but 
also to enable you to present it to 
your retail customers. 

“When you show your line, this 
file can be placed on the sample 
room table alongside your order 
books. As you show your line it 
will be easy for you to show your 
advertising at the same time... 
Everything from Valentine Day 
streamers to display fixtures are 
grouped, so that you now have a 
real working tool to enable you 
to present advertising and mer- 
chandising at one and the same 
time.” 

It was also pointed out that the 
leatherette case “can also be used 
for your personal records for many 
seasons to come.” 


s To make sure every twist and 
turn of the program registered 
with the sales force, the company 
included a questionnaire. The men 


Tire gent my eve nn the man whe wears... 


SHE’S BACK—Jayson shirts, which came up 
with this layout in 1953, has decided to 
use it again next yeor. The only addition 
to what it calls “the Jayson look” is the 
merchandise shown below the signature. 
The first ad stirred a storm about the 
“originality” of the artwork last spring 
(AA, March 16, et seq.). 


| 


| 


of Hiram Walker. 


Hiram Walker's 
Latest ‘Fair’ 
Attracts 8,000 


Cuicaco, Nov. 10—At the expense 
of a half-million dollars, Hiram 
Walker Inc. has pre-empted a 
merchandising idea in its field. 
And it’s well worth the cost, Ross 
Corbit, Walker’s president, be- 
lieves. 

The idea was exhibited here this 
week, literally. It consists of “‘mer- 
chandising fairs” at which sup- 
pliers to the liquor trade show their 
products and sales aids to retail- 
ers, while Walker’s executives sug~ 


were asked to answer 20 questions 
and mail the sheet to New York. 
Each sheet was to go into a box 
and one card would be drawn to 
determine who would get a $90 
Mido wristwatch. The salesmen 
not only filled out the question- 
naire, but they also corrected some 
planned—and inadvertent—errors 
in it. 

Here’s what the 
learned about 
Jayson ad drive: 

The company will use its fa- 
mous and controversial ‘‘eye-and- 
lip” girl (“Who Launched These 
Lonely Eyes and Lips? And Who 
Stole What from Whom, Dear?” 
AA, March 16) again next year, 
in June issues of Esquire and 
Look; a page in Life for Jay-Frost 
shirts; The Saturday Evening Post 
for the super-Whitehall shirt, and 
Good Housekeeping for Redman- 
ized sport shirts. 


salesmen 
the forthcoming 


There will also be a co-op drive 
in which the company will pay) 
50% of all Jayson advertising run) 
by a store, up to 5% of the store’s | 
total net shipments of Jayson mer-_ 
chandise. 

Alfred J. Silberstein, Bert Gold- | 
smith Inc. is the agency. 


gest various ad and sales tech- 
niques. 

The fair here yesterday and to- 
day, in the LaSalle Hotel, attract- 
ed more than 8,000 dealers. Sixty 
suppliers had exhibits, including 
food and soft drink companies and 
makers of ice cubers, air condi- 
tioners, business forms, cash regis- 
ters, store fronts, glassware, etc. 
Thousands of dollars of these 
goods were ordered at the fair— 
from all but one exhibitor, Hiram 
Walker itself. 


s The show is the 47th the distill- 
er has held in the past three years 
in all parts of the U. S. Attendance 
at all the fairs has been high— 
perhaps representing about 90% 
of the liquor trade in each city 
where they’ve been held. The 'rea- 
son is that there’s nothing quite 
like it that dealers can attend in 
this business. 

There are no speeches at the 
fairs, and no formal program. Re- 
tailers come on their own and 
wander about as they please. They 
can spend as much time as they 
wish in front of any exhibit and 
get full details from the person in 
charge, whether it is on sales 
training, retail selling and adver- 
tising or how to make sales-pro- 
ducing window displays. 


® Exhibitors supply their own 
products, but Walker pays all the 
cost of setting up displays, hauling 
the exhibit stands around the 
country, paying the exhibition hal! 
fee and so on. Exhibitors are se- 
lected by the distiller. Its selec- 
tion—made from a long list of ap- 
plicants—is decided almost entire- 
ly by the distiller’s desire to “bring 
together under one roof all the 
latest and most modern selling 
techniques available to the alco- 
holic beverage industry,” as Mr. 
Corbit explained. 

Walker’s own exhibits include a 
miniature cordial distillery, a rep- 
lica of its big Peoria, III., distillery 
and displays indicating advertising 
and selling methods for retailers. 


Test Markets Should Be Used Only as a Last 


NEw York, Nov. 11—“The old- | 
fashioned test market is on the 
way out as the primary method for 
measuring marketing tactics and 
strategy. Testing and measure-| 
ment as a built-in part of full-| 
scale marketing operations, how- | 
ever, is definitely on the way in.” | 

These views were expressed by | 
Samuel G. Barton, president, Mar- 


.|ket Research Corp. of America, 


in a talk before the 45th annual | 
meeting of the Grocery Manufac-' 


'turers of America. 


“The idea of test markets, for 


_ | testing’s sake, is great on paper and. 


|may have worked in the old days 


as a standard practice,” Mr. Bar-| 


ton explained. “Then your com- | 
petitors were kind enough to help 


us maintain normal conditions in 


Resort, Barton Tells Grocery Manufacturers 


more profitable than a dealer deal, 
or while we learned whether sing- 
ing commercials were here to 
Stay.” 


@ While competitors may be just 
as “kind” today, they are smarter, 
better organized, harder working 
and faster moving, Mr. Barton de- 
clared. “‘Normalcy’ is by now a 
figment of statistical expression.” 

Declaring that test markets 
should be used as a last resort, the 
speaker advocated skillful rean- 
alysis of past records which have 
been carefully compiled and ex- 
tensive use of the new technique 
of built-in tests and trials carried 
on in the process of normal, cur- 
rent full-scale operations. 

“In the competitive pressure 


as 


-NNPA Central Meet... 
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Go Help Advertisers, 


Newspaper 


Promotion Men Urged to 
Coordinate Activities 
with Sales, Editorial 


(Pictures on Page 96) 
_ CrHicaco, Nov. 10—Newspapers’ 
|declining share of advertising 


Newspaper Promotion Assn.’s cen- 
tral meeting here this week. 

Speakers were optimistic—but 
added that newspaper promotion 
men must get together with space 
salesmen and editorial brass to 
help advertisers solve marketing 
problems. 

The most radical promotion de- 
vice aired at the two-day meeting 
was put forth by Arthur A. Porter, 
Leo Burnett Co. v.p. and media 
director. He said that if he were 
a promotion manager, he would 
try to devise a way to “bring about 
the same kind of relationship be- 


Men Told 


tions of this kind would serve to 
increase the readership of news- 
paper advertising and help sell 
products,” Mr. Porter said. “It 
could be that a closer relationship 
between the editorial content and 
the advertiser’s product might re- 
sult in presenting newspaper ad- 


the agency on Imperial and Walker's de Luxe, showed retailers budgets and effects of a predicted | vertising in an entirely new and 
how ads are made. In foreground seated is William Chadsey, business slump next year were refreshing light. 
FC&B art director, and in background is layout artist Gene. 


dominant themes at the National | 
McGovern. Looking on is Williom E. Macke, v.p. and ad director | 


|@ Operations of editorial promo- 


|tions were described by Arch 
Ward, Chicago Tribune executive 
\sports editor; Basil Caummisar, 
|Louisville Courier-Journal and 
|Times promotion manager, and 
'Earl Truax Jr., promotion mana- 
‘ger of the St. Paul Dispatch. 

Mr. Ward said that the Tribune 
is able to get outside newspaper 
support for its sports promotions 
by pointing out local promotion 
value of regional Golden Gloves 
‘and similar tournaments. 
| Mr. Caummisar said that the 
Courier-Journal increased its sub- 


tween my newspaper's editorial | scriptions by more than 5,000 by 
content and my advertiser that/|serializing the novel, “The Silver 
broadcasting has been able to ac-| Chalice,” over a 30-day period. 
complish between its program con- | Without a concentrated promotion 
tent, its personalities and the ad-|through carrier-delivered circu- 


vertiser.” 
® He suggested endorsement of) 
advertisers’ products by columnists 
and feature writers, an imitation 
of the personal plug delivered by 
radio and tv stars. He also won-| 
dered aloud if it would be possible 


columns. Mr. Porter qualified his 


experts might tell us that associa- 


suggestion by adding that editorial | 
integrity should not be disturbed. | 
“I have a hunch the readership | thus increasing the intensity of the 


lars, newspaper ads, truck signs 
and radio spots, only 10% of the 
gain would have been registered, 
he said. 


® Mr. Truax related that the Dis- 
patch’s “Plug Horse Derby,” com- 
bining a series of qualifying coun- 


to line up 13-week sponsorship of | ty-fair races for plow horses and 
child care, food and other feature'a final event at the state fair, 


boosted out-of-town circulation 
substantially. Local newspapers 
co-sponsored the county races, 


(Continued on Page 100) 


Use Publicity Right or 


PROVIDENCE, Nov. 11—Predicting 
that 1954 will be a year of hard 
selling, John Sasso, v.p. of G. M. 
Basford Co., stressed the import- 
ance of better integration of all 
sales techniques at a meeting of | 
the Technical Advertising Assn. 
last week. 

Mr. Sasso emphasized the im-| 
portance of integrating advertis- 
ing, sales literature, direct mai! 
and publicity in an over-all sales 
program. 

“Publicity can be integrated into 
a marketing program and not ai 
the expense of the advertising ap- 
propriation. It is suicidal to sell it 
on that basis,” he said. “Publicity 
cannot replace other tools, but it 
can work with them and add to 
their effectiveness. 3 

“But publicity, done well and 
working well with other marketing 
tools, cannot be thrown in for 


_you intend to merchandise it, and 


a test city. They were considerate markets that we are now enjoying 
enough to wait patiently while we |it just isn’t possible to set up the 
learned whether the l¢ sale was (Continued on Page 6) 


free. The 15% umbrella won’t 
‘cover planned publicity. 

|e “If you want to take fullest ad- 
| vantage of this valuable and effec- 
tive communication tool, use it 
right or don’t use it at all. Know 
why you are using it, what you 
expect to gain from it, how you 
intend to move step by step, how 


how it fits into your selling prob- 
lem. 

“The most efficient use of pub- 
licity,”” Mr. Sasso said, “depend: 
first of all on a sound conception 
and realistic appraisal of a com- 
pany’s sales problem and _ sales 
goals. A publicity program must 
have planned objectives fitted to 


specific markets through specific 
media. It must be as carefully 
thought out in advance and im- 
‘plemented step by step as in an 


Not at All, Sasso 


Tells Technical Ad Association Meeting 


advertising program.” 

Discussing how the value of 
publicity can be measured, Mr 
Sasso said, ‘“‘you measure any pro- 
motional job the same way—-vy 
setting up the objectives, plan o. 
action and estimating the de:i.ed 
results. When the campaign is 
over, analyzing how the campaign 
was handled and how well the 
results measured up to the obiec- 
tives will give you the best meas- 
ure possible. 


® “No promotional job,” Mr. Sas- 
so said, “gets overnight results. 
Publicity, like other communica- 


tion techniques, needs time to get 


under way. Just as advertising ef- 
fectiveness moves up geometrical- 
ly over a period of time, so does 
publicity build impact. 

“Measuring column-inches is a 
fallacy. Certain techniques wil! get 
you barrels of clippings but will 
not sell any goods. So don’t be 
fooled. And don’t fall for the 
‘equivalent-space’ versus costs 
nonsense. Sound publicity de- 
mands careful choice of specific 
media in specific fie'ds for a spe- 
cific objective.” 


Teakle to Golf Advertising 


M. C. Teakle Co., San Francis- 
co distributor of Pacific Mercury 
television receivers in Northern 
California, has appointed A. P. 
Golf Advertising, San Francisco, 
to handle its advertising. A re- 
gional campaign using television 
primarily is being planned. 


Beuhler Is Art Director 


Frank Beuhler, formerly with 
Paul Jones & Associates, Los An- 
_geles, has joined Brisacher, Wheel- 
'er & Staff, San Francisco, as an 
|art director. 
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Monkeyshines Show | 


British Still Cool 
on Commercial TV 


(Continued from Page 1) 
only gibber. He is thereiore per- 
fectly qualified to take part in a 
commercial tv program.” 

Beauchamp carried the day. The 


motion before the house—in favor 


ag: airs. is aa ene ee 


‘him not too bad a guy. And he 


Goodman Displays Ltd., met Mr. 
Muggs in New York and found 


returned to London to correct two | 
impressions. 


s First of aM, reported Mr. Good- us 
man, the chimpanzee does a regu- 
lar stint on the program (Dave 
Garroway’s “Today”) and was not 
thrust in purposely at the time of | © 
the Coronation. 


of commercial tv—was defeated, | Secondly, he said, even if you 
305 to 190. | don’t like Mr. Muggs, it’s not fair 


‘to blame advertisers or sponsored | 
s Afterwards Mr. Mayhew told ‘tv for him. Mr. Goodman said the | 


how he drove the monkey up tO/.ponsors of the program really | ;, 
riick aan coe ee hoe jhave nothing to do with MI. PAMELA GAEL, formerly a copywriter and 

4 |Muggs. He was put on by NBC. writer and director of tv shows in the North- 
good taste than J. Fred Muggs. He ‘In fact, Mr. Goodman reported | west, has been named tv and radio pro- 
just sat quietly beside me all the | triumphantly, Mr. Muggs is actu- | duction coordinator on the staff of Adolph 
ally owned by two ex-page boys L. Bloch Advertising Agency, Portland. 


way.” 
But there is still some hope left) .+ h_Re 
Leon Goodman, | 5 


for Mr. Muggs. 
a prominent British advertising | 
man, has just returned from New | Buffalo Forge Boosts Cheyney | 


York where he made plans to set} 


Wright & Sons Boosts Cowie 
James K. Cowie, sales manager 
Charles C. Cheyney, sales man- of William E. Wright & Sons, West 


up a public relations organization since 1949 for Buffalo Forge Co.,|novelty trims and ribbons, has 
| Buffalo, has been promoted to v.p. | been promoted to v.p. in charge of 
head of Leon) in charge of sales. 


for British exporters. 
Mr. Goodman, 


ager since 1945 and a director Warren, Mass., maker of bias tape, 


sales. 


These Western Washington 
Wholesale Druggists Sell 
This Entire Market.... 
NOT JUST PART OF IT! 


WEST COAST WHOLESALE 


DRUG CO. 
Seattle 


NORTHWESTERN DRUG CO. 
Tacoma 


The Seattle Post-Intelligencer has 
the GREATEST SUNDAY CIR. 
CULATION and GREATEST 
MORNING CIRCULATION of 


any newspaper in the state, We also 


offer the most complete merchan- 


Represented Nationally by 


ALL THREE of these leading drug wholesalers 
offer a complete line of nationally advertised 


drug items and pharmaceuticals. This means 


FULL DRUG STORE SERVICE, 


THE SEATTLE POST-INTELLI. 
GENCER also sells this ENTIRE 
MARKET , .. NOT JUST PART 
OF IT! The dark area in the map 
below represents 78% of Washing. 
ton State’s total drug sales, MORE 
THAN 40% of all urban families 

_ throughout this entire area read the 

daily P..I, 


dising department of any newspaper in the state... 
that CAN and WILL give your advertising campaign 
top point-of-purchase merchandising. The P.-I. de- 
livers the most complete single newspaper coverage 


available in the entire state of Washington! 


Me SEATTLE 


HEARST oe 

oe POST-INTELLIGE 
= 

SERVICE : . 
ae ae ee Rees ‘ es ea oo 
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Advertising Age, November 16, 1953 


|Highlights of the Week’s News 


Sensational testimony marks the Samish trial. Milton Biow, head of 
one of the world's largest agencies, is pictured by a witness as a 
ee ee ee ae ee ere 


Gillette to spend nearly $500,000 on outdoor. The razor maker buys its 
first outdoor campaign in 10 years to introduce a new shave cream, 
I GUN UD on oo cones eOEs Heh bs eae seaecnecsecets 
Broadcasters face $150,000,000 suit. Thirty-three name composers al- 
lege that NARTB formed BMI expressly to build a monopoly con- 
OE Re re er a red Cee ee eee meer 
General Foods, Benton & Bowles capitulate. The suit charging idea 
piracy ends with an out-of-court settlement in which the Raymond 
Morgan agency gets a sum reputedly involving six figures ....Page 2 
Advertisers need newspaper help, promotion men hear. Predictions of 
a good year are made at National Newspaper Promotion Assn.’s cen- 
tral meeting, but speakers insist editorial, advertising, promotion co- 
operation is needed 
Test markets are on the way out, in the opinion of Samuel Barton. The 
market research specialist says competitors are too smart to let con- 
ditions remain static during tests 
Chlorodent leaves a bad taste, AA feels. The ad showing a siren spin- 
ning a web for someone’s husband discourages admen who “try to 
stay within the bounds of human decency,” says an editorial. . .Page 12 
Los Angeles police threaten broadcasters. The bluecoats, backed by 
FCC, promise a crackdown if tv pitchmen don’t lay off high pressure 
Pi te IEE Ny 4's 6 0G. 6d Kase eedess 64680 bs 6 ewer Page 34 
Schwegmann still swings, but verbally. Rebuffed in the Supreme Court, 
the price-cutter blasts Fair Trade Council, National Assn. of Retail 
Druggists and A. C. Nielsen Co., in an address to grocery execu- 
tives Page 48 
Does distribution add value? A reader thinks not and tells why in a 
letter on economics arguing the premise of an AA editorial. . .Page 74 
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Advertising Market Place ... .84 Mail Order Clinic ........... 90 
Along Media Path .......... 80 Merchandising Devices ..... 42 
Coming Conventions ........ 62 os re 20, 24, 99 
Creative Man’s Corner ..... 88 Photographic Review ...... 736 
Department Store Sales ..... 94 Production Tips ............ 90 
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PEOPLE IN OAKLAND 
READ THE TRIBUNE 
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...and shop in the 


OAKLAND MARKET 
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ONLY ONE PAPER DOES THE JOB 
IN THE METROPOLITAN OAKLAND 
AREA’S ENTIRELY SEPARATE MARKET 


Oakland.i0e 


Tribune 
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THESE BEST CUSTOMERS 


ARE ALWAYS Ya 


YOUR BEST BUY! / 


The best customers in any market are the families who have 


the higher incomes, exceptional savings and security holdings 


Yv_yvywyYyYY 
WO OS 


—families who can not only afford to buy, but want to buy 


because they are interested in the things that mean better liv- ; 2 
Herald Tribune families own 


more than 450,000 cars — 
3 out of 4 of which were bought new. 


cesigteelae LEO ie ct 


ing. The definition doesn’t end there. These best customers bu 
4 y 


more often...and buy at all price levels. They are the families 


a ee tangs ~— 
~~ 


am 
ge” 


that mean easier, more efficient selling, and greater profits. 


ama! 


agate 


In New York, one newspaper—the Herald Tribune—delivers ‘ 
these best customers. Always the important top segment of the 

market, the Herald Tribune Quality Market today offers even = 
more sales opportunity! It has reached a new peak in pur- 


Herald Tribune families annually buy 
chasing power—Five and A Half Billion Dollars BIG! more than 7,500,000 books of all kinds. 


> a 
7 ag ie 


~ 


The latest facts on this tremendous market are available in 
the new Herald Tribune 1953 Home Study. It proves in detail, 
why Herald Tribune families are the best customers —and 


why they’re your best buy! 


NEW YORK 


; / 
Herald Tribune families attend f 
eta T1 une movies 7,050,000 times per year. f 
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Test Markets Should Be Used Only as a Last 
Resort, Barton Tells Grocery Manufacturers 


(Continued from Page 3) 
pure environment nor to risk the 
time to go through the complete 
and protracted testing of each in- 
dividual marketing action,” Mr. 
Barton said. He presented several 
case history examples to the group. 


® In a keynote speech, GMA pres- 
ident Paul S. Willis declared: “The 


average consumer is eating 13% 


better today than before World 
War II...Today we spend, as a 
nation, about 27% of our after- 
tax income on food. However, if 
we were buying only the types and 
amounts of food per person we 
bought in prewar days, this an- 
nual food basket at today’s prices 
would take only 18% of our in- 
come.” : 

A blast at sales executives who 


25% OF EVERY FOOD DOLLAR, 


IS SPENT IN RESTAURANTS! 4 


~ mea 


—_ 


Are You Selling the Restaurant Industry NOW? 


YOU CAN...AND FOR ALOT LESS THAN YOU 
REALIZE ... Through the Advertising Pages of: 


S$. Wabash Ave. 


TA onisan Keslauvant magazine Cices 3, IMlinois 


speak “double talk” when it comes 
to cooperative advertising was 
leveled by Val S. Bauman, general 


tional Tea Co. 


‘down co-op advertising publicly 
as if it was a disease they were 


merchandising manager for Na- 


| “Too many sales executives talk | 


ashamed of. Yet we find these 
‘same companies with cooperative. 


advertising contracts in our own 


files. You need not be ashamed of. 


cooperative advertising—the lar- 


gest advertisers in the world are) 


among those who have religiously 
“used cooperative advertising. But 
they make a business of it, and 
-every penny is accounted for with 


evidence of performance. There is. 
|nothing wrong with that.” 


s Mr. Bauman said that money 
spent for co-op advertising with- 
out insisting upon performance 
and asking for proof of that per- 
formance is “simply giving a dis- 
count, and cooperative advertising 
is a misnomer.” 


A Supermarket News 


oom ee 
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An aquinite woman (eraring 


an Exquisite Dorm Brassiere) * 


im Jeet coomeang Unites Stowe 


, bye 


Age, November 16, 1953 
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New van to beautiful shin! 


New Voedban Soap cnriched with 7 face Cream (ils 


Vee pay fi ise v0 ins oes 


NICE TOUCH—Several sharp-eyed AA readers reported this evidence of the makeup 


man’s deft hand in the November 


issue of the Ladies’ Home Journal. 


greater promotion behind national 
brands for 1954. Another 35% said 
they planned to support advertised 


survey brands to about the same extent 


presented to the convention repor- | as this year and 6% reported they 
ted that 59% of the country’s su-| will place less stress on these pro- 
permarket operators are planning ducts. 

| A suggestion that all segments | 


Copyright 1936, The New Yorker Magazine, Enc. 


of all magazines they use, 


“It’s not the size, 
it’s the FEROCITY!” * 


“Congratulations, sir. You've hit the jack pot.” 


* New Yorker advertisers frequently enjoy startling response, 
Monsanto Chemical Company's advertising in The New Yorker 
pulled 10% of their replies with only 1, 6% of the total circulation 

Write us for other examples of 

The New Yorker's vitality in our new brochure, "It's not the 

Size, it's the Ferocity". 


NEW YORKER 


No. 25 WEST 4320 STREET 
NEW YORK CITY 


_ready appropriated $10,000 for the | 
|organization expenses of such a)! 


of the food industry concerned 


with the movement of produce, 


from farm to table join together 
in a non-profit food distribution 
foundation, was made by the Su- 
per Market Institute. SMI has al- 


foundation. 


R&R Elects Crollard V.P. 


Jerry Crollard, account execu- 
tive at the Seattle office of Ruth- 


rauff & Ryan, has been elected a| 


v.p. 


Shafer Appoints O’Connor 


Charles O’Connor, formerly in 
the advertising department of 
Southern Pacific Co., has been 
named copy production chief for 
E. W. Shafer Advertising, San 
Francisco. 


Wiley Leaves K&E on Coast 


John Wiley, manager for Ken- 
‘yon & Eckhardt in San Francisco, 
has resigned. An announcement of 
his future plans will be made 
| shortly. 


JUST ASK FOR MARIE: 


fm Call WAbash 2-8655-and ask for 
Mm Marie Maize on your next multi- 
MM graph. mimeograph, addressing. or 
mailing job. ick pick-up and de-, 

accurate work, plenty 
nnel, charges 
ETTER SHOP, 


livery, fast a 
of experienced per: 
always in line. THE 
Inc., 431 S. Dearborn St., Chicago 5 


(Now in our 23rd successful year.) 


constant 


_ demands the utmost skill and 


application of a wide vari- 


ety of techniques: here at WASHINGTON 
every job, big and small, gets the bene- 


fit of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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Youngsters are cautious and competent critics. . . 
weighing, comparing . . . and, finally selecting their 
preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 


in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


National 


Comic 
Group 


Represented by 


Richard A. Feldon & Co., Inc. 


205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO 


PORTLAND 
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Art Directors Club of Chicago Names 
Winners of 21st Annual Competition 


Cuicaco, Nov. 12—Ten medals|Smith, art director, Hans Erni, 
and 40 merit citations were artist, Calkins & Holden, Rand 
awarded by the Art Directors Club McNally & Co., and Walter Reinsel, 
of Chicago last night in its 21st art director, Fred Conway, artist, 
annual competition for advertising N. W. Ayer & Son, Container Corp. 
and editorial art. of America. 

Medal winners are: Andy Arm- Other medal winners are Frank 
strong, designer and artist, Leo Follmer, art director, Dale Maxey, 
Burnett Co., agency, Kellogg’s, ad- artist, Rotarian magazine, producer 
vertiser; S. Neil Fujita, designer and advertiser; Bob Miller and Bill 
Arthur Williams, artist, N. W. Wood, art directors, Jim Carl, pho- 
Ayer & Son, Felt & Tarrant; Paul tographer, N. W. Ayer & Son, 


_————— 


“4 TELLYOUR Gt great r 


| Angeles. 


Caterpillar Co.; LeRoy Winbush, | 
art director, Bertrand Miles, pho- | 
tographer, Johnson Publishing Co., | 
producer and advertiser. 

Medals also were awarded art 
by Scott Park, art director, Chi- 
cago Film Laboratory, artist, 
Needham, Louis & Brorby, S. C. 


'by, Quaker Oats Co.; and Herbert 


Forms Publishers’ Rep Firm 
Aaron D. Viller, formerly on 
the national advertising sales staff 
of the Los Angeles Mirror, has 
formed his own publishers’ rep- 
resentative organization, to 
known as Aaron D. Viller & Asso- 
ciates, at 2555 Granville Ave., Los 


Advertising Age, November 16, 1953 


Now-- rich lather 
@ ata touch 


Johnson & Son; Herbert Bull, art! ,, ~ ‘< 
director, Needham, Louis & Bror- Now Gillette 


Bull, Jim Hicks, artist, Needham,| "4 \ ) shaving cream 
Louis, Household Finance Corp. 4 4 -_ 
ty @i3 i ae 


FIRST IN TEN—Gillette Safety Razor will spend nearly $500,000 this month and 
next in an outdoor drive—its first in over ten years—pushing new Foamy shaving 
cream and Super-Speed razor set. Foamy is getting full-color 24-sheets in New 
England, New York, northern Pennsylvania and Illinois. Super-Speed will be seen 
on boards in all other markets of 10,000 and more population. (Story on Page 1.) 


Two Appoint Fairfax Inc. 


‘CLIENTS ~MIAMI/ | 
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Cone Mills Names Agency Holly Knit Inc., Mt. Holly, N. C., | 
Cone Mills Inc., New /York|manufacturer of knitted fabrics, 
|'maker of cotton textile products,|and Plastic Film Corp., Plainfield, | 


has appointed Dowd, Redfield &|Conn., have appointed Fairfax 
Johnstone, New York, to handle|Inc., New York, as their agency. 


its advertising, effective Jan. 1.|Neither company has been an ac- | 
Robert Winternitz Advertising, |tive advertiser recently. Business | 
|New York, is the present agency. publications will be used. 
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Is Your Sunday Supplement Advertising 
Missing This Two Billion Dollar Market? 


All the national Sunday supplements put to- 
gether can’t begin to cover this rich Nebraska 
and Western Iowa market. This Week Maga- 
zine offers only 6.3% coverage. American 
Weekly only 2% coverage . . . and Parade less 
than 1%. 


No wonder many regular supplement adver- 
tisers are scheduling the World-Herald maga- 
zine to insure coverage in this two billion dol- 
lar market of one and one-half million people. 
Evidence of their success is the fact that they 
renew their contracts year after year. 


Tailored to the tastes and preferences of 
Midwest readers, the Sunday World-Herald 
Magazine goes into three out of five homes in 
this prosperous 103 county market. This is 
coverage that can do a shirt-sleeve selling job. 
Put it to work for you! Contact O’Mara & 
Ormsbee or write us today for detailed in- 


formation. 


FULL COLOR AVAILABLE 
The Sunday World-Herald Magazine offers 
excellent four-color letterpress reproduction 
in page, three-fifths page and half page units. 


250,832 Daily 258,372 Sunday 
O'MARA & ORMSBEE, National Representatives 


Publisher's Statement for March 31, 1953 


New York * Chicago * Detroit * Los Angeles * San Francisc> 
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Bakelite Launches 
Retail Program to 
‘Merchandise Krene 


NEw York, Nov. 12—Retail 
| Stores in 50 key markets have been 
invited to participate in an ex- 
tensive merchandising campaign to 
promote the sale of products made 
of Krene, described as a “calen- 
dered, plasticized vinyl film and 
sheeting.” The product is made by 
Bakelite Co., New York, a division 
of Union Carbide & Carbon Corp. 

Consumer advertising, currently 
running in Better Homes & Gar- 
dens, Good Housekeeping, House 
Beautiful, Life, the New York 
Times Magazine and The Saturday 
Evening Post, is planned to 
acquaint shoppers with a newly- 
designed identification tag, which 
manufacturers are encouraged to 
attach to products made of Krene 
(AA, Aug. 10). . 

Bakelite is also running a series 
of merchandising advertisements 
in other consumer publications, 
featuring the actual products in 
which this material is used. An ex- 
tensive trade paper schedule is 
being directed at retail store per- 
sonnel. J. M. Mathes Inc., New 
York, is the agency. 


a The company has also engaged 
the services of Pokrass & Gauss, 
New York retail merchandising 
and sales promotion counselor, to 
contact the key retail stores and 
to work directly with retail store 
management. Three special repre- 
sentatives are currently touring 
the country, presenting the Krene 
program to management execu- 
tives and buyers in each area. 

Special promotion kits, contain- 
ing such merchandising aids as 
lists of products made of Krene; 
ideas for newspaper ads, radio 
spots, and store displays, are be- 
ing supplied to buyers and to sales 
and promotional personnel of the 
stores. A 15-minute slide film, pre- 
senting the program and outlining 
methods for increasing sales, is 
shown to sales people in each store 
contacted. 

Krene, according to its manu- 
facturer, is currently used in the 
production of such items as shower 
|curtains, raincoats, closet acces- 
|sories, inflatables, nursery items 
‘and luggage. 


Keplinger Heads Hercules 

John C. Keplinger has been 
‘elected president of Hercules 
Motor Corp., Canton, O., maker of 
'gasoline and diesel engines. He 
/succeeds Charles Balough, who be- 
‘comes board chairman. Mr. Kep- 
‘linger joined Hercules in 1926 as 
|sales manager. He was named v.p. 
lin charge of sales in 1931 and 
elected a director and executive 
v.p. in 1948. 


‘Life’ Promotes Markward 

| Henry W. Markward, a member 
of Life’s sales staff for 16 years, 
‘has been named advertising sales 
manager for the magazine in San 
Francisco. He will succeed Lee 
|Heffner, who is returning to the 
New York office for a special sales 
assignment. Mr. Markward’s ap- 


@ pointment is effective Jan. 1. 
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CRITERION offers a new type of service 


Now after four years of intensive research, Criterion 
offers a NEW service to advertisers to meet the 
problems in today's most critical business area— 
the marketing center. It is here that manufacturers 
are fighting to hold dwindling shelf space, striving 
to overcome private label favoritism, struggling to 
offset the steady increase in brand switching. 


Today 75% of all grocery volume is done in 
25% of the stores. The NEW Criterion service offers 
you concentrated showings around these high vol- 
ume outlets. Now you can get more intensive cov- 
erage in the volume producing areas at a saving 
of 30% in advertising dollars. 


Here is a plan that will carry the strongest kind 
of color campaign right into the shopping area. 
This NEW Criterion plan offers you unlimited pos- 
sibilities to... 


Criterion Service 


CRITERION ADVERTISING COMPANY, INC. 


NEW YORK CHICAGO BOSTON 

122 East 42nd Street 
New York 17, New York 
OXford 7-2656 SUperior 7-5757 


612 North Michigan Ave. 
Chicago 11, Illinois 


216 Tremont Street 
Boston 16, Mass. 
HUbbard 2-1057 MArket 8-1900 


for covering HIGH VOLUME GROCERY AREAS 


1 Gain a competitive advantage in the point-of- 
sale zone. 

2 Switch shoppers to your brand. 

3 Merchandise specific promotions and deals. 

4 Get an increased share of the growing impulse 
market. 

5 Lessen out-of-stock losses and gain trade support 
by influencing the dealer with your advertising. 

6 Make all your other advertising more effective 
by hard hitting follow-through right in the point- 
of-sale zone. 


Let us show you our high volume research maps 
available in all major markets. Criterion can help 
you influence more shoppers today by concentrat- 
ing your efforts in these profitable areas. All adver- 
tising reaches people, but Criterion reaches shop- 


ping people. 


SAN FRANCISCO 
1095 Market Street 
San Francisco, Calif. 
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...out of the 
A Upper Midwest 


comes a business 
story so exciting 
we made a 
movie of it! 
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North Dakota 


South Dakota 


EXCITING THINGS are happening in this great 224- 
county market area called the Upper Midwest. 
Already wealthy in people and resources, it’s now 
entering an era of new prosperity. 


Oil, for example, is now flowing from more than 
225 wells in North Dakota’s Williston Basin, Amer- 
ica’s newest major oil province, which promises 
250,000 barrels a day by 1960. Refineries and pipe- 
lines are already under construction. 


Then, under Minnesota’s lake-dappled North- 
land lies taconite, the miracle rock that’s adding 
another century of production to the state’s iron 
ranges, sources of two-thirds of the nation’s ore. 
Mining companies, already processing this low- 


“New Wealth 
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Minnesota 


* Minneapolis 


of Hiawatha” 


grade ore, plan to invest a billion dollars in its future. 


Over in the Dakotas, the magic brown coal called 
lignite can make possible whole new industries— 
from gasoline to plastics, from nylon to fertilizer. 
Lignite could add 300 years to America’s reserve of 
solid fuel . .. and there are 600 billion tons of it in 
North Dakota alone! 


So big it spills over out of the Upper Midwest 
into other states is the mammoth 15-billion dollar 
Missouri Basin project —bringing benefits of water 
conservation, flood control, irrigation, power to a 
10-state area. Shown at left is the $300 million 
Garrison Dam in North Dakota —an integral part 
of the project. 
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NOTE TO ADVERTISERS: 


This month, the movie “New Wealth in the Land of 
Hiawatha’”’ is being presented to special groups of interested 
businessmen in major markets throughout the country. The 
26-minute, full-color film tells the story of the tremendous 
new developments now underway in America’s Upper Mid- 
west. 

It tells the dramatic stories of taconite . . . lignite . . . oil 
in the Williston Basin . . . the Missouri Basin project. Too, 
it tells of diversification, in industry and agriculture, which 
is the key-note of the area’s prosperity. Upper Midwest 
states rank among the top five in the production of 17 major 


Now only 4 cities in the United States (New York, Chicago, Los Angeles and Philadelphia) 


farm products...in Minnesota alone industrial employ- 
ment has been increasing at twice the national rate! 

This combination of new developments in natural re- 
sources and the already rich economy makes for economic 
stability, inspires business confidence. For example: Pru- 
dential Life Insurance Co. is constructing its new $8,000,000 
North Central Home Office building in Minneapolis. 

If you are interested in seeing this picture of 
America’s newest high-potential market, write to the 
National Advertising Department, Minneapolis 
Star and Tribune, Minneapolis, Minnesota. 


have Sunday newspapers with larger circulations than the Minneapolis Sunday Tribune 


Minneapolis Star and Tribune 


EVENING MORNING and SUNDAY 


620,000 SUNDAY :- 


485,000 DAILY 


JOHN COWLES, President 
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Chlorodent Spins a Web of Nonsense 


In last week’s issue of Life, and perhaps in other magazines, Lever 
Bros. Co. published a full-page ad for Chlicrodent toothpaste which 
in our opinion is every bit as bad a breach of good taste as the ill- 
starred television manufacturers’ campaign of unpleasant memory. 

The ad shows a kind of medium-bold siren lurking behind a web, 
ready to pounce on some poor gal’s husband, and the copy spells out 
the “problem” in no uncertain terms. 

A good big headline proclaims: “There’s another woman waiting 
for every man—and she’s too smart to have ‘morning mouth.’” And 
the caption under the photo itself says: “No wife wants her husband 
to carry the memory of her morning breath to work with him. The 
attractive women he meets during the day don’t have it.” 

The first paragraph of the text gets slightly more modest and be- 
lievable. “We're not saying that if wives simply use Chlorodent their 
husbands will never look at a pretty girl,” it explains, with girl-to- 
girl frankness. “But we do know if you use Chlorodent, your good- 
bye kiss works for, not against you.” 

Not so many weeks ago, we took off, in this column, with a tirade 
against the American Dental Assn. and its denunciation of dentifrice 
advertising. If we had seen the Chlorodent ad at that time, it is 
extremely doubtful that the original editorial would have been 
written. 

This is the sort of advertising that is extremely discouraging to 
all advertising men who try to stay within the bounds of human 
decency and who believe, sincerely, that there are enough forces for 
good in the business to permit self-regulation to work. 

It is the sort of thing that leads to demands for an advertising czar 
of some kind, who would clear all advertising in advance for good 
taste, public policy, etc., in much the same way that the motion 
picture industry operates. 

ADVERTISING AcE has always opposed the notion of any kind of 
censorship for advertising, based on the czar concept or any other, 
and we still do. But it is difficult to argue against the censorship 
concept when the canons of good taste are publicly violated, as 
they are in the advertisement we are discussing. 


Let's Get Our Heads Up in the Air 


Although it doesn’t happen very often any more, people still berate 
ADVERTISING AGE occasionally for printing news stories about speeches 
or actions by individuals or organizations which take a crack at 
advertising, or at national brands, or voice a point of view which 
is unpopular in the advertising world. 

Just last week one reader wanted to know “why AA would lend 
its support” to an attack on national brands voiced at an important 
industry meeting. We told the reader that AA did not “lend its sup- 
port” to the attack; on the contrary, we denounced it editorially. But 
we did report the news of the attack, quite fully, in our news columns. 

For this we offer no apology. None is called for. We would, indeed, 
feel that we should apologize to our readers if we did not report such 
attacks fully and accurately. Our function—and that of any business 
publication worth its salt—is to inform its readers of what is going 
on that affects them, or might affect them. And certainly part of 
that function is to report the bad things that are being said, as well 
as the good things. 

If the news columns of AA included only pleasant stories, telling 
how advertising is wonderful, how it always adds up to commercial 
success, and how everyone uses it carefully and well, and all seg- 
ments of the population love it dearly, we would not only be distort- 
ing the facts but we would be performing a serious disservice to 
business and industry by presenting a misleading picture. 

Presenting accurate information—whether it happens to mirror 
your viewpoint or ours or not—is our first duty to our readers. 


“Cy Bernetics? Is he the new copywriter on that business machine account?” 


What They’re Saying 


One Part Show Business 


day is that it lacks the class of a 
race horse, or the stylish quality 
of a jet plane. With a few notable 
exceptions television consists 


heavy-handed 
tertainment. The curse of televi- 


of one part show business and 


ous rates, dollar volume discounts 
and annual rebates, 15% commis- 
sion, favorable adjacencies, unique 
opportunities and double spotting. 

And to carry this a step further, 
these nine parts are nothing but a 
carryover from the days of radio. 
Nothing new has happened to this 
business under the bright sun- 
shine of television. Too many sta- 
tion owners spend too much time 
fishing and too little time on tele- 
vision. Too many station mana- 
gers, compensated as they are in 
proportion to their station’s an- 
nual revenue, are offered no in- 
centive to invent new ways of 
doing their jobs.... 

Now let me turn to another field 
of television—namely, the com- 
mercial. Must it always be 20 sec- 
onds between programs, one min- 
ute each at the opening, middle 
and close of programs, sponsor- 
\ship of time segments, weather 
|reports and station identifications? 
‘Is there no other way? Must it 
-always be an announcer speaking 
|with counterfeit enthusiasm and 
|artificial buoyancy about his prod- 
uct? 

Are there not ways to describe 
‘everyday household appliances or 
‘products in the most convincing 
‘words of all, the everyday lan- 
‘guage which one neighbor might 
use to another? Must the adver- 
tising be so completely out of key 
| with the balance of a program that 
the best one can say of it is that 
the audience has come to tolerate 
it and nothing more? And most 
of all, are not the standardized 
modes of selling advertising on 
television the greatest deterrent 
to inventiveness in the favorable 
presentation of the products them- 
selves? I think it would put some 
zest into the lives of you who are 
salesmen to be able to go out with 
a portfolio that includes some- 
thing besides the cut-and-dried 
20-second, 60-second, and service 
announcement kind of wares. I 
\should think it would be refresh- 


nine parts of rate cards, contigu- | much favorable comment as pos- 


of second-rate, bargain-basement, | 
imitations of en-| 


ing to know that, in addition to 


The trouble with television to- | Class A, B, and C time, you were 


suddenly able to sell Class X time 
—a class which up until now no 
one had ever thought of. 


—Robert Saudek, director of radio-tv 
workshop of Ford Foundation, before 
Pulse Inc. luncheon in New York. 


Word of Mouth Advertising 


sion in 1953 is that it is made up_ 


We have just read about a com- 
pany which decided to promote as 


sible in its home community. Being 
good advertisers, they went first 


|to the conversational experts—they 
|held open house for all the bar- 


bers of the town. Ridiculous? Not 
at all! They are important influ- 
encers of public opinion in any 
community. The same _ goes for 
beauticians, service station attend- 
ants and a lot of other people in 


service industries. 


—~—The Long View, published by 
W. E. Long Co., Chicago. 


Client Interference 

Said a New York copywriter, 
“You just don’t control clients. I 
do my writing at night, often 
spend three to four hours on one 
piece of copy. It takes a client 30 
seconds to change everything.” 

The poet’s lament is plaintive, 
but a copywriter is in danger of 
becoming a prisoner of his own 
ideas if he grows too susceptible in 
face of criticism. In the long run a 
too easily controlled client might 
be more prejudicial than a hard 
boiled one. 


—Facts & Comments, published by 
International Advertising Service, 
Buenos Aires. 


She Can Be Choosy 

Although a buyer’s market has 
arrived, this does not mean the 
end of good business. It simply 
means that the customer has a 
chance to be more choosey. She 
has to be given more and better 
reasons to buy one brand instead 
of another. 

—Alex M. Lewyt, president, Lewyt 

Corp., speaking at a meeting of 


Rhode Island retai! salesmen in Prov- 
idence. 


Beats Kinsey Figure 

The Kinsey report has indicated 
that one wife out of four is un- 
faithful to her husband. But mar- 
ket research has shown that four 
housewives out of six are faithful 


to Batchelors! 
—Lt. Col. Maurice W. Batchelor, 
chairman of Batchelors Peas Ltd., 
speaking to the annual Advertising 
Clubs conference, Harrogate, England. 


Advertising Age, November 16, 1953 


Rough Proofs 


Gladys the beautiful receptionist 
says she sees that laminated bats 
can be used next year, but she 
thought that’s what the Yankees 
had been laminating the Dodgers 
with the past few seasons. 


Walter C. Plummer says the 
way to increased sales and profits 
is the quart beer bottle, but the 
Storz Brewing Co. is now offering 
eight-ounce beer cans to women 
interested in a more lady-like swig. 


“Skill in the application of mar- 
keting research is vital,’’ says Art 
Nielsen, who probably thinks dust 
shouldn’t be allowed to accumu- 
late on research reports or sales- 
men’s shoes. 


Ads motivate sales, says David 
Bascom, but people won’t admit it. 

When it comes to advertising, 
everybody wants to be regarded 
as a rugged individualist. 


Expected hefty Christmas sales 
depend partly on how aggressive 
retailers are, and also on how much 
snow the weather man is willing 
to provide for Santa’s sleigh. 


Onward-and-upward note, spon- 
sored by Time: 

The number of upper income 
households is growing at a much 
faster rate than the population at 
large. 


Parents’ Magazine admits it has 
some circulation among unmarried 
women. They are probably the 
ones still cultivating their hope 
chests. 


Some rating services are now 
putting “Dragnet” in first place in 
televiewing popularity, but there 
are still over 15,000,000 families 
who say, “I Love Lucy.” 


Crowell-Collier reports that car 
owners believe that roads and 
highways are inadequate, a pallid 
adjective which most motorists feel 
is likewise inadequate. 


A midwestern agency is revers- 
ing its field completely by offering 
a job to a former account executive 
or agency principal who has re- 
cently retired. 


The news story says that insur- 
ance president Parkinson won’t re- 
sign, but will simply retire. That 
seems a most equitable way of 
handling the matter. 


© 
Gorden Dakins says retail mer- 


chants will have to adopt better 
selling techniques to maintain vol- 


ume. 
| Such as waiting on customers 
_who come into the store ready and 
able to buy? 


Copy Cus. 
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e 5* Dimension’ 


RAISES THE EARNINGS OF ADVERTISING DOLLARS IN 


ELAWARE VALLEY, U.°.A. 


THE GREATER PHILADELPHIA MARKET 


he Philadelphia Mnquirer 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Penobscot Bidg., Detroit, Woodword 5-7260. West Coast Representotives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Gorfleld 1-7946 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 


POPULATION phitladel- 


phia area, over 4,500,000 persons 


RETAIL SALES phitladel- 


phia area, over 4 billion dollars 
yearly 


MANUFACTURING 


Delaware Valley is World's Great- 
est Industrial Area 


STABILITY Diversified indus- 


try means steady employment, 
fewer fluctuations in labor force 
... always a sure market 


THE GROWTH FACTOR 


Capacity and potential for dynamic 
expansion 


A mammoth market opportunity shapes up in 
Delaware Valley’s first four dimensions alone. 
Here today, industry invests a record $1% billion 
in expansion. Bigger incomes boost better living 
for 1% million families. Here tomorrow, the ‘5th 
Dimension” —the growth factor— promises higher 
sales curves at even lower advertising cost. With 
its dominant influence on progress all over 
Delaware Valley, THE PHILADELPHIA INQUIRER 
raises returns on advertising dollars for the 


Valley’s most successful advertisers. 


The Voice of Delaware Valley, U.S.A. 
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1 Aforce no national advertiser | ¢ 


2 


New 


oon IMPORTANT as national advertising media may be to your over-all 
ie sales strategy, the facts show that national media do not deliver the 
coverage and penetration you should have in the multi-billion dollar 
Chicago and midwest market. In view of the huge volume of sales 
and the powerful brand competition here, the deficiency is too im- 
portant to ignore. 

All picture magazines combined, for example, miss better than 
66% of the women and 59% of the men in the huge metropolitan 
Chicago audience of the Chicago Sunday Tribune. More than 79% 
of the women and 72% of the men in this audience read no general 
magazines. Nearly half of the women read no women’s service 
magazines.* 


im THIS ISSUE 
They Rescwe 


MISSING 
by Norma Lee Brownie’ 
—_ 


Chicago Tribune Magazine delivers top coverage! 


No medium of any kind approaches Sunday Tribune family coverage 
in Chicago and the midwest: 64% of all the families in Chicago... . 
48% of all those in 840 cities and towns of 1,000 or more popu- 
lation. 

Combining this intensive coverage with a dynamic, new editorial 
formula, the great new Chicago Tribune Magazine achieves an un- 
precedented depth of penetration in America’s second largest market. 

‘The Chicago Tribune Magazine is edited with an intimate under- 
standing of today’s changed reading tastes in the midwest. Its power- 
ful reader attractions have a universal appeal that makes advertising 
in this medium more effective at all income and social levels. 


More buying action, more selling action! 


Your advertising in the Chicago Tribune Magazine reaches the 
consumers whose buying action attracts to the Tribune the largest 
advertising investment placed in any newspaper in the world. In no 
other medium does your advertising get such ready support from 
Chicagoland retailers who place more of their own promotion funds 
in the Tribune than in all other Chicago newspapers combined. 


If you want to strengthen your consumer franchise in Chicago and 
the midwest next year, the hard-hitting new Chicago Tribune Mag- 
nly sa¢ azine is uniquely equipped to help you. Get the full story from a 
: Tribune representative today. 
For only 14 cents per family, Yne *Source: 1952 Chicago Tribune Consumer Panel 
can buy 52 full pages in color 1 the 


Chicago Tribune Magazine. _— 
for color or monotone rotogravu 
are the lowest of any leading mag 


azine or Chicago Sunday supple- 
ment. | 


THE WORLD'S GREATEST NEWSPAPER 


ADVERTISING SALES REPRESENTATIVES 


Chicago New York City Detroit San Francisco Los Angeles 
A. W. Dreier E. P. Struhsacker W. E. Bates Fitzpatrick & Chamberlin ‘Fitzpatrick & Chamberlin 
1333 Tribune Tower 220 E. 42nd St. Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Blvd. 


MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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an afford to ignore in 1994! 


YL Iatane Magacine 


4 reasons why the Chicago Tribune Magazine 
delivers a more responsive audience... 


In tune 
with social 
and economic 
changes! 


Keyed to 
the pattern of 
Sunday 
living! 


THE Chicago Tribune Magazine meets the editorial chal- 
lenge of today’s Sunday audience—people whose interests 
and living and reading habits have changed radically in 
recent years. 

The advance in standards of living has broadened greatly 
the average family’s horizon, Readers of the Chicago Trib- 
une Magazine are responsive because they find in its pages 
rich satisfaction of their new interests. 

Because people live differently on Sunday, they respond 
more readily to ideas keyed to Sunday thought and be- 
havior. The editorial content of the Chicago Tribune Mag- 
azine follows closely the pattern and tempo of Sunday 
living in the midwest. 

- Next to themselves and their families, nothing interests 


3 big departments 


in one great magazine! Yk 


Edited for 
participation 
by 
readers! 


Midwest 
in appeal 
and 
character! 


people more than their own neighborhood, town or region. 
Thus, the Chicago Tribune Magazine’s midwest character 
and point of view result in a strong, personal attraction 
for midwest readers. 

This attraction is heightened by the dynamic editorial 
technique of reader participation—the stimulating approach 
that enables readers to project themselves into each situa- 
tion presented and become emot onally involved in it. 

Designed for maximum appeal to today's midwest reader, 
the Chicago Tribune Magazine offers advertisers a selling 
vehicle with unequalled penetration of this important 
market. 

It is the medium best able to help you capitalize your 
sales opportunities here in 1954, 


PICTURE SECTION—The world in pictures. ..news- 


worthy, dramatic, curious and amusing photos pre- 


sented singly and in sequence. ; 


interest. 


purchases are decided. 


FEATURE SECTION— Absorbing real-life stories and 


fiction of high local appeal deliver exceptional reader 


FAMILY LIVING SECTION—Newest ideas for better 


family living...edited for the day on which family 
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- ONLY home-owned newspaper 


ge 
al 


you get 


Sales Action 


~ in the Oregon Country 


- when you use Portland’s 


Get all the facts from 


O'MARA & ORMSBEE, Inc. 


Z 


the JOURNAL 


Member Metropolitan Comic & Pacific Sundoy Magazine Grovos 


Servel Promotes Two 


John F. Zubrod, assistant sales 
manager of the electric refrigera- 
tion division of Servel Inc., Evans- 


ville, Ind., has been promoted to) 


product manager of the division, 


a new post. J. N. Schnur, assistant | 


‘to the sales manager. has been 
‘named to succeed Mr. Zubrod. 


Metal Products to R&R 


The Chicago office of Ruthrauff | 
_& Ryan has been named to handle | 


the advertising of the newly 
formed powdered metal products 
|division of Yale & Towne Mfg. Co. 
The division’s plants are in Frank- 
lin Park, Ill., and Bethel, Conn. 


Appoints Petesch, Hecht 


Cyclone Blow Pipe Co., Chicago | 


-manufacturer of industrial venti- 
lating systems, has appointed Pe- 
tesch, Hecht & O’Connor, Chicago, 
to direct its advertising. Previous- 
‘ly, the company was a direct ad- 
| vertiser. 


EXECUTIVES AGREE... 


PRINTERS... 


. Hammermill's GN Bond papers | 


are now better than ever ! 


a LUXURIOUS Cockletone Bond is a 


handsome letterhead paper 
which, with thousands of 
users, has proved itself ‘‘more 
for the money.”’ Hammermill 
skill has made it moderate in 
cost, yet it is a paper that will 
lend prestige and quiet dig- 
nity to all of your business 
correspondence. 


w 


PENT TR ae Wee hy Co ee: 


oq VERSATILE Hammermill Bond is 


w 


now available in a brilliant 
blue-white, plus twelve popu- 
lar colors, with greater snap 
and crackle, increased bulk 
and strength. Consistently 
fine in quality, it is the paper 
most widely used in America 
for letterheads and efficient 
business forms. 


v 


GREATER ALL-ROUND value and versatility are now available 
to you in these 4 well-known bond papers by Hammermill. 
With striking new improvements they now, more than ever, 
represent standards of bond-paper quality. Your own printer 
can help you choose among them to find just the paper you 
need for a distinctive letterhead . . . a sales-winning mailing 
piece . . . or a work-saving printed form. For samples of these 
famous bonds write on your business letterhead for the 
“4 Bonds” sample book to Hammermill Paper Company, 
1459 East Lake Road, Erie 6, Pennsylvania, 


a 


ECONOMICAL Management Bond, 
watermarked, is now avail- 
able in a more pleasing 
white with new brightness 
plus higher bulk and strength. 
Choose it for business printing 
where you need a water- 
marked bond that will provide 
you with satisfaction at a 
surprisingly low cost. 


4, FAST-RUNNING Whippet Bond has 


a new, popular blue-white ap- 
pearance, plus greater opacity, 
and standout strength charac- 
teristics. This economical paper 
constantly provides trouble- 
free feeding on automatic 
equipment—assures you of 
good performance with un- 
usual economy in cost. 


You can abtain business printing on better-than-ever bond 
papers by Hammermill wherever you see this shield on @ 
printer's window. Let it be your guide to printing satisfaction. 


THE BEST KNOWN 


NAME 


IN PAPER 


| NEW GLUE PACKAGE—In place of a wide- 
| mouthed glass container, Elmer’s Glue-All, 
product of the chemical division of Borden 
Co., is now being packaged in plastic 
| squeeze bottles with easy applicator tops. 
| Advertising will be launched in January in 
| magazines and a limited tv test will be 
| made in several eastern markets (AA, Nov. 
2). James Thomas Chirurg Co. is the agency. 


Kraft, Hormel and 
General Mills Join 
| in Cling Peach Push 


SAN Francisco, Nov. 10—Four 
'national advertisers are cooperat- 
ing to promote the 1954 version of 
/a celebrated midwinter merchan- 
dising event, the California Fiesta. 

To be held from Jan. 18 until 

;Mearly the end of February, the 
{four sponsoring advertisers are the 
/Cling Peach Advisory Board, rep- 
resenting all growers and canners 
jof California cling peaches; Gener- 
‘al Mills Inc., Minneapolis; George 
_A. Hormel Co., Austin, Minn., and 
Kraft Foods Co., Chicago. 
. Magazine and newspaper adver- 
}tising, outdoor posters, network 
‘radio and tv commercials and 
;point of purchase displays are to 
| be used. 


|@ Magazine ads scheduled for 
January and February will run in 
Better Homes & Gardens, Good 
Housekeeping, Ladies’ Home 
Journal, McCall’s, Progressive 
Farmer, Successful Farming, Sun- 
set Magazine and Woman’s Home 
| Companion. Also. full-color ads 
| will run in the national newspaper 
‘suppiements—The American 
'Weekluv. Parade and This Week 
| Magazine. 

Television coverage will include 
ithe “Dave Garroway Show” on 
|46 NBC-TV stations, the “Trouble 
with Father” show on 59 ABC-TV 
|stations and the “Kraft TV Thea- 
ter’ on 50 NBC-TV stations. Hor- 
me?’s “Music with the Girls,” on 
124 CBS radio stations, will be 
used also. 

Kraft is contributing, in addi- 
tion, 24-sheet posters on 3,951 lo- 
cations in 263 major marketing 
areas. Other promotional aids in- 
clude point of purchase displays, 
newspaper and handbill advertis- 
ing tied to the national campaign, 
halftone illustrations, recipe mats, 
etc. 


N.Y. Air Brake to Gale Benn 


New York Air Brake Co., New 
York, has appointed Gale Benn 
Associates, Syracuse and New 
York public relations consultant. 
to handle company and product 
publicity. 


DeLisser Promotes Goff 


Vernon M. Goff, formerly as- 
sistant manager in Philadelphia. 
has been named manager of the 
Chicago office of DeLisser Inc., 
publishers’ representative. 


Publication Goes Bi-Monthly 


| Industrial Photography, New 
_ York, which has been issued quar- 
/terly for the past year, will be 

published six times a year begin- 
bei with the issue of January, 
; 1 . 
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Fighters know it: Many blows are traded in every fight, but there’s 
just one punch that wins. It’s the ‘knockout’ the punch with the 
extra ‘“‘wallop’’. 


Advertisers know it, too: It takes a lot of punching to win sales in 
Canada. But the strongest punch of all is the one you deliver through 
The Star Weekly. Because The Star Weekly delivers the largest reading 
audience in Canada! That’s why The Star Weekly carries more adver- 
tising for more advertisers than any other publication in its field. One 
big advertiser, in the past year alone, delivered his strongest punch 
through The Star Weekly with 61 full-colour pages! Another, a grocery 
advertiser, has used one full-colour page every month since 1931... 
two full-colour pages every month for the past eight years. Canada’s 
leading furniture manufacturer relies on The Star Weekly alone to put 
across a “‘one-punch” national campaign that wins... that gets goods 
sold everywhere in Canada, because The.Star Weekly goes everywhere 
in Canada. 


Get the one big punch 


that counts in your advertising — 
use the Star Weekly and sell! 
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Advertising and manufacturing executives—respond- 
ents to Sales Management’s test market survey (November 
10 issue) based on an actual grocery item—gave Spokane 
the largest number of votes as best for testing. 


There are sound, basic reasons for this selection. 


This is a market with an exceptionally favorable com- 
bination of desirable test factors—the perfect proving 
ground for new products, new packaging or copy. Briefly: 


ISOLATED FROM OTHER MARKETS 


The Spokane Market is a region unto itself. Giant mountain 
ranges border it on all sides. Spokane is 300 miles or more from 
cities of equal size. Test results aren't affected by sales efforts else- 
where. 


AMPLE DISTRIBUTION FACILITIES 


More than 10,800 retail outlets serve the Spokane Market. Over 
2000 retail stores in Metropolitan Spokane. Nearly all major chains, 
wholesalers have headquarters in Spokane. 


FAVORABLE TEST MARKET SIZE 


In addition to receiving the most votes of all test market cities 
mentioned, Spokane was the leader in the preferred medium-sized 
metropolitan market group—150,000-250,000 population. Sales may 
be checked since Spokane is an “Inventory Control City.” 


‘d] No. 1 Test City in Sales Management's 
‘y} of Advertisers and Manufacturers 


DIVERSIFIED INDUSTRIES AND AGRICULTURE 


Spokane Market has a stable, year ‘round income from many in- 
dustries. Lumbering, mining, manufacturing and farming provide 
diversity and stability. Residents live in communities of varied 
kinds and sizes. 


TYPICAL POPULATION MAKE-UP 


The over a million residents of the Spokane Market comprise a 
diversified population group—Metropolitan (Spokane) 16.68%; Urban 
(excluding Spokane) 34.44%; Rural Non-Farm 30.81% and Rural 
Farm 18.07%. 


EASILY AND ECONOMICALLY COVERED 


Spokane’s two great newspapers provide outstanding coverage 
of Spokane and the surrounding trade area. Together these news- 
papers provide unusual facilities for assisting the tester, including 
strong merchandising staffs. 


But check the results of Sales Management’s test market survey requirements 
and you'll agree on testing where the test is best—in Spokane! 


Get the Test FACTS from 


CRESMER and WOODWARD, INC. } 
New York, Chicago, Detroit, Los Angeles, San Francisco, Atlanta Gj 
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Elected Lavenson Director 


\tising, Philadelphia, and member 
Edwin P. Rome, legal consultant of a Philadelphia law firm, has 
to the Lavenson Bureau of Adver- been elected an agency director. 


Keep Up with Your Competitors’ Promotion | 


Advertising Age, November 16, 1953 


Or You’!] Lose Sales, Napier Tells Group 


AN UNUSUAL JOB 


. . awaits a man who can qualify. Here’s the story. The 
general manager of APPLIED HYDRAULICS Magazine 
tragically passed away recently. His position is open to 
the man who has a sound engineering, sales and publishing 
background. It’s a fine paying position with plenty of in- 
centive for the man who will WORK. He will werk with 
our salesmen, create sales tools for them, advise with the 
editorial department on content and form and generally do 
all the things attributed to the title of publisher. 


Give us a full resume of your experience. It will be kept 
confidential. 


INDUSTRIAL PUBLISHING CO. 
1240 Ontario St. . Cleveland 13, Ohio 


ATLANTA, Nov. 13—If you don’t 
keep up with your competitors’ 
advertising, you’re going to lose 
Sales. 


This is what J. P. Napier, execu- | 


‘tive v.p. of A. C. Nielsen Co., told 
the Southeastern chapter of the 
‘American’ Assn. 
Agencies today. 

Mr. Napier, basing his statements 
on years of experience with the 
Nielsen Food and Drug Index 
Service, made five assertions about 
merchandising. These were: 

1. “Your client can’t maintain 
his share of the sales unless he 
maintains his share of the promo- 
tion—barring of course the pos- 
sibility that he can develop and 


maintain a better product, price or 
package, or a more efficient type 


of Advertising | 


|of promotion. While you exert your 
\very best efforts to help your cli- 
ent in these directions, it is seldom 
'safe to count on this, because no- 
body has a corner on technical or 
promotional brainpower! And the 
most successful companies are the 
most obvious targets.” 

Mr. Napier said that while this 
point may seem obvious, Nielsen 
records indicated it needs more at- 
tention than it gets. 


ws 2. He said that 1953 deals and 
combination offers have doubled 
since last year for many grocery 
lines, and have increased six times 
|since 1948. However, he said, such 


| pressure selling is no substitute for 
‘advertising in the building of a 


consumer franchise. 


eT 


ce 


ESE ASE 


SOMEBODY’S GOT TO BE 


More often than not the simplest and most 
successful selling ideas stem from modern design. 
That is why House & HoMe’s editorial formula 
starts with the presentation of the best new 
selling ideas in modern homebuilding design. 
That is one of the important reasons why... 


house-+home 


is the #1 magazine among the 


men who know home building best * 


*Evidence on request 


Copyright, Time Inc., 1953 


3. Consumer promotions will re- 
sult in a temporary sales gain, he 
said, but fail to change long-term 
trends of established widely dis- 
tributed products. He added that 
the promotions almost without ex- 
cepiion result im brand position 
settling back to the pre-deal level, 
and that on a successive and ire- 
quent basis they generally produce 
smaller and smaller sales results. 

However, he continued, these 
promotions may be highly suc- 
cessful on new products if they are 
good er on products of limited 
distribution and use and that it 
may be advisable or even neces- 
sary for an established product to 
use a promotion as a Gefensive 
measure against an aggressive 
competitor. 


s 4. About evaluating any change 
in marketing strategy, Mr. Napier 
said, the most dependable method 
is to gauge the trend of your share 
of consumer take-away. 

“Mere knowledge of your fac- 
tory shipments can be seriously 
misleading,” he said. “And knowl- 
edge of consumer buying of your 
brand alone is not enough for ac- 
curate appraisal. It is important 
that we know competitors’ trends 
as well, if research is going to give 
you the right answers.” 

5. Finally, Mr. Napier said that 
it is false to say that researchers 
are trying “to hamstring the crea- 
tive man by reducing advertising, 
merchandising and radio-TV pro- 
gramming to mere matters of 
mathematical formulae.” 

He said research encourages the 
idea man “by insuring him against 
errors, by pre-determining on a 
small scale the profitability of 
changes which the creative man 
proposes.” 


WILLIAM M. TEMPLE 


Kansas City, Mo., Nov. 10—Wil- 
liam M. Temple, 70, head of W. M. 
Temple & Associates, midwestern 
farm paper representative, died 
Nov. 5. 

Mr. Temple was on the adver- 
tising staff of the Cincinnati En- 
quirer in the early days of his 
career and from 1913 to 1916 was 
with the Omaha World Herald. He 
then joined Capper Publications as 
ad manager of the Nebraska Farm 
Journal and in 1924 became man- 
ager of the Capper offices in Oma- 
ha. 

He was advertising manager of 
Capper’s Weekly from 1931 to 1941 
when he formed his own company. 
He is survived by a son, Merle E. 
Temple, who is on the advertising 
staff of the Kansas City Star. 


CHARLES McCORMAK 

New York, Nov. 10—Charles 
McCormak, 67, a v.p., assistant 
secretary and a member of the 
board of Compton Advertising Inc., 
died Nov. 7 at his home here after 
an attack of asthma. 

Born and educated here, he en- 
tered the advertising business as a 
young man and was associated 
with several agencies, including J. 


Walter Thompson Co. and J. Stir- 


ling Getchell Inc. He joined Comp- 


'ton in 1944. From 1947 to 1952 he 


served as treasurer of the agency, 


was elected a member of the board 
of directors in 1950 and became a 
v.p. in 1952. 


If you want a Tie-up with a Star, Starlet, 
1.P., Sportsman, etc., call on 


Quints, we've had 
small. TV film spots included. 


LOUIS VICTOR 
6331 Hollywood Bivd. 
Hollywood 28, Calif. 
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: A TELEVISION FILM EXCLUSIVE 
. 4 Drew Pearson, world famous Washington reporter .. . syndicated 


l , in 600 newspapers and broadcast by 280 radio stations...comes 
: ) to television with 26 fifteen-minute, weekly, custom made TV 

films! e Timely films are made late each week...and rushed on 
Friday morning, via air express, for week-end viewing e Featured 
on each film will be Drew Pearson’s: Washington exclusive! 
Washington feature story! Amazing, accurate predictions! e Ready 
for January 8 air date... for local, regional, and national spot sponsorship! 


MOTION PICTURES 
655 Madison Avenue, N. Y. 21, N. Y. 


FOR TELEVISION, INC. 
Film Syndication Division 
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For auditions, 


prices, and sales plan— 
write, wire, or phone: 


HERB JAFFE 
655 Madison Ave. 
New York City 
TEmpleton 8-2000 


FRANK O'DRISCOLL 
2211 Woodward Ave. 
Detroit, Michigan 
Woodward 1-2560 


JACK McGUIRE 
830 N. Wabash Ave. 
Chicago, til, 
WHitehall 3-0786 


MAURIE GRESHAM 
9100 Sunset Bivd. 
Los Angeles, California 
CRestview 1-6101 
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He is one of more than a million TIME-reading family 
heads who buy, or influence the buying of, goods and 
services for their companies. 


Evidence on request: 


The following research reports present the facts of TIME’s 
readership among the top men of each market listed. 
Please send, by number, for the reports you are inter- 
ested in. 


MAGAZINES READ BY: NO. OF REPORT: 
Buyers of materials handling equipment 1111 
Executives who select industrial sites 1090 
Engineers listed in “‘Who’s Who in Engineering” 1069 
Best customers and prospects of 60 industrial 
companies 1053 
Top executives and professional men in the 
construction industry 1093 
U. S. purchasing agents 1124 
Buyers of office machinery and supplies 1096 
Presidents of U. S. corporations 1110 
Government officials in Washington, D. C. 1111-A 
U. S. truck owners and prospects ~ 1105 
Bank presidents 1047 
‘“‘Men on the way up” 1102 


In TIME’s International Editions, more than 850 advertisers are reach- 
ing 373,000 of their best customers throughout the rest of the world. 


ne Te =a epee 2 PR aS eee i: eae ob So a eee, ss ts An lee OY ON epee Peet ey Me es ms Ubi Meeks woe ee me phen eth Soa, ee ee Pape ce ah 7 Pat vady ge oC ey a5 $ he ae aah emer ie Fe : + ae } 4 GA oa ; ese oF . 
wee < , cabe <3 “f ee . 4 Lg ON oot cine 7 eee She ne 2 raises aes § 4 ? aa ° a Rs Pons ae £4 er ee wah A Ng hs Sat a a 5 i eas ES meek (te J Ys ee Pereiy 
at ie xg Pon ee ee Ais a le rahe a ha Ha eae a Be aed a 3 ay: et cage ey frei avetne Sie a reer. Reatiee Beer ah ‘ d RUA SPR ee ae Wego. a6 ae, Pets: Spry wa PH ogo hee } hoe Tie Seek ae 
“ake Cea PB get gO oa Rae 7 adie SS 9 Tah aes Ty Sane FRNA he 2c 4, tei eng LAR Co mice ee EMS Bu5 oc “RRNA I OR ARE RARE oS gee ERS apt Vedic a Se Bae tS ie gee ices Me Yas aa OAL ie ep aah ath Ste Baie has ae wl A as ag AVR ROR at oa Me eR, Mao mes PAR, EVA'S PACMAN S Ries esa “i 
pare A On ae Seg ate eee se Py Rar iat eee! is soap soe Penis ie See ‘ oi, By ees é one, A . ae. x ean Sy a ae ee eG ka a pa Gee 
a spare Gen eS i ee SO eieniied «tie Ne Renee 2 Mend es hice eee Res ee ee ei ya Oe sche aa es Se Bape ts oe sR : ag) ey ; pe See, x! ein i ee eee ap te ies ok SLR, Gee gees ewe tae 
= Soe are. Me ae : s : “= ; : . Tans " ri aa 
a ne eS Se a . 
et ala 
re , 
eee 
‘ee * 4 
, mm 4 
. oe aeemmnateaeeie as / Mie ¢ / 
ieee , ” ete FO a) 
i ad . - at “< fe 
o te : , oe a Meer is 
., “ie OL ae e 
: 4 bs oo ae . 
. ee 
a Es AEF 
, A - of @ la he 
ama —_—" f P dient ie . 
a ‘ ¢ ; >? ; y eg Me oS 
Pe Sn ‘ a wae ee, ~ 
. 7 : ottilaas af 4 , § 
ra oe ‘ | gr Fg P ya ime , 2 24 re hen ~ J " * : eae 
See P 4 y r4 4 : t ree we ty i a, fie 4 aed q 
ss Fag j containers or es; (7 
fee | 7 a A ! eas 2 a | 
Re “ > ov ‘ , , 4 w tiene? , t 
et ' i « e raed a 
ae 5 I if * ROttmaey * =. ms P j . 
ye. . € ” ‘ A . prs aaa? fa 6 
ee ital ala a ft © ete’ anak 
ee “+ i? an 4 ig i wei , + 
me Y { ; A Wee: ; : ee Poe tes * i a ./ 
aoe Z \w Ww 7 ais SN ie ins ee 
5 aang “9 i v Pe t y re } . 5 Sa aan Br saan 
wath bari & (* ~~ & Lae 4 f 3 . SS Fe wee ! 4 Y Boats ace 3 ? 
ES Unies o , 4 p '? % ie ry 4 . we AB ye i 2 eae eee es 
eae, { ‘ ’ / e = *% . - i eget a UR ie cic ae iat 
Ee aay Aa | ei” . . fy Ue ese on 
Bree: + ' G * 1 ioe i - ; ‘ : s~? 4 ee | ee. phe re ee 4 
; } / | rar , 4 7 % 2 i fh , : ae oe 2 a at j 
2 wele f a ~~ ft Fegry ee . " oe ; Po 
' j o ‘ (ig if? - é > eae an od . ; ss iA : 
a “ - se : ps 7 
sl 6 pm . . . ¢ "(a 4 se 4 fy ep = wa , ‘x a ell 4 
ae —- i 4 ** 7 # ee A le an ome’ ~~ & jr’ Z *, % 4 : 
a =f > am 4, i on ES - — ey y | mis Mie, ea ; ay $ e a 
; Kae a be AL » ar. i #1 : ’ y 2 ape ale Se. eal 
Goes * . eGo: Ps FCP p a Spm agar ae oe 
| ; : 4 % . —— St ey NOR Ss 
| ' ; ee a Soe ) a Dee [ce ae 43 
ee . ‘ <egiys wa ves “Si J er a” ie ami si hi 
mee og 1 ae ah —_ Poh it Mm ‘he ; Fs oF ily (Grae Fa SA } Hs is ines ae ans 
< = ae % - “ ——" a 4 «! a oe Bee - a, f gg ~. a P ¥ tas tee oor 
Pi, “ey tenia He, A “ bisce ‘ig Age SS ey. 
OO, \% "” a — wn pa #) 4 Pd | e Shand ae ; a ie 
ean eee a eee DS PO - gs ‘ Li y | il Pet Wes 8 Le See 
pa ee + > ayy a ' Sik Clty —s ee ee? ee 
arts a a “a, ty “ 4 ff oy ; gt j mm gas Koc an ae 
ee, : pe” . ae ~ § . A) G . ge i . i em ee ae 
Se “ 4a? a aa ‘ 2 4 gs hie a a 
Sos sl , » dil cap a gl Fea Pat tae 2) 4a eo Tiga 
ee 4 DPE 4 ; t 4. ig MY 27% vn i ¢. ate Saar me 
e : P " ‘ a faz « r 
ae tL =e P ‘ J 2 <4 a 7 eee 
ee ——_ * ; hx ; P Fs , 7” : : 7. - ow ae 
. ae - * . : f Lie ,* ' , =, 1 a Epi 4 4g 
Bligh: ‘ ” o- ’ : ee y. gave Ps ; Wee et gree: 
2 af 3 —_ . 4 ” m 3 : Dee thts ; y a. ¢ is ace Bi “om 
ee ‘e , CO dae . bz. ears Pe Ps 
ae / Ae: Y “j Pe 3k Maat ' ‘. SEA, ‘ ie 
oe ‘ “a atl Pg “7 “ is ai et, eg. a 7 ‘ % a ie ase a 2 
ree ‘ “ta ; : % e's. Sala | wee _—.. é ; ce Sty om ie 
3 ibe a of “é if 4 P eae be ey > BRB  % , { + aa, ee . 
ae - ¢ r ‘Si ‘A . x; 3 iy &| Og . * Pane So -s ‘ 4 x eee Ee oe 
4 A “ie Ss ’_- ae ee ot $8 é 2 ee 2 7 ay 
eek rg d Me 7 ber * () Apo “eee ; =» ¢ & | oe Pee 
if 2 od > sul a. 2 f x gre: - ae. fe" —_ . & & = os fd a 
; is <4 ¢ a iit if BS & s 7 ih oe oa “4 q : Fi ler aoe - 
a on De Mae 1 eee ee - . So : 
; € ee, 8 © yen BET as & ae ae = : 
spe F - Bs ‘ {ot ye aee . Bes , Jahid Gama ante 
“ is5 a = Pee J 4 rs ¥ * ‘, 9 memeencl 4 , S “4 . 
eat Se ° . ¥. + $ ?. go- . . y , a 7 " i 
oe) vee et of , 5 SMBS t coe i i ae Sea 
re oar | og Oa , 4 y Pa = 4 ways . : H . Mee = 2: 
eae / Khoi, ; ’ : Se 
ae , Fg Sieg Meee PEE me cade - meet aa, 
a * iss A a F . -<- *h 2 > eee 
rae x , res ; : > = | git 
ae 7 iii f ; i J a * ze 6 y. ut i z 3 
saa ie a a a ’ f eee Be. 9 : 
gets: i: ¥ 3 as ; _— ‘ite: ee 
5 Nae me re. oe : or Gri 
# ¥ om 
pe Ys f Tt te am f i 
; ys ’ _ Se : 7. 4 Bad 
é | in 6 ay 
= 6: SIE ty. o8 * =P pete en - - ‘ ~ 
kina e . ; 
feast 
sage 
ear - 
ope 
Pe a" 
Bree, 
: 7 i re . 
CM Eas 
BY ae 
EN 
mdi Ao ae 
sa oe 
_— —_\ 
ee 
— = i) 
— \} 
\ 
\ eanee 
! oe aswee” a) 
eae were ad q 
is | 
rs | 
eas, | 
cy 0 Pt ey ; 
a es. en 
: —- oe i 
; cf ase ig oe | 
: s to bey 
a ee in two poste 
_ | 
hie - ee 
ae ° 
ee eh a 
te ei, Par “ as ‘ ay - Mh oF $ ps eet $ 42 . e * : * f ‘ 3 4 525, = > c y ‘ hts : # : . 
% 3 RA 4 cs * Rs yom ~ q , = wo % i & 3 4 A = 2 2 po 
ae . oe B *% $ EB. Been, ® 2 a ee ran ; ee AEE ee ; 2 + ‘ ‘ ae . é : aan ar 3 ¢ ioe. Few oad 
te ‘ " ca : ‘v4 eee Qe WE Se : : Pw at 2 | 3 : ; 4 . ‘ oF pe 
iS re ek et Bek ot tk 3 dees aha eke aa Md, Ses foment PR dence eS eee ? 4 ‘ 2 gt Pa a eS —* Paid, ¥ oe, ae Sng id 2 i a 3 : eT eee ee ee f oie Z 5 REE . 24m Shy TES * y 


aay AP conggas 


S 
AS aa 
§ 


~ 


eda 
SPSL 


MSR 


¥ 
. 


to Mi 


ae 


ao 


a 


Ray 


He and his wife and their friends are consistent best cus- MAGAZINES READ BY: NO. OF REPORT: 
tomers for all types of better products and services. Their International air travelers 1131 
interests are broader and their means way above the Guests at U. S. resort hotels 1083 
national average. U. S. holders of air travel cards 1061 


Best charge-account customers in 21 leading 


Evidence on department stores 1089 
Television set buyers 1122 


Home appliance buyers 1117 

The following reports present the facts of TIME’s reader- New auto buyers 1108 

ship among known buyers of better merchandise. Please _ U. S. college graduates 1015 

send, by number, for the reports you are interested in, Life insurance buyers 1128 
Women members of department store college 

fashion boards 1070 

Buyers of men’s shoes 1068 

U.S. college students 1121 


Whatever you are selling —from plant equipment to plane space— 

Lf fe your prime prospects are the readers of TIME. Circulation is now 
1,800,000 families—America’s largest audience of best customers. 
Best customers in two positions to buy. 
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ccccccc ccc ccc ccc cccocc ee titish Consumer Controls to End, But 
, e Newsprint Shortage Cramps Advertisers 
oe, Manpower a | 


e| Lonpon, Nov. 10—The British /hame before the public through a 
government has announced plans |series of newspaper and magazine 

| CAN HELP YOU IN 
YOUR OFFICE OR OURS 


to end all rationing by next sum-|ads for the Stork Cookery Service, 


mer. which offers recipe booklets and 
The only consumer products cooking advice. 
left on the ration list today are| While the consumer is promised 


Tine 


NATION'S LARGEST TEMPORARY HELP SERVICE 


—™ e5eccece 


butter, margarine, cooking fats, 


controls, and the end of rationing 
will bring a return of many 
branded goods and stepped up ad- 
vertising budgets. 


s Lever Bros. has already an- 
nounced that it will soon break 


freedom, the government offered 


bacon, meat and some cheese.|no such hope to British news- 

* survey work = @ calculating Sugar and candy were derationed | papers, still bound by tight news- 
® typing ® payroll earlier this year. : print rationing. Full-size national 
®@ stenography ® general Britain is the last country in|dailies are limited to eight-page 
office work Europe to shed its wartime food | issues and advertisers are forced to 


line up to buy space. 


= Only last week the London Eve- 
ning News announced that heavy 
demand for pre-Christmas space 
has forced the paper to restrict the 
size of some ads. Agencies which 


* 
manpower, imc. 
WE ARE NOT AN EMPLOYMENT AGENCY 


manpewer, inc. and its affiliates operate in Boston « Chicago « Cincinnati + Cleve- 

land + Detroit + Milwaukee + Minneapolis » New York + Philadelphia « Pittsburgh 

* San Francisco + Seattle and other affiliated branches Coast to Coast. 

FOR FURTHER DETAILS, WRITE MANPOWER, INC., 330 W. KILBOURN, MILWAUKEE 3, wis. 
®eeeoeeceaoeceoeeaeeeeeeeeeeee 8 


big campaigns for two products|had booked 11” triple column 

not seén on the British market|spaces were asked to reduce them 

since prewar days—Stork marga-|to eight-inch doubles, which will 

rine and Spry ccoking fat. J. Wal-|be the maximum size permitted 

ter Thompson Co. is preparing the|for the next six weeks. 

Spry campaign. The Evening News and other 
Lintas Ltd. has kept the Stork| papers here follow the practise of 


Des Moines, lowa . - $23,000,000 
Salt Lake City, Utah . . 21,000,000 
Miami, Florida . . . . 25,000,000 
Richmond, Virginia . . 31,000,000 
Albany, N.Y. .. . . 29,000,000 
Topeka, Kansas. . . . 25,000,000 
Decatur, Illinois. . . . 21,000,000 


SAN DIEGO, catirorniA $37,000,000 
FOOD MANUFACTURING 


Data Copyrighted 1953 Sales Management, Survey of Buying Power; further reproduction not licensed. 


These two great newspapers 
are delivered daily to over 
90% of San Diego homes... 
providing your advertising 
message with Intensive, sat- 
uration coverage of this big- 
ger, billion-dollar market. 


THE MOST 
IMPORTANT CORNER | ne 
. IN THE U.S.A. sie Dili oie 
Ane EVENING TRIBUNE 
ry nyc a 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


Advertising Age, November 16, 1953 


selling only half their circulation 
_to classified advertisers to make 
‘the most of their newsprint allo- 
cations. These papers run off A 
| and B editions alternately. The 
editions are the same in every 
respect except for the classified 
ads. The A edition carries a com- 
pletely different set of classified 
ads than the B paper. To read all 
the classifieds, readers must buy 
both issues. 


s Lord Beaverbrook’s Daily Ex- 
press is after the government to 
junk newsprint rationing along 
with other controls. In an angry 
editorial last Saturday the paper 
called the situation “intolerable” 
and pointed out that the lack of 
advertising space “stifles” trade 
and industry. The Express added: 

“In the new era of freedom 
from rationing, Britain looks for- 
ward to the return of many 
branded products, and a _ resur- 
gence of lusty free enterprise 
campaigning to cut the cost of 
living. 

“But how can these campaigns 
succeed when there is no space to 
advertise them? The Daily Express 
and other leading newspapers have 
no advertising space to sell for 
months ahead. 


= “And one result is to keep 
prices high. For without adequate 
advertising, mass sales—making 
possible the cheap production of 
goods both for Britain and export 
—cannot be achieved. 

“It is a dangerous and unhealthy 
situation. 

“Is there any need for this re- 
striction on enterprise and compe- 
tition to be retained? None at all. 

“A year ago the government cut 
imports of newsprint from Scan- 
dinavia by half. In Britain’s newly 
improved financial situation these 
cuts should be restored. Nor is 
there any doubt that Britain 
could now afford more dollar 
newsprint from Canada. 

“The time has come to take the 
chains off newspapers. Freedom 
from controls will not be com- 
plete until real freedom is once 
more restored to trade and indus- 
try to market their products.” 


NEWTON C. HAWLEY 


HarRTFORD, Nov. 10—Newton C. 
Hawley, 47, superintendent of ad- 
vertising, National of Hartford 
Insurance Group, died Nov. 4 at 
Hartford Hospital after a_ short 
illness. He joined the firm in 1940. 

Mr. Hawley, who was a mem- 
ber of the National Board of Ad- 
vertisers Committee on Public Re- 
lations, and the Insurance Adver- 
tisers Conference, authored many 
articles on insurance distribution, 
promotion and advertising. 


Southern Publishers Elect 
1954 Officers, Directors 


Peyton Anderson, publisher of 
the Telegraph-Sun, Macon, Ga., 
has been elected president of the 
Southern Newspaper Publishers’ 
Assn., succeeding Richard Lloyd 
Jones, publisher of the Tribune, 
Tulsa, who was named chairman 
of the board. Officers reelected are 
Myron G. Chambers, News-Sen- 
tinel, Knoxville, treasurer, and 
Walter Johnson, Chattanooga, sec- 
retary-manager. 

New directors named for three 
year terms are M. E. Nussbaum, 
president, the Observer, Moultrie, 
Ga.; Sam E. Gearhart, general 
manager and business manager of 
the Northwest Arkansas Times, 
Fayetteville, Ark.; Phil Buchheit, 
advertising director of the Herald- 
Journal, Spartanburg, S. C.; Loyal 
Phillips, editor, the Independent, 
St. Petersburg, Fla.; J. W. Mann, 
Herald-Leader, Lexington, Ky., 
and John S. Knight, publisher 
of the Miami Herald, director-at- 
large 


Onstad Joins Stetson Shoe 


Elmo S. Onstad, formerly sales 
representative of Johnson & Mur- 
phy Co. (now a division of Gener- 
_al Shoe Corp.), has been appointed 
| -~-y- sales manager of Stetson 
Shoe Co., South Weymouth, Mass. 
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(ADVERTISEMENT) 


egro Market 


(ADVERTISMENT) 


Southern Marketing 
Expert Releases 
Study of the Rise 
and Fall of 

Sales Leadership. 


Survey Shows 87% 
Recall of Negro 
Theatre Advertising 


After 3 years of continuous suc- 
cess in advertising to Negro pa- 
trons in Negro movie theatres, a 
leading advertising agency execut- 
ed a survey to determine the pene- 
tration and recall of their selling 
copy throughout the Negro com- 
munity. 

Personal interviews were made 

with a representative sample of 
the Negro community. The Negro 
interviewees were asked: 
1. “Have you ever attended any 
one of the following theatres?” 
(All of the exclusively Negro thea- 
tres in the community were list- 
ed.) 

94% stated that they had attend- 
ed one of the theatres. 

2. “Have you ever seen any (Class 


of product) advertised in the Ne-| 


gro theatres?” 

87% replied yes, and named the 
product. 

3. The third question asked was, 
“Do you recall anything that was 
said about the product?” 

81% repeated the exact words of 
the successful selling copy. This 
advertiser won and held leader- 
ship with the Negro community. 


Separate Community 
Life Poses 
Marketing Problem 


In most cities in the East and 


Midwest, as well as the South, 
Negroes have their own residential | 
areas and shopping centers. Many | 


marketing programs that influence 
the White market do not have the 
same influence with the Negro 
market. Most national advertising 
programs designed to reach a 
homogeneous community produce 
a desired result with the White 
market and fail to reach the Ne- 
gro market. The Southern market 
is made up of two separate com- 


Marketing Expert 
Reveals Pattern 


A Southern marketing expert 
has recently released the case his- 
tory of the rise and fall of sales 
leadership of a popular priced vol- 


markets—leadership in the Negro 
community — leadership in the 
White community. 

During the period studied, sales 
leadership at New Orleans in the 
White community shifted seven 
times, and at Miami eight times. 

Leadership at New Orleans in 
the Negro community shifted only 
once, and at Miami only twice. 

The brand that controlled Negro 
| motion picture advertising in the 
‘exclusive all-Negro theatres in 
each market won and held leader- 
‘ship in the Negro community 


brand without first winning a 
strong position in the Negro com- 
munity. 

Advertising and merchandising 
| programs for the products studied 
'were well above average, both in 
| size and in quality of preparation. 
| The advertising programs planned 
primarily for Eastern markets 
were usually successful in reaching 
the White community but often 


munity. 

Special parallel Negro advertis- 
ing and merchandising programs 
tailored to fit into the Negro com- 
munity life were always necessary 
to create the desired impact with 
the Negro community. 

(Details on request.) 


| 


‘Negro Spending Power 
‘Now Over $15,000,000,000 


In the purchase of food, bever- 


ume product in two key Southern || / 


while leadership in the White com-| 
munity was constantly changing. | 

Overall leadership of the total | 
market at both Miami and New .. 
Orleans was never won by any | 


failed to influence the Negro com- | 


munities—the White community | 
and the Negro community. The | ages, and ready-to-wear, the Negro 
Negro motion picture theatre is| community often purchases a high- 
one of the keystones of Negro | er percentage of higher priced 


community life. 


| articles than the White community. 


Tailor-Made to Reach 


the igealy? Renae 


Southern Negro Community 


Every Southern City has a stra- 
tegic group of well patronized ex- 
clusive Negro motion picture thea- 
tres. , 

The audience in these theatres 
is a ready-made audience that re- 
sponds to well prepared reason- 
why advertising copy using sight, 
sound and natural color. 

Recently a baker began to bake 
his products with butter for short- 
ening. A motion picture screen 
broadcast in natural color featured 
the beautiful yellow butter and re- 
minded the all-Negro audience 
that foods cooked with butter taste 
better than foods cooked with 
ordinary shortening. 

The results were spectacular. 
The baker’s Negro business greatly 


1032 Carondelet St. 


Producers of America's Finest Film Commercials for Showing on Television and Motion Picture Theatre Screens 
end Industriel, Educetione! and Training Films. 


increased and his margin of over- 
/all leadership in the market was 
| doubled because the Negro com- 
_ munity represented more than half 
_of his bakery market. 

(Details on request.) 


Product Rises from Last 
to First Place in 5 Years 


Within 5 years after launching a 
promotion in exclusive Negro the- 
atres. a popular priced beverage 
rose from last place to first place 
in the Miami Negro market. This 
advertiser has continued use of the 
| Negro motion picture medium and 

has continued to hold leadership 
among the Negro trade while win- 


ining and losing leadership with 


MOTION PICTURE ADVERTISING SERVICE CO., Inc. 
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Negro population in Midwest 
over 2,100,000 
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Distribution of Exclusively Negro Patron Movie 
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Theatres Coincides with Distribution of Negro Population 


| 

MPA’s Total weekly circulation Over 10,200,000 of the 15,000,000 
in White and Negro Motion Pic- American Negroes are concentrat- 
ture Theatres is now over 40,000,- 
000,000 people per week. The) clusively Negro patron theatres are 
above map shows the distribution located in the South, in the heart 
of only the exclusive Negro movie of this dense Negro population. 
theatres. Each circle represents, These Southern 


-one or more Negro movie theatres.| now display MPA film commer- 


| M.P.A. Developi Exclusive Format 
for Successful Negro Films 


Through intensive work with M.P.A.’s trained staff pre-eval- 
Negro motion picture advertising uates story boards for advertisers 
films in the past .u vears, Motion in advance of production. 

Picture Advertising Service Com- -—3?o°o°r-----oC°--CroCOr rr - 
pany, 


i 
Inc. has isolated many of | 
the factors of success in producing | 


ed in the South. 397 of the 568 ex-_ 


Negro theatres | 


Don’t Make This 


MAIL THIS COUPON TODAY! 


cials to audiences of over 2,000,- 
000 Negroes per week. Advertisers 
can localize their coverage by 
using only the Negro movie thea- 
tres they need for national, sec- 
tional, or local campaigns. 


Error in the South 


An Eastern firm launched an ex- 
cellent advertising and merchan- 
dising program for its product in a 
|Southern city. The program fea- 
tured a very large community par- 
ticipation. Complications arose 
because the Negro community and 
the White community could not 
participate together. Eastern man- 
agement decided to side-step Negro 
participation and failed to launch 
a parallel all-Negro participation 
program of equal size and with 
equal prizes. 

The results were disastrous. The 
advertised product suffered a loss 
in total sales because of its sub- 
stantial loss of sales in the Negro 
community. 


For further details on reaching the Negro 

market through motion picture advertising 

in the exclusively oll-Negro theatres, fill 

out the coupon *«iow and mail today. 
There's no obligation. 


Negro films. Motion Picture Advertising Service 


1032 Carondelet St. 


the White market. 
(Details on request.) 


New Orleans, La. 


Department AA10, New Orleans, La. 


Please send me more information on reaching the Negro market through 
motion picture advertising in exclusively Negro patron theatres. 
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This Week in Washington... 


Briar Pipe Makers 


By Stanley E. Cohen 
Washington Editor 

Wasuincton, Nov. 12—Low tar- 
iff forces are happy about Presi- 
dent Eisenhower's decisive rebuff 
to the Tariff Commission this 
week, when he set aside a ruling 
which would have increased the 
duty on briar pipes. 

While he has spoken frequently 
for a “free trade” policy, the Pres- 
ident muddied the waters by put- 
ting two “high tariff’? men on the 
Tariff Commission. When briar 
pipe people complained that their 
industry suffered from foreign 
competition the commission lost 
little time recommending a duty 
to keep out Italian products. 

The President’s handling of the 
recommendation was closely 
watched, because a special com- 
mission under Clarence Randall, 
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The Most Practical Key Chain 
in the World 


Car-Mec Is the most practical premium gift 
any company can give because it’s the most 
practical key chain anyone can own. It's gold 
plated, covered with genuine leather ond 
comes in matched sets for him and for her. 
And the two key chains are beautifully gift- 
packed in all purpose, all wonderful gift box. 
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holiday premium with an expensive look — yet 
low in cost —give Car-Mac! 
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Won't Get Tariff 


chairman of Inland Steel, is cur- 
rently trying to develop a long- 
range trade program for the ad- 
ministration. 

On the basis of his own survey 
of the problem the President de- 
cided that the industry’s problem 
stemmed in part from the dump- 
ing of a large supply of govern- 
ment-owned pipes in 1947, but he 
said the primary cause is a shift 
in consumer preference. Total 
sales of briar pipes have dropped 
from 20,700,000 in 1948 to 14,000,- 
000 in 1952. Imports amounted to 
less than 2,000,000 pipes, so the 


foreign competition was hardly 
the full reason for the industry’s 
losses. 

Actually, as ApvVERTISING AGE 
reported last week, the whole to- 
bacco industry is having a slump. 
Tax returns show cigarets down 
68% during July and August 
compared with a year ago. Chew- 
ing and smoking tobacco were off 
5.1% and cigars 1%. 

* + * 

Civil Aeronautics Board mem- 
ber Joseph P. Adams has warned 
state aviation officials to start 
thinking of ways of stimulating 
business for the feeder airlines 
which have been set up to serve 
special parts of the country. 

The 14 feeder lines serve 416 
cities in 42 states, flying 4,000,000 


miles monthly and handling 2,000,- 


000 passengers a year. After they 
started in 1946 they grew rapidly, 
but two years ago their volume 
leveled off, and they have been 
pressing for larger government 
subsidies. In nine years their mail 
subsidy exceeded $130,000,000. 
Mr. Adams says this is too steep 
a price for the taxpcyers to pay 
indefinitely. Pointing out that the 
addition of one or two passengers 
per flight would put these airlines 
,in a sound financial position, he 
told state officials they ought to 
| Sponsor promotion campaigns 
among business men and others 


"who are interested in air service. 


e * © 

The staff of the Federal Com- 
‘munications Commission is try- 
ing to figure out a pian for col- 
| lecting licensing fees from broad- 


Advertising Age, November 16, 1953 


| casters and others who profit from 
| the use of the radio spectrum. 
|This isn’t the commission’s idea. 
The plan was worked out by 
budget director Joseph Dodge, 
who is hard pressed to find ways 
of covering what might be an $8 
billion deficit in the federal budg- 
et for the 12 months beginning 
next July 1. 

Under his plan all agencies like 
FCC which issue licenses, patents 
and other permits are to charge 
fees sufficiently high to cover the 
cost of the servicing the applica- 
tions. While FCC has about 1,000,- 
090 licenses of various kinds in 
the hands of amateurs, operators 
and others, the bulk of its income 
must inevitably come from the 
holders of radio and TV permits. 

During hearings on FCC’s budg- 


‘Tue one man in American industry today who has 


more responsibility than any other man, for the operation and 


maintenance of industrial plants . . . is the plant engineer. 


The plant engineering function is the hub of all industrial 


buying for material handling equipment, power utilization, power 


distribution, plant maintenance, heating and air conditioning, 


Plant Engineering is building 
Product Acceptance for Hundreds of 
Manvtacturers every year... 
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TECHNICAL PUBLISHING COMPANY 


1. ONLY the plants that do the greatest percentage of buying 
are found on our circulation list. 


Over 26,000 plants doing 85% of the business 

2. ONLY the plant engineering men who directly infivence 
the purchases, receive the magazine 

Over 36,000 plant engineering men 


3. ONLY editorial material of vital interest to every reader, 
is used each menth. 


tan Sens eG NMS OO aN EN Ak REE ES Nh PRR aah oie AS TREN epi mn tesla eee nL rg Ae ’ 
COU te Maarten pea: | eG: eee Me 2 Signe tine BS is lee 9. SS eh pee ae wee EY. i pase TA a eh ee A eae 2 ee oe Wr ee ey ~ a 
Aes | SITE cy sel a a PCE ng 5a A NGI CP Se aie a Pre ae Vanes ts Tp acoder al os AD ak ACR eRe abe ae ep eRe Pe A et. NE eile Se oe ae gels eae ty nie ge on Fa ee Fs ee “S42 Ti, te “257%. vt 
Yr ore tora ee be Rey eae a SI UES Sate wee pede Seam See Bie ee aes, Se. Sele Caer es oR ay seabed SM ea, oA ie NMS BO ME gest Oi Re fcr he Sy ey erg pa ve ae hs GOS, ie se oy aN Ta haath dk fe vba enh Cae epee arn mM Nira ges eatin: vas tas bis 2 OL AE TT a 5a : at one 
: + re i ae a cee ae yg Seat a) DARE a ore a Batt ee Se pe ee ‘ oy Bsa Be a ee Pe Ren ae eM ere Meriter. 2 34 es ied a rea RALGS). 3 var noe ttre kes SL Nee nk a at 89 pen OP os, Pa oleae owes. of arate ee” <A RRR re a A Ok evens 
: Pd ie - es ; oF : ip ee tak gas ae Rs Dee MME ad 2 Pook eee Ree? fete rae mek so tte thy eo el Poe a PTO TN OM. ne Say es es Eee eae Sey Pe od ee acy) Ui. Peg eee A oe Bs 
taser = ¢ : ae Pe = Ras B= ee PRISED "Sasa orieets tins ils oe ge “3 ee ©: ie ee bs May i see Pe La Aor ts a i wee rae. iiet a ee eo Pern Sahee oe at 2 al aR eat a “ap a a ; Sea es. # Ma a ay See Se bees 
CaS eee Be ce 3 ee ates odes a a as a i fh Gece ee 
jt: Oe es 3 eked SW a a ey ST Seer. at 2 i eae, os ee a ae + hah aie: aM Pw yee at eS ae se ‘ , Pe v en sy ; S 2 oa bea Pe saa eee ae TET, at ATOR eT TS MEET NRE RE 
sae pace eS : : Eee a ms 3 : mre 4 2S le ay eee an See 4 Ag eae eh i AE as a ee ete te sais Seat : f Sa 5 , iE ios) tinge eat Eo ne. iC jt ae a aan mt ee eee ee 
ae . . : 4 - ae ; : ie ier. ee) Sma oe Ce ae hs AS a eee pe at signee 
ee . ; : ‘ : a le Pe Area Spacer Bay ge 
" ge a ee a a 
ee = 
f 
LS 
2) et, 
a 
Bare 
a of 
= of 
: ge 
‘ th 
ev 
° 
‘ ab 5 = 
Be za 
yan ; 
Stet: i ag 
Bi a | 
eet ) — 
ns a, 
al 
tik 
cies 
st y 
fey 4 & 
es SSS ; : ‘ 
Ree a rae Oe ed ~ Han neat et Meare Soe er cos ; ines 7 
ices eee Ro SAMY aa Rey se ete ti a ps LG aoe oe Ee aes ante ce cs he rere et niearetinan. Ale Reese. St eae ie Sy ee % 
> Gitar eal; as be eet cian i rapper ts os Winton. 2 Santer Aiea as: oe ‘ cara rea e i a cant cen en ae Sa oh A PN i py ae eee eet : : 
oe eee eee say OT. plc's tc Nae eyes coe a east ie 3. Sie eee et Goa 2s eer TR ee es Te ewer hie ibs es ety een 
nae aa a cate ce a gree oe ae eee Ce Cae men Fe a Sa REE OP ame Oe fem? ae te Ren ree a 
‘ Eel Re A ee ee eS eg a, eT Se ee ee Se See ee 5 a oe Bers ede eens tS SOR Ree! Bie ae Weel! aN. € ‘ at ieee 
Bhs a aS aA es 2am RI MR MR i CAR ae a I of 2 a eae als nee eteeainiicbame seemananic atria a Shas 
pomaget hee Leer = gd ial itn aie eee 8. a, tu Ea Se 5 Aa RD Tsk walt Paetrck te tay eet Sa ae ne ha il a a oe ee, 
ag hs SM nie ghee Regie oa ol een eeu CatG! oe oh eam Veep) A a he Se ern ON ee ee a ee We ae 
ag ae CR. REA OE SNORE RE: a, oa Te eee i ee ee Ae Titgy ace fe i tw eral oh 4 tee Bo 6 Fe gg MO ee te ee ere KT hide gids We rete ae Poe 
fee eT BE Pg lr ide OY Biase 3 batt, we) Ee ey eC ee coe a ea aS 2S a SW tN aaa ly, |! Ua asthe ee ; ee a ee ee ake ; gaa te epee. SE Be as eo KS ao 
Regs: Bit ah oe) oc ANS, ep et RISES. oe i ih ey us 2 nat dea es, ia Le — os), ean ee pei Sis the a crs eR nr, REN Seaman! esi Cae tere ee 
eee ee Niece st ene ieee oe ine et ee Bee is 5a atts pte aed ie ies aires te ais the aa al Pee uate ens, aes a i ane itt a ete ae coe res, 
Pee Pad PA og Sea aa es ea nN eae i AU ac te ee a eae (iro ee ae Se he SO «<add Sere Rei Sa aba. to eo 8 pee: ee es Rem ‘ eae 
) i aN aaa oak al 2 ge aaa RR E e ER d  am Pl eae 
' Re a ie ahaa cakes aes Poe ae ia Pee een eer eed Eat $ % is ae ee yg Top et RC ge Pe SN et a ARE Oem Say Guus 1 ee 
apa i . 3 : : Piet dowd ti hie) Se MC Ne ee ROR Teen ate iliak siteamiliany eigen Se era a amie igs i ee 
J Aci dee RN tae eT one t oe ey Pees Wa. ae ea ad 5 va Teer asta ee we Seg f Ss tite 
° i Lacie i al del ae an a is eat 3 eee ee Pere caakae Par Pe i Reg rh Fo 
= Yala i yo : eo he < 7 ke bai 
0 ‘ ' _ aa i eas 
; ea is etm ae i perenne sara : ms" bi B Bee ve 
¥ re tad He: — tinsel ie W R | ? E N - files 
; ; a4 si F ; rad veo ores eas ea y aaa Ps oe y ee 
ak a : Ps " Au eee aT ets a oe eee Rr rs” Pen = ‘ : see as iy ets Ae . 7 . aoe 
>i “ . s BS A Saco, Leoetelrp hse eae et tare a nS 5 i ee 3 ‘ s 4 r e Saas 
“a ; . / Joh ; ae: Bs an 
 —_ a e yan ¢ ‘ta i 4 0 ee i aie se ne es ie . ae 
aa A # ee : Cope semen , Sa ns eee ; 5 : eee . Leet 2A ae 
— efi Cc ” ry : ” ° sy al ae vial mis 
oe s oy rth y aes 
aa. ; opt sg ae ee re : ie 
i om pe t gr SEs AN “i ee oe i a ou a — 5 6 
ov we 2 Rc aS RO ORAr ie, ti, "elie ame GOA a REI eaters Aan AO arty th AP ety ety i ‘ ® 
£ >" gh ; ie aie: sy “eae es ar Sait Mideast a See Ts ae ao ha od ete: Cy 4a Ra ae Bie a i a Si pipe , sia ij ee 
Ps 4 ow Wig k : A thy? aay, te a ES Re ta aie ic gauciins ees ng ba 2) 2b tea petieeemeiie emake al saat ih elie Si eae 
a “GC wens i E hl gy a5 te : Te Rim: & SAS SEs as, dey 287 ro aa at Bae mi ee 
fe nae Ae = vee Te # = a aie é . : hat a re eo eae 
5 Core Bi oN ‘ i if Sal te : e Pasi 
ge ad a re : wise 46 ee é Re ree ae, eine Aa a 
z ‘ 4 % N eS oy a ‘ c ; Re ie eigen ee gt Ea ee : : He % 
Shaki nis ea. en" . Hor a Bie RR ee Sem gs ais ct ee a a - Se % S ya aah: tae, pants fei baa ” it ee 7, 
eo SZ ee TN es Re 8 ot ec Ye re ey adem oniee ts P* as ae 
as es i os re ‘ MELE ae ay ee EE a Oe Re ee hapa tte fc : pias int : ae or ee OM Sy IM be 
yee es eg oe "aegis A q * ae ea ee placate fer). fo ene Lanier pate an eae cS aa ‘ ETD ji 7 o 3 Be) alee ry 
Bet : ees is cc cog eae ev ael We ‘ eee acae eit Cy alle ne Meta shh Vif Pn ge . x Lot Hola tae Pie 
map ite 4 . ce al See zo on Bea a Fy ag ay ee te a eo Me prrerntSe ee Sa lg Se 2 eo ae Ue ae 
evar " . Saar Ae fe ll Reem id aera cote: a ae a ee ee at eee an are ae na come 
© ee ea Positron I D sents”. i id 22 ees , oN ‘ meetin aaa saat — , eked Ee 
: ae ee oe ieee . tetra s tammane me uhiatiss ance eae — 
ee pe ss wees ~ ese , otis ty ee AMS SpE mare a fen r Pea eS eae 
o ae Prey ae : A: Ss Wise Vara tele eae) BA ae Peete sue ee 
, _ oe as FST ade rig ny : ; ere, ti ed an each oy boa ey eae oe ieuct re ie 
5 ie, 2 Wee Se aller cael oa Ps a e sowed eT ss Aa ee = 
ee i f te pages “ Yaga ey 2 ; Tt pr Cae Ee deed icy Se ie un at eer a —— a aS Sera ate 
ae * ae |S Se et es Wy ayaa : fen eto pana N eet ie ee mere, ee 5 ap ie oe FUSE RR REL Eee RETO 285 eee : 
Seen pe Rf Ss RE c a pram Best aN eg - ! ities, Pe ST ae ee CE HR as Tech pee Son Ae aa Ae Ra, am ; Ria on al Meany at ii ken 3. 
hae tae 3 : : pected i tc ga RE eae ilee Pa,» fe Cite se isaae a4 , : ‘ f “ res ee oh fs eter a. 
ie See 4 pial rgee ne pas Ta si Bn ea ene coe SS SRR 2 GMa Meena sos eaaect: ec Wey ae ed ca ee eae Pak ee a ere a ee rates = aes j 
ee es aa 42 " pton “ a “eR on re et Fe ha ie Se a ee eee ts ee Pa RRR nn Ene Style ates é eee: 
vas xp A { Fie case ,: eee Sie to CR ee So eR RS NU glee nas lag tesla ll | ga eg eng erase ie 
ai ae , 4 4, sb4 PSE et cece’ Sey ott eae Rly BE aS, ost ea AS Pe arg aN set Ae wae es Sale aia lemma gman Be tr 7 ea, aes Ace ens iat. RS Si hoy ghee Maa ie peipeeen pS ee 
y YS ee. ay sl AP eh ie BE SSNS Sac AS Vira CARE aie ie ieee et 2) dee mea ao We Grey, ae ati iii te at Race Peg geae a ins Piety 4 te alae Or te CE Se eos 
. ti. ae era et eee het ee a omer Cae tee se. pina oo tet ge r : i Ria ss. seman iene ig eh cree ge a Gy bare 2 VS SS iti Mee toe eles as 
Y | 4 ea if : 7 Beiee eee See eS Sai Sy ‘ ‘ i a ae hated 
eo | fh oe 
geal = roy ot * ; : 5 : Pe 
ames | y Oe ines Elise ie 8 aie tag rere din a crit p = 
i SNS S ao ree af pe eet ea! Sonim eae yee SRS GTS Seah \ ialea eats : , " : me 
, Rae 4 SLE i a gS ees Mista chet a eater ee at 4 Hs ase rena, i 5 ead i ep ein ja r i HEE: oa re 
‘ . 7 ¢ 3 cio... is) Le ik itieog, sa A eay a" ; oe Re oe eo z Sitaahe ata ie Deu a oe hg sion ger ee ae oneen, : 
ad.  Getg aah i : eee PO ce pace ye on age ; elaine aD aR Saa oe Bias ce ah Nacht ee Fides ep oR ne ae 
ees eae ate = é \G. aeceie te a: Noa Si eae f at z Poe ay ie ies Char ganas wea taiemey A Ps. ee 
aie ] " PS ee ee et tae see ee a ee gee y aera ; ; s Be Tn Bee rare Pan bs ee oo ete ces : 
ee | 4 - ee iiee  aae ilps a ae in naa ssi es Sen et re es Nh eet ane ie Aig Ee eee eg eM St eg ee ge gg Be ne eee ic: 3 g 
neat ie i a eae ERE Dita eres ncaa enageree geet Phe sit oe Seger: he eee eS So SNe Shree Mee oe a Bee te te ay Ome Cea oe Gy Sant: tet OEE ae ir. fic oe oe 
ledges " sey 4 i i eaeety 7 ee Agee pie omen ers 3k ae doe Soe ON oh eta naan ee Fe te ye a aa et es cae Reet SST oes 
Cai eed c ( ‘ SSNs. NOT eee ert i Bree een ee = ets Meares ee a Weg 2 eon We = iehes a Caer Co ony eas ee De ae kh anna Ld a, i 
pee: 3 oN. Me anes SEE OM Ee sc ce, LST ae e ah ie SN pee ge (ee re tee cok ss even ler yi co ee ee ae as Ie ee oi ieee (ato Lien) Bee 
Bate, | ‘ fod haa Reta a Reg <5 ee se, Op = nN il) oe a eu a Hae an aa mo Sg ae i oe ea ae oa 
ee Ae ee eee he, ge ee eee ee eS ae : ial 
re g Sites ee = ee Gr Pe Gc ee > ee cas 
iE : % type eS : ae. phe SEE As! Sie, Wh oad ae cae > eae ee Ten eS i een ss 3 ir) aie See a aa 
Bae AA . a See oe Deer ey = Le eae ae sea Nee ee a: q SE Wet tain cee Spe cat ee ERS ee a rete 
che ti | f Te tie a a lee eae Se a ake - er erree Neu Dae a. gene ik Slane ie ae lea Soe ' Pace, Svea i pera fe 
ai. 3 " Ps ; r : } : ; ; os vee : ee 
ee ? : 
Sat oy | uy vA . 
“igs ta i 
bale _ ane 
hie om | % 
y * . % ¥ a 
ey 
oe , 4 % 
“a Re 
; ood . % 
Ds a , —_ 
v3 , i bs s 
ae £ i" | 
aren 4 3 } 
ee AR . 
sagt, hee oC +9 , : 
ate? ig (Cmabanr pores ‘ 
’ 7 
AS | ee ] 
rs eos, » 
we ee e 
sb lag so 
vet ae 
ee . 
gies 
HeSiA 
Say oat 
= 
{peg 
het 
= ae ta 
See 
Sgaeae 
laustira : 
os fee eat Sh Lig co aes eat ee eh gl Ni ie NER ec ek hy Coe Rt aa, i Stet gel Lit peace oi { 
‘ F 3 rei 1% es 
a ai : 
. 
Ho vty int 
Tercty AAA ; 
‘ Ala : pro 
| rp Ge 
. | — 
| “ , ; ma 
* ; 
| \ in 
Here is why... wecandoit & 
" | | ‘ 
a ie - Yy for you ... too 
ee . 
zh ¢ a 
Pore a ; 
ae —-—_ ie : 
a = ) 
=~ 
Address. 
eRe ee eeeneeeeeeeeee ee ee ee reas eeeeeGeeEOeeeEehSeETeeEFETeeee eee | t 
: 
’ 
: ' 
Dae ’ 
Fe : ky 
ed q 
ee. saa wa = my xe x ; ait ' 2 : d 
: : : F : - <A ie pee iu ie +e r 6 : 
; : 7 : ey : ; i . “ \ my , oi Oe . ; ae | a pate attra 
Ps C * +. r ; : c , af 
an ce POE ig | eae ce eae des pe ae oi <a Soar A ye pe 1 a oe ae ao ci. rer se 1 os ete Bi ba eg Pad WE ng oy gas ; | x bdo we ; j : .; ae { Pe ea 9 Vie hoe 
i Ry Se. 7 - . . Nie Ae met rites g Cm eh. My tg NR Ui ee a Gia Ree 


et, which is in the neighborhood | 
of $8,000,000 annually, members 
of Congress have frequently sug- 
gested that the commission ought 
to be collecting something from | 
those who use the air. FCC, how- 
ever, has taken the position that 
a fee system would be a burden on 
the industry. 
o o - 

Postmaster General Arthur 
Summerfield has announced that 
a regional office will be opened 
in Cincinnati later this month to 
take over direction of all postal 
operations in the states of Indiana, 
Kentucky and Ohio. He considers 
this the first step in a decentrali- 
zation program to get the man- 
agement of Post Office affairs out 
of Washington into field offices 
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closer to the areas of operation. 


“This was one of the basic rec-| 
ommendations of the Hoover’ 
Commission,” he points out, “and 
will be the most constructive op- 
erational step the Post Office has 
taken in 150 years.” In all there 
will probably be 13 regional head- 
quarters like the pilot model now 
being organized at Cincinnati. 


Wright Retires from Agency 


William L. Wright, who founded 
een A rae a 
ord, N. x., . retiring as a | : F 
p reald ent. Mr. WwW A ts sons, who on their advertising. 
ave active e ness Iie 
from five to 16 years, have taken ses . Joins Cresmer & Woodward 
over full management of the agen- | Harold M. Tucker Jr., formerly 
cy. Robert E. is president; Albert | SAM F. GREEN, manager of jeep sales for media director for Erwin, Wasey 
L. is  secretary-treasurer, and | the Kaiser-Willys Sales division of Willys & Co., Los Angeles, has joined the 
Richard C. is v.p. The latter is | Motors Inc., Toledo, has been promoted to| Los Angeles staff of Cresmer & 
on active duty in the Navy until merchandising manager of commercial Woodward, newspaper representa- 
February, 1954. cars and Jeeps. tive. 


'Davis Heads Kable News Co. 


George B. Davis, v.p. and gen- 
eral manager of Kable News Co., 
= New York magazine distributor, 

' has been elected president, suc- 
ceeding S. J. Campbell, who be- 
comes chairman of the board. 


Frank Adds Two Accounts 


The Cape Cod Chamber of Com- 
merce, Hyannis, Mass., and Equi- 
|pox House, Manchester, Vt., have 
named Herbert W. Frank Adver- 
‘tising Agency, Boston, to handle 


| 
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power supply, lighting, and production equipment. 


You as a sales manager, or advertising manager can find Mr. 


Plant Engineer every month, reading his favorite business magazine 


... because every article in Plant Engineering is written with the 


plant engineer in mind. 


Is there a better place to put your advertising dollar? 


. i ‘ : ; : . P = 
Yy eee ee RSs eae a ERE Ci aan alg pr IE CG ae ee oR ap ROR ty 
‘ > . . 


Today over 200 top manufacturers, all leaders 
in their field, are using Plant Engineering to build 
product acceptance for their line. Many of these 


manufacturers proved the value 


gineering by conducting their own studies of the 


buying influence of the men who read Plant 
Engineering. 

If you haven't tried Plant Engineering . . . 
Write to Technical Publishing Co. today for our 
important story on building Product Acceptance. 


of Plant En- 


110 SOUTH DEARBORN ST., CHICAGO, ILL. 
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Does it seem as though all 

the work in your office jams 
up at your desk? We have 

the solution—Pontiac’s six 
services enable you to see 
one man where you ordinarily 
deal with six! The man to see 
is a Pontiac trained represen- 
tative who can advise or helB 
you in ail the steps so essential 
to successful production! We've 
had 40 years experience in 
relieving pressure in the 
advertising profession. Why 
not take advantage of all 

that experience and write or 
phone us? We'll be glad tp 


call at your convenience, 


Six unified services 


@ ART 
@ ENGRAVING 
@ PHOTOGRAPHY 
@ ELECTROTYPING 
@ TYPOGRAPHY 
@ COLOR PROCESS 


PONTIAC 
Engraving & 


Co 


812 WEST VAN BUREN ST. 


CHICAGO 7, ILLINOIS 
call HAymarket 1-1000 
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Pond’s... with booming business built on science, duchesses, 


and consistent use of magazines... 
presents Angel Skin, new hand lotion, 
with fanfare of double spreads in 


5-million-circulation Ladies’ Home Journal 


They Dig Deep... At the Clinton, Conn., plant, Dr. Walter A. Taylor 


More Pond’s creams are sold throughout the 
world today than any other face creams at any 
price. And the cause lies deep in women’s minds 
and emotions. 


Almost any woman can afford Pond’s beauty 
aids, but thanks to more than 40 years’ con- 
sistent advertising in magazines, led by Ladies’ 
Home Journal, price is not what a woman 
thinks of when she buys Pond’s Creams or 
Angel Face make-up. 


She thinks of lovely, blue-blooded ladies 
(there have been 605 since 1923) who prefer 


and his chemists have been working for 10 years, in consultation with on a single sales message to win a ‘“‘break-through’”’ in women’s minds. 
independent doctors, to develop a hand lotion with really important bene- Reprints of pages and spreads from the Journal are constantly used to 
fits. Key ingredient of Pond’s new Angel Skin is of the type used in reinforce impressions and clinch sales. 


hospitals to promote healing of open wounds. 


r 


“JOURNAL HAS ALWAYS MEANT SUCCESS” 


Says Lloyd V. Young, President of Pond’s: 
¢¢In the Journal, Pond’s products have 
exactly the environment they need to make 
the best and most permanent impression on the 
largest number of women. The Journal has 
always meant Success for us, so naturally, 


we’re using Journal spreads for the premiere 
of our new hand lotion, Angel Skin.99 
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Pond’s, though they could have pomades dis- 
tilled from melted pearls. 


She thinks of attractive packages, scrubbed- 
up Ph.D.’s in white coats. She knows that no 
Pond’s product is the result of a fad... each 
one is an achievement of many years of scien- 
tific research. 


She thinks of all these things because she has 
seen them all her life in magazine advertising, 
and most importantly, month after month, in 
the magazine she trusts most, Ladies’ Home 
Journal, 


They Advertise Right...In the campaign for the new hand lotion, 
Angel Skin, company’s biggest for a new product, Pond’s sticks to princi- 
ple of choosing media which reach and sell women most effectively. This 
inevitably means the Journal, now over 5 million average circulation, with 
the fastest growth for the first half of 53 and the biggest newsstand sale 
of any magazine that carries advertising. 


Never underestimate the power of the 


magazine women believe in 


LADIES’ HOME 
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NBBB Warns Local Chambers Against 


Phony Jewelry Auction Operators 


New York, Nov. 10—Watch out 
for phony operators who run 
jewelry auctions. 

The National Better Business 
Bureau, in a memorandum to 
chambers of commerce, warns that 
jewelry auction sales are becom- 
ing a problem in many communi- 
ties. 

“Prime target for the phony 
operator in this field,” the release 
says, “is the well known jeweler 
with a reputation for integrity 
and quality who decides to go out 
of business. He is approached with 
promises of a dignified sale yet 
high financial returns, but once he 
signs the contract he is powerless 
to protect either the public or his 
own good name. The going-out-of- 
business specialist uses the mer- 
chant’s reputation and legitimate 
stock as a lure to attract the public 
for purposes of disposing of huge 
quantities of inferior merchandise 
with which he infiltrates the 
standard merchandise as long as 
the sale can be profitably con- 
tinued. 


s “Tricks used to deceive and 
cheat the public include mis- 
branding, fictitious price tags and 
the employment of ‘shills’ and 
‘cappers’ to circulate in the crowd 
and make fictitious bids to raise 
the selling price of the merchan- 
dise. 

“After the auctioneer has suc- 
ceeded in getting the highest price 
possible,” NBBB says, “all identi- 
fying tags are removed. By the 
time the item is wrapped and de- 
livered to the customer, no tangi- 
ble evidence of misrepresentation 
remains. 

“Some unscrupulous manufac- 
turers or distributors of jewelry, 
watches, pens, etc.,” the release 
says, “obligingly provide retailers 
with printed price tags far above 
the price at which the item is in- 
tended to be sold. Savings based 
on down-pricing from these fig- 
ures are entirely false. Likewise 
are savings from other doctored 
price tags affixed by the operator 
to the merchant’s regular stock.” 


# On fair traded items, the bureau 
notes that, “in normal channels of 


Mote than 


65,000 


Negroes 
in New Volk buy 


1820 South Michigan Avenue, Chicago, m. 
New York Office $3 West 42nd Street 
hee. daatien thttians AUSF Witatisen Sted 


trade, items protected by fair 
trade laws cannot be sold for less 
than the manufacturer’s fixed 


the item can be sold at lower 
prices under distress conditions 
provided the manufacturer has an) 


minimum price, but in most states 


opportunity to repurchase 
public. Fair traded items are sold 
below the standard price by oper- 
ators as ‘loss leaders’ to attract 
purchasers for other items more 


difficult to dispose of.” 


= An increasing number of com- 
munities, it is pointed out, have 
sought control of jewelry auction 
sales by laws and city ordinance. 
The object of all such laws and 
ordinances is to protect the public 
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the | from unethical companies while at | 
item prior to such selling to the the same time not to prevent. | laws,” 


‘working a hardship on businesses | 
actually faced with distress situ- 
ations. 


s In many instances, the bureau 
says, chamber secretaries will find 
that they must assume the respon- 
sibility for determining whether 
there is an applicable law cover- 
ing auction sales in their commun- 
ity and then request its enforce- 
ment by the proper authorities. 


“Where there are not adequate 
it suggests, “especially 
where such sales are set up just 
outside city limits, investigation 
and public warning are necessary 
remedies. The chamber of com- 
merce is the logical organization 
to initiate such publicity. Exposure 
of practices which are deceptive, 
especially the dumping of added 
stock, will not only protect the 
public but make the sale too un- 
profitable for the unethical oper- 
ator to continue.” 
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OBSOLESCENCE: Your key to stil 


Since sith deccssaid dice Meabelieags bait haomaaeod 
production by 80%, and today manufactures over 40% of 
industry's total output. This fact, together with an estimated 
$110-billion production rate in 1954, would inevitably make 
Metalworking a great market for you next year. 


Thus, in a year when this industry already planned to invest 
$2.2-billion in new plant and equipment, these startling 
5 Inventory facts... that are now in the hands of metalworking 
E production executives from coast to coast... . add great im- 
: petus to an accelerated replacement program, with all this 
can mean to you in bigger markets. 
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Sra os cian okt eas CAME eadhoms sedis tne. 
the magazine that for many years has led Metalworking’s 
drive toward accelerated machinery and equipment replace- 
ment is ready te help you .. . with the biggest audience of 


magazine has ever offered (now ever 32,000 net-paid, 
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L. A. Chamber Names Raport 


James H. Raport, who has had 
his own public relations consult- 
ant organization, has been ap- 
pointed director of — rela- 
tions and publicity for the Los 
Angeles Chamber of Commerce. 


National Builders to Bayard 
National Builders Ltd., 
Moines, has named Jere Bayard 


Advertising, Los Angeles, to han-| today by Waltham Watch Co. as| pated by 12 respondents, who pre- next, watches, third, and diamonds 


dle its television advertising. The 
company will promote its prefab- 
ricated garages nationally. 


Jewelry Distributors 


Expect Yule ‘53 to 
Equal or Better ‘52 


New York, Nov. 10—Most jew-| 


‘elry distributors expect 1953 fall 
‘and Christmas business will bet- 
ter or equal last year’s. 

| This information was released 


the result of a spot survey made 


iby the company. Twenty-seven | discount houses, department stores | 


| wholesale distributors across the 


|and other wholesalers. 
country participated. 
Nine of the wholesalers pre- | 8 On collections, three whole- 
dicted fall and Christmas jewelry |salers said collections were better 
sales would be from 5% to 30% than last year; four stated they 
better than last year; 10 respond-| were about equal, and 19 reported 
ents said they expected it to be collections slower by between 1.1 
about the same as ’52; and seven and 16%. 
reported they expected it would) A majority of wholesalers re- 
fall off from 5% to 20%. ‘ported appliances were showing 
Tougher competition is antici- the greatest activity, with silver 


dicted increased competition from fourth. 
Business volume for the year to 


bigger markets in Metalworking 


At cele . oo 


Ai gee 


=i Pith =" 


«+ « well over a half million 


years or more) to be in critical need of immediate replace- 
ment... and many thousands more have reached an age 
where they are highly uneconomical in comparison with 


today’s models. 


of these are old enough (20 


The simple truth, as now revealed in American Machinist's 
new Inventory of Metalworking Production Equipment : ..a 
96-page feature of our 1954 PRODUCTION PLANBOOK issue’ 
. « « Is that the ameunt of obsolete, unprofitable machinery 


and equipment in Metalworking is at an all-time high. 


PS ke 4 ii He ss a uit diciesi 


S O .. when you want increased sales in the $110-billion Metalworking Industry, 
and want to build preference for your products among this industry’s most 
important buying group... production management . . . the facts will tell you 


why 


This is the NQ. 1 place to do business with America’s biggest industry 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 

PUBLISHED EVERY OTHER MONDAY 

MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND 
ASSOCIATED BUSINESS PUBLICATIONS 


*DON'T MISS this great PRODUCTION 
PLANBOOK isswe of American Machinist. 
in addition to its invaluable Inventory 
data on the age and location of 164 
mojor types of production machinery and 
equipment, it will give you a brilliant in- 
sight into what machinery and equipment 
replacement can actually mean in dollar 
savings and increased production. Write or 
call your American Machinist representative. 


31 


date was reported better by 10 of 
the respondents from 2% to 33%; 
nine said it was about even with 
last year; and seven reported it 
was under last year by 4% to 15%. 
Several respondents reported 
that they had adopted more ag- 
gressive advertising and merchan- 
dising programs to offset increased 
competition and local drought 
conditions. 


Ptatf Names Smith 


Hunter W. Smith, formerly in 

charge of merchandising and pro- 

motion for Demby Productions 

Inc., has been named to the new 

post of promotion manager for 

wok Sewing Machine Corp., New 
ork. 


Sutton Names Doyle 


John F. Doyle, formerly busi- 
ness and advertising sales mana- 
ger of Welding Engineer and 
Welding Encyclopedia, has been 
named associate editor of Metal- 
Working, a Sutton publication. 


[Stickin Kroung 


with KLEEN-STIK 
Hurrah for KLEEN-STIK! 


Advertisers all over the country (and in 
cities, too!) are cheering for this wonder- 
working moistureless adhesive! Makes 
long-lasting, easy-up door and window 
signs, die-cut displays, back-bar signs, 
pop-outs, and stacks of other P. O. P. 
see turns ‘“‘eyers’’ into “‘buyers.””’ Here’s 

Ow; 


shore Choer in 


; R 
te KRUEGE 


A glass of beer so realistic you 
want to drink it right off the 
wall! That’s what people say 
about this 3-D display for the 
KRUEGER BREWERY of New- 
ark, N. J. It’s the joint inspira- 
tion of DAVID BLAND, their 
Ady. Dir., and NORM COHEN 
of MERIT DISPLAYS in NYC, 
who produced it. They artfully 
contrived the plastic glass to 
provide life-like golden color 
and creamy-white ‘*head,’’ 
then mounted it on a bright 
red foil background—backed 
with KLEEN-STIK all-over 
gumming, of course, to make 
sure the displays go up and 
stay up in dealer outlets. 


PHILLIzg | 


P.O.P. with a “Punch” 


Over in Philadelphia, BAYUK CIGARS 
wanted to reach men who enjoy a good 
fight (as spectators, that is!) as well as 
a good cigar. Result — this pair of boxing 
Ge cutouts, cleverly designed by S. 

ICTOR ANDERSON and handsomely 
——e by STERLING PRESS. The 

rge one is a back-bar sign or wall dis- 
play for taverns where the fights are 
viewed ... the smaller edition mounts on 
the box of “Phillies” on cigar counters 


everywhere, Both £° on quick and easy 
by means of KLEEN-STIK Strips, for 
real “knockout” attention value! 


4 


Get your regular printer or 
lithographer to show you many 
more int’resting uses of mar- 
velous KLEEN-STIK for effec- 
tive “peel-and-press” display 
material, And be sure to write 
on your company letterhead 
for our swell free **Idea-of-the- 
Month” service! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue @ Chicago 1, Il. 
Pioneers in pressure sensitives tor Advertising and Labeling 
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New York, Nov. 10—A merchan- 
dising executives’ group which has 
yet to celebrate its first birthday 
has come up with a new program 
ee N BC [yea technique that is arousing enthu- 

> |siastic reactions among members 


FULL 100kw POWER sof the advertising business here. 
Se Operating under the slogan 
CHOICE CHANNEL G * 


i\*“Where merchandising is exam- 
The Dewwer /riee 
ee 


» | ined—thoroughly—one phase at a 
"}\time,’’ the Merchandising Execu- 
4 tives Club of New York has insti- 
|tuted a series of regular monthly 
» ¥\luncheon meetings which are 
be sets cals pj \turned into virtual capsule clin- 
ae eae ws | ics. Recognized media groups are 
[9 teing invited to take over these 

Vv ma) sessions and present programs ex- 

=) plaining to the group’s members— 

the men and women responsible 

y ©. for the merchandising programs of 
fi ps ee t 2 leading manufacturers in this area 
a NBC in DENVER aos _—how their marketing and selling 
“Flog . Roe ors rs | programs can be geared to the po- 
~~ : faseae tential of each specific media 
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but only 
REILLY 


gives you 
“reproduction” 
assurance 

that protects 


your advertising 


dollars 


WHY REILLY PLASTICTYPES ASSURE 
THE BEST NEWSPAPER REPRODUCTION 


@ Vinylite molding throughout for exact dot 
duplication of the original engraving. 


A building owner wouldn't be without fire pro- 
tection. A newspaper advertiser shouldn't be 
without Reilly's Plastictype “reproduction” 
protection. 


With Reilly Plastictypes, today’s advertiser can 
be certain of not just good reproduction but the 
best reproduction, consistently uniform through- 
out his newspaper schedule. This form of Reilly 
reproduction assurance protects your original 
investment in art work, engravings, space cost 
... by guaranteeing sales appeal for the product 
you're advertising. 


e@ Patented Duramatrix for full depth retention. 


@ Unique check-control system incorporates 
teams of seasoned engravers, finishers and 
other specialists to cover every phase of pro- 
duction. 


@ Streamlined production and service methods 
assure prompt delivery and careful handling. 


YOU CAN REALLY RELY ON Reill 


NEW YORK 


Y ELECTROTYPE 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Hoven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 
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= |New York's Merchandising Executives Club 
| Makes Hit with Admen for Monthly Clinics 


group. 

Last week’s meeting, for exam- 
ple, was sparked by the merchan- 
dising papers affiliated with As- 
sociated Business Publications. 
Thomas B. Haire, president of 
Haire Publications and chairman 
of the board of ABP, opened the 
session with an explanation of the 
important role played by these pa- 
pers in the business life of the na- 
tion. Leo E. Williams, advertising 
lirector of Retailing Daily; Harry 
Yahn, sales manager of Electrical 
Merchandising, and K. (Haps) 
Kemper, v.p., Billboard, then pre- 
sented specific aspects of the mer- 
chandising paper’s role in making 
the retailer an integral part of the 
manufacturer’s selling effort. 


s “The retailer is the key to 
greater sales,” Mr. Williams told 
the group. “Consumer magazines 
themselves will have used more 
than 1,000 pages of advertising in 
merchandising papers by the end 
of 1953,” he pointed out, explain- 


‘ing that their promotional efforts 
_were aimed at achieving active re- 
‘tailer tie-ins with the consumer 


advertising carried in their pages. 
Mr. Hahn, using sample pages as 
illustrative material, demonstrated 


‘that retailers need their individual 


business papers in order to keep 
abreast of new developments in 
sales techniques, and stressed that 


‘there is no other source of such 


information than the business 


, press. 


“Important news of new trends, 
merchandise, mergers, legislation, 


'and competitive activity which the 


retailer must have in order to car- 
ry on a successful enterprise can 


‘be found only in his trade paper,” 


he said. 


s Using the example of one of 
the winners in ABP’s fourth an- 
nual merchandising paper award 
contest, Mr. Kemper showed how 
merchandising ads in business pa- 
vers could be used effectively to 
bolster the sales results stimulated 
by a consumer advertising cam- 
paign of limited proportions. 
“When people talk about 1954 as 


_a big ‘sell’ year,” he added, “they 


really mean it will have to be a 
big ‘merchandising’ year.” 

Merchandising’s job, he said, is 
to move goods at the point of sale, 
and for this task effective adver- 
tising in merchandising papers is 
essential. 

The clinic atmosphere of the 


_luncheon meeting was enhanced 


by displays of effective merchan- 
dising advertising, and of business 
paper editorial merchandising ef- 


| forts, furnished by ABP. 


| Other such clinics in the Mer- 


chandising Executives Club first- 
year program include a_ similar 


|session on newspaper advertising 


under the sponsorship of the Bu- 
reau of Advertising, ANPA; a 
program on radio advertising tech- 
niques, and one on the merchan- 
dising possibilities to be developed 
in the packaging field as color tv 
assumes the role of a major mar- 
keting factor. 

The program has been worked 
out by Alan L. Radcliff, president 


of the club, who heads his own 


'marketing consultant organization 
‘here, and program chairman Ed- 


‘ward D. Russell 


of American 
Newspaper Publishers Assn. 


Post Joins Hempstead Co. 


Carl M. Post, formerly v.p. of 
Foote, Cone & Belding, has been 
named a v.p. and account execu- 
tive of Henry M. Hempstead Co., 


| Chicago. 


‘Forbes’ Names Hunter 


Forbes Magazine has named 
Hunter-Tewksbury Co. to repre- 
sent it on the West Coast. 
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“Outdoor posters with dealer imprints most successfully promote 


U. S$. Royal Tires nationally and identify our dealers — with great 


ft Rte — 


CurRT MUSER 
Manages Adiertiing & Sales Promotion 


S. ROYAL TIRES 


local effectiveness.” 


One of a series of advertisements promoting a better under- 
standing and appreciation of Outdoor Advertising — sponsored by 


The Standard Group 


OF OUTDOOR ADVERTISING COMPANIES 


JOHN DONNELLY & SONS «+ CENTRAL OUTDOOR ADVERTISING CO., INC. «+ THE PACKER CORPORATION 


serving one-fifth WALKER & COMPANY «+ UNITED ADVERTISING CORPORATION + WHITMIER & FERRIS CO., INC. 
g hana ROCHESTER POSTER ADV. CO., INC. « RICHMOND POSTER ADV. CO. « E. A. ECKERT ADVERTISING CO. 
of the nation’s PORTER POSTER SERVICE « SLAYTON & COMPANY «+ THE HARRY H. PACKER CO. + BORK POSTER SERVICE 


SUNSET OUTDOOR ADVERTISING CO. «+ BREMERTON POSTER ADVERTISING CO. « C. E. STEVENS CO. 
CONSOLVO ADV. CORP. « LEHIGH ADV. CO. * MARYLAND ADV. CO. « AMERICAN ADV. CO. 
VERMONT ADV. CO. + STARK POSTER SERVICE * DONNELLY ADVERTISING CORPORATION OF FLORIDA 
STANDARD OUTDOOR ADVERTISING, INC., 444 MADISON AVE., NEW YORK CITY 22 


consumers ... 


“yf 
es 


 eeari ai P Ns Wak, Seles eer ese ee oe eee, i A I ONO aa WON EN Se lg yd a Aiea gh wow es sof cae SP Rar. Aes 7 oe ye, Nhe ae eater BN Bie WE 2h ae ee Sane ag ae 2 See ee, Pai Se ee > a ° Bog, Ss pees aesee e - ea an ae 
feet) pe, iT ales Pe Pee a ERR Le OU aly ee ig bowians PE RS te ecm oyu Mies” Viet a, BE A ILS RO eel a Es Raich gr 1k Sian rin seine) Semen ene eet 7 a gies ee ae we Oe ef Aas pA eee ae RE eS dee Me ea re SpE tae en Pe ry 
OP sg San Mien ROE eer Mi eae ae Pe TR Te eo Se ic te ee SR RE Oe ne oar har > Meee, Sie aa ee Bo ci hae ee Brg Rong? a Pe Me A tigaees eit 35: doh ies ee : 1 Reh ge wae hg. Saber i ees weed BR: Si re Get gi gS Mare pay se bens Se pant hae Wet NP Nn ee op 
es ae” RN eae hE TR ae NEE areas hia BB eis WBE: Ire he ARBAB ET As: SE ee te, maa Weel ke? Fil: ae e Bock tytn Seige en ae eee gen ee eis ed ny i Ee so aN a eae ata BN EEN Mite, Sc and Sane eee a Bea eh S.CT CoN Seat ae tert 
ne ARS a Wier eG acters a ee ee ee att sey fii = geet Zins, Meat Cae Won? gi pact! * Ho oa aa ca ais - a oe a ~eggon Me Lone = Mas ears cool: ete ei 2 Sad scarce Nay TE ar RS aa ee eee ae 
a, at Sr etepr er ares ea eer oe We ey oe Pee ne ri ape: ane sal er ane Pee, “ae pe OE Ne oS ; SOW dagen ? 
“Bones ee Taleo aoe mae 8 Be eR ar Pe eG eeeat mm ann Lee a ot oe eee gee OR 6 of aE ae ee ee 
ae vs ~— ie ioe = mit all r 2 ee: ¥ & i s ae % bP ie. x . - . me ie ae BT Sige POE sige Bere, ‘i sa ween ‘ 4 ss ; his es Sam ‘es oss a i me 
- we - ‘ ; : : : = ee ‘ 
peor 
ee. 
‘ Fi 
| ' 
y , 
f 
i] 
p i 
> i 
- 
{ 
| 
B 
y 
l If ; 
) : 

5 ee 
4 ; ; ioe 
e salen 

~~ : Py pert at 
baer a nh ee ne 
(e . F eae 
O | ciliate ‘ 7 yee 
A 5 8 | tS gies 
; ae | aoe 
'S i a eg aon 
. am fee oe 
e iy 4 oat } ae SS, ae 
’ : ee “ee ‘ 
n 2 a 
d ‘ ees 
— ~ Nes in ‘ ta, oT 
s : ~~. | alia it 
: i, be, BS \ ay a ee 
feral Se : es 7 
J (ON — + . | 
s Se a : ot | si 
4 See \\ a LOWES! COST per Saie mile é; | ae 
1] eae " cat  e. en . | Be, hs ae 
{ " EVV A \ « 2 se 
P . An in history ! | 
n ; \ eae) & | : 
it | . | Sapien a 
\ piseds 
Ss SEE YOUR NEAREST U.S. ROYAL DEALER ree 
a pain 
i™ ° ase 3 
$ pe pee 
. ; , = Mi Pripeen 
4 ee ’ , ‘ ES ots. 
e | ee r) the Ae 
a : eeeeeeeeeee ee eee eee Outdoor Adv. eseeeveee ese eee ae pl nage 
n seseeseeeeeeeseeseee ee eee ewe ewe ee eee eee ee ee hee | ee 
a - i seeeseeeeeeeeeese eee eee ee eee eee eee hee ee eee fl’ pike Sarde 
ececoeceseaseeeseseseeeseseseseseeeoseseeeeeeeee Ri 
if ) aii 
i- \ P ae zs 4 
Bo i-th sw 
Vv SC a 
oO : a 
iS ae 
ie het 
: ae 
a a, 

SF sashaat 
ae ay 
e ei! 

ee 
d te 
‘S a ee 
: | \ Ge Mine 
> fi \ aes 
4 cr a i 
HM ears 
i : Aree 
- | ny pee ee Ae ae eee eee eee s Mi 
ir @ H Sriat 
Z } ote x 
\- eae. 
i | Beg wade +t 
a i: - ne Lae 
ak SAAN 
\ : | eae 
| | Pe Spee 
“ a Reet 
Vv i: - Mae tg 
| e : : a 
it . 
n 
n j 
; ‘ 4 
|- | 
n is | ee 
of 2 
n 4 
i- eta 
Joy excel 
d a 
— ee 
s. ya © er ea Bee ; a 4 i‘ ‘ i . _T z oF ie « : x q 4 ‘ en * ase? 3 % ee Me Be 43%, 7 Fie : 


Advertising Age, November 16, 1953 


vertising. 

The offending commercial was 
of the “pitchman” type, with the 
complaint that Thrifty Vacuum’s 
salesmen were pulling a “switch” 
deal. The commercial offered its 
machines on a rental basis, with 
the rent to apply toward purchase 
if desired. The complaint was that 
respondents to the ads were given 
a rough time trying to get the deal 
advertised, with salesmen pushing 
for purchase of a new machine. 


L. A. Police Hit 
TV Stations for 
Bad Commercials 


Los ANGELES, Nov. 11—At an un- 
precedented meeting last week, 
representatives of the Los Angeles. 
Police Department and the Federal | s , 
Communications Commission told," 4 pepresemtative of ton ony &- 
the television broadcasters of the to™mey’s office warned the broad- 
area there would be a general casters that if an advertisement is 
crackdown on fraudulent and mis- Misleading because of a misstate- 


n . Postwar construc- _ 

tion of $3.8 billion still leaves a deficit of 

850,000 hospital beds'to be met in the next — 

% five to ten years. The compact, easy to r 
reach, easy to sell hospital market buys 

3,500 ‘operational and maintenance items : 

; in big business volume. Construction, cur- 

rently: $750 million annually, means ‘a 


ee eis mane, led | 


leading advertising if the industry 
does not clean its own house. 

The meeting stemmed from the 
recent arrest by the Police De- 
partment’s bunco squad of the 
president, general manager and 
salesmen of the Thrifty Vacuum 
Cleaner Stores, and the announcer 
giving the company’s commercial 
on one of the three stations said 


‘to be carrying the offending ad- 


A 15 N.T.S.C. Monographs 


the first time in print. 


this issue reports! 


7 


A special issue containing 


A 25 additional Color TV articles - 


The National Television Systems Committee has authorized 
IRE to publish its long awaited Monographs in the January 
1954 special Color Television issue of ‘Proceedings of the 
I-R-E” — thus giving them industry-wide distribution for 


will also appear in this issue, which brings the reader up- 
to-the-minute on the developments of Color Television. Cop- 
ies of the first Color Television issue are still available and 
combined with this second Color Television issue will form 
a complete bibliography of major historical importance. 
Also included in the January issue will be a complete listing 
of the N.T.S.C. system specifications as submitted to the 
F.C.C.; and field test reports on the system’s performance. 


Ain “Proceedings of the I-R°E” January ‘54 


Advertising in this vitally important issue identifies the TV 
and electronic manufacturer with the engineering progress 


36,820 is the average total number of subscriptions to 


“Proceedings of the I R E” as reported in the ABC statement 
of June 30, 1953. “To SELL the Radio Industry, TELL 
the Radio Engineers!” 


“Proceedings of the I*R°E” 


Published by 


THE INSTITUTE OF RADIO ENGINEERS 


ment, or because it is incomplete, 


‘in that all facts are not clearly 
stated, then it is a misdemeanor 
and his office is prepared to prose- 
cute violations. 

He advised stations that if a 
pitch sounds too good to be true 
the station has the legal duty to 
investigate. In Answer, it was 
pointed out a station does check 
copy for commercials, but it is an 
impossible job to verify the fact 
that representations made are car- 
ried out. In the case of the station 
which was “tapped” for carrying 
the commercial, a representative 
said there had not been one com- 
plaint to them about it, so there 
was no means of knowing it was 
misleading. 


® Bernard H. Linden, Los Angeles 
area head for the FCC, said the 
commission has received hundreds 
of complaints about misleading ad- 
vertising from the public. He was 
quoted as saying that this type of 
advertising has become a national 
problem, to which the FCC has 
been giving attention, and that, in 
view of the fact the police here are 
starting a drive, Los Angeles is as 
good a place as any to start a drive 
to clean it up. Sewing machine 
and vacuum cleaner advertisers 
were cited as chief offenders. 

It was pointed out that a 1952 
amendment to the MacFarland Act 
makes possible a penalty of not 
more than $1,000 or five years in 
prison, or both, for fraudulent or 
misleading advertising. Such cases 
would be prepared, then handed 
over to the Department of Justice 
for prosecution. 


# In general, the tenor of the 
meeting was that there should be 
closer coordination between the 
police department and the broad- 
casters. Previously, a broadcasting 
station was not informed when po- 
lice received a complaint, and if 
the complaint was not also made 
to the station it had no way of 
knowing about it. Additional meet- 
ings will be held to work out 
means of closer cooperation be- 
tween the police and broadcasters. 

An unusual aspect of the case 
was the arrest of the announcer 
delivering the commercial. This is 
being protested by the American 
Federation of Radio & Television 
Artists, which termed his arrest 
“rank injustice.” He was one of 
several hired to deliver the com- 
mercial on the station cited and 
on other television stations in the 
area. 


New York ‘TV Tab’ to Bow 


Lamb Publications, 9 E. 45th St., 
New York 17, beginning Dec. 1 
will bring out a new monthly fea- 
ture magazine called TV _ Tab. 


| Available on a “‘free-to-customers” 


basis, the venture is made possible 
by a selected group of metropoli- 
tan and suburban food stores, de- 
partment stores, dairies, banks, 
service stations and other retail 
outlets. Each issue will list a full 
month of tv programming on all 
seven New York tv channels. 


Crandall Joins Cayton Inc. 


Hy Crandall, formerly merchan- 


/\ Advertising Dept. 1475 Broadway, New York 36, N. Y. 


Please place orders before December 8th. 


dising manager and advertising 
director of a Maryland department 
|Store, has been appointed mer- 
'chandising coordinater of Cayton 
‘Ine., New York agency. 
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Merchandising of 
Industrial Lines 
Reported Gaining 


Cuicaco, Nov. 11—Merchandis-_ 
ing of industrial products is get-| 
ting much more attention than 
formerly, judging from the infor- | 
mation presented in a panel dis- 
cussion of this subject at last: 
night’s meeting of the Chicago In- | 
dustrial Advertisers Assn. 


George L. Staudt, advertising 
manager, MHarnischfeger Corp., 
Milwaukee, described the famous 
merchandising campaign which 
made its “Mighty Mite” a sensa- 
tional success in the construction 
equipment field following its in- 
troduction in 1952. He told about 
the creation of a trade character 
who appeared in all the advertis- 
ing and promotion, how dealers 
were encouraged to have open 
houses to introduce the new prod- 
uct, and how posters and other 
display material were used inside 
dealers’ display rooms. The net re- 
sult was a demand that taxed the 
capacity of the factory. 


= Richard J. Brown, advertising 
and sales promotion manager of 
Delta Power Tool division, Rock- 
well Mfg. Co., Pittsburgh, ex- 
plained that its program of mer- 
chandising, advertising and sales 
promotion squeezes all of the 
value out of these activities, and 
results in dealer enthusiasm and 
cooperation rising far. beyond nor- 
mal levels. 


Right now, he said, Delta is pro- 
moting the home market for power 
tools with national advertising tied 
in with special Christmas window 
displays which will be used by 
hundreds of leading hardware 
dealers. 


a G. D. Crain Jr., publisher of 
ADVERTISING AGE and Industrial 
Marketing, explained the general 
concept of merchandising as a 
strategic approach to sales and 
advertising problems. The adop- 
tion of a merchandising program, 
he said, results in better integra- 
tion of advertising with sales, and 
insures activation of the plan at 
all levels, including distributors 
and their salesmen. 


He added that the prospect of 
increased competition, resulting 
from an expected slight drop in 
business activity in 1954, will put 
a premium on the development of 
aggressive merchandising plans 
during the coming year. 


Morse Named Scintilla S. M. 


Donald B. Morse has been ap- 
pointed sales manager of the Scin- 
tilla division of Bendix Aviation 
Corp., Detroit. Gerald Terpenning 
succeeds him as manager of sales 
in the western states. 


Ring Joins Visuals Corp. 


Marcus S. Ring has been named 
director of industrial publications 
for American Visuals Corp., New 
York. He has also been appointed 
director of publications, succeed- 
ing Frederick A. Holland. 


Campbell Promoted to A.M. 


Harry W. Campbell, for the past 
12 years in the advertising depart- 
ment of Danahy-Faxon Stores Inc., 
Buffalo food chain, has been pro- 
moted to sales and advertising 
manager. 


Franz Named Art Head 


J. J. Franz Jr. has been named 
manager of art and production for 
Stromberger, La Vene, McKenzie, 
Los Angeles agency. He was for- 
merly art director for Creamer & 
Co., Los Angeles. 


Sargent to Reilly, Brown 


| Schenley Industries Inc., has | 


Sargent & Co., New Haven, has 
‘appointed Reilly, Brown & Wil- 
lard, Boston, to handle advertising 
for the company’s fishermen’s 
pliers and other products of its 
sporting goods division: 


“tee _ cies Pe ‘chan vois were se sakonls 

handed a diploma, there have been a lot of | 

_ changes i in America’s schools. You ought to 
- know about them. They mean a gigantic | 

‘market for a wide ‘range of products—~— 


Joins Arthur Cohn Associates 
Milford Pastrich, formerly with 


joined Arthur Cohn & Associates, 
New York specialist in transporta- 
tion advertising, in an executive 
capacity. 


the new tools of education. In public schools 
the next few years will see millions of pupils 
more than present enrollment--a $17.6 bil- | 


lion need for new facilities. Colleges, now 
over the two million mark, will double en-— : 
rollment i ina decade, need $5 billion int new — 


Rossotti Appoints Falk V.P. 


Frank E. Falk, veteran of the 
food packaging industry, has been 
named v.p. and general manager 
of Rossotti California Lithograph 
Corp., San Francisco packaging 
consultant and manufacturer. 


Carlson Heads Telex Sales 


Carroll A. Carlson, formerly ad- 
vertising manager of Minnesota 
Paint Co., has been appointed sales 
promotion manager of Telex Inc., 
St. Paul manufacturer of hearing | 
aids and electronics products. | 
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And here’s the new way<—the besf way— 


to sell the rich New York suburban market! 


The Family Comic Weekly in 200 weekly suburban newspapers 


And Arrow arrives right at the start of 
the weekend shopping spree! 

FIRST with week-day color in the New 
York area, Arrow delivers high- -reader- 


FIRST in suburban circulation, Arrow 
reaches more than 600,000 homes in 
21 counties within a 50-mile radius of 
the big city. This fast-growing market 


Represents Ballet Thecter 


National Theater 
Magazines, New York, has been 


named advertising representative | 


for the souvenir program of the 
Ballet Theater, which will tour 77 
U.S. cities beginning Dec. 27, 1953. 


& Concert | 


ship comics to suburbia's growing fami- 
lies in Westchester, Connecticut, Long 
Island and New Jersey—and delivers 
local sales pressure in the only market 
that runs rings around New York. 


has shown a 1,041,000 population in- 
crease since the 1950 census. 

FIRST in audience buying power, Arrow 
hits home in an area where annua! retail 
sales currently exceed 9 billion dollars. 
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Criterion Offers 
3-Sheet Coverage 
for Larger Stores 


New York, Nov. 10—A new 
“high volume coverage” plan is 
now being offered by Criterion 
Service Inc., three-sheet company 
here. Based on the statistic that 
25% of the nation’s food stores do 
75% of the business, the plan of- 
fers coverage concentrated on out- 
lets that do a volume of at least 
$75,000 a year for an ad output of 
30% less than previously. 

Criterion’s new coverage, the 
product of four years of research 
will help manufacturers solve 
some problems encountered at the 
store-level zone, according to Ed- 
ward B. Daniels, president of Cri- 
terion. 


® These problems, he said, in- 
clude: multiplicity of products re- 
sulting in less shelf space, greater 
need for product display, increas- 
ing impulse buying, more brand 


MORE AND MORE 
EXPORT 
ADVERTISERS 
ARE ASKING... 


.. . WHAT is TEMAS? 

(Temas means topics) 

TEMAS is a Spanish-language 
family magazine written by, for, 
and about the Spanish-speakin 

people—-a magazine they can cal 
‘their own.” 


.. . WHO is behind TEMAS? 


Sr. José de la Vega, former edi- 
tor of a prominent magazine in 
Spain, and since 1939 Director 
of the Spanish-language radio 
program LA VOZ HISPANA 
DEL AIRE—on the air six hours 
daily and in constant touch with 
the ever-increasing Spanish - 
speaking audience. 


. +» WHEN was TEMAS born? 


In 1950, after five years of study- 
ing markets, making prepara- 
tions, and assembling a staff of 
top Spanish and Latin Ameri- 
can writers, TEMAS’ first issue 
appeared and sold 20,000 copies 
in the US. alone! 


. »» HOW has TEMAS grown? 


Since that first issue, TEMAS 
has more than quadrupled its 
circulation. TEMAS is now read 
by more than 450,000 people (an 
estimated five readers per copy, 
according to a recent survey). 


. » » WHERE does TEMAS 
circulate? 


TEMAS appears in two separate 
editions: the National, read 
throughout the U.S.A., and the 
International, distributed in the 
15 countries of Latin America 
which can and do buy from the 
U.S.A. The guaranteed combined 
circulation of TEMAS magazine 
is 90,000! 


. .. WHY should I advertise in 
TEMAS? 
Three years of uninterrupted 
ublishing has earned TEMAS 
Ma azine the friendship and 
confidence of its thousands of 
readers. Your advertisement in 
TEMAS is therefore a direct link 
to Spanish-speaking consumers 
everywhere —a _ recommenda- 
tion, in their own language, from 
a trusted friend. 


P.S. And TEMAS still offers the 
advertiser the lowest page 
rate of all international con- 
sumer magazines! 


TEMAS 


1775 Broadway, N.Y. 19 
ClIrcle 6-3751-2-3 


disloyalty, and the growth of self- 
' service. 

Fourteen of the biggest markets 
in the U.S. have been plotted on 
maps by Criterion to show the 
locations of high-volume _ food 
stores. Other cities can be plotted 
at the request of manufacturers, 
Mr. Daniels said. The maps, he 
added, show the 21% to 26% of 
the stores doing 75% of the busi- 


/ness. “The manufacturer thus gets 
a sales pattern showing where the 
big market is,” he said. 

Mr. Daniels said that study has 
shown that the allocation of one 
three-sheet pane] for every $1,- 
000,000 in food sales in a market 
area is the basic coverage require- 
ment. “We take the top 70% of 
this to get our new high volume 


coverage,” he explained. 
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Issues ‘Behind the Scenes’ 


way St., Houston, has been issued 
as a new monthly trade publication 
designed for the sewing machine 
and the vacuum cleaner industries. 
Published by Richard Minns, the 
magazine will go to a mailing list 
of 17,000 distributors, dealers, job- 
bers, importers and manufacturers 
_in the U.S., Canada, Japan, Ger- 
|many and Hawaii. 


Behind the Scenes, 615 Hatha-| 


Names Graham Associates 

The Stanley Works, New Brit- 
ain, Conn., maker of hardware, 
electric tools, steel strapping and 
pressed metal hand tools, has 
named Hugh H. Graham & Asso- 
ciates, New Britain, to handle ad- 
vertising and promotion for the 
steel strapping and the pressed 
metal divisions. The agency will 
continue to handle the Magic Door 
division. 
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'Flotill Products Inc., Stockton, | er Co. |has been appointed chief time 
Keystone Adds 8 Affiliates | F&S&R Appoints Congdon ret ame of” teen ‘buyer of Western Advertising 


Keystone Broadcasting System Francis L. Congden, formerly foods Inc., maker of dietetic prod- | Edward M. Brown, formerly | Agency, Los Angeles. Gene Clark, 


has added eight new affiliates, associated with Griswold-Eshle- ‘promotion manager of WCAE, : 
bringing the total to 680. The new | or A opment 4 ow been - ucts. fin ~ + reed named ad |Seers Se Sere Rathgar 
stations are WCEH, Hawkinsville, point a merchandising account| . |vertising and promotion manager ; So 
Ga; KWGB, Goodland, Kan.; executive of Fuller & Smith | + are fisher ‘of J. E. Miller Co., Pittsburgh Phil- | head of creative ragena ee 
KCIL, Houma, La.; WTUP. Tu- Ross, Cleveland. copy chief pane + a tna md co distributor. . 


pelo, Miss.; WNNC, Newton, N. C.; tor of Halle Bros., Cleveland de- | 
WIAM, Williamston, N. C.; KWRO, Geyer Drops Flotill Products | partment Gufs, has tolned the 2 Join Western Advertising | Heads ree ete Trade a 
Coquille, Ore, and WAYZ, Geyer Advertising Inc., New creative staff of Lang, Fisher &! Claire Koren, formerly time Robert Nathans, president o 


Waynesboro, Pa. ‘York, has resigned the account of'Stashower, Cleveland agency. buyer for Foote, Cone & Belding, ion gg ewe ae ee doa 


been named chairman of the pub- 
lic relations committee of the 
/American Trade Assn. Executives, 
_ Washington. 


Sherwood Joins Chicago JWT 


| Edwin J. Sherwood, formerly a 
‘sales executive of the motion pic- 
‘ture division of Kling Studios, 
|Chicago, has joined the Chicago 
office of J. Walter Thompson Co. 
‘as a radio-television account rep- 
| resentative. 


(Virginia Paper Names Moran 

| The Loudoun Times-Mirror, 
|Leesburg, Va.. has named Moran, 
‘Hedekin & Fischer to represent 
\it nationally, effective Jan. 1, 1954. 


V BIG LINE! 


World’s largest variety. 
Many new action balloons. 


OAK Sanitary Sealed 


Balloons individually pack- 
aged in cellophane. Can be 
enclosed with cereal, dog 

food, etc., or attached to 

any product package. 


OAK Giveaway Balloons 


Kids love them. Make walk- 
ing billboards. Ideal for 
store openings. 


OAK Decorative Balloons 


All colors and sizes. Tops 
for conventions, rallies, 
openings and displays. 


TO OAK FOR SUG- 
GESTIONS ON MY 
OWN PROMOTION 


Ravenna Ono. 
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38 
Schaffer Joins Williams 


the staff of Douglas Williams As- 
sociates, New York industrial re- | 
lations counselor. He was for- 
merly a counselor in the division | 
of testing and guidance at the City | 
College of New York. 


|quistador Hotel, Tucson. 


Advertising Age, November 16, 1953 


| Ad Assn. of West to Meet 
Robert H. Schaffer has joined | 


The 5ist annual convention of Major Advertised Food Br ands Not 


ithe Advertising Assn. of the West 


will be held ag he —_ gt tg S li Thi Y Ni | 
. 
‘77-30, 1954. Final piane will be Selling as Well This Year: Nielsen 


conference Jan. 8-10, at El Con- 
Tells GMA It May ly for the February-July pe- 


| 


Adds up to — 
STRONGEST RADIO 
COMBINATION IN 
THE QUAD-CITIES i 


WHBF 
| + CBS 


Cit, 


WHEBEF : 


CO BUILDING, ROCK ISLAND, wis 
hepiesented i Avery-Knodel, lnc 


Be Because Ratio of 


over the 1942 


| riod this year— 
riod, where last | 
year they were 
up 15.1%. Mean- 
while, these ma- 
jor advertised) 


New York, Nov. 10—Major ad- | 
'vertised brands aren’t selling as 
| well this year as last, perhaps be- 

|cause of the “longtime and con- 
tinuing decline in their advertising 
|expenditures when measured as a 
percentage of sales.” 

Arthur C. Nielsen made this 
|suggestion today to the Grocery 
Manufacturers of America, but 
with qualifications. 

In making a 16th annual A. C. 
Nielsen Co. presentation to the 
GMA at its fall convention, Mr.| @ “However,” the researcher add- 
Nielsen first pointed out that the ed, “the advertising expenditures 
Nielsen Food Index found that| refer to major media only. Fur- 
/consumer sales in tons for 31 gro-| thermore, they do not include pro- 
'cery brands had dropped slight- | motional expenditures other than 


ting less ad sup- 
port—about 10% 
less than for the 
same period of 
1952 and nearly 25% less than in 
1942. 


eelr> A. C. Nielsen 


ce 


they were 14.6% 


level for the pe- | 


brands were get-. 


_ advertising. Therefore, it would be 
| unsafe to form any firm conclusion 
regarding the reasons for the sales 
|trend shown. But this does not 
alter the significance of the sales 
‘trend itself.” 

| On the other hand, turnover of 
the heavily advertised brands con- 
tinues much higher than for minor 
brands, he pointed out. “As an 
_average for 28 food commodities, 
the 1953 annual retail turnover 
was 7.74 for major advertised 
|brands, compared with 5.00 for 
 alner brands. Thus the former 
have a superiority, in this respect, 
| of 55%. This is a substantial gain 
over the corresponding 1942 figure 
of 33%.” 


= Mr. Nielsen had some new fig- 
ures to report on deals and com- 
bination offers. A study of the “de- 
cided upward trend” showed, he 
said, that coupons were used about 
40% more in 1953 than in 1951 for 
76 leading brands in food stores. 
As for what actually happens to 
coupons after they reach the con- 
sumer, Mr. Nielsen reported 54% 
of housewives use them, 32% 
throw them away, and 14% give 
them away. 

Of those who use the coupons, 
87% buy the brand couponed, 8% 
buy competing brands, 1% obtain 
cash credit, and 4% use other 
forms of deflection. 

As reported by housewives to 
the Nielsen research staff, 18% of 
grocers will deflect coupons, 31% 
won’t and 51% “are unknown in 
this respect.” 


a Mr. Nielsen observed that this 
deflection of coupons is probably 
natural and unavoidable. “It is 
generally impracticable to take 
time in the checkout line to check 
each individual purchase against 
the coupons offered by the cus- 
tomer. In addition, there is a rath- 
er delicate question of public rela- 
tions—namely, is it in the ultimate 
interest of the retailer to challenge 
his good customers regarding the 
specific applicability of the cou- 
pons presented?” 

He presented several case histo- 
ries relating to the “true effective- 
ness” of a variety of promotions 
involving couponing, combination 
sales, premiums, 1¢ sales and 
the like. In general, he pointed 
out, these amount to price reduc- 
tions or sampling or both, results 
vary widely, factory sales meas- 
urements are quite deceptive, and 
basic changes in competitive con- 
sumer position are not sudden or 
substantial. 


s No magic formula exists for us- 
‘ing such promotions, Mr. Nielsen 
added. He advised the grocery 
manufacturers to use as much 
competent market research as pos- 
sible, and to keep an open mind 
and an aggressive policy toward 
innovation—in product, in produc- 
tion methods and in marketing 
methods. 

On the latter point, he said he 
had made a study of his company’s 
data on the food industry to see 
how brand leadership has changed 
since 1942. He found that “among 
the 100 leading brands in 1942, 30 
had lost their leadership by 1948, 
and by 1953 nine of these 30 had 
been displaced.” 

“If you could see the details of 
this study,” he declared, “I’m sure 
you’d agree that the major char- 
acteristic which has distinguished 
‘the winners from the losers” has 
been in innovations and aggressive 
manufacturing and sales policies. 


| Use of television, he pointed out, 
has been an important marketing 
‘innovation, one with plenty of 
hazards. He said Nielsen Televi- 
‘sion Index records for selected 
vev ening network tv shows last De- 
_cember showed a range in cost per 
/1,000 viewers from $4.18 to $12.55. 

“Perhaps the greatest single op- 
portunity which exists today for 
ithe typical food manufacturer, in 
the matter of marketing,” he ob- 
| served, “is to develop effective and 
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Advertising Age, November 16, 1953 


coun YOUR Dog 
PASS AN EXAM FOR 
LIFE INSURANCE? 


65/ CANNOT | 
Because they 


are vadernourished | 


— 
} 


Proof that Ideal Deg Food | 
Completely Nourishes! 


A fare aren” Nes past revenind Une! J duge ser human 
weurence = teu of puorty 


j 
} 


FOOD FOR THOUGHT—Wilson & Co., Chi- 
cago, reports that two out of three dogs 
are poorly nourished and is using its study. 
as the backbone of a new campaign for. 
Ideal dog food. Ads like this are running | 
in newspapers and magazines, in addition 
to radio and television in major markets. | 
Ewell & Thurber Associates handles Ideal 

advertising. 


economical methods of combining | 
television with radio.” | 

Although Mr. Nielsen pointed | 
out that grocery sales rise and | 
fall almost “exactly proporticnal | 
to consumers’ disposable income,” | 
there is a variety of gain and loss 
for various types of products, | 
stores and geographical areas. 


® Although grocery store dollar. 
sales for February-July this year | 
were up 178% over 1942 sales, | 
tonnage was up only 48%. Fur- | 
thermore, this 48% comes down) 
to 19% after allowing for popula-_ 
tion gains—and a much greater | 
gain in sale of non-food lines in-— 
dicates an even lower gain than | 
19% for foods. : 

Among other data reported by | 
Mr. Nielsen: 

Corporate chains for the Febru- 
ary-July period this year held. 
39.6% of total grocery business, | 
the highest in history. 

Self-service now accounts for 
70% of total grocery sales (up 
from 67% in 1951). Only 3% of 
corporate chain grocery stores are 
not self-service stores now (15% 
of voluntary stores are not self- 
service; other independents are 
56% non-self-service). 


# The current level of retail in- 
ventories is only 2% above the 
1942 level, despite a 30% gain in 
sales volume. This is partly be- 
cause of more efficient retailing, 
and because of the trend to major 
advertised brands that turn over 
faster, Mr. Nielsen said. Also in- 


We've published 


some of the best 
BOCKS 


..-@ven though you can't 
curl up in bed with them. 
No Pulitzer prize winners these, 
but we think you'll agree that a 
few of the best business texts on 


| out-of-stock 


volved, he said, are fear of price 
declines and efforts of food stores 
to find shelf space for non-food 
lines. 
Grocery 


stores’ out-of-stock 


problems would seem non-exist- 


ent, he said, judging by compari- 
sons with former periods. How- 
ever, there may be a_ serious 
problem when _ it 
comes to individual package sizes, 
Mr. Nielsen pointed out. 


‘Modern Publicity’ Bows 


Modern Publicity, 1953-1154, the 


23rd issue of Art & Industry’s in-| 
ternational annual of advertising 
art, is scheduled for publication 
Nov. 16. The volume contains il- 
lustrations of the best advertising | 
of various nations. 


2 lowa TV Stations Start 


KGTV, Des Moines, Channel 17 
u:h.f. station, has started telecast- 
ing as a basic ABC affiliate. It 
will carry CBS and DuMont shows 
also. KWWL-TV, Waterloo, will 
go on the air Sunday, Nov. 29. 
The station will be affiliated with 
NBC. ' 


America's 


. FOREMOST 
|, TOY TRADE 


Magarine | 


Only ABC Toy Paper 
Oldest in Field 
leads in Lineage 


| Write for New Morket 
\\ Dota Folder 

1 McCREADY PUBLISHING 
71 W. 234 N.Y. 10 
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A distinctly independent and unified trade area virtually unaffected 
by advertising in coastal cities 700 miles or more distant. 


Your message ts absolutely tnescapalle wih 


executives’ shelves today have been 
designed and produced by 
Chartmakers. 

TECHNICAL BOOKS, TRAINING 
MANUALS require a flair for artis- 
tic interpretation to make them 
most easily understood. We 

take your manuscript and 

deliver bound volumes to meet 
your deadline and your budget. 


We'll be happy to show samples 
of books we have produced for 
some of the most discerning clients. 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N_Y 
MUcray Hill 68-2760 


“Htoarl of bie Cly” Doster _Slvertising 


THE GREAT BARNUM SAID— 


Your Advertising Agency has all the facts. 


“Post the town first, be it New York's Madison Square Garden or a one night stand 
in Pocatello, Idaho.” 


For over 50 years the circus has always employed this great mass selling, fast acting 
poster advertising first. 

Dominate everyone in UTAH with large, colorful “Heart of the City” poster ad- 
vertising. The impact of this mass selling, thrifty medium is terrific. Use it locally or 
nationally in the 2nd fastest growing area in the nation with 3,000,000 money spending 
tourists annually. 
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A PERFECT TEST MARKET 
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That’s radio. More contacts than any 
salesman in the field, well-liked 
everywhere, always has a good story 
to tell. 


For radio sells in 110 milliom different 
places, and in a single week calls 

on nearly 42 million different families. 
In fact, more different people than 


any other medium ever gets round to. 


And one network alone fulfills all 
the quotas: CBS Radio. 


For CBS Radio’s showcase holds more 
of the top attractions—stars and 
programs — than all other networks 
combined. So naturally it’s where 

the largest number of customers turn 


up to buy. 


Yet for all the time it spends on the 
road (and for all the entertaining it 
does) CBS Radio still turns in a 
reasonable expense account. Per call, 


the smallest one there is. 


All of which explains why CBS Radio 
continues to hold first place in volume 
of business. And why CBS Radio 
continues to sell for more of the leading 


national advertisers. 


THE CBS RADIO NETWORK 


Where America Listens Most 
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3% 4 QUAD-CITIES 


New Equipment Digest. 


Read by 57% of 


o-c7,, all Quad-Citians 


ROCK ISLAND AM MOLINE | 


| Mr. Rice said that inquiries com- of 


reproducing equipment 


i y 4 ee % F.O. Rice Describes "New Equipment Digest’ 
é You Cover— ; Machines to Handle 3,200 Inquiries Daily 


Cuicaco, Nov. 10—Faster hand- ing in to all four Penton publi- 
ling of inquiries for business pub- cations, including NED, total 30,- 
lication advertisers can be achieved 000 a month and that the capacity | 
by new electronic office machines of the new equipment is 3,200 a 


WHEN YOU USE THESE NEWSPAPERS! é such as have been installed by day. 
| 


Frank O. Rice, publisher, told s “We kept adding typists and 
a meeting of the Chicago Business had 16 girls doing nothing all day 
Publications Assn. yesterday that but pound out inquiries on the 
$130,000 worth of Remington Rand typewriter,’ Mr. Rice said. “Yet) 
equipment was installed by the we would fall behind. It became 

D: os : Digest after inquiries increased so obvious that adding more employes 
Figus : sere iy ispalek “ee )=6greatly that NED office workers would not solve the problem. 

oy ; LE TSC nS ae | were unable to keep up with them. “We investigated various types 

but 


Newsday carries 
more advertising than 
any New York City 
daily newspaper... 
morning or evening 


Source: Media Records — First 9. months 1953 


LINCOLN BRUDNO, formerly with Johnson 

& Johnson, has joined Grey Advertising, 

New York, as director of sales promotion. 

He succeeds Ferd Ziegler, who has joined 
the account executive staff. 


none were satisfactory. We give a 
lot of information on our inquiry 
form such as invested capital and 
product made by the inquirer, the 
product advertised, date of issue 
and item number. This requires a 
regular form and cannot be put on 
a single punch card.” 

The method of doing the com- 
plete job was developed through 
working with Remington Rand. 


s The new equipment cost in- 
volved a down payment of 7% and 
monthly payments of $1,100 for a 
| little over eight years. The equip- 
ment, he said, reduced the num- 
ber of office workers involved to 
11, and is thereby paying for it- 
self. He warned, however, that 
such a system is only practical 
with a high volume of inquiries. 

To prove the value of inquiries, 
Mr. Rice said, NED has made a 
survey a year since 1949 of in- 
quiries resulting from one issue 
(and in the past three years, two 
issues) of the publication. Every 
inquirer in the issues studied was 
asked: (1) Did you receive infor- 
mation promptly? (2) Did a sales- 
man call? (3) Did you purchase? 
(4) Are you still considering pur- 
chasing? 


a phenomenal 73% return, he said, 
and succeeding returns have never 
dropped below 70%. Information 
was received promptly on 92% 
to 94% of the products inquired 
about in each survey. An average 
of 17% or 18% of inquiries were 
followed up by salesmen. Inquiries 
converted into sales have ranged 
from 13.5% to 14.2%, and pur- 
chases still being considered, 35% 
to 42%. 


s A study also was made of every 
inquiry emanating from Essex 
County, N. J., for six months. The 
total was 695 inquiries from 240 
individuals, who were mailed the 
same questionnaire. Of the 695 in- 
quiries, 91 had already been con- 
verted to sales and 223 represented 
sales being considered. 

Emphasizing the need for fast 
follow-up of inquiries, Mr. Rice 
cited returned questionnaires in- 
volving inquiries about two com- 
peting products. The question- 
naires were returned by the same 
buyer. On one inquiry the buyer 
reported that a salesman had 
called and the sale was made. On 
the inquiry of the competitor, the 
buyer stated: “No sale. The sales- 
man got here too late.” 


‘Newsweek’ Promotes Editors 
| Clet Shaw, former.y executive 
leditor of Newsweek, has been 
‘named editorial director. John 
|/Denson, who has had a roving 
lassignment in the business news 
| department, has been named man- 
laging editor, and Malcolm Muir 
Jr., formerly senior editor in 
charge of “Periscope and Busi- 
ness,” was named assistant to the 
editorial director. 


Joins Macfadden Coast Group 

Joseph Miles Dooher, formerly 

with the San Francisco office of 

Ralph Harker & Associates, has 

joined the Pacific Coast advertis- 

ing division of Macfadden Pub- 
ele 
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CORONET... BIGGEST GAIN OF ANY MAGAZINE. 


(88% up over 1952—PIB report on advertising pages, January-September eae 


RP Sra de Jo Oe ge tere en ORIG ICE STR parte: “ + Pay Saag ens EC 


Coronet .. your Shoat bet is better 


yet 


DoE SE ly SEES EG GREE COPTER CSTE SA Se CA Meee mp ae See 


pee ye | SO erg ee ae Bae 22 2 SO css Sana sta Meyer eet SP else) Lie ote ag ba A TE MUR lee Ley, Se, Bele fm bi 9 Sl 
ers Sgt 31 024 Re Sete a aera ic) oui atari ih tae NSIS SE Cae, ee eee eh pone em Pe oe Rw! mh, eae he,, Te: Vtech an eapee. 7 i ade egy + het = 
CA aes hy it Te es is oe aos t ps : 5 ; Sr aang Gee ss aa eh Shad Wena i Sa suatye rit Eg eee “es ra oie y eee os = Eo es jeaet ey Sa Vipin hse ct OS areal nie Seine g Spm) Bk COMO sil peo, ih a alia Ra ee we 
SA oe ames a Weer yeas Gea. iekaee ao ees : ; ae clot ca dee eas wes Op, we aig Sean) ok eae he ate FORCE 9 Nor i area area RAS oa! (REBORN Te | os oer ae er ung ats cae, # pent ial Se eae ey uk eee 
i BEY pepe tta ia oa see aa i aa Ae re yes Py . 9 Ker ee Gk BRKT y Sa Ea Fe Ste arene ee oe Sa Pia ol ee ee ee ANGUS ee eee: Uae es Alheg aelemmage at c* (g iae ai © af 
ei — pe ea nage 4 . i ape Oe ‘ é ; : ss OREM ake é ee ae i Sasee Ewe oe as Be amine OS Ui el j ae » hla : ter iste ay ee eee = ea en 
= as _ eee ‘ ah 2 Sida ae 2 ee barkseetemn ae Sn nt eg aerate Gel San Dae a ae nae 2 ae 
. A = Not ‘i iy ae 
Seed 
| Bie 
: 
3 | & 
} 
} 
| 3 | 
e 
. 
o 
| +. 
1 : | 
| s 
: : 
f : 
| e 
| + 
e 
: : 
e 
. 
e 
| e 
. 
: : 
; : 
° 
| 7 
: | 
‘ : | 
e 
e 
* 
4 j : 
e 
. 
* 
J 
7 
; e 
e 
|, : 
. ; 
e 
d : 
e 
: ? 
: ce 
: : aie ie. 
. ely ee 
| ™ iF eee 
- ay ee 
. mr se, 
. 3 Sa Si 
; ieee 
wine degores a ote 
| Bod th eae 
: bee 
| eee Xe 
Gras 
Bra ae 
sha vt te 
: ore A ete 
cael 
: er ar 
io ohh 
Re ae 
: * | ” 
} 
si nerdh oee 
aca 
te re hen 
- oe 
| | . j 
A | 
: J bial ue 
eo” °, ey 
e °, ; 
D ' e* . “a 
; . ° a 
- ; ; : 
x *e ‘ 
t P 
} . ; 
é - 
; ; oes ties a 
P 4 ee ae 
; , - 5 S 
’ prs a 
’ °° " | 
e e 
a H y ; 
| ? ; ie Meet 
| , " ih ea 
; e < ae 
| : i) 
an a Ee rar... 
. rate Pe 
9) j ee oe Di 
y - op emer ee ab * 
S) ? \ , , Ore ae oe a 
| e | aN * s Pe ee i . ae Bis eta 
se Niel e | 
a = as, as a 
1 se eS : 
? 4 one ” i | , 
. Ears ey da odes | bak Pohl aalg 
@ ; 4 ROPES He irene ee tray owe Sek ue ey ites . “ - 
_ - 5 ge 
eon er 
; eee 
, ee Vee. 
, | | | 
r ie 
. 5 
laa 
/ aay 
| ae 
| 2 ic ts 
- | Bias 
_| a ae ee = 
ere Rescae ae 
' oe ei | we 
| a nee cai 
ee 2 aol Regen 
a ek 
: aa iene 
| eee i Berta. 
| ae pres 
ne 2 Sar ood 
Sonne sei Te a yas 
i = : i te 
: ‘ ae cig 
e Baa (4 oa 
oe : ale eee 
0 ae ") ie ere 
- ee , a 
e fee. a 4 ae ae 
i- ¥ te ‘ | 5 Gene in re ooh 
: PAA pope ees Sa ety 
- shea: / 4 4 ) aoe ee 
d ae A] en Pia oy 
| | | | im "4 Gy eee : 
" hate , ‘ | | 
st ete | ; oy 
“ ea sas . 
eee | =a 
1 diate Jgta f eS 
- | Lentil PS aes bah 
l= : po ane c e 8 
toes Rois 
\- @ ; ®@ = = ' neg 
: , ' , Ls: ah ariel 
ae oie oman > « ee 
e i ies tes eat 
8 i tick ae ane 
9 - Ss alee ty outed 
Big aaa rs A 
n ee ae ee — eae : ‘ or o ae : ae 
Saas fae rie 
4 a ooiteiren a aera 
n : | fee oat 
| | ; . og en a3 5 
3- ; ae ee 
es ee ’ | 
re 23 
n ‘ 7 
in Fie ie fn. .2) | jf 
vs ees i, : | 
- e ed 
iia A cei ) 
: , At “da “i i 
in \7;s a | 
i- — : a, 
ie ag y- q 
1e _— oo co——, ae = Ff 
" . iy ¥ o : es YOCE? we! CFs, 4 F 
: va Pang ree. Ne: . “4 Cees 
j Gee . , m ety © 
; Ss Ore yi “ied Anaeh 
; oe es ad 
, | Pee ¢ 
i } 7 = 
i | : I | d he ” “a “i” 5 > 
as , SS ee a 2S ie ia 
S- a oe nee ay a 
¥ ’ na Lu OF 0 a 
D- Me a & ae a yt e" De wat te a, 2 iret’ o ee . aM : 
ee 7 * er al te ‘ nied pany . 
> | | 
: | apes oe . ; te ey : - : , . ‘ y ae 
Det cR Mega: gee Ne AM get ( f ’ Aa ees 4 > 4 S Pe 2 . : f per ne , , $ : Ms ea 2 i 
a Ne oe 2 @ : Se “ = i be ve peer AP t 5 ww A pe 7 “a :! nthe, JAE wee: ‘ = E Z © eg ™ ¥ Fa! cit 
ath ic " Wits ae al 5 : ey is are ae ria ee and atl Rg 3 mes s Ey ine See ake Pk ae. Me ap et aa 5" ao a ee ee SGN ee ta ae td s ; rh 
% z : f . AE re a* OY? ee Oe eae an 


44 


Wolff to Kirsch Beverages appcinted representative for The 

Milton Wolff has joined Kirsch |A™erican Legion Magazine, Forbes, 
Beverages Inc., Brooklyn, as ad- | Junior League and Midwest Pur-. 
vertising manager. He was for-|chasing Agent. Previously, the 
merly assistant advertising mana-|™agazines were represented by|s 
ger for Longchamp’s Inc. and|Schipper-Webb Associates, De- 
account executive with Lohmeyer- ‘Toit. 


Adleman & Montgomery. 
Apple Institute to Hoyt 
4 Name Ad Sales Associates The National Apple Institute, 
Advertising Sales Associates, De- | Washington, has appointed Charles 
troit, newly formed magazine ad-| W. Hoyt Co., New York, to handle 
vertising representative, has been|its advertising. 


1'/2 BILLION DOLLAR 


MOTEL MARKET... 


VOLUME BUYERS OF PRODUCTS 
USED FOR BUILDING, REMODEL- 
ING AND FURNISHING MOTELS 
ALi OVER THE U.S.A. 


na ete 


American Motel Magazine 5 S. Wabash Ave. 


Chicago 3, Illinois 
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‘BH&G’s’ Reader's Choice Home 
in 36 Cities Turns Out a Big Success 


Des Moines, Nov. 10—With re- 
turns in on most of its “Reader’s 


one in Phoenix, when _ builder 
Paul Guerin opened the house to 
Choice” homes, Better Homes & the public Sept. 6. Since that time, 
Gardens is ready to declare its more than 100,000 people have 
promotion a success. toured the house. 
With the help of individual) 
builders, Better Homes & Gardens @ Like all the “Reader’s Choice” 
this fall was able to put in effect | homes, the Phoenix house was pro- 
the design and building ideas it) moted extensively locally. Adver- 
had culled from a panel of fami- tising included 6% hours of tv 
lies planning to build homes. j\time and 50 tv spot announce- 
Presenting its plans at the Jan-| ments, and 24,910 lines of news- 
uary meeting of the National Home| paper advertising. In addition, 
Builder’s Assn. in Chicago, 36) about 9,472 lines of newspaper ed- 
builders in 36 cities were enlisted | itorial space told about the house 
in the enterprise. A special 28-page section of ad- 
Formal openings for the homes/|vertising and editorial miateriai 
began in August, to coincide with |appeared in The Arizona Repub- 
the story featured on the Septem-| lic on the day of the opening. 
ber Better Homes & Gardens cov- To help publicize the house, the 
er. Four of the homes will open|36 builders purchased a total of 
in the near future. 150,000 miniature folders as give- 
Typical of the openings was the aways and mailing pieces. Posters 


SOLD 


to El Producto Cigars 
Tuesday and Thursday 


“AVAILABLE 


MONDAY, WEDNESDAY AND FRIDAY 


YOU SHOULD KNOW. .°TRIPLE THREAT” JOE 


Joe’s “Sports Page” show is broadcast on TV and 
Radio, Monday through Friday, from 11:08 to 11:13 
P.M. His record proves he’s a “Triple-Threat” top- 
notcher all the way. 


Joe Croghan RUNS rings around the competition— 
with ratings 30% higher than “the other two” com- 
bined .. . A/CKS faster and farther than all other TV 
Sportscasters in Maryland—nightly audience more 
than twice that of the combined competition . . . 


Nationally Represented 
by Henry I. Christal Co. 


WBAL ana WBALTV 


PASSES ratings of popular telecasts of major sport 
events and big name feature personalities. 


Baltimore is the “hottest” sports town in the country 
today . . . with big-league baseball, big-league football, 
big-league basketball, and big-league soccer . . . And 
Joe Croghan is the “hottest” sportscaster in Baltimore! 


Get the facts and you'll know that “Triple-Threat Joe” 
is your man on TV and Radio in Maryland. 


Nationally Represented by 
Edward Petry & Co. 


RADIO BALTIMORE e NBC AFFILIATE e TELEVISION BALTIMORE 


‘also were provided for newsstand 


tie-ins. The poster, a full-color 
blowup of the September BH&G 
cover, had an insert giving the 
date of the opening of the home 
and where it can be inspected. 

The magazine also supplied 
builders with a prometion idea kit, 
offering suggested newspaper lay- 
outs, mats, radio and tv show and 
spot announcement scripts and di- 
rect mail material. 

A 19-page ad, believed to be the 
largest single ad ever run by a 
single magazine in an advertising 
trade publication, is scheduled to 
be run in ADVERTISING AGE next 
week by Better Homes & Gardens 
to describe the promotion and its 
successes. 


s The cities in which the homes 
are built and the builders are: Bir- 
mingham, Byrd Real Estate Co.; 
Phoenix, Paul Guerin; Little Rock, 
Ark., W. S. Daniel Co.; Palo Alto, 
Cal., Alland & Co.; Portuguese 
Bend, Cal., Palos Verdes Corp.; 
Sacramento, Cal., Ronne, Ronne & 
Ronne; Colorado Springs, Modern 
Home Builders; St. Petersburg, 
Fla., Siefferman & Miller; Arling- 
ton Heights, Ill., Trude Land De- 
velopment Co.; Michigan City, 
Ind., General Construction Co.; 
South Bend, Ind., Place & Co.; 
Wichita, Ken Stowell Co.; New 
Orleans, L. P. Smith; Birmingham, 
Mich., Miller Homes Inc.; Edina, 
Minn., Harold R. Rosendahl Con- 
struction Co.; Jackson, Miss., Kim- 
brough Homes Ine.; Kirkwood, 
Miss., Burton W. Duenke Building 
Co.; Springfield, Mo., Glenn L. 
White Co.; Albuquerque, Dale J. 
Bellamah; Rochester, N. Y., Fred 
P. DeBlase; Raleigh, N. C., Thom- 
as Wilson & Co.; Dayton, G. W. 
Sharp & Sons; Elyria, O., Gene 
Rosar; Midwest City, Okla., K. H. 
Flanery; Tulsa, Nuckolls Construc- 
tion Co.; Pittsburgh, Edward M. 
Ryan; Corpus Christi, Fry & Coch- 
ran; Dallas, Truett A. Bishop; 
Houston, Frank W. Sharp Con- 
struction Co.; Salt Lake City, 
Peak Improvement Co.; Seattle, 
Albert Balch, and Spokane, Sene- 
ca Construction Co. The _ four 
homes still under construction are 
in Pensacola, Jack Q. Smith; Jack- 
sonville, Cowart Bros. Inc.; Moul- 


| trie, Ga., Leo T. Barber, and Col- 


umbus, O., Friend Builders Inc. 


Gibbs Appoints Tuttle 


Willson M. Tuttle, 
president of United Television 
Programs, has been named v.p. 
in charge of program development 
and sales for John E. Gibbs & Co., 
New York radio-tv program pack- 
ager. 


formerly 


Motorola Issues Magazine 


Motorola Inc., Chicago maker of 
radios and television sets, has is- 
sued a new monthly magazine, the 
“Motorola Service News.” It is 
sent free to 19,000 service con- 
tractors and dealers’ and distribu- 
tors’ servicemen. 


Orvis Co. Names Dunay 

Charles F. Orvis Co., Manchest- 
er, Vt., maker of Orvis “impreg- 
nated” fishing rods and other fish- 
ing tackle, has appointed Dunay 
Co., New York, to handle its ad- 
vertising. 


Cathey to Olympia Brewing 


C. William Cathey Jr., formerly 
with Western Family in Seattle, 
has been appointed merchandising 
and assistant advertising manager 
of Olympia Brewing Co., Olympia, 
Wash. 


| Stop-N-Time Names Golf 


Stop-N-Time Brake Service, 


| San Francisco, has appointed A. P. 


Golf Advertising Co., San Francis- 
co, to handle a new promotion. Ra- 
dio, newspapers and direct mail 
will be used. 


Orioles to Kaufman-Strouse 

The Baltimore Orioles, newest 
member baseball team of the 
American League, has appointed 
Kaufman-Strouse, Baltimore, to 
handle its advertising. 
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In America’s second largest food 


sales market, with an annual volume of nearly one and a half billion dollars, 


the Los Angeles Times is first in circulation, first in advertising. 


HIS 


During the first eight months of 1953, 
the Los Angeles Times published 1,744,326 lines 
of retail and general food advertising — 
38.9% of all food advertising in the five 
newspaper field. This topped the second Los. Angeles 
paper by more than 600,000 lines. 


FIRST IN CIRCULATION Daily and Sunday 


In America’s second largest food market, 
the Los Angeles Times is first by far in 
daily and Sunday circulation and in 
number of home-delivered subscribers. 


REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA & SAN FRANCISCO 
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3-D Is Waning, ‘AR’s’ Hodgson Believes; 
Predicts Longest Use for It in Slides 


PHILADELPHIA, Nov. 11—3-D in 
its present form is not here to 
stay. 

That is the opinion of Dick 
Hodgson, managing editor of Ad- 
vertising Requirements, Chicago, 
as he told it at the November 
dinner-meeting of the Eastern In- 
dustrial Advertisers here last 
Thursday. 

“Some of the things turned out 
30 years ago in three-dimension 
are superior to some of the stuff 
we see today,” he added. Mr. 
Hodgson said the current “real 
craze” has reached a point where 
people are expecting too much of 
3-D. 

“They thought that all they had 
to do was hitch a wagon to 3-D 
and the dollars would start com- 
ing in,” he declared, adding that 
it did start delivering for a few 


people. 


® Mr. Hodgson predicted that the 
use of 3-D in slides and viewers 
will probably last the longest be- 
cause it has helped spark up the 
showing of sales materials, pro- 
duction processes, trade shows 
and has injected more color into 
presentations. In addition, in this 
particular phase, 3-D is actually 
inexpensive because regular cam- 
eras can be used. 

The use of three-dimension in 
direct mail will be the quickest to 
fall, he predicted, because too 
many advertisers try to cram too 
much into their pieces. He sug- 
gested a short headline and sharp 
illustration similar to an outdoor 
poster. 

Point of purchase material built 
around 3-D has created some star- 
tling things, Mr. Hodgson con- 
ceded. “These things are apt to be 
around for a long time,” he said, 
“because advertisers can get some 
startling effects without the use of 
glasses.” 


s Announced at the EIA meeting 
was a series of seminars under the 
title “You Asked For It.” It will 
include five full-day seminars, one 
to be held each month beginning 
on Jan. 12 at the Hotel Barclay. 
The first one will cover industrial 
direct mail, with Earle Buckley of 
the Buckley Organization and Ed 
Mayer of the James Gray Co., 
New York, heading the panel. 

The second panel will cover in- 


ELECTRIC METERS 


IN EL PASO 
UP 137% 
1953 Total ...ceecserers 61,109 


1940 Total ...cseeeecuee 


wer ere eee eee eee) 


it's A Swell Place To 
Sell Appliances 


The Zi Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspoper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 


dustrial advertising media, the 


third will be on market research, | 


the fourth on gearing advertising 


tising agency. 


Chase Co. Names Canaan 


Jack Canaan, who has been an 
account executive for Foster & 
Kleiser in Los Angeles for the past 
| three years, has joined Barnes 
Chase Co., Los Angeles. He will 
serve in a public relations capacity 
on the account of Sunset Oil, 
which manufactures, refines and 
distributes Golden Eagle petro- 
leum products. 


Gannett Boosts Williams 

Jean Gannett Williams has been 
elected executive v.p. of Guy Gan- 
nett Publishing Co., Portland, Me., 
at the same time continuing as 
assistant treasurer and national 
advertising manager. 


‘with sales, and the fifth on how | 
to get the most out of your adver-_ 


3-D CLOSEUP—Viewing a 3-D film at the November meeting of Eastern Industrial 

Advertisers in Philadelphia are (from left) David R. Lepper, v.p. of Stone Container 

Corp.; Richard C. Sickler, president of EIA, and Dick Hodgson, manoging editor of 

Advertising Requirements. Mr. Lepper showed the Stone Container film after Mr. 
Hodgson spoke. 
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7 More Papers Reduce Columns 
Reductions in column width 
from 12 picas to 11.6 picas have 
seen made or are definitely 
planned by seven more members 
f the American Newspaper Pub- 
lishers Assn. They are the State- 
limes, Baton Rouge, La.; Morn- 
ing Advocate, Springfield, Ill.; Il- 
linois State Journal; Illinois State- 
Register; Courier-News, Elgin, Il; 
Herald-News, Joliet, Ill.; and the 
Observer, Charlotte, N. C. 


Joice Heads Marketing 

J. Alden Joice has beeu named 
director of research and marketing 
for Goodkind, Joice & Morgan, 
Chicago. In addition, he will serve 
as assistant to the president. 
Jerome C. Martin, formerly in 
the production department of All- 
state Insurance Co., has been 
named assistant production man- 
ager for the agency. 


WTVN Appoints Richter 

Ed_ Richter, formeriy with 
WKRC-FM, Cincinnati, has been 
named sales manager of WTVN, 
Columbus, which is now a part of 
Radio Cincinnati. 


Operation “Upgrade”’ 


al a pg ONE een a See oe i, Re et hy a NE case eras erica ea oa, SEE. Soetoro RY Oe MRE GAS ONO tie coca aie sa. gi) cia ee ge, Sone em np aie So bee RS ck Oe ea ep, ie PR Bee S See ne ae See Te eee i et ad ee oe Sip, ee es en See a mee hh Ae 4 eae 
fiers seer ee eR, WS Meet go 8" EE a Paani en 5; Hea MOE i, ce Ee eee Mee CE ae aN penance Bement Wien grerngamnaam yc Le OS ae ty od Cot se a SECIS SS Co Pubs Seen ee NERS Sas ORCL OU ho MEM Ta TR IT lon sa ad Sore Oa TR Sai te aes a 
cgi AE path Ble Al tbe Pa PA Mee eS oO Se we sha BE (1 on ae phe te mh es Pasa gin Par de a Pg Os ee eee me PF ee sa OR 8 i tis pe = As jon POE Pci cal BIN teakistote a8) in chee? Werte Pao kt Sy pln ty Sa Sie SS le, me 
- : i : cf es 3 oe, i, aoe Ye uals : Eh , pe ae) : a beotnd rea ae Te eh ee Trias aes Be ter eae esi a : ‘ ie ee Reepteignats dhe. Bee i Rae pee peg SOE. be : ahaa i see’ fei a ae ERIN Pie ates ee ie : a, ey cree a" oe " ba % @ a: ys 
* aye ; Eos 5 ae ae ¥ re ae : bate ie ieee; : Meese a pk : ie a = : - Wane 7 ies Bee nee ean ae 7 Aho R api Lara Be a a a silt ig ae 
es ae ‘ ; ‘ : . z Fey 3 ; : yee = : a : } « hee ee : : Eee eae Poe 8 ae artes Soe ies 
A ee . : . . a . + ig Ui Tage te Cee! ye gee) Bios ae errs ere Ge TPO tke oe” aay eo te ee 
ae < — — o- 
EF ? faa ne ‘ . 7 
: nati aceateatitiline CEE page gate nee hero 
eC Ac 
: ; ~ | 
; j 4 38 7 ee hy i ee ae in Seay ea ger 1 ae oe, . | " 
* | “ arta: ear et aap itt a Pee eae Oa Ni TN SR aie sail =e ' 
3 id ’ a, AES Gee mae = eR ga p 
a ; ‘6 ReneS os! * eae “See ae 
z 7 a ees ee ys Ae en ae | 
‘ a ee RIE ee oe Pe Cea rae Th Se ipa } 
eee cites fen oben sca ee ee es oo. Lene: ‘ 
: 's f * oh a “’ Xe: 7 | 
: a : natetig a . , 2 % 
_— a if ; “ag fe y | 
— pk Br oe j , P : 
a ; . et a ei: ‘_ Ln 
f ah oy =. , ges j ——— 
; | f on ‘i 7 7 é ~~ a ae | he ag £ 
; ras 1 ecto 4 j i ee eo, ace “ 
es 8 =—— re Px. 4 : 
| ° es ty a ye wi 
; % EL - 
: i" =< : ‘ss y = 
: Wises 9 ad , & ~ a a, oe io f- sp 
(‘AB ye . In 
zo _ 4 ‘ ra a Fh ‘ & “ee 
: @ 4 =) @ r - 4 ¢ 4 be 
: a # B yj cS age 4 , , o 7 o a4 y 
; — . , 7 & mat _ wi 
:  — a < gee wes a P af — sp 
- = | Ba <a 7 ’ : €@ , # 5g 3 | 
uae | - es * Were ; $ ay is 2 ; 
ale kn! | a — : af : - GES Bie + ‘aa ae er: 
et "ae - ie . “liad ’ ee Bae ee, 1S oe i 
Somes (ein Le ee ig ae, d pe a big. fee. * 
See Og ; sg Bn, 4 : \ mi 
che J : } 
we } sel 
ore 
nga! | dr 
2k 
ee | } wl 
_ | | 
oY : 
= is co: 
viet cae | 
cia | | 
ong g Ca ea aaeasiaeseneesstssesissnssnatasenmetninenssissnsissnesssusisssssseshshentsnotitisistttenmemeneennenmnaemseeeneesenene--. set 
aoe 
j 
Pies: | 
ne | 
be cae 
dona 
} 
eye. 
BIE 
ert: ! 
2 fy | 
a, | 
ae t 
any } A 
ce ¥ q } 
eit q ; 
eee q 
fi — 
3 ey aah 3 
sad ~— aa 
eh, a 
cae ig a s a j 
sous F: 3 oN es 
je es a 
ae " ee oe. “ en . ie ane Ee 
aS oe) i ere i Sea F 
patel a . ee : Pt hig antec ek ae 
5 yee sae 4 ay a4 th) VI ine eae Md 
ie byt peer. én ree a ae 28 : re Oe i 
Soe 3 * e Wey ee aa ome eae .. ee 4 re 
ai —_—_— > Tey am cs eRe ian. # * oer ote Tease 
/ . Ps ee, et s ne me Te 
si , i Ri Eee ’ 
i iy " a. ik ae RG pe Pa; 
Re be 4 a 2 om” < i. Meats rey pe a ee ee 
: (sede: ° * . -_ E es. Seah a 
cee -_ =. aged Bae ta Salt ae Se pi pear) e 
pee ™. oe ae ee 2 3 er eae 
y; - : n % ’ 7 . gg é 1s al ue % So ae 
MARAE 7 ee. . ~ he, : are F A ae se 
aries * al we om, ; i fs y i 
' rag oo : Be . * ‘ ~~ __ nt “4 > ee 
inn s ee: me nr. “ ~~ Megane a ct hy NES 
rio! ne epee ‘ ’ apes aun ee 2 i 
ae ae oy *) 7 a Ph: N) Bee ee ee i 
eae ait ~* : ~* a, Me 5s \\ aa eps } 
ok coe a | : ‘ ‘: i - ; 5 3 ‘ . ’ ux f15 . i pote : } 
F 4 as ’ a eee We feakiedMum rina tye enn 
ae é ist ie » S Ee te) eee 
Kt eee Pe ogee 
ue tes ‘ NATION S LARGEST TRADE TERRITORY ; < * = Te eas ae | 
iaiee 7 co ; perce 4s 
rae . + ee on 
ieee * ey * Berg ea nen 
a ' ernie a eae F 
oF « ca Bech. 
; : ere 
: ‘ ‘ ; A ; 
‘ ; * . : 4 
: ee ‘. ~~ rh 
Cis gl : ; ~ aed 5 ~~ ele en \ 
; CAIN es 35,8 oy le 
: * — a » 7 <a ~~ 
cigteg “ bap . es: 
’ Pag +. + ah pe . 
Shee ae = : " 
P Via i“% ‘e ont 
iF rt se ae ° peaks ~ ’ ‘ ‘ m 
: PO : vn = . ae 
j . * ‘ee tan 
5 ‘ e . se ue ii a ? a €« Pex 
e f ‘es bal a: % 1 ae 
tu Je Sh ee 
| args ; ; ie Pee : a en 6 I 
_ . . & bt A r F "+ " 1 a hes a Z * 
ion : Sea Gea an xg ‘ ™ 
re a f ? : es f . . ae ree tae oad ‘ a . ot, ’ ie - >. ' 
| i | ; . “As . _ ; a ee eel ly “ 
. we LAT See SS Ui tena te 1 2 TA eS Poa, — 
5 yes oS ae + oe a a 
ia dorear ree * : oi ER RS in Sete i BR saci why : eee ea ge oly 2 ; ek ch ’ a e pa ia : : Re Pe re - 


eae 


Advertising Age, November 16, 1953 


Urge Manufacturers to Change Retail 
Price and Profit Margin Structures 


Cuicaco, Nov. 


.. McKesson-Robbins Inc., 


'their pricing structure in order to|tremely low, and added, 
8 = retailers a better break on | wages remaining high and but lit-. 


tle chance of tax relief except to 
those in excess brackets, most of 


s John J. Weber, sales manager|the improvement profitwise will 


said - 
| his company is attempting to better | 


10—The retail margins, to do this job. We sell at) its profit picture by doing business | 
price structure and profit margins the manufacturer’s fair trade price | with manufacturers whose “poli- | ucts featured by groceries are pre-) 


have to come from better plan- 
ning and selling.” 
Mr. Finch said that many prod- 


in the drug industry were called to protect the value of his trade-|cies are right, whose volume is| Sold through advertising and other. 


“as antiquated as the nickel sub- mark; shouldn’t he set that price| worth while and who afford the methods and thus require less sell- | 


way and the 2¢ newspaper” today to also protect our profits?” he! distributor a fair profit.” 
at a luncheon conference on profits asked. 


sponsored by Doeskin Products 
Inc. 

The speaker was Milton D. Fa- 
ber, v.p. of Stineway Drug Co., 
who was one of a panel of four 
speakers. 

Mr. Faber called on manufactur- 
ers to give retail druggists a price 


structure that is “realistic.” He said | 


many manufacturers today are 
selling merchandise through retail 
drug stores at a profit margin 
which does not cover the retailer’s 
cost of doing business. 

“We need the manufacturer, who 
sets both retail price and profit 


® He concluded by saying that) 
manufacturers should not main-| 
tain low prices to the consumer by | 
Squeezing it out of the retailers’ 


hides. “Retail prices should be es- | 


tablished on merchandise which 
leave an adequate margin of prof- 
its,” he said. “Unless manufactur- 


|ers fair trade their goods at prices 


sufficient to cover overhead charg- 
es of the retailer, then fair trade 
is, in effect, imposing a hardship 
on the retailers.” 

Other members of the panel also 
urged the manufacturers to alter 


| He said his company is also tak- 
ing two other approaches to the 
problem of improving its profits. 
‘It is continuing to sell its custom- 
ers on store modernization with 
emphasis on self-selection or self- 
service. And efforts are being con- 
centrated on merchandise which 
gives the company its best oppor- 
tunity to improve its sales, the 
type of merchandise which pro- 
vides an adequate gross margin. 


| 


@ Merrill S. Finch, v.p. of Nash- 
Finch Grocery Co., Minneapolis, 
said the margin of profit in the 
food distribution business is ex- 


‘ing time and cost. On the other 


hand, he pointed out, much mer- 
chandise is so competitively priced 
ithat it provides a profit margin 
“no more than enough to pay 
warehousing costs, if indeed, it 
provides even that much.” 


'Schwartz Paper Co., Muncie, Ind., 
‘said the paper industry is no ex- 
ception in a situation where com- 
panies have engaged in high op- 
erations witkout profit. 

The wholesale paper industry 
‘must change its thinking about the 
function it performs, he said. The 
root of the profit problem, he as- 


The effectiveness of an advertising medium in the architectural field lies not 
only in the number and standing of its subscribers, but also in their professional 
growth, year after year. 


Progressive Architecture has the world’s largest audience of architectural sub- 
scribers, covering the entire building-product specification team — architects, 
engineers, designers and draftsmen. And P/A gives advertisers an all-important 
“bonus” of subscribers constantly moving up to positions of greater professional 
stature. More than 1,000 P/A subscribers are upgraded every year. For instance, 


in the first six months of this year, 581 P/A subscribers moved up as follows: 


206 new Registered Architects, previously classified as 


Designers and Draftsmen 


214 new Designers, previously classified as Students and Draftsmen 
98 new Engineers, previously classified as Students and Draftsmen 


63 new Draftsmen, previously classified as Students 


P/A offers you the largest verifiable coverage of TODAY’s architectural building- 
product specifiers ... P/A alone offers you “insurance” on the men who will lead 
design and specification teams TOMORROW. 


Architecture’s most 
widely read magazine... 


Progressive Architecture 


Reinhold Publishing Corporation 


330 West 42nd Street 
New York 36, New York 


World’s largest publisher of architectural books 


“With | 


® Martin D. Schwartz, president of 


serted, lies in the fact that the pa- 
per distributor has for many years 
“tried to be all things to all peo- 
ple.” 

And he added, “The distributor 
must learn that he can no longer 
‘profitably handle a variety of 
| merchandise which moves slowly 
or sporadically. He must exercise 
restraint when a customer or sales- 
man asks him to carry an item 
which may not fit into his pro- 
gram of selective, profitable lines.” 


= The panel session was chair- 
maned by Emanuel Katz, presi- 
dent of Doeskin Products Inc., who 
assailed loss leader tactics and low 
gross selling in opening the ses- 
| sions. 

| “I earnestly believe that no dis- 
tributor and no retailer will earn 
the net profit to which he is fairly 
entitled unless he begins to sep- 
arate the profit leeches from the 
profit producers,” he declared. 
“Loss leaders or loss gross profit 
selling create merchandising dope 
addicts. Each loss leader hypoder- 
mic only sets the stage for larger 
and larger doses of cut prices. 
Stop this merchandising dope ad- 
diction.” 
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and under — biggest 
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MOTHERS (46 ana over) 
AND UNMARRIED WOMEN? 


PARENTS’ MAGAZINE has only — 
one-fifth as high a porsenteast?( 
among these smaller-buyers as — 
the average of the 4 leading 
Women’s magazines! - 
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ORGANS. 5099 


Ask for details! 


PARENTS’ MAGAZINE 
Guide to living for 
‘1,500, 000 families 

- 3,000,000 children 


oe.) ee P tig SF ik ie Ra BS Pe. Ae 
oe eee RA een oe Sa We a oa RE es se ak eh ce eg ag OSS TAO, Wee bea tia aes abi CA are ae 
tet A-Team woe cs alt, Saar Pua Rie Ge Pe te. UNA MR cmp ga ER ci ea | ; ye Wa are eater ae geet Sat 1a al Lee Aa as 
ene ae eS eee ae a eS ‘é LW ailing salem eee Rita eC peeeak eee eck. sat Shem Mazee) a ff) aye to eae gS a iingeph: Snae et on eal ce ae Rg Whe 22 Stn 4 2? ie Se VY wl Seeks Re hash Fae an gece ase 
\ of) 4 aS eM gee yo eee par & ol S remeyc ces, 7 ae Va oe hier woes sty edad ear pte EMe gp cnre htc oe! 1c Satay ela Leh) eden gy: Arig SO ene st cE ak Ae ON i a a NEL ERE a voties 5 Gh ere Ss eae RS Goh NS Seek: Ef Teens Sh te) coe ane oat = Jesteces en 
2 13 : ~ ait ape i = 4 <4 ° 
Ae MAW co, To : PTR ea rain Bed: ae Caren iene Hehe aaa yes pe ees Co hee et Wary Saat eae es ee Met cee ae ae A Namie eG BH Yoga - i st a ee mea tre etek hi ee eae Cicer t sii, ea Oe Pe ears RR ae TREE ETE ea 
Ue air tenes Daa Gh > ei BEEN be Gee gy Re Maa ATER et ase am. Fee ee: tne aan. Bk a Rg 2 Bi ng 2 el ie eee ee ae ct a eee pee ie a ies meet ea Feet ee Le hee rere Beta 4 wet: Sa ae ae : 
oe Ree a ; ere saa ane yey Boek he gh ORM ay ere are a ae es ae. pe es) nie me cata a U ee a { eee. 2! : ee 2 a as ‘ on “) . 
“e ae (eet ee oe Pe pepe yee Loin, es Re ey ee Recetas ven on ee pte a ay cof ies cae - ee eee. 3 ee a) er. a ie a f Mend 2 aay 3 er: 
Se ok bea era Seat, a oe gio Or ce nee A a penreee eee, SE aad «mate Suede. ae Y re Ainge Ss 34 ls hed 4 deat tige Se é yaaed : ore F 3 : ‘ rie as i tay Hh hin Gets fag th eta pte ae ee Sh sae aa ral ye 
eg 3, Bate fee fo Sie wiih teeter fo >, 2h Seep at Aecsur nk’ Pi elena it jk Ke ; ia oe a fe heat i ; ery Pa as “an ca eC en merase arf 
e Ge SR ARR Mes. 57 Se Eee aes 4 eae ee AS rote iil 5 y z oe By ee toe cyan ai . oe eet ae ie f Ae hee, en z ste “ » : ee 
fore rae oh: tae aE y's a sige Saha et ‘ ee : ae ae f ; ber ‘ a nae 
Se feat ene seat ee een Da ae ee Sr eelnm ‘gear me wee oe ei 
: ao — . — 69 
3 ee 
7 1 | 
ee : 
| ee 
| a 
Tero 
SST 
piles Are - 
re 
ee ik 
septa 
ae 
ae 
} oe 
\ pet 9 oe 
D9: ve 
iad, ered 
aa’ at 
? Bay ee 
: oars 3 
| maria 
; EEE ee | 
Mc > 
t ES sy, gi 
ar 
| ae 
| : 
| A p ae 
Leer aty 
ane 
} ae ey 
eet 
oye ee 
ee ‘ or 
en 
oe 
“a a 
\ oe 
} RNG 
| ae m 
| | tae.) 
WH 
4 
+ & | as 
; | Pata! 
@ \ f Pe ae 
: ‘ ~ ge ee 
; . pea ass 
| 2 pee 
eee k 
t } ee ar 
} | SR ie apt a 
| SE eT 
| Ee 
| Rea 
. Sd ae 
y 
| } ‘ 
| i 
ene 
a if af 
aes % 
ah 
Sythe, 
| rel ee 
cyte ae 
oe 
a 
' . 
ee en 
| fees, 
ee 
se 
35 See 
De 
| ee en: 
aaa 
| ite io 
pan 
ge 
| . Bo oe 
es 07) 
od Ee! 
I rat 
‘nage 
, barat 
ie his eae 
| hae Ta 
inte 
| er 
pies 
| a eG 
| hen se 
} 2 age 
| et kg 
| eed a 
si rare. 
as 
| ia 
| le 
bee 
| Sore 
} & Bit 
| pet asa 
pie ary 
| Baie ens: 
ee 
Pet ise 
a ‘ ‘ 9. } } 
‘ Y ae Lf : 
\ De J # ; 
Pe “vy. “, ; i 
52.) 
- i . . gg Melee divenk 
i enn: 
S ee ee 
ee te 
| : i eth i 
iat 4 & ieee 
‘ | i we re 
pe > ‘ ; 
a 
+ o~ ~ Bom 
a ae ‘ s 
“ , am 
eee 
; ade ae 
? ° 3 a We. 
. , i ae ‘ ; - 2% ’ Fateh <e e ; Ae 
* “s . + i Ar ae ri ot . . ; - han i toh 5 TE re Rit ta Drhe. fe 3 eee ey vie Dhaba oe eT hc i Pie EATS So Igy COL tk Sindee St ge 
ra eres BR ; Bie ace hte cad 5 Si Cea ae tec OR PO a ey et Pd AT cork ee MG cS an ga Ry ee Eee ge atl Oe eh Ag ae ee ee te Ee Srey ae t. q : ‘ mj eee hats 3 ‘ Z 
Daa Ne, ee tee Prserce dy ie wale PS an Pe gt POT Apis OO er be wierd ASR ig 1s Mt DE ES ie Pe “ae f : é : . —<—- = 4 


48 


Burgess-Manning Revises Ads ‘Be Proud One of Us Killed Fair Trade,’ 
Schwegmann, Unbowed, Tells Grocery Men 


Burgess-Manning Co., industrial 
division, Libertyville, Ill., maker 
of sound absorbents, mufflers and 


allied equipment, has named Mer- | 


chandising Advertisers Inc., Chi- 
cago, to handle its advertising. 
Previously, Fensholt Advertising 
Agency, Chicago, had the account. 


Prue Paper “i 
oo wi 


)\ — corls — shrinks. Excess 
FOR THE GRAPHIC ARTS A MUST 
A site for every purpose. Sold 
by Stetionery, Artist Supply on/ 
Photographic Deolers every- 
where. 

UNIO BUBOS® & ASBESTOS CO. 
Teenton wai 


MAKES PASTING A PLEASURE fl 


Cuicaco, Nov. 10—Grocery exec- 
utives should feel proud of the 
\fact that it was a supermarket 
operator who killed fair trade in 
1951, John W. Schwegmann Jr., 
the man who did the killing, told 
a group of supermarket men and 


Defeated by the Supreme Court 
last month in his attempt to kill 
‘another fair trade act (AA, Oct. 
26), the president of Schwegmann 
Bros. went right on raining blows 
‘in his address to Operations Inc., 
\grocery executives’ organization. 

One of the objects of his attack, 
along with the Fair Trade Council 
and the National Assn. of Retail 
Druggists, was A. C. Nielsen Co., 
which he said “fair traders em- 
|ployed ... to prove that consum- 


jers do not pay more under fair 


food distributors here last week. | 


trade.” 

“This firm must have had a job 
on their hands, and spent many 
sleepless nights figuring out how 
they could phrase the questions 
so as to get the answers they 
wanted,” he told the grocery men. 


® Basing his attack on the fair 
trade law on “the rights and privi- 
leges of millions of consumers... 
who are not represented, consulted 
or considered when price fixing 
conferences take place,” Mr. 
Schwegmann accused his fair 
trade adversaries of forgetting the 
economic condition of the con- 
sumers. 

“All good dealers have the eco- 
nomic condition of their customers 
brought forcibly to their attention 
when they can detect such a dif- 


ference in their sales on paydays— 
‘the first and 15th of the month. 
And remember, we are selling | 
‘food and drugs—necessities of life | 
—not mink coats and luxuries.” 
“The price fixers,” Mr. Schweg- | 
/'mann charged, “have done such a | 
| good job in the field of drugs and | 
|medicines that only the well-to-do | 
and charity patients can secure 
these health necessities in suffi- | 
cient quantity.” 


s Along with drug costs, mr. | 
Schwegmann used still another 
current issue for anti-fair trade) 
ammunition: the spread between | 
farm prices and retail prices. 
“Farmers of today need, more 
‘than ever, merchants of the super- 
i'market type, who are willing to 
|mass merchandise their products 
'so that the farmers are able to sell 
‘all they can grow at the highest 
price without going to the gov- 
‘ernment for help,” he said. 


50% of the deal 
the bu 


ee 


pu 


ers do 92.8% of 
siness. 


Appliance-Radio-TV sales account 
for about 21% of the consumers’ 


ta 


durable-goods dollar. 


73% of the “dead” dealers had 
annual volume under $28,000. 


aS 


Appliance speci 

count for more than 50% of all 

dishwasher, room air conditioner 
and TV set sales. 


DO YOU KNOW THESE 
about Appliance —Radio—TV dealers? 


alty dealers ac- 50% 


All of this information, and more, appeared in the 
October 1953 issue of Electrical Dealer. Ail of the in- 
formation was obtained by personal interviews with 
dealers from coast to coast. 


The October issue 


is this — the editorial material 


is now history. But the point 
in this issue 


demonstrates how editors of Electrical Dealer dig 


for information of practical value. No cracker-barrel 


philoscphy. 


No curbstone opinions. 


Readers get 


F CALLED 
ELECTRICAL DEALE! 
THE APPLIANCE-RADIO-TV SALESMAGAZINE 


ee) ean Cod 


of the dealers have an 
annual volume over $28,000. 


~~ 


tion 


shirt-sleeve facts that are 


Dealers know this. Distributors know this. Distribu- 
tor salesmen know this. That’s why your sales story in 
Electrical Dealer gets attention. It’s in the company of 
well-read editorial pages. It is in the company of edi- 
torial material aimed at increasing sales for everyone 
engaged in the selling of appliances, radio, TV and 
electric housewares. The Haywood Publishing Com- 
pany, 22 East Huron Street, Chicago 11, Illinois. 


SALES OFFICES: 


CHICAGO 11, 

22 East Huron St. 
WHitehall 4-0868 
Walter J. Stevens 
Orrin A. Eames 


CLEVELAND 15, 
1836 Euclid Ave. 
PRospect 1-0505 
John E. MacArthur 


ett 


Electrical Dealer's retail circula- 
is concentrated with 
“top-half” dealer group. 


Sa 


the 


as practical as shoes. 


Advertising Age, November 16, 1953 


ROY E. SCHUMACHER, formerly with Ral- 

ston Purina Co., St. Louis, has been ap- 

pointed director of advertising and sales 

promotion of Dixie Mills Co., East St. Louis, 

Ill, maker of poultry, livestock, rabbit and 
dog feeds. 


In conclusion, Mr. Schwegmann 
charged a “minority of big busi- 
ness men” with “wanting free en- 
terprise for everyone but them- 
selves. For themselves, they want 
protection—subsidies—fair trade,” 
he declared. 

“In this merchandising era, the 
50%-at-least markup . . . guaran- 
teed by fair trade is not only 
legalized stealing from the cus- 
tomers, but shortsighted merchan- 
dising.”’ 


@ The grocery men later heard a 
reply from George F. Smith, presi- 
dent of Johnson & Johnson, which 
recently won a court order pre- 
venting Schwegmann Bros. from 
selling Johnson baby products at 
below fair trade prices. 

Mr. Smith retorted that fair 
trade is not against the American 
housewife, but in her interest, as 
demonstrated by the action of the 
federal government and almost all 
of the states during two decades in 
upholding pricing under the fair 
trade laws. 

“Under fair trade, every manu- 
facturer must decide for himself 
whether his prices will win or lose 
customer acceptance,” said Mr. 
Smith. “Therefore, it would be 
stupid for a manufacturer to es- 
tablish high prices, for if his price 
is unattractive a competing prod- 
uct will be purchased. The con- 
sumer is obviously the one who 
decides .. .” 

He went on to declare that mass 
distribution is not alien to fair 
trade, but dependent upon it. “The 
maintenance of a just profit mar- 
gin which is assured under fair 
trade insures the mass distribu- 
tion of goods . . . It is certainly not 
price-juggling at the retail level 
which accomplishes this,” he told 
the food store men. 


Five More Sponsor ‘Today’ 


Five more sponsors, ordering 
from one to eight participations, 
have purchased time on “Today,” 
NBC-TV’s early-morning news 
show. They are the Pontiac Motor 
division, General Motors Corp., 
Detroit (MacManus, John & 
Adams); Crosse & Blackwell Co., 
Baltimore (VanSant, Dugdale & 
Co., Baltimore) ; Eastco Inc., White 
Plains, N. Y. (Ruthrauff & Ryan); 
General Electric Co.’s apparatus 
sales division (Foster & Davies, 
Cleveland), and Pinnacle Or- 
chards, Medford, Ore. (Carvel, 
Nelson & Powell, Portland). 


Ball Gets Hygeia Bottle Co. 
Ball Bros. Co., Muncie, Ind., 
manufacturer of Ball fruit jars, 
jelly glasses and jar rubbers, has 
purchased Hygeia Nursing Bottle 
Co., Buffalo. Ball has formed a 
separate organization to serve the 
drug trades. The new sales and 


New York 17, 

101 Park Ave. 
Murray Hill 3-0256 
J. H. Thomson 
William G. Dunn 


West Coast 
McDonald-Thompson 

San Francisco Seattle 
Los Angeles 


Dallas 


distribution organization will func- 
tion within the Ball consumer 
| products division. 


| 

| Promotes Aristo-mats 

| Phoenix Table Mat Co., Chicago, 
is promoting its Aristo-mat stove 

|and utility mats during November 

/and December in Good House- 

| keeping, House & Garden, House 

| Beautiful, Life and The Saturday 

Evening Post. Bozell & Jacobs, 

| Chicago, is the agency. 
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Pennsylvania UHF 
Stations to Pick Up 
WPIX Sports Shows 


New York, Nov. 10—WPIX, New | 


York’s only independent tv sta- 


tion, has started a satellite pro-| 


gramming operation, with two 


Pennsylvania u.h.f. stations signed | 


to carry top sports attractions. 
Starting today, WTVU, Scranton, 
and WLEV-TV, Bethlehem, will 
pick up the Madison Square Gar- 
den sports attractions off the air 


_Boosts Guarantee, Rates 


American Motel Magazine, Chi-. 


cago, has announced a 40% in- 
crease in its ABC paid circulation. 
| An increase of 15% in advertising 
‘rates has been put into effect. A 
b&w page, one time, will go from 
' $290 to $335. 


_ Alley Joins Katz in Dallas 


James Alley, formerly merchan-. 
dising manager of the national ad- Paul H. Raymer Co., 


'Nesco Promotes Loeber 


William B. Loeber has been pro- 
moted to sales promotion manager 
of Nesco Inc., Milwaukee, as part 
of the company’s new marketing 
program. Mr. Loeber will continue 


to handle premium sales promo- 


tions. 


-KACY-TV Appoints Dawson 


Richard C. Dawson, formerly of 
has been 


vertising department of the Dallas named national sales manager of 


Morning News, has joined the Dal- KACY- TV, St. Louis. 


Mr. Daw- 


las office of Katz Agency, news- son’s headquarters will be at 444 


_paper representative. 


| Madison Ave., New York. 


Dunbar Names Hockaday 


Dunbar Ftirniture Mfg. Co., 


Berne, Ind., has appointed Hocka-_| 


day Associates, New York, to han- 
dle national consumer advertising. 


The advertising formerly was di-| 


rected by Harold J. Siesel Co., 
New York. 


Names Andrews British Rep 

Platt, Zachary & Sutton, New 
York agency, has appointed W. R. 
Andrews its United Kingdom rep- 
resentative. Mr. Andrews’ address 
will be 20 Chesham PIl., Belgrave 
| Sq., London, S.W.1I. 
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Hollingbery Named KTVU Rep 


George P. Hollingbery Co. has 
been appointed to represent 
KTVU, California central valiey 
television station scheduled to go 
on the air during November. 


LETTERS with that FOLKSY Touch 


Homey, human, down-to-earth letters 
talk the readers’ language, and SELL! 
One series 27 years old. Write for circular. 


“hat Follew Bott e 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


and rebroadcast them to their au-. 
diences. Negotiations are in prog-| 
ress for a similar service to Troy, | 
N. Y.; North Adams, Mass.; Kings- | 


ton, N. Y., 
cities. 

The stations pay a “small serv- 
ice charge” to WPIX and to Madi- 
son Square Garden for rights to 
the events. The plan does not re- 
quire them to carry commercials 
for WPIX advertisers, but the sta- 
tion said WTVU and WLEV-TV 
will be airing the commercials— 
without extra charge to the spon- 
sors. Officials of the station said 
there were no plans for selling the 
stations as a group. 

College basketball games from 
the Garden are fed by WPIX, via 
coaxial cable, to WAAM, Balti- 
more, WKJF, Pittsburgh, and 
WBEN-TV, Buffalo. These sta- 
tions pay a programming fee and 
do not carry WPIX commercials. 


and two Connecticut 


Ford Tractor Boosts Pedder 


James F. Pedder, advertising 
and sales promotion manager of 
the Ford tractor division of Ford 
Motor Co., Dearborn, Mich., has 
been promoted to assistant gener- 
al sales manager in charge of the 
advertising, sales promotion and 
advertising production depart- 
ments. In addition, Mr. Pedder 
will head sales training, consumer 
research and business manage- 


ment. Ford tractors were made by | 


Dearborn Motors Corp. until re- 
cently when Ford. the parent com- 
pany, absorbed the division. 


Upholsterers Appoint Arndt 


John Falkner Arndt & Co., Phil-| 


adelphia, has been named to han- 
dle advertising and public rela- 
tions for the Upholstery Leather | 
Group, New York, affiliate of the 
Tanners’ Council of America. 
Schipper-Webb, Detroit, continues 
to handle public relations in the 
automotive field. 


2 Name Beaumont & Hohman 


Telecom Inc., Kansas City man- 
ufacturer of automatic communi- 
cation equipment, and Keitz & 
Herndon, Dallas film producer, 
have appointed Beaumont & Hoh- 
man to direct their advertising. 
The agency’s Kansas City and 
Dallas offices will service the ac- 
counts. 


GENUINE 
GLOSS‘ 
PHOTOS 
éa Quautities 


SELL BETTER! 


additions! (each subject) 


PHOTOMATIC co. 


53-59 E. Illinois St., Chicago 11, IMinois 
WH itehall 4-2930 


Phone: 


| 


eM 


published by the Boy Scouts of America 


cae 
’ ale 


Multiply me by 1,000,000 and you have... 
the new BOYS’ LIFE ABC net paid circula- 

tion guarantee ...from 850,000 to... 

1,000,000 effective APRIL 1954. 


With the first rate increase after 15 months 
of a quarter million in circulation gains, 


bringing the page cost 


per thousand cir- 


culation to a new low of $3.74. 


Boys Life FOR ALL BOYS | 2 park AVENUE, NEW YORK 16, N.Y. © 9 WEST WASHINGTON STREET, CHICAGO 2, ILL. 
80 BOYLSTON STREET, BOSTON 16, MASS. © 2412 W. SEVENTH ST., LOS ANGELES 5, CALIF. 
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A great male market! 


Of the 1,054,748 Elks who read and own The Elks 
Magazine, over 70% live in communities under 
50,000 population — coupon-clipping territory par 
excellence. 


Elks buy more — more often — because their family 
incomes are far above average. They give purchase 
preference to products advertised in The Elks...it’s 
their magazine. 


THE MAGAZINE 


New York * Chicago * Detroit * Los Angeles 


Elects Johnstone to Board 


Guardian Chemical Corp., New| 
York, has elected Edmund F. 
Johnstone, executive v.p., Dowd, 
Redfield & Johnstone, to its board. 
of directors. Mr. Johnstone’s ap- | 
pointment is part of “a general 
company expansion program as a 
result of greatly increased demand 
for Clorpactin,” the firm’s princi- 
pal product. 


Kalmbach Publishing Names 5 


Glenn Parker has been appointed 
executive v.p. of Kalmbach Pub- 
lishing Co., Milwaukee, and Linn. 
Westcott has been named creative | 
v.p. Other promotions include Jo- | 


'seph O’Hearn, promoted to secre-| 


tary; John Page, editor of Model 
Railroader, and Hugh Stephens, 
editor of Hobby Merchandiser, to 
members of the board. 


‘Times-Star' Boosts Parker 


Albert H. Parker, manager of 
the eastern advertising office of 
the Cincinnati Times-Star, has re- 
turned to Cincinnati as advertis- 
ing sales promotion manager of 
the paper. He headed the New 
York office eight years. Since Oct. 
1, the Times-Star has been repre- 
sented nationally by O’Mara & 
Ormsbee. 


Wilkins to CBS on Coast 


Fulton Wilkins, for the past 17 
months an account executive for 
KOOL, Phoenix, has joined the 
KNX-Columbia Pacific radio net- 
work sales department as a sales 
representative to work with food 
brokers and manufacturers’ repre- 
sentatives. 


Mrs. Brown Joins Heinley 


Mrs. Mary Mauldin Brown, for- 
merly with the Los Ange'es adver 
tising office of Sears, Roebuck & 
Co., has been appointed advertis- 
ing manager of Paul Heinley, 
Santa Monica, Cal., manufacturer 
of movable shutters. 


KW KH’ cost 
per-thousand- 


families 

is 46.4% LESS 
than the second 
Shreveport 


station! 


KWKEH, Shreveport, not only delivers the biggest 
radio audience in the prosperous Arkansas-Louisi- 
ana-Texas area—it also delivers the most listeners 
per dollar. Its “cost-per-thousand” is 46.4% less 
than the second Shreveport station! These audi- 
ence figures are from the new Standard Station 
Audience Report—the more conservative of the 
two recent audience surveys made in this area. 
Ask your Branham representative! 


50,000 Watts e« CBS Radio 


The Branham Company, Representatives 
Henry Clay, General Manager 


WKH 


A Shreveport Times Station 


LISTENERS PER DOLLAR 


(1-time, 44-hour daytime rates) | 


Fred Watkins, Commerciai Manager 


SSS OT aE 


Advertising Age, November 16, 1953 


Getting Personal 


Wedding bells rang in Beverly Hills, Cal., a week ago Friday eve- 
ning for two Hollywood agency people—Robert Temple, exec v.p., 
and Helen Karl, exec secretary, of Raymond R. Morgan Co. (It was 
the same day their agency announced a settlement of its big piracy 
case against General Foods and Benton & Bowles)... 


Harry Rothermel, advertising and promotion manager of the 
Dayton Pump & Mfg. Co., was honored at the 45th anniversary 
celebration of the company as the employe with the longest service 
record. He joined the company 39 years ago... 

Joseph B. Milgrim, of the New York Post’s national advertising 
staff, has been elected v.p. and chairman of the board of trustees 
of the Sheepshead Bay Boys’ Club. . .Walter Yust, editor-in-chief of 
Encyclopaedia Britannica, was awarded a “certificate of apprecia- 
tion in recognition of distinguished service” by Chicago Post 170, 
American Legion... 


HAIL FROM THE CHIEF—John Terns, right, automobile copy veteran and v.p. of 

Campbell-Ewald, Detroit, is congratulated by Henry G. Little, president, on the 

occasion of Mr. Terns’ 35th anniversary with the agency. He was given a bonus 

check, 35 American Beauty roses, and a scroll from his co-workers, who turned out 
en masse for the ceremony in C-E’s conference room. 


A. P. Phillips Jr. was host at a cocktail party and buffet Oct. 29 
to open the new $250,000 building of the agency in Orlando, Fla. On 
the next two days Mr. Phillips and the staff held a public open 
house for inspection of the new plant... 

The Hartford Times’ director of public service, Richard T. Hen- 
derson, has been elected president of the newspaper’s Twenty Year 
Club, which was founded eight years ago and has a membership 
of 154... 

Carr Liggett, head of Carr Liggett Advertising, Cleveland, was 
host, Nov. 1, at an open house celebrating the agency’s 20th an- 
niversary... 

Top Curtis Publishing officials have been named to civic posts. 
Robert E. MacNeal, president, was named chairman of the nomina- 
tions committee for the Chamber of Commerce of Greater Philadel- 
phia, and Walter D. Fuller, board chairman, was elected a director 
of the newly formed Council for Financial Aid to Education... 
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SKIER—If art director John Martin Gilbert, Vick Knight Advertising, Los Angeles, 

were looking for a sports action shot, he could do worse than this picture taken of 

him by photographer Jason Hailey. The shot was made as Mr. Gilbert helped usher 
in the ski season at Mammoth Mountain resort in the high Sierras. 


Clyde Bedell, advertising consultant and ApverTiIstnc AGE col- 
umnist, is winner of the 1953 Nichols Cup (Alpha Delta Sigma) as 
the man who has contributed the most to advertising education... 
Reeves Wetherill, p.r. director of John Wanamaker, Philadelphia, 
has been named a trustee of the Pennsylvania Military College, 
Chester, Pa. 

On Oct. 27, Jack Stahle became a first-time father with the ar- 
rival of Craig Winslow. Jack is an account executive with KECA- 
ABC, Los Angeles. The mother is the former Betty McCreery, 
daughter of Walter McCreery, who heads the Beverly Hills agency 
of that name... 
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According to the U. S. Census of Business, the 
average family in the three markets of New York, 
Chicago and Philadelphia spends 5% more 

for Drugs, 31% more for Food, 33% more for 
Furniture, Furnishings and Appliances, and 

103% more for Apparel than the average 

family in the rest of the U. S. 

FIRST 3 Markets Group reaches nearly 

2/3 of all families in the three compact areas. 


Increase your sales with this 1 great buy: 


You can reach nearly 


s 
3 


Tce Cas 


dh 


out of every ne families 


in the top three markets 


with this great buy! 
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The group with the Sunday Punch 


New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Magasine 


Philadelphia Sunday Inquirer 


“Today” Magasine 


New York 17, N. ¥. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, Ill., Tribune Tower, SUperior 7-0048 

San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 

Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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FIRST AGAIN 
IN ADVERTISING GAINS 


—43% of the total page gain for the entire field 


FIRST AGAIN 
IN CIRCULATION GAINS 


—A constantly growing demand for “Useful News 


for Important People” 


FIRST AGAIN 
IN NEWSSTAND GAINS 


—and distribution is restricted to the 


blue-chip newsstands, about 25% of the total 


PAGE GAIN OR LOSS 


FIRST in «a strone|r 


Ist 8 months* 
1953 vs. 1952 


U.S.NEWS & WORLD REPORT + 189.9% 
FORTUNE + 113.50 

BUSINESS WEEK + 90.98 

NATION’S BUSINESS + 49.25 

TIME + 39.93 

NEWSWEEK — 41.98 


* Based on reports by Publishers Information Bureau. 


Ist 8 months for the monthlies, first 35 issues 


GAIN OR LOSS IN Ist 6 months 

NET PAID ABC AVERAGE 1953 vs. 1952 
U.S.NEWS & WORLD REPORT + 105,739 
TIME + 53,719 

NEWSWEEK + 47,577 

BUSINESS WEEK + 14,873 

FORTUNE — 4,228 

NATION'S BUSINESS — 17,193 


Based on comparisons of Publishers’ statements to the Audit 
Bureau of Circulations. 


GAIN OR LOSS IN NEWSSTAND 
NET PAID ABC AVERAGE 


Hise nite al saad a 
ST RY BPE a 
. oe ae Rs = i a kT 


Ist 6 months 
1953 vs. 1952 


U.S.NEWS & WORLD REPORT + 13,675 
NEWSWEEK + 6,851 

FORTUNE — 2,680 

TIME — 10,782 


BUSINESS WEEK 


NATION'S BUSINESS 


* No newsstand distribution. 


Based on comparisons of Publishers’ statements to the 


Audit Bureau of Circulations. 


NOW MORE THAN 645,000 NET PAID 


A MARKET NOT DUPLICATED BY ANY OTHER NEWS | B5R 
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PERCENTAGE OF SUBSCRIPTIONS | Ist 6 months 
“BY MAIL DIRECT TO PUBLISHERS” 1953 


FIRST AGAIN IN U.S.NEWS & WORLD REPORT 84.5% 
SUBSCRIPTIONS DIRECT ican EI: 


FORTUNE 58.3% 

FROM THE SUBSCRIBER vewsween |e 

! BUSINESS WEEK 55.1% 
—they buy without pressure, because they want it NATION'S BUSINESS 0.3% 


Based on comparison of Publishers’ statements to 
the Audit Bureau of Circulations. 


93% of U.S.NEWS & WORLD REPORT subscribers do not subscribe to BUSINESS WEEK é 
—a non-duplicated ce 
+9. t FORTUNE ss 
market for the 92% of U.S.NEWS & WORLD REPORT subscribers do not subscribe to a 

advertiser 90% of U.S.NEWS & WORLD REPORT subscribers do not subscribe to NATION'S BUSINESS ES 

* 

Fs 
83% of U.S.NEWS & WORLD REPORT subscribers do not subscribe to NEWSWEEK Br 

a 

survey, tab by 5 
Based OF oS Knson nd coutiming six | 79% | of U.S.MEWS & WORLD REPORT sebscribers do net sebscribe to | TIME 2 

previous surveys. pH 

Bi ES i RES ES aa ar Le? 2 

FIRST as the news and ES 

- AND-FIRST WITH niahegonent oapacie "ial id 
- to me in my work.” % 
| YOUR “BEST CUSTOMER” ae a Sromsat 
- management magazine “in which g 
A I place the most confidence.” s 

; G RO U PS That's the way, in poll after poll | 

“Ss this year, the nation’s outstanding 
¢ 108 businessmen —high-income men of 

] = (las responsibility and authority — 

s consistently cast their vote. 


Gy) he ae tM me Te, ee eee . 
Be SIRS Ald ES Sea ae tie iain Me ¢¢ 
y- ; 


For more information on this important 
é market for approval for whatever 

you have to say or sell to high-income 
people of importance, call or write 

our advertising office at 


CIRCULATION 


- 


or our other offices in Boston, 
SR MANAGEMENT MAGAZINE 


Philadelphia, Cleveland, Detroit, 
Chicago, St. Louis, San Francisco, 
and oe 


Becerra  eeee 


30 Rockefeller Plaza, New York 20, N. Y. 
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Party Marks Doremus’ 50th Anniversary 


New York, Nov. 10—Doremus & | 
Co. took time out last week to hold | 
a gala cocktail party to commemo- 
rate the 50th anniversary of its 
founding. 

The agency opened for business 
in 1903 as a financial advertising 
consultant in the old Wall Street 
Journal building on Broad St. A 


NEWS ITEMS 


on any subject | 


From newspapers and magazines 
published throughout the country. 
Write for booklet . . . 


three-member staff (an account 
executive, stenographer and office 
boy) handled its original nine ac- 
counts. 

This year, Doremus expects to be 
among the first 50 of about 2,700 
advertising agencies in the coun- 
try. In addition to its headquar- 
ters here it operates offices in 
Philadelphia, Boston, Chicago and 
San Francisco, and employs a to- 
tal of 152 persons. 


# For its first two decades the 
agency concentrated on financial 
advertising. Its accounts were 
principally investment houses, 
banks and brokers. In the mid- 
1920s, steps to diversify its ac- 
counts started. At the same time 
it also entered the public rela- 
tions field. 


| picture. It is now a wholly owned, 


subsidiary, Doremus-Eshleman 
Co. 

Doremus prides itself on hold- 
ing clients. Seventeen companies 
have been clients of the agency 
for more than 25 years; 63 have 
been clients for 20 years and 102 
have been clients for more than 15 
years. | 

The agency was organized by the | 
late Clarence W. Barron, founder 
of the Boston News Bureau and) 
Philadelphia News Bureau, who al- 
so became publisher of the Wall 
Street Journal during the early 
years of the century. He later es- 
tablished Barron’s, weekly finan- 
cial publication. Mr. Barron was 
president of Doremus from 1914) 
until his death in 1928. 


® Ownership of the agency was 
held by Dow Jones & Co., publish- | 


an ennai 


Last January, the Philadelphia|er of WSJ, until the early 1530s,| BIG FOUR—Top executives of Doremus & Co., New York agency which is celebrat- 
PRESS CLIPPING BUREAU branch of Doremus absorbed Ben-|when it became an independent, ing 50th anniversary of its founding, are (left to right) Walter H. Burnham, vice- 
eg Chance O., Roe yon jamin Eshleman Co., long a factor| corporation. It is now owned by chairman; Lovis W. Munro, president, George A. Erickson, executive v.p., and Wil- 


in the Quaker City advertising| various members of the staff. Wil-| liam H. Long Jr., chairman. Founded in 1903, Doremus today has offices in five 


cities, and ranks among first 50 U.S. advertising agencies in annual billings. 
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HE PIONEERED 
THREE PRINCIPLES 


that made a name known 


‘round the World 


When, in 1888, George Eastman brought out his first 
snapshot camera, he pioneered more than photography itself 


A camera so simple anyone could 
take pictures, Eastman saw, could 
be sold by the millions once it was 
made widely known and was readily 
available, in quantity, at low cost. 


And so George Eastman, pio- 
neer in photography, became a pio- 
neer in product promotion, too! 


He was one of the first to set 
down the principle of naming a 
product effectively: to be effec- 
tive, he said, a name must be short, 
vigorous, distinctive. It must not 
be capable of mispronunciation 
nor of association with anything 
other than the product itself. His 


trademark ‘“‘ Kodak’”’ wasall of these. 


Two other principles he pio- 
neered—mass distribution and mass 
education. 7 


To achieve maximum sales you 
must have maximum distribution, 
he realized, and set up one of the 
first world-wide systems of plants 
and dealers. 


To achieve maximum demand, he 
saw, you must educate the maxi- 
mum number of people to the ad- 
vantages of your product. And so 
Eastman was one of the first to 


advertise widely in both good times 
and bad. 


Today, the Eastman Kodak Com- 
pany—with products serving fields 
far wider than even its founder could 
have imagined—holds to his policy 
of consistent advertising to insure 
present demand and make friends 
for the future. 


As a result, our client of 23 years 
is favorably known by picture- 
takers in all free countries of the 
world. 


Can the benefits of mass edu- 
cation be put to better use in ex- 
panding your product in markets 
here and abroad? We’ll be glad to 
talk with you about it. Call or write: 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 


New York City, Chicago, Detroit, San Francisco, los Angeles, Washington, D.C., Miami, 
Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sao Paulo, 
Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port 
Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


|liam H. Long Jr., who joined the 
‘company in 1919, is chief execu- 
tive and administrative officer, 
having served continuously as 
chairman of the board since 1933, 
and as president from 1941 to 1953. 

Walter H. Burnham, who also 
joined the agency in 1919, was 
elected v.p. and director in 1933 
and was execvtive v.p. from 1942 
until March tais year, when he 
became vice-chairman of the 
board. In July this year, Louis W. 
Munro, a v.p., director and a mem- 
ber of the organization since 1924, 
was elected president, and George 
A. Erickson, a director and v.p., 
was named executive v.p. 

The board, in addition to Messrs. 
Long, Burnham, Munro and Erick- 
son, also includes Charles C. 
Greene, v.p. in charge of the com- 
pany’s Chicago office; Richard E. 
Williams, v.p. and secretary-treas- 
urer, and William T. Ketcham Jr., 
of Davis, Polk, Wardwell, Sunder- 
land & Kiendl, New York. 


WHKEP Returns UHF Permit 


Hendersonville Inc., operator of 
WHKP, Hendersonville, N. C., has 
returned its u.h.f. tv station con- 
struction permit to the Federal 
Communications Commission. The 
reason given is “a sharp change in 
attitude of national advertisers 
and networks toward new sta- 
tion operation.” The permit was 
granted early in 1953. 


Campbell-Mithun Names Jones 


Fred R. Jones, formerly copy di- 
rector in the San Francisco office 
of Buchanan & Co., has been 
named copy supervisor of Camp- 
bell-Mithun, Minneapolis. 


Bill Day Joins KLZ, Denver 


Bill Day, for the past 12 years 
associated with the Denver radio 
industry, has been appointed sales 
promotion director of KLZ, Den- 
ver. 


-"YONNE SAYS:— PP 
WANNA TEST /*))* 
METROPOLITAN | 


NEW YORK == 
for PEANUTS = 


Don't take the chance 
of shooting your wed. 


- « « Test ao typical section 
of Metropolitan New York 
before launching a full 
campaign. 


Study the facts ond you will find you can test 
a@ typical segment of Metropolitan NEW YORK, 
by testing BAYONNE for only 10¢ a line. . . 
| Just peonuts compored with ony other medic 
| giving the complete concentrated coverage eof 
| THE BAYONNE TIMES. 


| “Bayonne cannot be sold from the outside” 
THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 
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LOCAL DEALER 


IDENTIFICATION ON 
NETWORK TV 


Is it worth $30 a market (approx.) to you to identify your local dealers 
in your network TV commerical? TODAY now offers this low cost 


service in 48 important markets. 


You can tell viewers where to buy your product locally, and earn your dealers’ 
gratitude and enthusiastic co-operation. There’s hardly a better use for co-op money. 
Also, cut-ins directly pinpoint the effectiveness of your advertising for you 


and your dealers. 


This low cost, easy-to-use service is just one of the many values of TODAY. 
You can buy one participation or 100. You can choose the date and the hour 
of your commercial. And TODAY reaches an estimated 3,456,000 prospective 


customers before they go out to shop. 


TODAY frequently has pioneered in new techniques of using network television, 
For full details about the newest TODAY innovation, call your 


local NBC representative. 


TELEVISION 


a service of Radio Corporation of America 
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Hayden Boosted to V.P. 


Paul V. Hayden, director of pub- 
lic relations, Connecticut Light & 
Power Co., has been elected v.p. 
in charge of public and employe 
relations. A. S. Jourdan, who had 
been v.p. in charge of employe re- 
lations, has retired. 


PR Group Meets in N. Y. 


The American Public Relations 
Assn. will hold its tenth anniver- 
sary convention in the Hotel Bilt- 
more, New York. The meeting will 
be held next April 4-6. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


Reaching more than 10,000 key dealers 
(total nee 12,700) who serve the 
needs of 000,000 fishermen 


Write for facts. 


rents ie EWs 


Phone. Wilmette 4714 


Wilmette, Hlinois e@ 


New York PR Counsels Merge 


Opinion Builders Inc. and Fer- 
ris Organizations Inc., both New 
York publicity and public rela- 
tions consultants, have consoli- 
dated operations with key person- 
nel of Ferris joining Opinion 
‘Builders. Mrs. K. M. Ferris and 
Paul Barnett, Ferris v.p.s, will hold 
the same title at Opinion Builders. 
Earle Ferris will be senior consult- 
ant. Robert Nathans continues as 
president and Angela B. Daniels 
as secretary-treasurer. 


Four Companies Join AMA 


Four more companies have 


joined the American Marketing | 


Assn., bringing the association’s 
|total company membership to 118. 
|The new members are Schick Inc., 
Stamford; National Cash Register 
Co., Dayton; Business Research 
|Corp., Chicago, and Winchester 
|Repeating Arms Co., New Haven, 
'a division of Olin Industries Inc. 

| 


Coca-Cola Promotes Murray 
Thomas D. Murray, who joined 


Coca-Cola Bottling Co. of New in Cutting Sunbeam Prices 


|\York last December to supervise 
|broadcasting activities, has been 
promoted to v.p. in charge of tv 
‘and radio. 


Advertising Age, November 16, 1953 


maker of Sunbeam electric appli- 
ances, holding Masters Inc., New 
York discount house, in wilful con- 
tempt of an injunction against 
price-cutting and has _ ordered 
Masters to pay $16,530.89 on ac- 
count of its violation 

Sunbeam charged Masters with 
cutting the fair trade price of the 
company’s Mixmaster and other 
electrical appliances, nctwithstand- 


'from so doing by an injunction is- 
sued by Judge Gregory F. Noonan 
on Nov. 24, 1950. Judge McGohey 
did not find Masters guilty of 
criminal contempt because of its 
| representation that it would hence- 
4 'forth observe Sunbeam’s fair trade 
ee prices. 
ROBERT A. WILKINSON has joined the staff 
of Fred Wittner Advertising, New York, os .. f 
director of public anno, following an Rison Forms St. Louis Agency 
assignment in Washington and Europe with Eugene R. Rison, formerly as- 
the Economic Cooperation Administration. sociated with Ridgway Co., St. 
He has been publicity manager of Collier's, Louis agency, has formed his own 
| and p-r. director of Benton & Bowles and |agency, to be known as Eugene R. 
the National Assn. of Manufacturers. ‘Rison & Associates, Boatmens 
Bank Bldg., St. Louis. 


| 


Masters Cited for Contempt 
_Jo-Cur Wave Set to Baker 


Judge John F. X. McGohey, of Lynn Baker Inc., New York, has 
the U.S. district court in New) been named to handle advertising 
/York, has entered an order in fa- for Whitehall Pharmacal Co.’s Jo- 
‘vor of Sunbeam Corp., Chicago Cur wave set lotion. 


Sell the 


Doctor 


when his mind 


is on medicine 


Because MODERN 


“Doctor, can IT interest you in 
our new sedative ?” 


MEDICINE reports on the whole world of medical 


development . . . because it brings to the doctor information on every phase 


of medical practice in a single, compact, time-saving form—24 times a year 
—vyou can be sure that when the doctor reads MODERN MEDICINE he is 


thinking about products and procedures he can use in his practice. 


MODERN MEDICINE first takes your product story across the threshold of the 


doctor's office and then across the threshold of the doctor’s mind where sales 


are actually made. 


This is the time—when the doctor is seeking information—-when his mind is 


open—to tell him how your products can help him care for his patients 


more effectively. 


Sell the Doctor when his mind is on medicine. 


MODERN &} MEDICINE 


THE JOURNAL OF 


Minneapolis + New York 
Los Angeles - San Francisco 
Chicago - In Canada: 


DIAGNOSIS AND TREATMENT Modern Medicine of Canada 


ing that Masters has been enjoined | 


Exhibitors Council 
Drastically Relaxes 
Trade Show Rules 


New York, Nov. 12—A “put up 
or shut up” experimental trade 
show for, by and of trade show ex- 
hibitors will be held here next 
month. 

The fifth annual Exhibitors Ad- 
visory Council trade show clinic, 
Dec. 7 and 8 at the Hotel New 
Yorker, will try to prove that trade 
and industrial shows can be sim- 
plified. New rules and regulations 
to this end have been drafted; ex- 
hibitors will be allowed to use the 
full cubic space of their booths and 
will be encouraged to use any 
practicable innovation they choose 
so long as it does not seriously in- 
terfere with other exhibitors’ dis- 
plays. 


= “To achieve a modern viewpoint 
toward exhibitors and their needs,” 
AA was told, “the EAC will per- 
mit the use of any displays, tech- 
niques and methods which are ef- 
fective, interesting and in good 
taste. There will be no limits on 
lighting backwall heights, ‘cubi- 
age,’ sound, display and equipment 
except the golden rule. 

“Anything goes that does not 
spoil, box in, or force the neigh- 
boring exhibitor into actions and 
expenses he does not wish to un- 
dertake.” William C. Copp, of the 
Institute of Radio Engineers, is 
exhibits manager. He says that the 
EAC show rules written for next 
month’s show “are the shortest 
ever written for a trade show.” 
Basic purpose is to attain self-reg- 
ulation, and to give critics an op- 
portunity to “put up or shut up” 
in handling their booths. 


# If the show is successful, it is 
believed likely to cause many 
changes in other show rules. 

In addition, technical sessions 
will be held both days on how to 
buy a show, how to make exhibits 
and shows click, and how to get 
results before, during and after a 
show. 

W. H. Uffelman, manager, gen- 
eral exhibits division, E. I. du 
Pont de Nemours & Co., is presi- 
dent of the exhibitors council. 


Exide Campaigns in Canada 


Exide Batteries of Canada, To- 
ronto, has begun a Canadian fall 
promotion for its Exide batteries. 
Media scheduled include national 
magazines, dailies and farm pub- 
lications in both the English and 
the French markets. In addition, 
selected trade publications will car- 
ry special copy directed to the 
automotive trade and to fleet own- 
ers. All ads feature a large illus- 
tration of the Exide Ultra Start 
battery together with the slogan, 
\“When it’s an Exide, you start!” 
The Toronto office of James Fisher 
Co. is the agency. 


Roux Promotes Shampoo 


Roux Distributing Co., New 
York, is using four-color pages in 
The American Weekly on Nov. 8 
and 22 and in the Metropolitan 
Group of Sunday Picture Maga- 
zines on Nov. 15 and 29 to push its 
Roux color shampoo. The cam- 
/paign will be merchandised to 
|beauty salons, department stores 
land dealers in a broadside show- 
ling ad reproductions. Dundes & 
Frank, New York, is the agency. 


Cowling Named Coast Head 


Charles Cowling, national sales 
manager of KMPC, Los Angeles, 
has been named West Coast mana- 
ger for AM Radio Sales Co., which 
represents KMPC, WIND, Chicago, 
WMCA, New York, and WLOL, 
Minneapolis-St. Paul. 


WKRC, Cincinnati, Hikes Rates 


| WKRC, Cincinnati, has increased 


its announcement rates approxi- 
mately 20% for the hours from 
|6 a.m. to 9 p.m., Monday through 
Friday. Nighttime and other day- 
|time rate structures will remain 
unaltered. 
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“BATT 


that’s what it is! 


When you get e little card on your windshield or in your mail 
box offering an unrealistic trade-in allowance on your present | 
car - watch out’ } 
This sort of thing is just piain “Bait” advertising’ ft is just 
# trick to get you in  salesroom where a high pressure artist | 
ean work you over 
The dealer that uses these tricky and misleading tactics has | 
fo intention of giving you as much as he seemingly has offered | 
If you finally are off an allowance that appeers hicher 
than normal, you'll no doubt find the price of the new car and 
extras marked-up to compensate 


Ethical new and used car dealers do not use these unfair 
end tricky “Bait” tactics Remember the BBB warning before 
you invest — investigate! 

The Better Business Bureau is financed by legiti- 
mate business concern: to build public confidence 
tm Dusiness and its advertising and selling practices 


BETTER BUSINESS BUREAU 


742 SOUTH WILE STREET + LOS ANGELES 14, CALIFORMIA 


DON’T TAKE IT—Los Angeles’ Better Busi- 
ness Bureau is taking space in newspapers 
for ads like this one, warning buyers 
against bait advertising by used car deal- 
ers. Promises of high trade-in allowances, 
the copy says, are just a trick to get pro- 
spective buyers into the showrooms. 


It's the Copy That 


Counts: Hickerson | 


NEw York, Nov. 10—‘‘About all 
there is to advertising 1s copy,’ 
in the view of J. M. Hickerson, | 
president of J. M. Hickerson Inc. | 
“The art direction to me is the| 
way the copy is dressed. It’s the 
copy that counts.” 

The former president of Albert | 
Frank-Guenther Law made these 
points in a talk before the Metro- 
politan Advertising Men. There is 
no cut and dried rule against long 
copy, he declared. “When people 
don’t read long copy it’s because 
the copy isn’t interesting,” he said, 
pointing to several research studies 
that showed high readership of 
lengthy copy. 


® The speaker made several other 
capsule comments: 

1. You can’t really tell if copy 
is any good unless it’s mail order 
copy. 

2. Don’t disregard an advertis- 
ing medium just because you have 
a personal dislike for it. It may} 
pull beyond all expectations. 

3. If the weather is bad, more | 
people will read your ad because 
they stay home. 

4. Nine-tenths of the failures 
and semi-failures in advertising 
are because the sales force didn’t 
follow up. 


| 
| 
| 
| 


Wagner to Lyon & Healy Board 


John C. Wagner, v.p. in charge 
of merchandising and sales for 
Lyon & Healy Co., Chicago, has 
been elected a director. Mr. Wag- 
ner succeeds Laird Bell, who has 
resigned from the board after 28 
years. Arthur A. Scateni has been 
named advertising and promotion 
manager. He succeeds Evan Klock. 


_ OFFSET USERS... 


Sane 59 out of $10 


on youn Type Bills 
CUT TYPE COSTS BY AS MUCH AS 90%! 
Set your own headlines, body type 
or complete jobs with FOTOTY PE. 
Anyone in your office can save 
you $9 out of $10 on type costs. 
A stenographer set this entire ad! 


@ Brochures, catalogs, direct-mail, 
house organs, ads, letterheads. 
@ Over 250 type styles and sizes. 
Send for FREE catalog today! 


a C—O 
FOTOTYPE 
1415 ROSCOE srecet Y, 


CHICAGO 13 


Folger’s Coffee Starts 
Premium Drive in West 


J. A. Folger & Co., San Francisco 
maker of Folger’s coffee, has be- 
gun a six-week premium offer pro- 
motion, ending Dec. 9. Purchasers 
of either the regular or the new 
instant coffee are offered a $1.69 
ball point pen for 25¢ with the un- 
wound band from a tin or the in- 
stant jar label. 

Point of purchase is being used 
heavily, with three-color store 
banners and folding can cards. 
B&w ads will run in the November 
and December issues of Every- 


/woman’s Magazine, Sunset Maga- 


zine and Western Family. Radio 


geles; KOMO, Seattle; KOIN, Port- 
land; KJBS, San Francisco, and 
KALL, Salt Lake City. Raymond 
R. Morgan Co., San Francisco, is 
the agency. 


Names Royal & deGuzman 


Royal & deGuzman, New York, 
has been named to handle adver- 
tising and sales promotion for 
Electrical World, a McGraw-Hill 
publication. 


Names West Coast Rep 

Robert E. Ahrensdorf has been 
named West Coast advertising rep- 
resentative for Electronic Design, 
Hayden Publishing Co. Offices are 
at 57 E. Walnut St., Pasadena, Cal. 


Acmeline Sets Full Promotion 


Acmeline Mfg. Co., Traverse 
City, Mich., manufacturer of com- 
pressed air garden sprayers, hand 
sprayers, and corn and _ potato 
planters, has appointed Gladdon 
Co. of Illinois, Lincolnwood, IIL, 
to handle its advertising. At the 
same time, the company named 
the Public Relations Board, Chi- 
cago, to direct a p.r. campaign. 


Riteset to Tilds & Cantz 


Riteset Mfg. Co., Los Angeles, 
has named Tilds & Cantz, Holly- 
wood, to handle all its advertis- 
ing and sales promotion. The com- 
pany is preparing an extensive 
campaign on its new brake lining. 


| “Clip Book of Ready-to-Use Art” 
| and new Hand-Lettering on Ace- 
| tate. Also details on $10 kit of 
| 
| 
| 


| 

, | 

Write now for your FREE sample | 
| 

| 

| 


stock art free! Cuts paste-up time 
& costs in half. No obligation. | 
Send for yours today. | 
HARRY VOLK JR. ART STUDIO | 


600 Central Bidg., Atlantic City, N. J. | 
| Visit Booth 12, Adv. Essentials Show, WN. Y. 
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In halftone printing, as in structural engineering, quality 
and utility are closely related. Lose one and you lose both; gain one and 


you gain both. Cantine’s Coated Papers have been leaders in quality and 
utility for 65 years. Plan to use them. 


THE MARTIN CANTINE COMPANY, Saugerties, N. Y. 
Specialists in Coated Papers Since 1888 
Branches: NEW YORK and CHICAGO (In Los Angeles & San rrancisco, Wylie & Davis) 


LETTERPRESS: Hi-Arts, Ashokan, M-C Folding Book and Cover, Zena, Catskill, Velvetone, 
Softone, Esopus Tints, Esopus Postcard. 


OFFSET-LITHO: Hi-Arts Litho C.1S., Zenagloss Offset C.2S. Book and Cover, Lithogloss C.1S., 
Catskill Litho C.1S., Catskill Offset C.2S., Esopus Postcard C.2S. 


Fluid Crackers. Photo by Todd Webb for Standard Oil Co., N.S. 
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Far from it! Re-run, as of now, is a word to conjure 
with. Why? Because today, when top-rating TV shows 
are repeated, they almost invariably reach greater 
audiences than they did initially. 


The facts prove it. For example, the “Stu Erwin 
Show”. The ARB national ratings for 12 months 
show a 47°; increase in homes reached in the same 
number of markets on its second run . . . with an 
average rating increase from 16.3 to 17.5! 


Another—‘‘Big Town’’. In Los Angeles and De- 
troit, November to March, the number of homes this 
show reached jumped from 107,000 in 1951-52 to 
135,000 in 1952-53 —a gain of 26°, on the second run. 


Or take NBC FILM DIVISION’ S “‘ The Visitor’’. 
In San Francisco, this show recorded a rating gain 
from 14.6 on its first run to 20.0 on the re-run —ac- 
cording to the September ARB rating. And homes 
increased from 88,000 to 145,000. That’s 65°7,. 


How come these increased audiences? 


Naturally, the television audienee is growing at a 
fantastic rate. Re-runs become first runs to millions 
and millions of new viewers—almost a half-million 
new TV homes every single month! 


Besides this, millions of viewers have missed the 
highest-rated shows on their first-run—for example, 


NBC FILM 


25,883,750 people in the TV audience didn’t see the 
highest-rated episode of ‘“‘Dragnet’”’. 


Finally, there are TV fans by the million who 
eagerly await the return engagement of favorite 
shows, favorite episodes. 


That’s why top-rated television shows almost in- 
variably reach a far greater audience on the second 
time around. 


In all re-runs there is no more extraordinary value 
than the profit-proved successes offered you by NBC 
FILM DIVISION. 


Now is the time to investigate the opportunity 
afforded you for sponsorship of such top-rated shows 
as ‘‘Badge 714’ (formerly “‘Dragnet’’, currently 
rating among the top two in all television). Or ‘‘Cap- 
tured’’, which as ‘““Gangbusters”’ boasted an average 
Nielsen of 42.9. Or ‘‘Dangerous Assignment’’, 
popular with audiences, critics and sponsors in 137 
cities. Or “Victory At Sea’’, in Chicago reaching 
57°, more homes the second time around—in the 
same time slot, against the same major competition. 


These great sales-proven shows are destined for 
greater-than-ever heights, in audience, impact, 
effectiveness. You can’t match their proven 
drawing-power or their sales results. Call or 
wire today, to insure your opportunity of get- 
ting your pick of these valuable properties for 
your particular market! 


DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


NBC FILM DIVISION — 30 Rockefeller Plaza, N. Y. 20, N. Y. © Merchandise Mart, Chicago, Ii|. * Sunset & Vine Sts., Hollywood, Calif. © In Canada: RCA Victor, Royal York Hotel, Toronto 
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Morison Elected V.P. ‘Center Names Vick Knight 

William W. Morison, general The San Fernando Valley, Cal., 
sales manager of Golden State Co. Industrial Center, a 160-acre de- 
Ltd., San Francisco distributor of velopment, has named Vick Knight 
dairy products, has been elected Advertising, Los Angeles, to han- 
V.p. dle its advertising and public re- 
lations. 
Bradley Joins Tatham-Laird 

William Bradley, formerly with| Pierce Names Hansen-Tipton 
Leo Burnett Co. and before that! Pierce Specialized Equipment 
with Price, Robinson & Frank, has|Co., San Mateo, Cal., has appointed 
joined the research depariment| Hansen-Tipton, Palo Alto, Cal., to 
of Tatham-Laird, Chicago. handle its advertising. 


What's the score for ‘Fifty-Four’? 


PHB, with the only documented market facts in the 
industry, offers you this latest study, “What's The Score 
For Fifty-Four?", an up-to-date comparison of the 3 in- 
dustry full service books and their impact upon this 
rapidly growing market. Write for your copy today! 


MAKE THE GOAL WITH PHB ON YOUR TEAM! 
The Largest Circulation of the Full Service Books . . . 
Pius... The Highest Circulation in the Industry . . . 
Plus... ‘‘Extra’’ Marketing Services to Give 
*Extra’’ Yardage To Your Sales Campaigns. 


PLUMBING AND HEATING BUSINESS 


Room 5941 Grand Central Terminal Building 
New York 17, N. Y. 


‘Lockwood's Directory’ Out 


Lockwood’s Directory, 15 W. 
47th St., New York 36, this month 
will publish the revised 1954 edi- 
tion of “Lockwood’s Directory of 
the Paper & Allied Trades,” cov- 


jering the U. S. and Canada. The 


} 


| 
| 


book costs $10 a copy for either 
the complete regular edition or 
the pocket size Traveler’s edition, 
postage prepaid. The Traveler’s 
edition includes only the reports of 
the pulp and paper mills of the 
U.S. and Canada and Latin Amer- 
ica as given in the regular edi- 
tion, alphabetical index to the 
mills and the mill officials. 


Fawcett Promotes Whitham 


J. Stewart Whitham, who has 
been associated w.th the Fawcett 
Men’s Unit, has been promoted to 
the eastern sales staff of the Faw- 
cett Women’s Group. 


Ted White Elected a V.P. 


Ted M. White, for the past 17 
years associated with Beaumont & 
Hohman, and currently manager 


of its San Francisco office, has 
been promoted to a vp. 


A 


Capehart Promotes Brewster 


Ray Brewster, who joined the 
company a short time ago as as- 
sistant to the president, has been 
elected commercial v.p. of Cape- 
hart-Farnsworth Co., Fort Wayne, 
Ind., a division of International 
Telephone & Telegraph Corp. Mr. 
Brewster was president of Dioptric 
Instrument Corp., Cape May, N. J., 
before joining Capehart. 


Appoints Bozeli & Jacobs 


Stewart Hall Inc., Kansas City, | 
Mo., stationery manufacturer, has 
appointed the Kansas City office 
of Bozell & Jacobs to direct its} 
advertising. The company is plan-| 
ning a national magazine an 
trade publication campaign for | 
1954. 


NBC’s 3-Plan Gets Sponsor 


Paper-Mate Co., New York, has 
bought three participations weekly 
on NBC radio’s “3-Plan” programs, 
starting Nov. 16, through Foote, 
Cone & Belding. The first adver- 
tiser to sign for this participating 
sponsorship plan was Lewis-Howe 


Co. 
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Mr. Teviah Sachs is President of Waltham Watch Company, 


Mr. Sachs likes 


“A fine watch is a valued gift,” says Teviah Sachs. ‘The 
jeweler must provide exactly what his customer wants—sn time 
for the gift occasion. 

“Can he do this without tying up too much capital in inven- 
tory? Yes—with Air Express! 

“Take a typical case. A father in Omaha wants to buy a 
wrist watch for his daughter's graduation. He likes a particular 
watch in the Waltham catalog better than any the jeweler has 
in stock. Graduation is only two days away. 

“But there is no emergency. Within 24 hours, the watch is 
delivered via Air Express. On graduation day, daughter 


established as America’s first watchmaker 103 years ago. 


to see time fly! 


proudly sports her new Waltham—thanks to Dad and a wide- 


awake jeweler! 


“We use Air Express day in and day out to ship fast-moving 
styles from current lines, and to get new sample lines to whole- 
salers where every hour saved is important. 

“Going back into our records for the past five years, I found 
that not a single shipment handled by Air Express had been 
lost or damaged. Yet most of these shipments cost us /ess by 
Air Express than by any other commercial air service!” 

It pays to express yourself clearly. Say Air Express! Division 


of Railway Express Agency. 


— AirExpress— 


ETS THERE FIRST via US. Scheduled Airlines 


‘applied under 


Pn NOES TIE ame 


dvertising Age, November 16, 1953 


Nielsen Now Has 
Monthly Food and 


Drug Index Service 


Cuicaco, Nov. 10—A. C. Nielsen 
Co. is offering a monthly service 
for its Nielsen Food and Drug In- 
dex. 

“There is agreement that the bi- 


monthly frequency of our standard 
‘services is well suited for most 


purposes—that the greater cost of 
more frequent reporting would not 
ordinarily be justified,” A. C. Niel- 
sen, head of the marketing re- 
search organization, said. 

“On some fast moving commodi- 
ties, however, and under certain 
unusually competitive conditions, 
it is obvious that monthly report- 
ing would be desirable—if obtain- 
able accurately and at reasonable 
cost—and that high speed delivery 
would augment the practical val- 
ue of such reports,” he said. 


a Mr. Nielsen reported that the 
new monthly service will report 
for each brand, consumer sales, 
retailer purchases and retail in- 
ventories on a national basis— 
“using carefully selected sub-sam- 
|ples of sufficient size to insure 
satisfactory levels of statistical ac- 
curacy.” 

For other types of Nielsen In- 
dex information, such as distribu- 
tion, out-of-stock, and market 
| breakdowns, the clients will con- 
'tinue to rely on the regular, com- 
plete Nielsen Food and Drug In- 
dex services, which are issued bi- 
monthly. 

“Initially these services will be 
long-term agree- 
ments just executed with Lever 
Bros. Co. to six commodities: pack- 
aged detergents, toilet soap, short- 
enings, margarine, dentifrices and 
/home permanent wave kits,” Mr. 
'Nielsen reported. 

(The announcement obliquely 
revealed that Lever Bros., which 
/earlier this year had notified Niel- 
‘sen that it would discontinue all 
Nielsen services at expiration of 
existing contracts, has changed its 
'mind and will continue as a Niel- 
sen client.) 

Other commodities will be add- 

'ed as soon as production facilities 
can be expanded. 
_ He said the new service is made 
| possible by improved store audit- 
_ing techniques, and the installation 
of higher-speed electronic equip- 
'ment computing machinery. 


‘Owens-Illinois Boosts 3 


_ Owens-Illinois Glass Co., To- 
‘ledo, has assigned new and in- 
'ecreased responsibilities to three 
‘managers in its advertising de- 
_partment. They are Nelson M. 
|Snyder, with the company since 
/1941, who will be in charge of 
advertising in purchased media 
|such as newspapers, magazines, 
radio and televison; John I. Carr, 
| with the company since 1947, to be 
in charge of the creative staff 
handling preparation of presenta- 
'tions, brochures, films and promo- 
| tion materials, and W. E. McWhor- 
‘ter, with the company since 1944, 
'to handle special assignments on 
/major creative projects. 


ATF Type Index Issued 


A new catalog of foundry type, 
“Descriptive Index of ATF Types,” 
has just been issued by American 
Type Founders, Elizabeth, N. J. 
The booklet displays one line spec- 
imens of 248 series of types reg- 
ularly made for stock in fonts. 
It also includes full instructions 
for ordering type and a resume of 
information shown in the index. 
' Copies may be obtained from ATF 
or any of its regional offices. 


Sheaffer Promotes Fleer 


Sheaffer Pen Co., Fort Madison, 
Ia., has appointed L. Elton Fleer a 
special assistant to the president. 
With the company since 1946, Mr. 
Fleer has been administrative as- 
sistant to the director of develop- 

ment. 
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NOW 100,000 WATTS 


KGMB-TV 


CHANNEL 9 HONOLULU 


HAWAII'S MOST POWERFUL STATION 
MORE THAN 90,000 families in our service area 


CBS ABC 


national representative: Free & Peters, Inc. 
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WDAY-TV Goes to Full Power; 


WDAY-TV, Fargo, N. D., tele- 
vision outlet, since June 1 oper- 


ating on a temporary power of| 


13,000 watts, is now operating on| sumed full ownership. Mr. Sickler 


its authorized full power of 66,- 
000 watts. 


Now Owns All of Agency 


Carl W. Sickler, for the past six 
years co-owner of Pacific Adver- 
tising Staff, Oakland, Cal., has as- 


plans an expansion program and 
staff additions. 


). Automatic silk-screen equipment for speed 
and economy. Specialists in short run 


large surface printing for outdoor and in- 
door advertising. iv = 


“SOLID COLOR PRINTING © 


a 7 : F oe + 
See ee DAY-GLO~ ~~ 
an ares ee oe een. ©. eee 


- \ > * ithe i ; 
cache wea kala teal pi set of local 


4-COLOR SCREENOLITH 
PROCESS 


Nevbaubtads 


and sectional 24-sheet posters in 
the United States. 


© 1570 S$. FIRST ST., MILWAUKEE, WIS. 

OFFICES IN: New York ¢* Boston 

Pittsburgh © Detroit * Chicago 

St. Louis * Dallas * San Francisco 
Seattle * Portland 


Paris, France, Nov. 10—Read- 
ership studies are still novelties in 
Europe and it’s a special event 
when a newspaper publishes one. 

Le Parisien Libere, Paris morn- 
ing daily, was the first French 
newspaper to publish a readership 
breakdown. That was in 1949. Now 
it has come out with its second 
survey. 

The 1953 study has been pub- 
lished in an attractive brochure, 
“Annonceurs, Visez Bien. . .” 
(Advertisers, Look Well). It show 
that Le Parisien Libere’s circula- 
tion has jumped from 434,226 in 
1949 to an average of 613,576 dur- 
ing the first six months of 1953. 


® “Annonceurs, Visez Bien. . .” 
tells advertisers the following facts 
about Le Parisien Libere’s read- 
ers: 

45% live in Paris. 

82.5% read no other morning 


‘Parisien Libere’ Readership Study Shows 
20% of Readers Have Phone, 47% a Bicycle _ 


paper and 59% read no other 
daily. 

49% are women. 

22% own their own home, 91% | 
have a radio, 47% a bicycle, 22% | 
an automobile, 20% a telephone, | 
2.5% a television set and 17% a 
refrigerator. 

The readership survey was done 
for Le Parisien Libere by Dorset 
& Cie, a leading French research 
company. Dorset also handled the 
first survey in 1949. 

Le Parisien Libere is a mem- 
ber of the OJD (Office de Justifi- 
cation de la _  Diffusion)—the 
French Audit Bureau of Circu- 
lations. 


Milwaukee Agency Boosts 2 

Burton E. Hotvedt, an account 
executive of Klau-Van Pietersom- 
Dunlap, Milwaukee agency, has 
been promoted to v.p. Spencer W. 
Franc, agency art director, has 
been named a v.p. also. 


30,000 Circulation in 
the Major Markets 


The Alabama Purchasor 
Birmingham 3, Alabama 


The Chicago Purchasor 
Chicago 2, Illinois 


Connecticut Purchasor 
Ansonia, Connecticut 


Detroit Purchasor 
Detroit 2, Michigan 


Heart of America Purchaser 
Kansas City 2, Missouri 


Midwest Purchasing Agent 
Cleveland 13, Ohio 


New England Purchaser 
Boston 10, Mass. 


Pacific Purchasor 
San Francisco 5, Calif. 


The Philadelphia Purchasor 
Philadelphia 2, Pa. 


Southwestern Purchaser 
Dallas |, Texas 


Southwestern Purchasing Agent 


Los Angeles 14, Calif. 


Washington Pur. Agt. & Mfgr. 1213 W. 3rd St., 6th Floor, Penton Bidg., Cleveland 13, Ohio 


Seattle |, Washington 


Being Neighborly is Good Business ! 


Advertise to Industrial 


.. and that’s in their own local purchasing publication! It's the answer 
to your yoo sales problem, ‘How can we get closer to the buyer?” 
distribution requires local representation. 


Nationa 


vertising need the /ocal level —— to get “inside” where the orders 
are issued. One, or more, of these top-notch purchasing publications 
effectively cover your markets, by reaching industrial buyers, exclusively. 
30,000 in the major markets, a powerful national 
Each publication is “must’’ reading for all members of its 
area P. A. Associations, and the on/y one editorially directed at the buyer's 
Check this list for those which can serve you. 


Collective distribution: 
“package.” 


own local level. 


Write for new Brochure with 


P.A.’s Locally ... 


rates and mechanical information. 


So does your ad- 


Partial List of 
Nat'l Advertisers 
Using Sectional 
P.A, Books 


DuPont 

Columbia Steel & Siafting 
John Roebling’s Sons 
Wickwire-Spencer 

Tube Turns 


Chase Brass 

Scovill Mfg. 

National Screw & Mfg. 
Mclouth Steel 

U. S$. Steel 

Jos. T. Ryerson 
Babcock Wilcox 
Blaw-Knox 


Associated Spring 
Corp. 
Alan Wood Steel 
Gear 


Ohio 
Oakite 


THE ASSOCIATED PURCHASING PUBLICATIONS 


MAin 1-3499 


—- eee 


SN eed 


ROAD BUILDER—The first magazine ad in 
a series backed by Trailmobile Inc. on be- 
half of the ATA Foundation Inc. compares 
an antique gas range with American high- 
ways. The Cincinnati truck trailer manu- 
facturer contributed $50,000 to the ATA 
compaign for better highways (AA, Oct. 
26). Farson, Huff & Northlich, Cincinnati, 
is the agency. 


Coming 
Conventions 


*Indicates first listing in this column. 

Nov. 16-18. Public Relations Society of 
America, sixth annual conference, Shera- 
ton-Cadillac Hotel, Detroit. 

Nov. 16-18. Advertising Trades Insti- 
tute, 2nd Advertising Essentials Show, 
Hotel Biltmore, New York. 

Nov. 18. Regional conference, National 
Business Publications, in connection with 
the annual fall business meeting, Nov. 
18-19, Edgewater Beach Hotel, Chicago. 

Dec. 27-29. American Marketing Assn., 
winter conference, Mayflower Hotel, 
Washington, D. C. 

*Jan. 8-10, 1954. Advertising Assn. of the 
West, midwinter conference, El Conquis- 
tador, Tucson, Ariz. 

Feb. 18-20, 1954. Southwestern Assn. 
of Advertising Agencies, Houston. 

April 4-6, 1954. American Public Re- 
lations Assn., 10th anniversary convention, 
Shelton Hotel, New York. 

April 12-18, 1954. National Advertising 
Agency Network, management confer- 
ence, Boca Raton, Fla. 

*May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 14-17, 1954. National Industrial 
Advertisers Assn., 32nd annual conven- 
tion, Hotel Sheraton-Mt. Royal, Montreal, 
Can. 

June 20-23, 1954. Advertising Federation 
of America, 50th annual convention, Bos- 
ton. 


*June 27-30, 1954. Advertising Assn. of 
the West, 5lst annual convention, Salt 
Lake City. 


CBS Radio Boosts West 

Bert S. West, manager of the 
San Francisco office of CBS Radio 
spot sales, has been named gen- 
eral sales manager for KNX, Los 
Angeles, and the Columbia Pacific 
radio network. He succeeds E. W. 
Buckalew, who resigned as assist- 
- general manager in charge of 
sales. 


Two Name Lake Advertising 

Vagim Packing Co., Fresno, Cal., 
packer of raisins and dried fruits, 
has appointed Russell W. Lake 
Advertising, Fresno, to handle its 
advertising. Jeffers Mfg. Co., Fres- 
no maker of Jeff’s Original fish- 
ing lures, has named the agency 
also. 


Western Pump Names Long 

Western Pump Co., San Fran- 
cisco manufacturer of deep-well 
turbine pumps and portable irri- 
gation systems, has appointed 
Long Advertising Service, San 
Francisco, to handle its advertis- 
ing. 


Rejoins Pacific National 


Frank Horsley, with the U. S. 
Marine Corps for two years, has 
rejoined Pacific National Adver- 
tising Agency, Seattle, as an ac- 


‘count executive. 


‘Park East' Names Sheil 


Richard Sheil, formerly with 
Good Housekeeping, has been 
named to the sales staff of Pram- 
enade and Park East, New York. 


Thompson-Koch Boosts Deins 

George F. Deins has been pro- 
moted to v.p. in charge of copy for 
Thompson-Koch Co., New York. 
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P-O-P IN BRITAIN—This London grocery | 
sports the latest point of sale medium, a | 
contraption which looks like a tv set ond | 
shows continuously moving ads in full col- | 
or. Products of participating advertisers are 
displayed below the unit, which was intro- | 

duced by Retail Promotions Ltd. 


Philadelphia School | 


Runs Big Ad, Lures 
Many an Ad Student 


PHILADELPHIA, Nov. 10—Prac- | 
tice what you preach. The Charles | 
Morris Price School of Advertis- | 
ing and Journalism is showing its 
students some pretty conclusive 
proof of that old saying. 

Strangely enough, the proof is 
the students themselves. 

Faced with a steady decline of 
student enrollments following the 
expiration of the G.I. Bill of Rights 
for World War II, the school’s 
board of directors decided on a 
new tack. Instead of the small- 
space newspaper advertising tra- 
ditionally used by schools, large 
space was decided on. 

Besides, when the decision was 
arrived at there were only three 
weeks left to the beginning of a 
new school term. 


@® Gray & Rogers was called in 
and given the task of recruiting 
students. The agency recom- 
mended a splurge that would ex- 
pend practically the entire budget 
on newspaper ads in that short 
period. 

Headed “A Good Job in Adver- 
tising Awaits You!” full-page ads 
were placed in the Philadelphia 
Bulletin, Inquirer and News on 
three succeeding days. The last 
one ran approximately 12 days be- 
fore the start of the term. 

The ads featured a brief his- 
tory of the school, the opportuni- 
ties in the advertising field, an 
outline of courses, the faculty, 
scholarships available, the school’s 
placement service, and a coupon 
for obtaining a school catalog. A 
panel of photos of former students 
who now hold responsible posi- 
tions in advertising was featured. 

Supporting the ad campaign was 
a publicity program announcing 
new curricula, new _ instructors, 
awards, enrollment progress and 
other news. 


® Results were tallied here last | 
week. The school, the nation’s 
first devoted exclusively to teach- 
ing advertising, had its largest 
first year enrollment since the end 
of World War II. 

There was a 25% increase in 
day school students and a 43%! 
increase in the evening school. 

M. Wistar Wood, dean of the 
school, also went on a tour of ad- 
vertising agencies and _ business 
firms to speak to groups of em- 
ployes interested in advertising 
careers. One Philadelphia agency 
underwrote the tuition for em- 
ployes who qualified. Under the 
plan, the tuition is being deducted 
from the employes’ salary in small 
instalments. If the course is con- 
cluded successfully, tuition is then 
refunded in a lump sum. 

The Charles Morris Price School 
was founded in 1920 by the Poor | 
Richard Club, the oldest ad club 


in America. Its faculty is composed 
of Poor Richard members who are, 
actively engaged in the fields they 


= | <> means profits in your pocket! 


Pfizer Names Paul Klemtner 


Pfizer Laboratories, a division 
of Charles Pfizer & Co., Brooklyn 
manufacturing chemist, has ap-| 
pointed Paul Klemtner & Co.,| 
Newark, to handle advertising and | 
promotion of its hydrocortisone | 
products to the medical and allied | 
professions. Other Pfizer agency | 
connections regarding ethical 
products now on the market are | 
not affected by the ere | 


Sherin Named Elm Farm V. P. 

Ellsworth Sherin, merchandis- 
ing director of Elm Farm Foods 
Co., New England food chain, has 


been promoted to v.p. in a Ne nN (GREEN BAY PRESS-GAZETTE 


of sales. 


City Zone families, to 95% in the Metropolitan Zone 


Find out how to put that nice green stuff in your “profit-pocket” 
— contact Phil McClosky, Manager, General Advertising 


in Wisconsin's 3rd largest market, fot urbon poy 
checks ond a prosperous hinterland enable Green 
Bay families to BUY whot they WANT—to the tune 
of nearly 265 MILLION DOLLARS per yeor in 
wholesale-retail sales! They stort to WANT 
whet they BUY when it's advertised in their own 
newspaper — the GREEN BAY PRESS-GAZETTE. 
Your selling messoge goes home to 100% of 


. « « how’s THAT for blonket coverage! 


THE FIRST STEP toward providing the 


greatest TV Coverage in Oklahoma 
will be when KWTV —CHANNEL 9— 
OKLAHOMA CITY GOES ON THE AIR NEXT 


MONTH coccemecr) aS a 


AFFILIATE. Interim coverage area— 


40 mile radius. 10,000 Watts. RCA 


‘ : 2 
equipment note tor tame buyers 


N ok we 20y, 


And in Just a Few Months... 


...ON THE 
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| REPRESENTED BY 
AVERY-KNODEL, INC. 


BASIC © 


EDGAR T. BELL 
Executive Vice-President 


FRED L. VANCE 
Sales Manager 


OKLAHOMA TELEVISION CORPORATION 
OKLAHOMA CITY 14, OKLAHOMA 


AIR WITH FULL POWER 
AND 


MAN-MADE 
STRUCTURE 


* 316,000 WATTS, ERP 
+ 12 BAY SUPER GAIN ANTENNA sh 
> _RCA_EQUIPMENT ones 
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George Joins Wilson, Haight 


Joseph I. George, formerly gen- | 
eral merchandise manager of Pat- | 


terson Bros., New York, has been 
named marketing director of Wil- 


son, Haight, Welch & Grover, Hart-. 


ford and New York agency. 


Oakes Joins Le Tourneau 
Walter Oakes, formerly in the 
public relations department of 
Southwestern Lfie Insurance Co., 
Dallas, has joined R. G. Le Tour- 
neau Inc., Longview, Tex., manu- 


Unfreeze eee 
those unspoken words 


VV Make them shout, vibrate with har- 

monious tempo. With jc joy to yourself 

JAY P, 4nd a greater joy to those they may 

WALK benefit. Our pamphlet points how. 

advertising typography 
Telephone MO 4-6134 @ 11 E. Hubbard, 


} 
' 


chairman. The council’s 1954 con- 
_vention will be held at the Hotel 


facturer of industrial equipment. 
|Mr. Oakes will serve as a techni- 
cal writer in the advertising de- | 
partment. 


Coast 4A’s Elects Heads 


Ross H. Ryder, of Ryder & In- 
|gram, Oakiand, Cal., has been 
‘elected chairman of the Pacific 
Council of the American Assn. of | 
Advertising Agencies. A. W. Neal-| 
ly of Batten, Barton, Durstine &| 
Osborn has been elected vice- 


Del Coronado, Coronado, Cal., 
Sept. 26-29. 

Rrikorian Joins ‘Look’ 

George Krikorian, previously 


promotion art director of the New 
York Times, has been named pro-| 
motion art director of Look, effec- | 
\tive Nov. 30. 


‘Electronic Equipment’ to 
Revise Its Format 


Electronic Equipment, published 
by Sutton Publishing Co., White 


| Plains, N. Y., with its March, 1954 


issue will change to a “king-size” 
format. The new page size will be 
11%x11%”. It will include ex- 
panded editorial content and have 
hard covers on coated stock. Other 
|changes with the March issue in- 
‘clude reduction in the bleed rate 


‘and the acceptance of vertical one- 


third page space. 


| Lentheric Names Ronalds 


Lentheric of Canada has ap- 
pointed Ronalds Advertising Agen- 
cy, Toronto, to direct its advertis- 
promotion are under discussion 
ing, effective Dec. 1. Plans for 1954 
with John A. Huston Co., sole Ca- 
,nadian distributor for Lentheric. 


There was a man in our town 
who was « doctor wise 
He knew Ford Dealer used car lots 
are full of A-1 buys 
He took hie pick (the choice was great 
and said with proud elation 
“There's nothing like a good used car 
that's backed by reputation.” 


gives Us 
you Used Car > 
advice : 


will save her lots of money ti 


Mary bought a little car 
Though used, it was a lamb. 

I'm glad,” she said, “I shopped at Ford, a) 
I'm really smart, I am.” } 


A diller, a dollar, a very bright scholar 
can learn from all in town 

Ford Dealers keep their volume high 
by keeping prices down 


Little Jack Horner 
noticed one comer 
had more used cars than the rest 
“They're the cars that we take in 
on sales we are makin’ ,” 
his Ford Dealer told him with zest 


~~ 


Jack and Jill went up the hill 
to their Ford Dealer's lot, sir. 
‘They shop there 
cause they know: where 
SQ. you buy proves what you bought, sir 


"Take a ander 


at your FORD Dealer's 
47) Used Cars 


CARLAND OF VERSES—Ford dealers of the New York district used the versifying 
route in newspapers last week to point up specific advantages of buying a used 
car from them. J. Walter Thompson Co. feels the ad represents a departure “from 


To increase sales...stimulate salesmen... 


Cappel, MacDonald now offers 


the usual run of claimy, heavy used-car advertising.” 


WNHC-TV to Shift Channels 


WNHC-TV, New Haven, 
move from Channel 6 to Channel| 
8 late this month. The move was) 
ordered by the Federal Communi- 
cations Commission when the sta- 
tion sought to increase its power 
output. Power will be raised from 


watts. Within a year the power 
will go to 316,000 watts. the maxi- 
mum permitted by the FCC. 


Candy Bar Goes National 


Annabelle Candy Co., San Fran- 
'cisco, will introduce nationally its 
Annabelle Rocky Road candy bar, 
heretofore promoted and sold on 
the West Coast exclusively. News- 
papers, radio and television are 
among the media to be used. Um- 
land-Eastman-Becker, San Fran- 


cisco, is the agency. 


will | 


the present 15,000 watts to 100.000. 


Rochester Dairy Tests Solids 


Rochester Dairy Cooperative, 
Rochester, Minn., will introduce 
its new non-fattening solids 
through newspapers and radio in 
'four_ test markets—Minneapolis, 
St. Paul and Sioux Falls and 
|Yankton, S. D. Stressing that a 
pound of the solids will make five 
quarts of milk, heavy radio spots 
and small newspaper ads will be 
used to promote an introductory 1¢ 
offer. Olmsted & Foley, Minne- 
apolis, is the agency. 


Roloson Heads Luther Sales 


Gray Roloson, formerly Mil- 
waukee district applications engi- 
neer for Scintilla Magneto, a di- 
vision of Bendix Aviation Corp., 
has been appointed sales manager 
,of Luther Corp., Williams Bay, 
Wis., manufacturer of chain saws, 


Glamorous, Exciting 
Travel Incentive Plans 


The world’s largest producer of sales incentive 
plans is first to offer your company a complete 
travel service. 


Nothing moves men to extra effort . . . nothing re- 
freshes men for the next tough job like a glorious, 


09 


once-in-a-lifetime “millionaire’s” vacation, 


More and more, America’s leading executives are 
using all-expense vacations as a powerful weapon 
for increasing sales on company, jobber and dealer 
levels. To such men, Cappel, MacDonald—orig- 
inator of merchandise incentive plans—now offers 
America’s only complete travel incentive plans: 
SERVICE—-C-M specialists plan appealing itin- 
eraries for individual winners or groups of any 
size, and handle all details of travel arrangements 
and promotion, Personal, on-the-spot service as- 
sures the satisfaction of larger groups. 
ECONOMY—-C-M offers the complete campaign for 
the cost of the trip alone. Free planning and service 
includes preparation of promotion material by the 


only creative group in the incentive field. You pay 
only for travel at carrier-resort rates. 


FLEXIBILITY—-C-M can tailor a plan to fit any 
budget or objectives. We will charter a cruise ship 
or a flight of planes... plan a tour to glamorous 
foreign countries .. . or send your men to a nearby 
resort. If you want to give every man a chance to 
win, runners-up can choose merchandise from the 
famous C-M prize catalog. 


SPEED—Your nearby C-M office can lay a com- 
plete, well-aimed program on your desk this week. 
Custom-created plans to solve unusual objectives 
take very little longer. Just write or phone and out- 
line your problem. Men with unparalleled incentive 
experience will recommend a solution—without 
obligation, of course. 

FREE INFORMATIVE LITERATURE is available to any 
executive. Write Cappel, MacDonald and Com- 
pany, Travel Incentive Division, 737 North Michi- 
gan Avenue, Chicago 11, Illinois. 


Cappel, MacDonald and Company 


DAYTON, OHIO . 


. OFFICES IN PRINCIPAL CITIES 
Travel Incentive Division. 737 North Michigvan Ave.. Chicago 11. Illinois 
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WHEN SUPERMARKET EXECUTIVES 
ARE SOLD ON YOU! 


BECAUSE today’s supermarket executive— owner or buyer, 
merchandising manager or supervisor, or known by a dozen 
other titles —is the ‘decision maker.” He’s the man who 
decides what, when, and how much to buy, promote, adver- 
tise, and sell. He controls the movement of twelve billion 


° dollars of grocery products annually. He may be a man your 


salesmen rarely see, but you can be sure that he has to be 
sold on you before he will sell for you, and, chances are, he 
reads SUPERMARKET NEWS because... 


. 
Cuce* 


 MOFre supermarket executives pay to read 7 2%et Hens 


than any other publication. It’s the industry’s only | 


weekly newspaper — in step with the weekly buying, 
advertising, and promoting of the supermarkets. 


Remember, selling supermarkets is a weekly business. 


There are 52 selling weeks in 1954. 


Supermarket News —A Fairchild Publication — 7 East 12th Street — New York, New York 
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This week, in LIFE’s November 16 issue, Chrysler Why the trend to LIFE for advertising new cars? 


Corporation backs up its 10,660 Chrysler, De Soto, The answer is simple : 
Dodge and Plymouth dealers with the biggest auto- LIFE joins nationwide color and prestige with im- 
motive advertisement ever published in one maga- mense local coverage and impact (for evidence of 
zine by one manufacturer. LIFE’s local coverage, see examples below). A single 
This advertisement, augmenting Chrysler’s regu- issie of LIFE reaches 11,880,000 households* all 
lar schedules, is a 9-page insertion in LIFE, the mag- across the length and breadth of the United States. 
azine that in 1953 will carry a greater dollar volume These 11,880,000 households represent 39% of all 
of new-car advertising than any single magazine, the U.S. households who bought their cars new— 
; radio or TV network in history. and 30.4% of all car-owning households in the land. 


Coast to coast, here’s the household coverage 
an advertiser gets in LIFE with just a single issue: 


SAN FRANCISCO-OAKLAND . 
—29.8%, of all households 


LOS ANGELES—27.4°7, of all households 
KANSAS CITY—27.0°%, of all households 
.g DALLAS—3$3.3°% of all households 
— ee ! NEW ORLEANS— 21.6%, of all households 
a ) an ; MILWAUKEE— 28.3% of all households 
peer ann! rex ) CHICAGO — 28.0°7, of all households 

oe > INDIANAPOLIS— 30.5% of all households 
DETROIT—32.1°% of all households 
CLEVELAND — 33.0%, of all households 
CINCINNATI— 27.6% of all households 
BOSTON — 44.0% of all households 
NEW YORK—40.0% of all households 
PHILADELPHIA — 36.8%, of all households 
PITTSBURGH — 33.6%, of all households 
DISTRICT OF COLUMBIA 

— 36.4% of all households 

MIAMI— 82.3% of all households 


And over the course of 13 issues, the LIFE house- 
hold audience grows until it includes 25,640,000 
households—or 3 out of every 5 in the U.S.* 
*Source: A Study of the Household Accumulative Audi- 
ence of LIFE (1952), by Alfred Politz Research, Ine, 
A LIFE-reading household is one in which any mem- 


ber, aged 20 and over, has read one or more of 18 


ISSUES, 


First in circulation 
First in advertising revenue 
First in new-car advertising 


Nz 5 4 9 Rockefeller Plaza, New York 20, N. Y. 
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Radio Cincinnati Elects 


Hulbert Taft Jr., executive 
of Radio Cincinnati, owner 
operator of WKRC-TV, AM and 
FM, and WTVN, Columbus, has} 
been elected president. He suc- | 
ceeds Hulbert Taft Sr., who be-| 
comes chairman of the _ board. | 
Other officers elected are David 
Taft, v.p. and general manager of | 
WKRC-AM, to executive v.p.; 
Kenneth Church, v.p.; Robert Taft ' 
Jr., secretary, and Dorothy Mur-| 
phy, treasurer. 


V.p. | 
and 


| 


Issues Merchandising Guide 


The “1954 Directory of Auto- 
matic Merchandising’ has been 
published by the National Auto- 
matic Merchandising Assn., 7 S. 
Dearborn St., Chicago 3. The 
directory covers automatic mer- 
chandising trends and contains 
alphabetized, indexed listings of 
equipment manufacturers and sup- 
pliers of vendible products. The 


172-page illustrated volume sells) 
for $5 a copy, and can be ordered | 


from the association. 
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Detroit, Nov. 10—Obviously 
fearful of being caught in the 
pending knock-down sales battle 
among the Big Three, automobile 
dealers, both individuals and as- 
sociatiéns, are taking steps to pro- 
tect themselves. 

With the return of stout sales 
competition in new cars a sharp 
battle is shaping up between the 
manufacturers and dealers over 
selling methods and production 
schedules. 

The razzle-dazzle trading meth- 
ods of some dealers are already 
bringing warnings from dealer 
groups and even some top auto 
executives. 


® For the first time, last week, 
ithe long simmering fight involv- 
|ing the dealers and manufacturers 
|was brought into the open when 
|the Missouri Automobile Dealers 
|Assn. accused the major car mak- 
ers of “coercive business prac- 
'tices” that could “economically 
ruin thousands of dealers through- 
out the country.” 

The association used strong lan- 
guage in sharply criticizing the 
manufacturers for increasing pro- 
duction and permitting “improper 
trading” on the part of some deal- 
ers. 

The association joined others in 
the field in blaming the situation 
on the impending sales war in- 
volving the Big Three—General 
Motors Corp., Chrysler Corp. and 
|Ford Motor Co.—makers of about 
'80% of the new passenger cars. 

In fact, in the last three months 
the Big Three have turned out 
close to 95% of the industry’s to- 
tal output. 


s Currently, most of the major 
producers are cutting back pro- 
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Dealers Attack Big 3 Auto Makers for 
Allowing ‘Razzle-Dazzle’ Trading Methods 


duction about 25%, but this is 
thought to be more because of 
model changeovers than of the 
wailing of the dealers. 

Studebaker Corp. is the only 
producer to announce a cutback in 
production because of high inven- 
tories in dealer hands. Stude- 
baker cut production a third and 
laid off 6,000 workers. 

Harold S. Vance, Studebaker 
president, said the company hoped 
to step up output next spring, but 
said cars would be built only in 
the volume that ‘our dealers can 
sell on a profitable basis.” 

Paul Hoffman, chairman of the 
Studebaker board, joined Mr. 
Vance in assailing what they called 
“razzle-dazzle” salesmanship and 
“oriental tricks” of some dealers 
who are trying to move cars in 
volume during a normally slack 
season. 


a Mr. Hoffman said that unless 
the desperation sales tactics are 
abandoned, 10% to 15% of the 
dealers may be shoved out of the 
business in the competitive period 
he sees just ahead. 

Members of the Detroit dealer 
associations, both new and used 
car dealers, said a 25% production 
cut would help only if it lasted 
much longer than the month nor- 
mally needed for model change. 

Paul Graves, executive v.p. of 
the Detroit Auto Dealers Assn., 
said even the 25% cutback wasn’t 
enough. “It is a step in the right 
direction,” said Mr. Graves, “but 
if the manufacturers want to help 
the dealers the cut would have to 
be deeper than 25%.” 


a Frederick J. Bell, executive v.p. 
of the National Auto Dealers Assn., 
has been watching the situation. 


| He recently discussed the prob- 
,1em with top officials of General 
Motors, Ford, Chrysler, Nash and 
Packard. He said the discussion 
concerned “a situation that is fast 
becoming a dangerous and dis- 
ruptive force within the automo- 
tive industry.” 

He said he asked the officials to 
give “earnest and immediate at- 
tention to the problem” but indi- 
cated the answer he received was 
“inconclusive.” 


Names Stromberger-La Vene 


McCulloch Motors Corp., Los 
Angeles manufacturer of gas en- 
gines and chain saws, has 
appointed Stromberger-La Vene- 
McKenzie, Los Angeles, to handle 
its advertising, publicity and re- 
search. Beginning in December. 
local media will be used with ex- 
pansion nationally as production 
and distribution permits. Products 
‘ncluded in the immediate pro- 
gram are the company’s super- 
charger and its fuel-flow meter. 
West-Marquis, Los Angeles, had 
the account previously. 


Airtron to Wehner Agency 


Wehner Advertising Agency, 
Newark, N. J., has been named 
to handle advertising and public 
relations for Airtron Inc., designer 
and producer of aircraft and elec- 
tronic components. 


Devine to 4A’s Radio Group 
John F. Devine, J. Walter 
Thompson Co., San Francisco, has 
been appointed chairman of the 
Committee on Radio and Televi- 
sion Production of the American 
Assn. of Advertising Agencies. 


yy 


THE ARTKRAFT® SIGN CO. 
Division of 


Arthraft® Manufacturing Corporation 
900 Kibby St., Lime, Obie, U.S.A. 


*Tredemarks Reg. U.S. Pot. OF. 
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No sphinx like The Great Sphinx. 
And no TV operation like WLW-T 
in Cincinnati! Why? Because 
WLW.T gives you the finest facilities 
plus thorough client service to 

exploit your advertising. 


And only WLW-T 


can offer you this. 


EXCLUSIVE SALES OPficts, NEW YORK «¢ 


CINCINNATI = ® 


cincinnati s star station Prosity B 


i 


ROADCASTING (ovronarion 


cOlumsus)—s ® 


DAYTON *¢ 


ATLANTA . 


CHICAGO =—0e)=— HOLLYWOOD 


lees 


see ke De pane us oie aa ate ae capa Sy es ieee Re ea EN) = cg RI See COR oN eA me Ie ge Dare ae Re vege oh. erent eae ee. ORS ars meinen Agee Sa UDA ad Gra 8 am 27 Wy Oa Kav i iio de eg beng Nab gat toe et he fy es ieee ak ee Eee ee 

See ca NA AS Nee ceeded one Coro opera ager | Imrete Cert, <n agers Ma Re epee = Synge oe Sore or ee CMe ne ho. ROR A eae aie En ag Gta eR LEB ats cosh are teem aes Ba ae 

LN ME eee eo rues een tas A aie y ee ph he a een MN, 3 sera Reet ae Ts ts raat Ra Sag Bae Se Pi eRe ee aS Ak a cs estt eae, MRE DUM ee! ao Rina NE ye al oe ea aos hes SDE ees A me -pgs Sh ie BOR thas ae me ene a ee, Mk : Re ee ee 

ne ess Faas Pete oe ER oh ee eas Bey . Pacha ss of) SS eee es. Sie ei, Ae eee ae She } Oe eas ong ec eae Borne Ws MR dhieecnemtede. Sap Pega hae ae ee agree ao ; 

i ie eat 3 ty ; ¥ NEES ied ieee ee ‘ at ee ea Bs ety bs ha? sare 7 si Oo ee” ‘ es Be cmt rity af ek ne ses gal et Rares pie 
oo Vie ae 3 — Pe cen nna Ree Ga eS ie ee gt eal ga ge ee a es ae oe 
one “ 
7 . ee Bead “hata s ae — a , Rand 
= eee si 
ae 
eee ‘ 
a ee _ 
| : 
where can | ge | oe 
: “Say fred, on real good | | 
some fst ? ’ 
| ‘ mats 7 | 
. vi } % ‘ newspaper | ; 
a P . Ml 

re » - 1 

= SFP 41.1 Shore Ele ' 
ceca ™ | 

SR. | Lake ? oul ness . 
eS 196) in re a ns 
oe Y ' the ay 
sa: \\ re —_ a, oa 

SS ; 

a / : f 

Poces ee 5 et: yh 

erent , ‘ 

are ae | 7 TRA 

gi re -— bety 

Beg oy » \ 
co wa gs Has: 

ba 4 ; Oe f ; th 

- es *g oy ae — 

ee eee uw M4 3 

pees. 2 ” be : ' 27 
= ? a ‘ a ; 

4 x : ee et oe 

ee ™ iat eal e. tion 
eee # okt, . Shi i Bib es 
: \% tota 
Be ay Fe ALB _ — wer 
a | 
<p - fe 
as . 
pa ‘ alr 
eR | 

oa ‘ tele 

oie : stat 

df ee ns | | : 
oe off ny. | | a KE 
: ; f 7 | a ‘ Cx. ; zh Pe WR 
ra) | CC‘ WR 

: ee 

sages. ’ SSS sss ene 

a semeeseie om | pr 

ny Fo et oo fx, he p tees . Mik ee oy S eS A : 

ae ec I i i p ims 
ee § i Ey Si das iig aa 4 7 ss ae j Be s eee ; Me Os * aoe a a. Py hig 5 pei PR P ti een 

aa _ A Sale 

: ed mS i : “ x OP Ae ey ee pee Dn Me PT OE Behe k TV 
\ ao 2, Tie > “<i ee Oe oi ae elds | ok an . 
Sui J ee a — Sr: td Cine. a Mor 

: <i i _ i as a : 
ao oO t ‘ nae ina # " me, aa ae, ae ig a ge KT 

es uU é . , * ~ et ; 0 a a) ae Fe ty , 

Sete ‘ Ne ae es / ¢ “a a NOE oS xe oes. "gem TV, 
aes > ; P Bh, ‘bs i Se. —s : uae “Re le a oe ee gh Ind. 
et SRAM, 8 JAS 8 MeO ~ - aie ae Re tire A Pe Sr ’ 

Be: — Se an ee WF 

a oe <iead ae | we} wy os / oe ae hg he POO ‘ 

ped + % at’ Saas yi s i Aas = oe , aa KO. 
ee ae git ay a) 2 : ae / Ss % Oat ae so oe Bes r agar © ee cog Pie W 

Pas - ’ ie Pi  —— e MB fe “ arg ae ni i: as a Lg a ” - 

istes” AC a ee oe L. - - pet CoO meee I ee 4 

Loe ao —0llt—“( #*é‘«éiR Gg. ae Pel MB ogi Mi es ae. TV, 
hae Mt a -_— ae ae — : i B 5 4 : eee we ce att eae 5 aes eae A <e os Spor seen =¥ 

ieee : . ‘ é : e ae as ‘ ty es - ee 5 lee a é Were én ¢ ® >olaiee an yO, gee § Ter 
te . ‘ oe} Fae Le Amy eS A ee . ac i reeen — a ae ts eee nsade aes, xs oe a 

oe UD fii i * BE ee ee eet ewe Wa 

om! ae Lf Si a ‘ ORE e Ee! J Medea arog ly : 
ys 4 if —— a : we + ne ee aoa 1 aoa 5t ee oa SP 

rie Sieh tag * ee ee 7 “pee Pe, Bae ™ ie Si a aay | ee Jack 
f 4 i CE a 4 tid om ; ie “ee” a fim pe i iy: ot AE AE aml 

“ —— °  i- a \ _—* 2 = 
a a” ge a OE: " a a 

| be A le rr 2 a 

=e Ras “s hs rk ee i. aa, = _ ay an ah ee cer ae oa Be 2 he iio ech ge s 3 a i Mil 

eS a . ee oe age a peu ee, thee SE oe G 
‘ae ¢ Be 3 ee Mees Ss Se aa ee pe) pee Pe ? : 

= — - rp ee re _ _—__—— age i Se RRR i ig Ae ; Mil 

* mint i, z a - ees eee Ligh — ee: Ce ee - . 

: Sa ja i tae ee | Tee ae ne ye } milk 

: : ee — re  _—_—_ i ‘ ‘7 Se eeietkey q oe , raat ee es eee: wa a pail: 

san Geatke, ‘‘ a ‘i ‘Ree Se eis oe re ah a I A : 
mee hile — _— oe, egal a Sage oe eee Pc toa 
: es ae - am ; tied ele gig eh we ‘Se are ae. f Se eer Oe . 
og i ae i 2. a ie oe: ee e soe ore. » char 
aes ee ae Phe ola a. ee ee ea ot ie gl ae ac ti 
ere “s 4 a7 tae - aires Pra: ee a aa tyes ei Sh bay dx : — atlol 
: at re a oe mee a ee t,t ae 5 3 itd Pine eas ee a ve | ¢ An9 
a vi a ‘s a 3 ey. cd ; toss — i Gite ee rc a oi a Pe Paso ae es oes) one Sones Se. 4 boys 
: i meme ee. eae Shee ec gs. cat cn alm pan} 

ER i ae i oe 4 a te + ses CO heaps aed ew Bee ee ae Ra oy ate eR ortets 3 . 

ee Bee : agente er eller | mar 

ee , z ee —— ae RiciReMe me oe Bee eae Oe ple alles oa er, | 

ei LIE Oe ak Ell ct ae “Ste mame wail = Sa a Rn a Sones Bo ht ts ai cate z 

Sane fie oe ae. ee i ae ————s UN a: Seat ee tee a man 

le Seebl ion ee ee ae oe aie OP ate i See ares ro pa) oe ae will 
te ? da SEHR Bereta UU fats stipe Rega We ta rey Roe gs ee men , dab BOER en Pe ee 

a ” ’ “ ~ a SAE eee ioe ao 4 ~ : “ 4 Wires ig ee os. i a4 erhue Papa ae ae sail hs “> nee Spt 
ices Se rr ; ee We mee, re cs eae ey oa hg 
y, Scam re ile aa he 5 RGR is Unie eas De polite ere Wie st 
“ a lite “Sse Pa vail eo ee hig OP tiet MO 8 ee ee I Fals 
fo 9s x, ‘ Ps Seg < st” ot Ae a woot a " “ mn ay, ee Sh ke ie eo 5 ae i f : "ty a iS i 

eae > 7 oe ed . .. ow Pa’? Pe v's * Estee A Be ‘ mA = Pere Y eo a ass tae ies, 

é = . es te ee a ee ies. ¥ oS * ale eee ee Ae 15 ae Bg a ah ee Fe 
eee eet i? a > “4 a De a aa ae . & ra be fee - ce hin : aS + Seer, Notas ate 3 Loui 
¢ — S ae: roe | sp do. cde. Dete 
‘ no! _ £ a E a * be hag aS j ’ 

e | _ ae all Pia @ 
a Pe a cae ute 
" * an so af: | ae a g ce, - : oT = 8 ae cer-] 
' Si ey = r Re > — wee, - fea agen 
r ORR %. e ae see 2 —— tiser 
ee “ > . 3 _ See 9 . a ¢ panier ger or . " om re : area: 
Bee ; sy, ; : at ¢ . i Pe aa ae i nae rie ae , givir 
ae an ; ain ime ey » up o 

en aia ea ae ee 
us oo ¢ ¢ a’ ay . ‘4 y a z ie, ‘ fe " re) 
io ese “eae na : or. ee. ae ~ 
i, . ee © T's a 7a 7 ag 4 x ry 
3 . rex a . s ” gee Ba eat aoe ‘ . Le 
fae” | = j  indu 
_ —— 6 ™ ee Bes } poin 
‘- we % © PA ee re ee "2 5 les, ' 
‘ ¢ ay 4 u ro ¢ wk e rn + ‘ publ. 
ete 4 ix SS oe ae H licati 
: “ used. 
eh cokatdt Siege Mommas Cs ene ies eRe RP I a OTSA eg oaks Ss Ut geY ies Se ea he WR PIES 0 gly! ke ra fe ee i Se is eee Ae, 
« i “< ‘~;¥ a P a Fh ta h ee es. ie . yer Sos r? + ht 2m pid 


Cf ww bee 


— eee 


= 


Tare ering = 2. 
“ , norte: we eee 
you must 
go to L.A; ¥ 


2 MASTNOS WAS Dat Bet FOR YOU: 
we mah oF 4 maw pacean -Ano-woor 
rr) Cathen “Rags! 


; 


ne VIRACLE: just @9.60 
a3 oS |6™ HASTINGS 
hoes: SAPS Bettas ON os 


TRAGEDY—Because of the perpetual rivalry 
between San Francisco and Los Angeles, 
this type of anti-L.A. approach by the 
Hastings retail clothing chain is dear to 
the heart of the true San Franciscan. 


27 Stations Join. 
NBC-TV Network; 
Total Now Is 144 


New York, Nov. 10—Last tv sta- 
tion count for the National Broad- 
casting Co. gives the network a 
total of 144 affiliates, 27 of which 
were added in recent months. 

Of the newcomers, 12 are on the 
air and the rest are due to begin 
telecasting soon. Five are u.h.f. 
stations. 

The list: KRBC-TV, Abilene, 
Tex.; KXLF-TV, Butte, Mont.; 
KERO-TV, Bakersfield, Calif.; 
WROL-TV, Knoxville; WTOK- 
TV, Meridian, Miss.; WICS-TV, 
Springfield, Ill.; WNAO-TV, Ra- 
leigh, N. C.; WSJS-TV, Winston- 
Salem; KEDD-TV, Wichita; KMO- 
TV, Tacoma, Wash.; KNOE-TV, 
Monroe, La.; KETX, Tyier, Tex.; 
KTVA, Anchorage, Alaska; KOA- 
TV, Denver; WFIE-TV, Evansville, 
Ind.; WIS-TV, Columbia, S. C.; 
WFBC-TV, Greenville, S. C.; 
WJHL-TV, Johnson City, Tenn.; 
KMID-TV, Midland-Odessa, Tex.; 
KOAM-TV, Pittsburg, Kan.; 
WCSH-TV, Portland, Me.; KOMO- 
TV, Seattle, Wash.; WCEN-TV, 
Temple-Waco, Tex.; KWWL-TV, 
Waterloo-Cedar Rapids, la.; 
WJDT, Jackson, Miss.; WJHP-TV, 
Jacksonville, Fla.; and KSLA-TV, 
Shreveport, La. 


Milwaukee Firm Gets Stahly 


Gueder, Paeschke & Frey Co., 
Milwaukee maker of Cream City 
milk cans and strainers and dairy 
pails, has acquired the controlling 
interest in Stahly Inc., South Bend, 
Ind., maker of spring operated me- 
chanical razors. The Stahly oper- 
ation has been transferred to She- 
boygan, Wis. P. G. Stahly, com- 
pany founder, will remain its 
head, while William Krauthoefer, 
market survey manager tor Gued- 
er, Paeschke will be division sales 
manager. Division headquarters 
will be in Milwaukee. 


Falstaff Buys MCA TV Film 


Falstaff Brewing Corp., St. 
Louis, has bought the Music Corp. 
of America film package, “City 
Detective,” in 118 tv markets, hav- 
ing tested previously the 30-min- 
ute mystery in a few cities. Dan- 
cer-Fitzgerald-Sample is the 


agency. Fifty-three other adver- | 


tisers carry “City Detective” in 
areas outside the Falstaff area, 
giving the film a total station line- 
up of 171. 


Owen Appoints West-Marquis 


LeRoy D. Owen Co., Los Angeles 
industrial realty company, has ap- 
pointed West-Marquis, Los Ange- 
les, to handle its advertising and 
publicity. Newspapers, trade pub- 
a and direct mail will be 
used. 


Advertising Age, November 16, 1953 


Columbia Broadcasting System, 
‘New York, reported the highest 


''sales and earnings in its history 


‘for the nine months ending Sept. 


', 30, 1953. Sales for the period to- 


taled $222,109,649, or an increase 
of 28% over the same period in 
1952. Net profit after taxes 
amounted to $5,661,343, or a 49% 
gain over the same period in 1952. 


Three Appoint Arthur Co. 


retail shoe chain operating in New 


Modern Shoe Stores, Providence | 


CBS Reports Record 9 Months | England, has appointed Ruth I. Airline Backs ‘Meet the Press’ 


| Arthur Co., Providence agency, 
to handle its advertising. Hallo- 
way Inc., Providence interior dec- 
crator, and the Garden City Shop- 
ping Centre, Cranston, R. I., have 
have named the agency also. 


Aubrey Streater to Henson 


Aubrey Streater, formerly art 
director and sales representative 
of McCullers’ Press, Dallas, has 
been appointed art director and 
‘sales promotion representative of 
William S. Henson Inc., Dallas ad- 
vertising printer. 


69 


sor of “Meet the Press” (Suaters 

Pan American World Airways,| NBC-TV, 6 p.m., EST; NBC radio, 
New York, effective Jan. 3 will|10:30 p.m. EST). J. Walter 
alternate with Revere Copper &| Thompson Co., New York, is the 
Brass Inc., New York, as the spon-' Pan American agency. 


; tion of copyright. 


SLAT DER _. INSURE THIS HAZARD! 
ed ‘ : 
. . “)" Our unique policy is adequate and 
HAZARD. amazingly inexpensive. Experience 
Ss - ey id 


WRITE FOR DETAIL 
AND RATES 


EMPLOYERS 
REINSURANCE 


ADVERTISERS @ AGENCIES @ CLIENTS 
are all exposed daily to claims for LIBEL, 
SLANDER, Invasion of Privacy, Yiola- 


CORPORATION 


f. 
Insutance Fachange: 
City Mo 


proves — it's smart to be protected. 


"Ransas 


Ok BT 


\g 
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are you getting your Share of this 


MULTI-BILLION 
, DOLLAR \y 


In three substantial ways, American 


Lumberman & Building 


chandiser is helping its 23,775 top retailer 
and wholesaler subscribers get more “do- 


it-yourself” business: 


(1) with its “do-it-yourself” promotion 
kit for dealers—a ready-made pack- 
age which includes everything deal- 
ers need to develop home handyman 


business. 


(2) 


AL&BPM’'s NEW | 


dealer subscribers ¢ 
subscribers is furt 


Amer 


with its ADservice—a low-cost mat 


To sell the $8 billion lumber and building products market .. . place a full schedule in 


28%, of the $8 Billion Worth of Materials Sold Annually by 
Lumber and Building Products Dealers is to Home Handymen 


service for dealers to use in their 
local promotion. 

(3) with its “do-it-yourself” articles 
telling and illustrating how other 
dealers are “cashing-in” on the home 
handyman market. 

If your products fit into the 
yourself” market, AL&BPM offers you a 
receptive, pre-conditioned retail and 
wholesale audience that is waiting to hear 
your product story. 


Products Mer- 


“do-it- 


JATA FILE gives you up-to-date facts on the $8 billion 


lumber and building products dealer market. It tells you how ALABPM’s 


jo over 85% of the business. The quality of AL&BPM’s 
her attested by subscription renewals of 78.10%, all 


subscriptions without premiums, highest percentage of mail subscriptions. 


ican Lumberman 


& Building Products Merchandiser 
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‘Hunting’ Promotes Bleser 
Richard K. Bleser, assistant 
sales manager of Hunting & Fish- 
ing, Chicago, has been promoted 
to eastern advertising manager 
with headquarters in New York. 


Scovill Boosts New Zipper 
Scovill Mfg. Co., Waterbury, 


Conn., maker of brass mill prod- 
ucts, condenser tubes and fasten- 
ers, will promote its new Gripper 
zipper for foundation garments 
with trade announcements in 
Women’s Wear Daily, to be fol- 
lowed by ads in Corsets & Bras- 


'sieres and Corset & Underwear 


Review. Consumer ads will run in 


look at your list is 
in order. 


We’d hate to embarrass anyone, 
but cold facts and figures show that of the 301,885* 
upper bracket executives who read The Rotarian 
magazine, only about one-third read any of the other 
four leading executive publications. 


We mention it just in case you think you have 
this market covered. Could be that a second 


Th 
@ 


*301,885 ABC net paid, June 30, 1953 


Rotarian 


€. WACKER DR... CHICAGO }, ttt. 


| Bazaar and Vogue. Young & Rubi- 


the December issues of Herper’s | *tllate of DuMont also. 


-Hunneman to Reilly, Brown | 


Grocery Group Names Bates 


|Co., has been appointed public re- 


cam, New York, is the agency. 


WITV, Miami, Joins ABC 
WITV, Miami, Channel 17, 
scheduled to go on the air Nov. 26, 
has affiliated with the American 
Broadcasting Co. The station is an 


Hunneman & Co., Boston realtor, | 
has named Reilly, Brown & Wil- | 
lard, Boston, to handle its adver- | 
tising and public relations. News- | 
— and direct mail will be. 
used. 


Heads Dallas Distributor Sales 

Herbert H. Lee, formerly with 
the Puerto Rico Institute in New 
York, has been named sales man- 
ager of Phil Schepps Distributor, 
Dallas distributor for Calvert and 
Seagram liquors. 


Albert W. Bates, formerly a pub- 
lic relations executive of Swift & 


lations consultant of the Grocery 
Manufacturers of America Inc., 
New York. 


SINCE MAY 1953 the Flint 
Market has become Michi- 
gan's 2nd Market in Retail 
Sales — (May-June Mich. 
Dept. of Revenue Tax Re- 
ceipts Report). 


Lansing 


Ingham 


THE DETROIT MARKET 


Wayne County 


Oakland County 


Families in FLINT MARKET rank among 


the nation’s highest on an “ability to buy” 


Macomb County 


$] ,443,111.88 TAX PAID 


THE FLINT MARKET 


Genesee County 


Kent County 


$2,317,204.49 
LANSING MARKET 


Ingham County 


$1,581,491.44 rax raw 


For new market folder, call — 


$2,350,655.98 tax rai 
GRAND RAPIDS MARKET 


TAX PAID 


$21,031,082.61 rax PAID 


more of nearly every other commodity. 


The Flint Market of 315,685 potential buyers 
can be reached thru one advertising medium, 
The Flint Journal . . . so put Flint on your 
schedule now . . . and get the fullest return 


basis. They buy more automobiles, more 
food, more furniture and appliances and 


Pontiac | Macomb 
County 


Oakland 
County 


Wayne 
County 


Detroit 


NEW ENGLANDERS—New officers of the New England Newspaper Executives Assn. 
are (left to right) Charles A. Tinckam, Kennebec Journal, Augusta, Me., president; 
Don F. Leonard, Bridgeport Post-Telegram, v.p.; George W. McLaughlin, Gazette, 


Haverhill, Mass., secretary, and Nelson 


A. Demers, Press, Middletown, Conn., 


treasurer. 


ARB Multi-City TV Ratings 


Week of Oct. 8-14, 1953 


American Research Bureau 


2 Godfrey & His Friends (Several 
sponsors, CBS, 74 Cities).......... 46.2. 
3 Godfrey's Talent Scouts (Lipton, 


ee fee 46.1 | 
4 Dragnet (Liggett & Myers, NBC, 
 &  * eens 42.1 | 
5 Colgate Comedy Hour (NBC, 
Oe CN iiccrdcnsscocsadtiashextriexiconss 40.9 
6 You Bet Your Life (DeSoto- 


Plymouth, NBC, 86 Cities)........ 40.0) 
7 Red Buttons (General Foods, 
CBS, 76 Cities) 
8 Jackie Gleason (Schick, Sheaffer, 


Nescafe, CBS, $4 Cities) .......... 38.1 
9 Milton Berle (Buick, NBC, 
Be MN a akdidascsishcaptiaieninsceisreines 32.7 


10 What's My Line (Jules Montenier, 
Remington Rand, CBS, 39 Cities) 30.6 


Rank Progrem Rating Rank Program Viewers 
(000) 
1 Dragnet (Liggett & Myers, NBC)....64.2 1 1 Love Lucy (Philip Morris, CBS) 43,750 
2 1 Love Lucy (Philip Morris, CBS) 60.2 2 Dragnet (Liggett & Myers, NBC) 41,520 
3 You Bet Your Life (DeSoto- 3 You Bet Your Life (DeSoto- 
PU, TUB D cisicccssesccssssssicies 56.7 Phymouth; MDD) ccssicicscicssiense 40,650 
4 Godfrey & His Friends (Several 4 Godfrey & His Friends (Several 
I GID ssesnstercacavistndeecensds 50.9 RNAI, SPE eeseseciscscepestosecse 35,160 
5 Godfrey’s Talent Scouts (Lipton, 5 Colgate Comedy Hour (NBC) ....34,990 
MEE issadosssnchiniscsontesnsivasaeacsdncccssens 49.6 6 Jackie Gleason Show (Schick, 
6 Jackie Gleason Show (Schick, Sheaffer, Nescafe, CBS) ........ 30,560 
a Sheaffer, Nescafe, CBS) .......... 49.5 7 Milton Berle (Buick, NBC) ........ 30,100 
7 Ford Theater (NBC) ................... 45.8 8 Godfrey’s Talent Scouts (Lipton, 
8 Milton Berle (Buick, NBC) ............ 45.2 + pf leila aie MR a a 29,360 
9 Colgate Comedy Hour (NBC) ........ 43.6 9 Television Playhouse (Philco, 
10 Television Playhouse (Philco, Goodyear, NBC) ............0000. 27,550 
SE 42.2 10 Toast of the Town (Lincoln- 
10 Tregsury Men in Action PROPER, COB) ievenicisscecseivecivece 25,250 
ENNs TRIED Si vatetnnencescoisscescaiss 42.2 
Videodex Network TV Ratings 
Week of Oct. 1-7, 1953 
Copyright by Videodex Inc. 
Program Popularity Rating | Total Homes Reached Homes 
Rank Program (%) | Rank Program (000) 
1 I Love Lucy (Philip Morris, CBS, | 1 1 Love Lucy (Philip Morris, CBS, 
PU MI Li cl Aavaseria Glas sckeitssnvened 55.8 | Pe EEE sscsabciaienvanantcrnsibanesss 12,969 


2 Godfrey & His Friends (Several 
sponsors, CBS, 74 Cities)........ 11,185 
3 Dragnet (Liggett & Myers, NBC, 
A ree 10,728 
4 You Bet Your Life (DeSoto- 
Plymouth, NBC, 86 Cities)....10,429 


5 Colgate Comedy Hour (NBC, 

RE ree one 10,375 
6 Godfrey's Talent Scouts (Lipton, 

I Te TEMS bscisctedscsssaztncnenne 10,138 
7 Red Buttons (General Foods, 

ae eee 9,594 
8 Jackie Gleason (Schick, Sheaffer, 

Nescafe, CBS, 64 Cities).......... 8,334 
9 Milton Berle (Buick, NBC, 

ee 8,172 
10 Fireside Theater (P&G, NBC, 

ee CE ic cic cecnsendeancspioien 7,521 


Screen Process Printers Elect 


Stanley R. Snider, head of 
Snider’s Poster Process Co., New 
Orleans, has been elected presi- 
dent of the Screen Process Print- 
ing Assn. Other officers elected in- 
clude Milton Grant, Silk Screen 
Process Inc., Cleveland, v.p., and 
Henry Kalmus, Kalmus & Associ- 
ates, Chicago, treasurer. 


Herr Heads Spitz Radio, TV 


Edmund D. Herr, formerly on 


on your advertising dollar from the Market 


82,026. 


A. H. Kuch 
110 E. 42nd Street 


Oxford 7-1280 


New York 17, New York 


with the ‘‘ability to buy’’... ABC circulation, 


The John E. Lutz Co. 
435 N. Michigan Avenue 
Chicago 11, Illinois 
Superior 7-4680 


THE FLINT JOURNAL 


one of g Booth Michigan newspapers 


| Advertising Agency, Syracuse, has 
| been named radio-television direc- 


‘tor of William Spitz & Co., Syra-|§ 


| cuse agency. 


Poorman Opens in Indianapolis 


Poorman, Butler & Associates, 
'Muncie, Ind., agency, has estab- 
‘lished an office at 514 East Dr., 
Indianapolis. Manager and account 
executive of the office will be 
Jack C. Greig. 


| 
‘Names Sherman & Marquette 


Robert W. Smyth, formerly a 
member of the copy department of 
Leo Burnett Co., has joined the 
Chicago office of Sherman & Mar- 
' quette. 


( ADVERTISEMENT ) 
Magnecord President 


the radio-television staff of Coe @ 


William L. Dunn has been named pres- 
ident of Magnecord, Inc., Chicago. Mr. 
Dunn and 474,583 other men of action 


throughout American business read 
The Wall Street Journal daily. What 
an advertising medium! 
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~ |dambitofgood when it came to 
Gimbel’s, which ‘“wouldn’t go 
through all that foolish shenani- 
gans about hiring blazing beau- 
ties.” No, sir. Nobody, but nobody, 
knows better than Gimbel’s that 
“you can’t tell how deep the well 
is from the length of the handle 
‘on the pump.” 
| What Gimbel’'s wants in a pros- 
|pective retail ad department em- 
_|ploye is: “A fresh slant on life, a 
holy curiosity that keeps her for- 
'. ever prying, digging, peering, 
| why-ing; the technical skill to 


PP 


'@ transfer her fresh observations ad Van Ede Baking Co. 


Falls, N. Y., has appointed Wright 


| | paper.” 

With equipment like that, Gim- 
bel’s wouldn’t care if she had “a 
'face like an ostrich and clumped 
{around the office like a water buf- 
| falo.” 


Ps A os 


Rex Rotary to Williams 

Rex Rotary Distributing Corp., 
New York distributor of Rex- 
Rotary and Copyrex duplicators, 
has appointed Williams Advertis- 
ing Agency, New York, to handle 
its advertising. Business papers 


and newspapers will be used. 
TOPPER—Employes of Resistol Hat Co. have 


Ad Council Names Three 


The Advertising Council has re- 
‘appointed three volunteer public 
‘service campaign  coordinators.;dian Life Insurance Co., Dallas, 
They are Hayes Dever, a director, has been named production man- 


‘Moore Joins Rogers & Smith 


| Charles Moore, formerly in the 


‘and v.p. of public relations, Cap- | ager in the Dallas office of Rogers | 


& Smith. Mr. Moore succeeds Mur- 
ray Benenson, who has resigned 
from the agency. 


ital Airlines, for the Ground Ob- | 
servers Corps program; A. R. Ste- 
vens, advertising manager, Amer- 
ican Tobacco Co., for the CARE 


advertising department of Guar-|] 


71 
‘COD, Foreign Language Division /o 2 
i) Typesetting in English | * 
} adover600 jo® 
Pe ee 
0 RR aa ae 


|program, and Donald W. Stewart, 
advertising manager, Texas Co., 
for the home fire prevention pro- 
gram. 


Van Ede Baking to Wright 
Seneca 


Advertising Agency, Pittsford, 
N. Y., to handle advertising for 
Schoonmaker soy bread, soy 
cookies, salt free loaf and other 
dietetic products. Newspapers in 
selected markets will be used. 


Edison Promotes Sieger 


Robert R. Sieger, formerly sales 
promotion manager of the Edi-' 
|phone division of Thomas A. Edi- 
son Inc., West Orange, N. J., has 
/been appointed advertising mane-| 
| ger of the division. 


chosen Erna Rossman as queen of the an- 
nual hat festival which the company holds 
in Dallas. 


The Truth Is Out... 


Career Gals Need 


ADVERTISING MANAGER 
Val A. Schmitz 


a 
e 
. Sex, Not Talent, 
50 ’ 2 ° 
Gimbel's AM Says 
es 
* 
New York, Nov. 10—Nobody, but > 
nobody, hires a gal today because * 
she’s fast with the shorthand, de- 4 
; pendable or industrious. No, sir. cs 
Today’s top executives are on the) 
prowl for “lookers’’—‘appetizing | 
t. packages with a good profile all | 
_ the way down.” 
00) That’s the word the deans of 
women and placement directors of 
169 more than 100 colleges got last 
week from Bernice Fitz-Gibbon. 
185 advertising director for Gimbel 
28 Bros. department store, who spoke 
at Mademoiselle’s workshop on 
429 trouble spots in placing liberal arts | 
women graduates. 
375 “Of course,” said Miss Fitz-Gib- | 
bon, “this preoccupation with pul-| 
138 chritude on the part of the em-| 
ployer may not be noble or high 
594 minded. But it is a fact. There it. 
34 is. It’s sex. You can’t fight it. It’s | 
bigger than both of you.” 
172 | 
; ® Her advice to deans seeking to 
521 ! place their graduates was for them 


' to develop a few slogans to put 

' over their more exciting female. 
products, like: ‘“Here’s Holyoke’s | 
hottest—handle with asbestos 
gloves,” “Barnard graduates have 
the equipment,” “Wellesley fea- 
tures schmaltz, pure unabashed 
schmaltz” and “Smith girls are 
girlier girls.” 

Real waste, in Miss Fitz-Gib- 
bon’s view, is putting “a 220-volt 
girl in a 6-volt job.” Specifically, 
she thinks the girl colleges should 
stop sending their sweet-young- 
things to “fusty dusty publishing 
houses” and start sending them to 
“retail advertising departments 
and not to advertising agencies 
or magazines.” 

Miss Fitz-Gibbon assured the 
placement people that their sultry 
sirens would be comparatively 
safe with top executives, who are | 
not necessarily “old lechers or 
wolves.” 


s And speaking of top executives, 
since they are largely “unable to | 
compose good letters,” a smart) 
girl will eventually take over the, 


ee ee 


Me whole operation of opening mail, | . ' : 

~- making decisions and answering | Chicago's largest fine photoengraving plant... "189 
) etters. 

_ All this advice, Miss Fitz-Gib- 


bon blandly pointed out, wouldn’t 
do the placement officials one- 


The American Distilling Company 


Degli cnaSentes of Guitules le Ainentcan Glrertising 


AGENCY 


Jackson, Haerr, Peterson & Hall, Inc. E. W. McDaniels 


y 
o 


in the exclusive personal deeanter 


Duron! Supreme 


From The American Distilling Company 
four-color advertisement appearing in Esquire 


QUALITY CONTROLLED 


COLOR PROCESS 


817 West Washington Bivd., Chicago7 + 


ART DIRECTOR & PRODUCTION MGR. 


DESIGNER 


Ken Westerdale 
e 


®@ black & white 
4. 


- @ color process 
for letterpress 


© color offset 
reproduction 


~ . 


JAHN & OLLIER ENGRAVING COMPANY 


MOnroe 6-7080 
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Sales and PR Notions... 


@ When Gramercy Advertising| 
Co., New York, moved to new and 
larger quarters at 30 Central Park 
South, it decided to press the point 
with a specially attractive pun. 
Pasted to the front of each of its 


NEW QUARTERS—A free half-dollar and 

a pun on “enlarged new quarters” get at- 

tention for this change-of-address announce- 

ment by Gramercy Advertising Co., New 
York. 


change-of-address announcements 
was an “enlarged new quarter” 
in the form of a newly minted 
half-dollar (see cut). 


e@ What every small advertiser 
dreams of—a big publicity spread 
in the editorial part of a consumer 
publication—came to Hotel Bar 
Butter Co., recently. 

A quartet of loosely draped and 


BUTTER CAKE—This is one of four Hotel 
Bar Butter Co. maidens who recently got 
a free page in Tempo. Titled “Miss Hotel 
Bar Quarters,” her caption announced she 
“moons over marriage and butter.” 


GAS HEAT IS A DEALER MAGAZINE DESIGNED 
TO HELP the installing dealer, the man with 
technical as well as sales problems. He is a small 
business man with an average 6.7 employees who 
sell, install and service gas-fired appliances and 
equipment. He is distinguished from the usual 
appliance, furniture or hardware store because he 
Sells installed equipment; gas conversion burners, 
furnaces, boilers, wall furnaces, space heaters, 
unit heaters, floor furnaces, water heaters, incin- 
erators and dryers, none of which are “packaged” 
appliances. They require a technical skill to cal- 
culate their sizes and capacities, to install and 
service. This is the GAS HEAT dealer. This is the 
man to whom GAS HEAT talks. It tells him how 
to sell, how to service, quirks to look for, about 
new appliances and models he can sell. It is the 
ONLY business magazine tailored to his needs. 
Almost 3,000 of our dealer readers are subscribers 
whose subscriptions are paid for by local gas 
companies. They are selected dealers, and the 
gas companies want them to read GAS HEAT 
Magazine to help educate them in gas heating 
and to stimulate their gas heating activities. 
Another trend is shown by the increasing number 
of subscriptions we are getting from L-P Gas 
dealers. They are independent of the pipe lines 
and local shut downs and many of them know 
the inherent profit possibilities of selling gas for 
comfort and water heating. Some of them actually 
sell and install the equipment, and then supply 
the gas by tank, or they co-operate with local heating 
dealers in order to secure gas contracts. But 
whatever their activity, they know that familiarity 
with gas heating methods and developments is 
a definite asset to them, and GAS HEAT is the 
only magazine devoted 100% to gas heating and 
water heating. 


HEATING PUBLISHERS, Inc. 
2 W. 45th St., New York 36, N. Y. 
(MUrroy Hill 2-4786) 


Merchandising Devices 


snappily labeled Hotel Bar beauty- 
promotion queens (see AA, Sept. 
7) got a full editorial page in 
Tempo, which takes no advertis- 
ing. David North Public Relations, 


New York, handled the operation. 


@ In the hope of “juicier” 1954 
sales for its Autocar V-8, Autocar 
division of White Motor Co., Phil- 
adelphia, is sending each of its 
salesmen a six-ounce can of Camp- 
bell’s V-8 juice, disguised in a spe- 
cial die-cut wraparound label with 
fast-paced messages. 

A picture of Autocar’s V-8 en- 
gine is featured on the label with 
instructions: “Directions for use. 


A 200-h.p. tonic in a strong light-| 
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weight body. Take regularly be- 
tween meals. Can be mixed with 
a dash of salesmanship for better 
_results. Serve with enthusiasm.” 


e The Christmas sales promotion 
rush is on, and B. B. Pen Co., Hol- 
lywood, Cal., threatens to out-pro- 
mote them all when it awards 80,- 
000 turkey dinners, complete from 
fruit cocktail to mixed nuts, to 
‘some 10,000 wholesaler salesmen 
‘and their guests. 

For every 40 dozen of the firm’s 


| ball-point pens sold on a special 
|dealer-incentive basis, B. B. will 
‘ship the salesman’s wife enough 
groceries for a dinner for eight 
people. Included will be a certifi- 
cate, good in any local market, for 
a 10-lb. frozen turkey (or other 
meat of equivalent amount). 


@ When Whirlpool Corp., St. Jo- 
-seph, Mich., opened its campaign 
to enlist some 3,500 home econ. 
omists in the use of the company’s 
home laundry appliances, it took 
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no chances. It adopted an “apple 
for the teacher” theme in a follow- 
up letter, then followed that up 
with the mailing of a wax candle 
shaped, colored and scented like 
an apple. 


Fitzgibbons Joins Watkins 


Robert M. Fitzgibbons, former- 
ly an account executive in the De- 
troit office of Grant Advertising, 
has been named an executive on 
several industrial accounts for E. 
C. Watkins & Co., Detroit. 


Wesson Forms PR Department 
Wesson Metal Corp., Lexington, 
Ky., and Wesson Co., Detroit, have 
created a public relations and ad- 
vertising department, to be head- 
ed by Gregg Manchester. Mr. 
Manchester previously was public 
relations director and an account 
executive with Rolfe C. Spinning 


| Advertising Agency, Detroit, which 
‘handles Wesson’s advertising. The 


new department, which will be 
located in Wesson’s Ferndale, 


‘Mich., office, will coordinate the 


public relations and advertising 


pe gry of Wesson Metal Corp., 
Archer & Smith Inc., Wesson Mul- 
iticut Co., Wesson Tool Co. and 
Wesson Co., manufacturers of 
tungsten carbide and carbide cut- 
ting tools. 


Carrity Rejoins Hoge 


Chester Carrity, who was at one 
time an account executive with 
Huber Hoge & Sons, New York, 
has rejoined that agency as gen- 
eral manager. He was formerly 
v.p. and advertising manager of 
Aberdeen Management Co. 


Promotes Martha Stuart | 


Martha Stuart, aSsistant mer- 


chandising manager of Today’s| |) 


Woman, has been promoted to) 


ceeds Alberta Loughran, who has | 


resigned. | i 


WMIN Broadcasting Names 2 iF ; 


WMIN Broadcasting Co., Min- 
neapolis-St. Paul, has named 
George Clark Inc. to represent 
WMIN and WMIN-FM, and H-R 
Television Inc. to represent 
WMIN-TV nationally. 


Actually, the question is full of variables. To find the 
answer, start by deducting weekends and holidays... plus 
time spent traveling, waiting for interviews and doing 
office work. Then make allowance for the average of three 
persons per plant who must be “‘sold’’, and for the number 
of contacts per company per year. 


When you have the answer you’ll realize why the average 
industrial sales call costs $16.31. No salesman should be 
expected to spend valuable time “‘bird-dogging”’ for pros- 
pects when you can contact thousands of them in the 
business publications they read for help with their jobs, 
at pennies per call. 


Use Business Publication Advertising as a sales tool to 
increase the salesman’s calling power. Just as high speed 
machines cut manufacturing costs, business paper adver- 
tising cuts sales costs. It “‘mechanizes”’ the first three steps 
of a sale and lets the salesman concentrate his valuable 
time and talent on the important job of making the pro- 
posal and closing the order. 


Ask your McGraw-Hill man for our 8-page leaflet, “How 
Many Accounts Can Your Salesmen Handle?” Also about 
our new sound-slide film . . . “Plateau of Progress’? which 
is available for showing at sales and management meetings. 


McGRAW-HILL = 


uy 


McGRAW-HILL PUBLISHING COMPANY, INC. 
‘ARD 330 WEST 42nd STREET, NEW YORK 36,N. Y. @ 
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Your Saleemen Handle? 


HOW “’MECHANIZED SELLING” 
HELPED INCREASE SALES 
OVER 500% 


When Hercules Powder Company 
introduced toxaphene—a basic 
material for agricultural dusts and 
sprays—an intensive advertising 
rogram with two objectives was 
initiated. Advertisements were 
run in a selected group of busi- 
ness publications to encourage in- 
secticide manufacturers to use 
toxaphene in their formulations. 
Advertisements in farm publica- 
tions created an awareness of tox- 
aphene’s values among farmers. 
his two-fold campaign was sup- 
plemented by billboard, news- 
paper, and radio advertising. 


RESULTS: Annual 
sales of toxaphene- 
based insecticides jumped from 
30 million pounds to over 150 mil- 
lion pounds in three years. Toxa- 
phene is now being used in nearly 
all formulations of agricultural 
organic insecticides. 


CLAYTON |. KENTNOR, formerly product 
manager of the Igleheart Bros. division of 
General Foods Corp., has been appointed 
national merchandising manager of Brown- 
Forman Distillers Corp., Louisville. 


Duke Joins Rogers Lingerie 

Lucile Duke has joined A. H. 
Rogers & Co., New York, to han- 
dle all publicity and promotion 
activities of the lingerie manufac- 
turer. She was formerly retail 
fashion coordinator for the Co- 
= division of Cohn-Hall-Marx 

oO. 


seeare you getting 
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“‘Mentions’’? 
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neW Color combinations" 


How to check the use of your name 
in the newspaper advertising of 
another manufacturer's product 


@ ACB calls them “‘mentions.”’ They 
are usually buried deep in the body 
copy or hidden in a 6-point cut cap- 
tion of some advertiser who buys 
from your contract division. Yet they 
are golden advertising nuggets for 
the products they “‘tie”’ into. 
Finding these ‘mentions’? would be 
an impossible job for any manufac- 
turer. They may appear in any ad- 
vertising any day on any page of the 
1,750 daily and Sunday newspapers 
published in 1,393 different cities. 
ACB is keyed to such a degree of ac- 
curacy that its readers pick up better 
than 95 out of every 100 “mentions” 
| published. ‘‘Competitive’’ mentions 
to show you exactly how you stand, 
may also be of importance to your 
organization, 
This is but one of many ACB services 
available for business management. 
From such data, comes sounder ad- 
vertising and sales policy. 
Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 


iy. 


MD ..in vosue’s 


al pte 


Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


} 
ACB feads every advertisement in every daily newspaper 
| 
| 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 8S. Michigan Ave. + Chicago 3 
20 South Third St. « Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Franc 5 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Value Added by Distribution? 
Reader Argues the Point 


To the Editor: It may be that 
I am becoming inordinately obtuse 
in my old age (or perhaps it’s just 
that my semantics are showing) 
but until a more definitive ex- 
planation is forthcoming I’m 
afraid I can’t agree with your 
editorial, ‘“Value Added by Distri- 
bution” (AA, Nov. 2), which en- 
dorsed the concept that distri- 
bution adds as much value to a 
product as does manufacturing. 

Admittedly, Messrs. Eggert, 
Hughes, Estes, Kellogg and Lang- 
hoff constitute a formidable ar- 
ray of authority; however, if their 
objective lucidity approaches, even 
remotely, their judicial assertive- 
ness, I am sure they will have at 
Jeast slight difficulty in explain- 
ing what value would be added by 
mere distribution to a plain piece 
of bar steel upon which no manu- 
facturing process had been per- 
formed. And in case that state- 
ment seems somewhat obscure, let 
me become further confusive by 
stating that just as distribution 
does not add value, neither 
does manufacturing. Manufactur- 
ing comes closest to adding value 
because it is a necessary concomit- 
ant of value; but it does not neces- 
sarily establish value. Value, most 
people agree, is established by 
demand. 


But let us pursue the cost vs. 
value concent further: When ore 
is taken from the ground in its 
raw state, the labor of extraction 
and transport to the mill consti- 
tutes a cost. As it is made into 
steel, then formed and machined 
into a useful product (a steel drill, 
for example) additional cost is in- 
curred; but concurrently, it is also 
assuming potential value. How- 


ever, after the process of manu- | make 


facture is finished it ceases to as- 
sume this basic potential value 
and becomes, until it is sold, a 
static economic entity. True, the 
manufacturing process determines 
potential value, and similarly, by 
being transported to a_ certain 
point and displayed in a certain 
manner this potential value is 
made available to those who might 
need the product; but nothing, ac- 
tually, has been added to its basic 
value or to its estimated value by 
this transport and display. To 
demonstrate: Would the steel drill 
have more real value if it were 
transported 300 miles and dis- 
played in a store window than if 
it were bought directly from the 
factory? On the basis of the distri- 
bution-value theory the farther it 
were transported and the more 
elaborately it were displayed, the 
greater would be its value. This, 
obviously, is sheer nonsense. If we 
were to accept this fallacy (as the 


good gentlemen would seemingly 


_ THE LOUISVILLE TIMES | 


Owners and operators of Radio Station 


r-Zournal 


| distribution cost norm—that is, the 


have us do) we would need merely 
to send our stee! drill around the 
world a few times, display it 
couched in velvet and flanked by 
a bevy of Copacabana chorus 
beauties to make it, through some 
fanciful osmotic process, precious 
_ beyond belief! 

| Every product, logically, has a 


_absolute-minimum cost required to 
it available to potential 
users. This amount constitutes the 
justifiable cost of distribution just 
jas the absolute-minimum cost of 
production constitutes the justifi- 
able manufacturing cost, and when 
these two amounts are added to- 
gether we have a sum which de- 
termines the selling price. It 
should be kept in mind, however, 
that the product’s true value has 
yet to be determined, and cannot 
be definitely determined until a 
purchaser actually pays the asking 
price, and then, only temporarily. 

To further simplify, let us take 
as an example a used car: Say we 
have a 1949 Cadillac which was 
priced originally at $4,500. Last 
spring it sold for $1,700. Today the 
price is $1,200 with few takers. 
May I ask the gentlemen: Is it 
possible, through any type of dis- 
tributive know-how or display 
legerdemain to increase the value 
of this car? Or will they all now 
admit, on the basis of experience 
and the evidence, that the value 
of this product (as of all products) 
is based purely on demand and is 


‘‘employment agencies. This is a 


'}the advertising agencies. It is my 


‘larticle correctly 


in no way connected with or af- 
fected by a distributive-value fac- 
tor? 

W. I. PRICE, 
Price & Associates, Chicago. 
Mr. Price’s logic is slipping. Ob- 
viously, in a free market, demand 
determines price. But to say that 
“nothing has been added to [a 
product’s| basic value by transpor' 
and display” is sheer nonsense. 
To the man who needs a steel 
drill in San Diego, the existence 
of such a drill in a factory at Cin- 
cinnati is meaningless; the dri!) 
has no value to him until he can 
get it where he wants it, and this ic 
certainly “value added by dis- 
tribution.” 
ae « 6 
Own Experience Backs 
‘lob Seeker’ Story 
To the Editor: I would like to 
congratulate someone on your 
staff for the article on Page 94 of 
your Oct. 19 issue entitled, “Har- 
assed Confused Job Seeker Finds 
Advertising Over-Specialized.” 
The article contains some won- 
derfully appropriate remarks on 


subject which needs probing by 


own personal opinion from per- 
sonal experience that we could do 
without employment agencies and 
that if those in the ad business 
who hire personnel were aware of 
the real situation (which your 
describes) they 
might do a great deal toward im- 


wl oi $=: $8 os, 


1 a 


WHAS and Television Station WHAS-TV 


proving a bad situation. 


fairly regular practice in the ad- 
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May I suggest that you consider 
running a study on this. 
BERNIS FRASER, 
New York. 
2 © - 
Free Lance Writer 
Does Inclusive Job 
To the Editor: We know it’s a 


vertising fraternity to borrow or 
adapt ideas from previously pub- 
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agency had done a good job with 
these ads which ran in several 
New York newspapers. Within a 
week we had evidence that others 
thought so too—when the ad for 
the Flagstone ran in Newsday, a 
principal suburban New York 
newspaper. 

Just about the only thing the 
Flagstone did not duplicate was 
our excellent steak dinner value. 
They raised the price, reduced the 
number of courses, and eliminated 
all reference to free parking in 
Times Square. Otherwise, their ad 
was a verbatim copy. 

An interesting postscript to this 
incident was later uncovered when 
the Flagstone management re- 
vealed that they had purchased 
their copy from a free lance ad- 
vertising man. 

ALVIN NEWMAN, 
Manager, Rosoff’s Restaurant, 
New York. 
a * * 
Handles Client Service 
Job on Time Basis 


To the Editor: Your editorial in 
the Oct. 26 issue echoes the peren- 
nial question of how much service 
an agency must give to please its 
clients. The question is academic, 
and will never be settled in print. 
We determined our answer the day 
this agency was opened. 

Besides the preparation of ad- 


NO DOUBLE TALK 


We're continually emezed et the exclametions from 
heppily surprised diners being served their first Fleg- 
stone Steak Dinner. Were sure we don't know why. 
Our Dinner is exactly os described in our advertising. 


10 must be thet the public reads restaurant edvertise- 
ments todey, os the Romans used to sey, “cum grene 
salis.” Amazing or not, believe it or not, here is what 
we offer 
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vertising and promotional litera- 
ture, our services to clients have 
included: designing their letter- 
heads, packaging, and displays; 
devising special order and speci- 
fication forms; market-testing new 
products; production of catalogs; 
writing salesmen’s manuals and, 
recently, we arranged and served 
as “booking agents” for a novel 
series of programs in which one of 
our clients demonstrated hi-fi 


Twice every month 
YOUR TOP | Sells 7 
SALESMAN | out of 

IN THE 

DAKOTAS | farmers 


No other salesman or dealer 
can match that record 


every 10 


“DAKOTA 


FARMER 
Dakotas Own Magazine 


ABERDEEN, SOUTH DAKOTA 


PM OF MALONEY, Advertising Manager. 


lished campaigns. The more enter- 
prising advertising man, we find, 
will do his “research” in a field 
other than his own in order to give | 
his own creation an original twist. | 

Consequently, we think your’ 
readers may be interested in the | 


| 
two ads we have enclosed. When 


originally created, we felt that our | 


° 
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clean, hand-finished Congress electrotypes — made directly 
from your original — are used for your mat patterns. 


CONGRESS ELECTROTYPE CO. 


DETROIT © 1326 East Congress Street ® Woodward 3-3974 
CHICAGO © 919 North Michigan Avenue ® Superior 7-8056 


Ceo ap ages Say 1 Ske ae SORTS Ur a a Cee Cape oe Te ee Ont, aS eae Hage ee hie pee a 8 a ae a Se ca ne PHeES eg Rec ee ew 5iy8 
Be Sore Nae Be ngs aoe cue Paes Dis ys Spa o3 a ey ee gees imran ree as ariabrar sa * x ioe j : eee ie ; “OR ee ange A “apa ee = ny aera cag Ba rel ee With ke aie aoe ee 
Janae | | — . 
wines 
Ad 
eG 74 a 
f oth 
] A | K | ‘ Wh 
sort oon bay sonal ar te ee ; the 
— Py FF : C 
the pubhe conde eesteerant séverticements seller, 
© the Romane weed to my, “com rome wie hmncng do 
wet Belews & oe cet bere whet ee ober 7 
5 one 
ma 
YW 
Th 
the 
| —_ —_ = cer 
5 on 
Appetizer, Soup, Saled, $ 50 ' at 
Onion Rings, Potatoes, ° : 
Dessert. Coffee. reg 
‘ 
ee rn iw to ng ty ww tl | pre 
peurd on the butchers shelf, rot | Fowyg oer Pass ' bec 
dinner with others for which oul 
ce, req 
oi si Ex i Orewen SEOvER UwTK | am be 
ones FREE PARKING IM TIMES SQUARE 
7 ae Met Only Dering Dinner— me 
Bee Set For The Entire Might ¥ a 
i #7 Me 6AM Bom Nghe AN Dey Snten eee bec 
am AT THE NEW HIPPODROME GARAGE kn 
2 i oT avi & Gee crecer 
ae . We ESTA ROOM are 
Sie ROS OFF $ ts Ave emie to wh 
ce RESTA URANT —oe an} 
+4 47 WEST A3ed STREET (ot Times Square) JU 2.3200 Caan Coe Po 
wer. COMPLETE CATERING SACK FTIES } 
a eg be Comtrnenee Cherge Accouety tevited 
es * sth + awe of wt ] 
tae | Sa 
Bk 
ee ; Is 
4 . 1 . 
; ing 
- ; ma 
fas 
| ; als 
the 
ing 
ies to 
re us 
| ck NRC RARE SOC asl 
pr 
ee) | P 
oe. : mi 
“i ne HF no 
a | tec 
a thi 
Bee - | de 
as N) { wi 
He S col 
nee ~ tio m¢ 
- € publish, gor Miunpapers | ic 
eae | SES Nass Seta a 
x 
vs they ane head by etuybody ee ke 
mé 
a A wf ° 00 ES a aaa ENS ne 
oe aa d wound 4 "I 
Bae AM . 
a 
Te a ‘ so 
ee, | : ch 
: % Ke ? a : . po 
. tes, es f é ; t 
aN PO ei oO = | 4 2 
ee ee ee yore 
er Ree ee | stesso onesstennnsisn Rp one an 
es o> amibaaes sci 
: ‘ao the 
Es h 
isan ’ 
ees a baad e I be 
; af fi} ‘ otl 
< is 
| ; SU 
; ean th 
fi PT cor 
~— pd : the 
aS pales. —— ve 
Sie. peat ef ! 
me ; | ic 5 epee aC i: en 
in a, Ske ae oe " wi 
er 2 * el ee fee ae + aia te 
re 04 : Ses foc 
oa , we 
- BS [mle ee ast 
ws mz 
a | me 
2 - ——— | 
= — Pines ? Couri,, do 
= 7 Cun, , Mun, Pour, the 
: — = “eeny, “Man, Hal + 
— | > p< “un = a 
pera = fveq Tu : “9 f 
ee F Ue: —e a & | . 
SSsavzs MUISviLLg TimES i237 | th 
SS Or i i sae the 
= | 
BS >] sory ee | ch 
ay =e sik 
| re | fo 
| — Che Conrie om i. 
ae | | 
Aky we 
| ret 
aa the 
, es He 


53 


_— 


Advertising Age, November 16, 1953 


equipment at Rotary, Kiwanis, and 
other club luncheon meetings. 
What do these varied services have 
in common? They all contribute to 
the sale. 

Of course, many other agencies 
do such things. We are, I believe, 
one of the few that make our nor- 
mal profit on all these activities. 
The method is simple. We have 
a timekeeping system that records 
the amount of time everyone in 
the agency—yes, everyone, no ex- 
ceptions—spends on each function 
on every job. We bill for the time 
at an hourly rate that covers our 
regular operating margin. 

The clients, including some 
pretty economical ones, approve 
because they know we'll apply 
ourselves in full measure to their 
requirements, and the charge will 
be based on a fair, trustworthy 
measurement. They pay the bill 
because they feel our special 
knowledge and outside viewpoint 
are worth the cost. If they’re not, 
what are we doing in this business 
anyway? 

MarTIN HAYDON, 

Haydon, Dukeshire Inc., New 

Haven, Conn. 


Says Whole Food Industry 
Is in for Revolution 

To the Editor: I have been read- 
ing Mr. Weiss’ piece on the Auto- 
mation Age in the Oct. 26 AA with 
fascination. Mr. Weiss shows his 
always wonderful talent at moving 
the imagination. 

It seems ungrateful, after hav- 
ing so much fun reading his piece, 
to reprove him gently. It seems to 
us that Mr. Weiss, in hfs enthusi- 
asm, may have conveyed an im- 
pression he doesn’t really hold. 

We believe that he may be mis- 
interpreting the supermarket. The 
miracle of the supermarket was 
not its discovery of self-service 
techniques. The real miracle was 
that the people who invented and 
developed supermarkets came up 
with a startling concept—you 
could sell food cheaper and make 
money; you could give better serv- 
ice in food for less and make mon- 
ey. 
What we know as the supermar- 
ket was simply the mechanics of 
making this idea possible—the first 
new idea of more than a couple of 
hundred years. 

What Mr. Weiss is talking about 
so well is merely the advanced me- 
chanics of making this same idea 
possible—the idea of more for all, 
at less money. They are interesting 
mechanics, but they are no more 
an original contribution to the 
science of food distribution than is 
the wrapping of meats in cello- 
phane. 

Speaking of mechanics, it may 
be that Mr. Weiss, like many an- 
other observer of the supermarket, 
is missing the significance of the 
supermarket—and the basic fact 
that it is a machine. The customer 
comes in, the mass displays trigger 
the buying impulse and nothing in- 
terrupts until the purchases are in 
the shopping cart. 

Mr. Weiss may not be complete- 
ly aware of the extent to which the 
supermarket industry is concerned 
with mechancial, electronic and 
other devices to speed the sale of 
food. A quick survey of a few new 
warehouses might reveal some 
astonishing uses of electronic and 
material handling devices. Much 


more important to us is what we) 


do with people—how can we train 


them better, make them more pro- | 


ductive. 
If there is anything wrong with 


the idea of the supermarket (and | 


there is much wrong with its me- 
chanies), it is how to make pos- 
sible a dream of providing more 
for all at the lowest possible prices 
in a changed and changing econo- 
my. 

For example, we have tripled the 
wages of people working in food 
retailing in the last decade—raised 
the standard of living, if you will. 
How can we continue such prog- 


ress with people in an economy 
whose tax situation penalizes ini- 
tiative? 

We can continue to operate more 
efficiently, with the introduction 
‘of our own and Mr. Weiss’ ma- 
chines, but how can we get below 
|a price fixed by governmental arti- 
|ficial supports for farm commodi- 
ties? 


pondering these problems—is 
spending thousands of dollars to 
seek operating answers to the prob- 
lem of greater efficiency in people, 
machines and stores. 

| But we are somewhat certain 
jthat much of the answer lies in 
another direction than that so bril- 
liantly suggested by Mr. Weiss. We 
believe that there is tremendous 
progress to be made in exploring 
the vast area of the food industry, 
from the back door of the super- 
market right to the farm—to elimi- 
nate, for example, waste in manu- 
facturing practices, farm practices, 
transportation practices. It is in- 
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Super Market Institute has been | 
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teresting to note, for example, the find my personal check for ten retailers in the Midwest, I want to 
P&G ad on better packaging prac- copies of E. B. Weiss’ marvelous be eertain they read the series of 
tices. For ten years, the supermar-|series of articles on cybernetics four, first hand. Man, what stimu- 
kets have urged such practices on and automation whieh have just lation this should give our in- 
the entire food processing industry.|run in ADVERTISING AGE. 


Mr. Weiss is talking about rev-'| 


in the supermarket, are talking 
about revolutionizing the entire 
| food. industry. 

One last note—in re the return 
of the specialty store. This is a 
rather logical development—the 
completion of the circle that is 
| characteristic of selling. From sin- 
gle unit, to central unit, to single 
unit, etc. The French summed it all 
up in the phrase—the more it 
'changes, the more it is the same 
| thing. 

In conclusion, happy imagineer- 
ing to Mr. Weiss. 


THOMAS PATRICK McManon, 
McMahon & Morse, New York. 


Stimulation for Retailing | 
To the Editor: Enclosed please 


Having personally discussed the 
‘olutionizing the supermarket—we, articles with some of the biggest 


dustry. 
Harotp F. PFIster JR., 
L. Greif & Bro., Hinsdale, Il. 


Indiana's 


GOLDEN 
ZONE 


Write for new ‘‘GOLDEN 
ZONE"’ Market Book—com- 
plete merket data. 


Fort Wayne Newspapers, Inc., Agent for 


* The News-Sentinel « The Journal-Gazette 
FORT WAYNE, INDIANA 
Nationally represented by the Allen-Klapp Co. 


FORT WAYNE 


A market with high buying power 


Spendable income per capita ($2,043) in 
Fort Wayne is 38% higher than nationol 
average. Retail sales ($4,957) also 38% 
above U.S. average. It's Indiana's ‘'GOLD- 
EN ZONE" Market. 

Complete home a 7 doys a week 
by FORT WAYNE NEWSPAPERS—and ovt- 
standing merchandising helps available to 
all general advertisers. Write for complete 
information. 


and Get lowa’s Metropolitan Areas.. 


to more than 100% 


because Rock Island County, Illinois 
is included in Tri-Cities. 
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Remainder of lowa! 
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44.8%, General Merchandise Stores 
55.6% Apparel Stores 

60.7% Home Furnishings Stores 
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You Oudgtt toKnow - « » Fred Heitkamp 


The task confronting Frederick , 
B. Heitkamp in his new job as. 
president of United Wallpaper Inc. | 
of Aurora, IIL, is one that ap-| 
pears likely to tax anyone’s heroic | 


qualities. 

The task is to put back on its 
financial feet a company that op- 
erates within an industry which 
has been rapidly losing sales vol- 
ume in the past 15 years. 

But meeting and speaking to 
Mr. Heitkamp makes one feel sure 
that if there is anyone who can 
call up the requisite vigor and ex- 
perience for the job, this is the 
man. Someone in modern litera- 
ture has written about “the truly 
strong man,” and United Wall- 
paper’s new head looks and acts as 
if he could physically grapple with 
the problem and wrestle it to the 
ground. 


® Born in Brooklyn, N.Y., in 
1896, Mr. Heitkamp attended pub- 
lic schools in Brooklyn and Chat- 
ham, N. J. Upon finishing high 
school, he entered Rutgers Univer- 
sity, graduating in 1917. 

During World War I, he did 
Army YMCA work at Camp Mills, 
L.I., and Camp Hancock, Augusta, 
Ga. Following this, he joined Gen- 
eral Motors Export Co., leaving 
that company after a year and a 
half to become alumni secretary 
and graduate manager of athletics 
for Rutgers University. 

In 1921, his business career be- 
gan in earnest. He joined Cincin- 
nati Milling Machine Co., with 
which he was to stay for 13 years. 
Mr. Heitkamp began at the bottom 
of the ladder, in the machine shop, 
and worked his way up through 
a number of executive positions— 
advertising manager, sales man- 
ager and general sales manager. 


® In 1934, he left Cincinnati Mill- 
ing to take over as v.p. in charge 
of sales for Lyon Metal Products 
Co., Aurora maker of shelf lockers 
and steel shelves. Two years later, 
he went to Elizabeth, N. J., to 
become v.p. in charge of sales of 
American Type Founders. For the 
next 17 years, Mr. Heitkamp was 
to be associated with this com- 
pany (now Daystrom Inc.) and 
its company subsidiaries. 

During World War II, he was 
v.p. and general manager of one of 
American Type Founders’ war di- 
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70 THE 
CONSTRUCTION 
MARKET 


Multi-Billion Dollar 
INDUSTRY 


Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
Construction News 

Monthly Dixie Contractor 
Michigan Contractor 

and Builder Mid-West Contractcr 
Mississippi Vall New England 

Contractor ee Construction 

Rocky Mountain Southwest Builder 

Construction and Contractor 

Texas Contractor Western Builder 


For Information Write: 


G. L. ANDERSON, Sec'y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn. 


visions, which made gun mounts 
for Cadillac tanks. For a while, 
he was president of the subsidiary, 
Amertype Recordgraph Co., New 
York, finally returning to the par- 
ent company as executive v.p., a 
post he held for six years until 
last April. 


# While executive v.p. of the par- 
ent company, Mr. Heitkamp had 
executive responsibility for its 
five subsidiaries: American Type 
Founders, maker of printing 
presses; Daystrom Electric; the in- 
strument division, manufacturer 
of fire control apparatus for the 
Navy; Webbendorfer division, 
maker of large printing presses, 
and Daystrom Furniture, produc- 
er of dinette furniture. 

Mr. Heitkamp’s experience in 
organizing and managing is not 
confined to his business career 
proper. He is one of the founders 
of the National Industrial Adver- 


tisers Assn. He has been a presi-| 
dent of the Direct Mail Advertisers | 
Assn. and is a director of the 
American Management Assn. He 
also is a member of the Sales Ex- 
ecutives Club of Chicago and the 
Advertising Club of New York. | 


# Mr. Heitkamp has been in his| 
new job only since Oct. 1, but he 
has already taken some definite 
steps toward putting the company, | 
which lost about $500,000 last 
year, back into the black. | 

One of his first moves, since he 
has had no experience in the wall- 
paper field, has been to try to find 
out what improvements those who 
have experience in the industry 
think ought to be made. He has 


written letters to more than 400. 
distributors and jobbers asking 
them for their opinions. He has) 


conferred with United’s sales force, 
to see what ideas the salesmen 
have. He has been making and 
plans to make numerous trips into 
the field to find out what the job- 
bers and distributors are thinking. 


On his first day in the plant, 
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|action of their new boss. 

Mr. Heitkamp is a firm believer 
in merchandising and advertising, 
as can be guessed from his back- 
ground. An important point, he 
thinks, is to clarify the company’s 
merchandising policies with the 
distributors and jobbers. 

He feels that if merchandising 
policies are stated clearly enough 
to be understood by all jobbers 
and distributors, and if they are 
assured that United will adhere to 
policies when stated, they will be 
|more than willing to cooperate. 


he “More planning and program- 
‘ming and time tabling will get 
“eS fee ‘rid of the confusion,” he says. 
Mr. Heitkamp took several steps, In order to get a more inte- 
to establish employe relations. In grated operation, Mr. Heitkamp has 
the morning he called in the repre- begun moving all United’s man- 
sentatives of the three unions and agement operations to the Au- 
members of the plant manage-|rora plant and out of the Mer- 
ment, introduced himself and ex- | chandise Mart in Chicago. This 
plained to them what he is plan- | includes sales, accounting, adver- 
ning to do. In the afternoon, he tising and management. He esti- 
had a mass meeting with all the mates savings of about $80,000 a 
employes, to introduce himself. All year on improved operations. 
concerned were pleased with this, Plans for the 1954 line of wall- 
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paper include a number of econ- 


omy measures and changes in trimmed and with an adhesive on | 


| Trimz wallpaper comes already 


ABC-TV Promotes Denney 


Charles E. Denney Jr., assistant 


merchandising for the company, the back, so that anyone can put general sales manager of KECA- 
which accounts for 24% of all up his own paper by applying a TV, Los Angeles American Broad- 


wallpaper sold in the U.S. 

In the way of economy, the 
number of sheets, e.g., variety in 
color and pattern, will be reduced 
approximately 12%. But at the 
same time it is expected that the 
desirability of the lines available 
will be improved. 


® According to Mr. Heitkamp, the 
company lost a number of major 
distributors when it started bring- 
ing out a new line every year in- 
stead of every two years. The com- 
pany now will return to a two- 


little water to the adhesive. 
, The company also is participat- 
|ing in an industry-wide advertis- 
‘ing campaign, scheduled to break 
soon, in which wallpaper producers 
will join to promote greater use of 
| wallpaper in home decorating. 
United Wallpaper, in addition 
to the Trimz line, produces several 
of its own line of wallpapers. These 
are Nancy Warren, a line which 
is sold on franchise to only one 
dealer in an area, United, and 
| Varlar, a plastic wallpaper for 
bathrooms and kitchens, which 


casting Co. o-and-o tv station, has 
|/been appointed network sales ex- 
/ecutive for ABC-TV national sales 
‘in Hollywood. William Veneman 
|formerly an account executive for 
‘'KTTV, Les Angeles, has been 
|mamed to succeed Mr. Denney. 
Don Van Atta also has been named 
assistant sales service manager 
|for the station. 


Zenith Names Ryan to PR 


Jack Ryan, formerly manager of 
press and public relations for the 
/central division of National Broad- 


' casting Co., Chicago, has been 


year line or its equivalent to re- lasts indefinitely and can be eas- | named assistant director of pub- 


gain these outlets. 

Looking toward the consumer 
market and the big drop in use 
of wallpaper, the company plans 
to promote its Trimz wallpaper. 
This line is calculated to appeal to 
the homeowner who does his own 
decorating. One of the barriers to 
using wallpaper has been the dif- 
ficulty in getting it on the wall. 


‘ily cleaned. Besides this, it makes 
'wallpaper for Montgomery Ward 


& Co., Sherwin-Williams Co. and) 


Pittsburgh Plate Glass Co. 


'Thady to KHJ-Don Lee Sales 


1 


| George Thady, formerly man- 
|ager of KSET, El Paso, Tex., has 
|been named an account executive 
| for KHJ-Don Lee in Los Angeles. 


lic relations 
Corp., Chicago. 


NAEA to Meet in January 


The 1954 annual meeting of the 
Newspaper Advertising Executives 
|Assn. will be held at the Edge- 
| water Beach Hotel in Chicago Jan. 
17-20. Program chairman is Don- 
-ald M. Bernard, advertising direc- 
‘tor of the Washington Post. 


for Zenith Radio 


PHILADELPHIA, Nov. 10—The 
Irish Linen Guild, Belfast, Ire- 
land, is conducting marketing 
tests here and in Boston. 

The Philadelphia test started 
yesterday and will run for the re- 
mainder of the week. It involves 
city-wide promotion by six de- 
partment stores: Gimbel Bros., Lit 
Bros., Strawbridge & Clothier, and 
Wanamaker’s, within the city, and 
George W. Allen and C. A. Rowel 
in Germantown. 

Each of the participating stores 
is using full-page ads in local 
newspapers, and is tying in with 
special store promotion and win- 
dow displays. 

The Boston test will start Nov. 
30, but will be undertaken ex- 
clusively by Jordan Marsh Co. 
department store, which will use 
newspaper advertising and radio 
and television spots. 


\@ The experimental tests are to 


SERVICE DEALERS: 
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Radio, Television, Television Accessories 


: Antennas, Rotators, Boosters, ‘Converters, 


The Oldest Business Publication 
.. + with the most exciting 
Editorial Formula in 
This Industry (Established 1916) 


Write For October 1953 Issue and Circulation Analysis 


Radio & Television JOURNAL 


(Over 31,000 CCA) 
1270 Sixth Ave. (The Americas Bldg.), New York 20, N. Y. 


Irish Linen Guild Testing Multiple and 
Single Store Promotions in Eastern Cities 


find out what can be accomplished 
city-by-city by means of multiple 
promotion by a number of stores 
and on a single-store basis. Results 
of the tests will be analyzed and 
future local promotions will be 
planned on the results of these 
tests. 

These promotions, which are 
being made by the guild in co- 
operation with the participating 
stores, are separate and distinct 
from the guild’s current advertis- 
ing campaign now running in 
about 20 national magazines. 

The guild is an association of 
Irish linen manufacturers. Its pro- 
motion here is supervised by a 
publicity committee of 12, repre- 
senting 28 member companies with 
offices in the U. S. Stewart Carse 
of Street Flax Spinning Co. is 
chairman of the committee. 

In Canada, the guild is current- 
ly using ten English and French 
magazines, through Harold F. 
Stanfield Ltd., Toronto. 

Advertising and promotion in 
the U. S. are handled by Donahue 
& Coe. 


Milwaukee Lace to Flack 


Milwaukee Lace Paper Co., Mil- 
waukee, has switched its account 
from Van Handel Advertising 
Agency, Milwaukee, to Flack Ad- 
vertising Agency, Syracuse, N. Y. 
Intensive plans are being prepared 
for the promotion of the Milapaco 
line of paper lace products and 
napkins at the consumer level and 
for the institutional and bakery 
lines through trade publications. 


Fine Arts to Lamb & Keen 


Lamb & Keen, Philadelphia, has 
been named to handle advertising 
for Fine Arts Sterling Silver Co., 
Philadelphia. The company was 
formerly a direct advertiser. 


Claude Hopkins 


Might Have Answers To 
Your Advertising 


Problems 


As few men have before or 
since, Claude Hopkins knew the 
tro to advertising prob- 
ems. 


One of the highest-paid writers 
in all advertising history, 30 
years ago he summed up the 
fruits of years of copy testing 
in a small, long-out-of-print 
book titled, “SCIENTIFIC 
ADVERTISING.” Amazingly 
these money-making ideas of 
his were all but forgotten dur- 
ing the years this work was 
not available. Famed research- 
er Alfred Politz, who rediscov- 
ered the book says, “Hopkins 
knew then what we are only 
beginning to re-learn today.” 


Now this small masterpiece has 
been re-issued as a service to 
all Advertising. It is priced at 
only $2.00 per copy. Anyone 
who plans, writes or pays for 
advertising will find its read- 
ing enjoyable and may well 
find relief from many doubts 
that trouble him. 


Discount prices on orders: 5 to 9 
copies, 10% off ... 10 to 24 copies, 
5% off... 24 to 49 copi 


off .. . 50 or more copies, 25% off. 
Use The Convenient Coupon To Order 


Moore Publishing Co., Book Division 44 
48 West 38 St., New York 18, N. Y. 


“SCIENTIFIC ADVERTISING”’ 
@ $2.00 [) Check (7) Money Order 
ADDRESS TO: 


it 
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KLZ-TV., Denver, Bows 


KLZ-TV, Denver, Channel 7, 
began telecasting Nov. 1 with a 


wer of 55,000 watts. The power, 


by Parents’ Magazine, made its, 
debut on Nov. 6. It is the fifth) 
in a series of children’s magazines | 
being published to provide leisure 
time fun for children. None ac-. 


d to be increased by 

until 316,000 watts is| °e>t advertising. 

achieved in early spring. It is a Williams to William Spitz 

CBS affiliate. | Peter Wiltiecns, formerly _eaneei 

: ated with the Syracuse erald- 

Playcraft' Makes Bow | Journal, has been named produc- 
“Children’s Playcraft,” a how- tion manager of William Spitz & 

to-make-it bi-monthly published Co., Syracuse agency. 


Tf Sales Start Down 


Adman Wagner 
Urges Budget Boost 


MINNEAPOLIS, Nov. 10—R. P.| 
Wagner, advertising and sales pro- | 
motion manager of Westinghouse | 
Electric Corp., told the Upper Mid- 
west Sales Conference last Friday | 
that advertising should be in-| 
creased when sales begin to drop, 
not decreased as so often is the 
case. 


is a 

saying that 

applies, 

in a complimentary 
way, to the craftsmen 
in our shop. 

It means, 

The work 

proves the 
workman. 


Mr. Wagner offered two rules 
|for determining how much money 
‘should be spent for advertising: 
Spend enough to hold your mar- 
‘ket position—and this is deter- 
|mined to a large extent by what 
your competitors are doing—and 
| spend enough to gain market posi-_ 
tion when conditions are favorable. 
“Weak advertising is the signal 
\that something is wrong, that some-' 
‘thing is non-competitive,” he told 
the seventh annual conference. 
Strong advertising, he pointed out, 


9 hy Slams 
‘, é Ty “e - 


ALL NEW—Getting to know each other at the Brewers Assn. of America meeting 

recently were (left to right) Maurice B. Frank, new owner of Van Merritt Brewing 

Co., Burlington, Wis.; Sam Glueck, account executive for Bozell & Jacobs, just named 

os Van Merritt's agency; A. P. McEachern, the company’s new v.p. and general 

soles manager, and resting comfortably in the foreground is Kathy Pennock, Chicago 
modei who wears the ‘Miss Van Merritt’’ title. 


indicates a strong company ready 
to build sales volume and profits.| outlined several principles for sell- 
‘ing in today’s market. 

= To contribute to profits, he said, | 2 
advertising has to be related to The primary thing, he said, is 
specific marketing objectives that, to determine what is today’s mar- 
define such factors as “what share ket. The market is a live and ac- 
of the market with which prod- tive thing, he pointed out, and ex- 
uct and with whieh advertising cept in a starved or artificial mar- 
and sales promotion plans.” / ket, most buying is emotional in- 

He also emphasized that adver-| stead of logical. We have just 


sionals and that management) logical buying, he pointed out, in 
should not tamper with the ad de-| which many consumer needs that 
partment plans once they are set.|/had to be neglected during the 
Finally, Mr. Wagner said, ad-| war effort were satisfied. 
vertising must be interpreted to, These needs have vanished now, 
the sales force if it is to stimulate, he said, but we are presently con- 


ing, he said, the salesman “cannot this reason, sales managers must 
get maximum profit from it.” take their role of selecting and 

J.C. Doyle, sales and edvertis- | raining salesmen even more seri- 
ing manager for Ford Motor Co.,! ously. 


V.I.P.s are one thing to a diplomat, ; 
another breed to the military, but q 
to those of us in business the 
Very Important People are our 
customers. We want to give them 
something nice at Christmas .. . 


something out of the ordinary... 
but somehow the time and effort 
involved seems just too much. It 


covey's\/] SHOP 


For businessmen and their secretaries only... 
no milling crowds. 


Gifts especially selected for business giving with 
the important extras of Colby individuality, 
and the special Colby gift wrapping. 


In your own office if you prefer. A phone call 
will bring us to your office with a complete 
catalog. 


Just telephone our V.I.P. Shopper. She will 
make your selections for you without duplica- 


9 Tha 


was a lot of bother before Colby’s 
new V.I.P. Shop... designed 
specially for men like yourself. 


> 


i td 
ete Se 


tion. Have them gift wrapped and delivered. 


% ist FLOOR, LOOP STORE 


TELEPHONE: FRawkxuiin 2-3933 


COLBY’S \ Freer 


- 


“The right men, properly traineti 
and adequately compensated, if in- 
telligently directed and followed 
up, will get a good share of the 
market for you,” he concluded. 
“There’s a lot of selling to be done 
and good selling doesn’t follow 
trends—it makes them.” 


tising shovld be done by profes-|come through a long period of) 


profits. Without a clear under-| fronted with an expanding mar-_| 
standing of the value of advertis-| ket, one which must be sold. For) 


® In the future, salesmen will have 
“an increasingly important part 
to play, not only in distribution 
but in helping the production end 
of business, Walter Williams, Un- 
|der Secretary of Commerce, told 
the group. 

“One of the big and certain 
|changes ahead will be a greater 


| merging of the production job and 
| the selling job,” he continued. “As 
| we are able to mesh sales and pro- 
_duction we will get a product more 
/responsive to consumer desires, we 
| will get new products to meet un- 
met needs, and we will be able to 
decrease the costs of production 
and distribution so that markets 
/may be increased through lowered 
prices.” 

The creative salesman, he con- 
cluded, not only knows selling 
techniques, but can recognize new 
markets, or see the need of a new 
product in a customer’s complaint. 


Nighttime Still Radio Time, 
Katz 12-City Study Shows 


More people listen to radio dur- 
‘ing the peak tv hours (8 to 10 
p.m.) than during the much sought 
after non-TV hours (7 to 8 a.m.), 
according to a 12-city study made 
last January and February by 
| Pulse Inc. for Katz Agency, New 
York radio-tv station representa- 
tive. The survey covered Birming- 
ham, Boston, Buffalo, Chicago, 
Cincinnati, Los Angeles, Minneap- 
olis-St. Paul, New York, Philadel- 
phia, San Francisco-Oakland, St. 
Louis and Washington. 

The study indicated that 20.8% 
of all homes surveyed listened to 
radio during an average quarter 
hour between 8 and 10 p.m. Pulse 
counted 380 radio listeners per 
thousand homes during this peak 
tv period compared to 368 radio 
listeners per thousand between 7 
and 8 a.m. 


bed Appoints Virgil Evans 


Virgil V. Evans, formerly gen- 
eral manager of WCOG, Greens- 
_ boro, N.C., has been named Caro- 
jlinas sales manager for WBT, 
|Charlotte, N.C. 


Walsh Names Stone to Board 


Jack Stone, account executive 
|and head of the industrial adver- 
tising division of Walsh Advertis- 
‘ing Co., Toronto, has been elected 
to the agency’s board of directors. 


‘New Yorker’ Changes Agency 


The New Yorker has named 
Royal & deGuzman, New York, to 
handle its advertising effective 
Jan. 1, 1954. The account formerly 
was handled by Carl Reimers Co. 
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Spanish Top Swiss, 
Take Third Spot in 


‘53 Tourist Volume 


Lonpon, Nov. 11—Spain has re- 
placed Switzerland as the third 
most popular tourist country in 
Europe. 

Drawn by reports of the low 
cost of living, tourists have been 
flocking to Spain in record num- 
bers this year. The country ex- 
pects to receive a total of 2,000,000 
foreign visitors by the end of De- 
cember. 

This would be a one-third in- 
crease over last year and a jump 
of 150% from the 750,000 tourists 
who arrived in 1950. 

Official figures for the first 
seven months of 1953 show that 
the number of American tourists 
alone has increased by 34% over 
1952. 


@ The influx puts Spain in third 
place, behind Italy and France, in 
the tourist derby. French tourists 
still make up the largest number 
of visitors. But many more British, 
German and Italian tourists have 
gone to Spain this year. 

In the past three years the Span- 
ish government has actively sup- 


ported an expansion and rehabili- | 
tation program in the hotel indus- 


try. A new hotel, with 300 air- 
conditioned rooms, opened up in 
Madrid 10 days ago. 

The government, however, has 
done little advertising, compared 
to the amounts spent by Italy, 
France and Britain. The cost oi 
living seems to have been the big 
lure. Prices in Spain are between 
33% and 50% lower than in Italy 
or France. 


McQueen Opens Own Agency 


George A. McQueen, formerly 
publisher of the Advance-Star, 
Burlingame, Cal., has left the 
newspaper to open his own ad- 
vertising and public relations of- 
fice at 315 Lorton Ave., Burlin- 
game. The new publisher of the 
Advance-Star is James A. Wood, 
business manager of the City 
Tribune, Redwood, Cal. 


‘Secretary’ Shifts Brand 


William R. Brand of Brand & 
Brand has been named the West 
Coast representative of The Secre- 
tary, official publication of the Na- 
tional Secretaries Assn. Formerly 
Mr. Brand represented the maga- 
zine in New York. 


viet 


knows all the 
profit-answers! 


@ EUREKA designs and prints coupons 
for the country’s leading users 

@ EUREKA coupons have that 
“valuable’’ look — printed on ESPCO 
safety paper 

@ EUREKA coupons are protected 
against counterfeiting 

@ EUREKA can serial number your 
coupons for added safety 


Enlist this EUREKA know-how for a successful 


coupon promotion. 
Write for samples to: 


" pate 
E uA peo 


COMPANY 


7G? @ 


|tising for Soule Steel Co., 


Soule Steel Names Cole 


L. C. Cole Co., San Francisco, 


Vernell’'s Candies Names R&R Shaw-Walker Appoints JWT 


| Vernell’s Fine Candies Inc., Se- 


has been named to handle adver-| attle maker of Vernell’s national- 


San | 
Francisco, which has been a di- 
rect advertiser. The company is 


planning an advertising and pub-| 


licity campaign to cover the 11 
western states. 


‘Look’ Names Peck 


Edgar E. Peck, formerly an ac- 
count executive with David O. Al- 
ber Associates, has been named 
circulation promotion manager of 
Look, New York. 


ly sold butter mints, has ap- 
pointed Ruthrauff & Ryan, Seattle, 
‘to handle its advertising, effective 
Jan. 1. Previously, Martin & Tut- 
tle, Seattle, had the account. 


Helbig Joins Hightstown Rug 


of floor coverings for Interstate 
Department Stores, has been ap- 
pointed sales and advertising man- 
ager of Hightstown Rug Co., 
Hightstown, N. J. 


Shaw-Walker Co., Muskegon, | 


| Miss Constable to Agency 


79 


Maxine E. Constable has been 


Mich., manufacturer of office fur-| named space and time buyer for 


niture and filing equipment, has| 
appointed J. Walter Thompson Co., 
Chicago, to handle its advertising. 
Previously, 
New York, had the account. 


-FC&B Promotes Sperisen 


Richard Helbig, formerly buyer | 


| 
| 


Al Sperisen, with the San Fran- 
cisco office of Foote, Cone & Beld- 
ing more than 25 years, has been 
promoted to a v.p. He will also 


continue in charge of production | 


at the San Francisco office. 


William Spitz & Co., 
agency. 


Syracuse 


Kenyon & Eckhardt, | 


TFLL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS 


Rx 10's) Post Cards Ti 
Miniatures—Portfolios— Business Cards 


THE GROGAN PHOTO COMPANY 
(1275, N. Bahls St., Danville, Itinols 


EC HICAGU OFFICE — 
taza S Michigan Ave, Prone ‘Webster s- sas ’ 


In a stew aver 


pioneered. 


something to cheer about because enamel papers of 
identical quality are nol all the same price. 
Consolidated Enamels cost 15 to 25% less than old 
style, premium-priced sheets. The sole reason is the 
modern enamel papermaking method Consolidated 
By making and coating paper on both 
sides in a single high-speed operation, it eliminates 
costly steps still necessary to other makers. 

The savings are worth cheering about. 


free ta ste If there’s the slightest doubt whether 
Consolidated Enamels are actually as good as we claim, let us 
send you a generous supply without obligation. 
your printer run them under identical conditions with the 
paper you're now using. Then compare the costs and results. 
You'll be glad you took a moment to drop us a note. 


You can reduce the heat the same way 
hundreds of leading Companies are doing every 
day. They specify Consolidated Enamel Papers for 
printing jobs ranging from product folders and ad 
reprints to catalogs and house organs. ‘That guarantees 
the very finest of bright, clean enamel paper 


reproduction. But, in addition, it gives your budget 


Just have 


ondothEde 
ENAMEL PRINTING PAPERS 


PRODUCTION GLOSS * MODERN GLOSS * FLASH GLOSS + PRODUCTOLITH * CONSOLITH 
Consolidated Water Power & Paper Co. + Sales Offices: 135 S$. La Salle St., Chicago 3, Iilinois 
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Along the Media Path | 


e The Post-Crescent, Appleton, Leahy, so that he might continue 
Wis., has started a campaign to to direct the practice of his Fight- 
gain acceptance of the name Fox ing Irish. Coach Leahy became ill 
Cities to describe the metropolitan during the Notre Dame-Georgia 
area stretching along the Fox Riv- Tech football game Oct. 24. 
er from Kaukauna to Neenah. The | 
newspaper declares that the four|@ When the Seattle Times re- 
cities and three villages in this | Sumed publication Oct. 19 after a 
area plus their fringe populations 13-week strike (AA, Oct. 12), it 
“have become one community— had the “largest single day’s sale 
economically, culturally, geo- in the history of the paper.” Net 
graphically.” The area’s popula- Circulation has continued ahead of 
tion exceeds 85,000. _what it was on July 15, when the 
\last issue was published before 
eA closed-circuit television the strike of the Newspaper Guild. 
hookup was installed by WSBT-|The first day’s paper carried 4,- 
TV, the South Bend Tribune sta- 850” of advertising, 1,018” more 
tion, in the hospital room of Notre than appeared ir the July 15 is- 
Dame’s football coach, Frank sue. By the end of the week, vol- 
/ume was up to seven pages, nor- 
‘mal for the paper. 


WORLD MOTOR 


| 
po ng Ws pref -@ On Nov. 15, Hablemos del Ho- 
soina giitieaen, tot ig gar y de la Moda, Latin American 
s : |newspaper supplement, published 


copy and rate card to— foe res , : 
WORLD MOTOR SPORTS SHOW bey first household appliance issue. 
\It is carried by 13 newspapers in 


Fif » NYC. | 
527 Fifth Ave., N.Y.C Mexico, Central America and Car- 


BRILLIANT 
FLAWLESS 
HALFTONES 
EXECUTED WITH 


PRECISION AND CARE 


Jonker diamond 126 cts. Courtesy Harry Winston, Inc. 


SCIENTIFIC ENGRAVING 
COMPANY, INC.* 
406-426 W. 31st ST..NEW YORK « CHICKERING 4-1395-6-7-8 
COLOR * HALFTONE * LINE 


BENDAY *"DIRECT FROM OBJECT" ENGRAVING 
# FOUNDED 18900 


ribean countries. 


@e KPTV, Portland, Ore.,_ this 
area’s first tv station, sent out a 
brochure illustrating highlights 
_and events in its first year of oper- 
ation. The station also has in- 
creased its rates. One-hour one- 
time rate increases are, for Class 
A, from $350 to $450; Class B, from 
$245 to $325; Class C, from $140 


added to cover the period from 


rate of $200. Class C time is now 
from 3-5 p.m., Monday through 
Friday, 11:30 p.m. to sign-off, 
daily, and sign-on to 1 p.m., Sat- 
urday and Sunday. 


@ Woman’s Home Conipanion has 
commissioned a Christmas carol 
“The First Christmas,” by Dimitri 
Tiomkin and Ned Washington. It 
has been recorded by Columbia 
Recording Studios with “Silent 
Night, Holy Night” on the reverse 
side. The record will be offered for 
50¢ to readers through an order 
printed form in the December is- 
sue. Part of the proceeds will go 
to the Heart Fund of the American 
Heart Assn. 


e@ The spice cake pictured on the 
November cover of Today’s Wom- 
an is being used as a tie-in pro- 
motion, with Schrafft’s stores and 
restaurants selling the cake over 
the counter. The Today’s Woman 
name will be featured on Schrafft’s 
menus and counter cards for an 
entire month, and customers at 
the baked-goods counters will re- 
ceive a give-away piece contain- 
ing the recipe for the cake. 


e The Oct. 18 issue of the Aus- 
tin American-Statesman had 208 
pages in 13 sections, the biggest 
ever published in that Texas city. 
It celebrated the newspaper’s move 
into its new building at Fourth 
and Guadalupe, and told the story 
of the city and the region in 
articles and pictures. 

The same day, further east, in 
Columbus, Ga., the Columbus En- 
quirer put out a 10-section, 184- 
page edition to honor the 125th 
anniversary of both the city and 
the newspaper. 


e Space buyers in New York 
agencies were the object of a 
rather pleasant promotion’ by the 
Cincinnati Enquirer during the 
week of Nov. 9. The pleasant part 
was contained in the presence of 
“Mrs. Cincinnati,” who spent the 
week calling on them to deliver 
the mewspaper’s message. The 
charms of “Mrs. Cincinnati” have 
also won her the title of “Miss 
‘Ohio, 1953.” 


to $250. A Class D time has been | 


sign-on to 3 p.m., Monday through | 
Friday, with a one-hour one-time | | 


ial 


BRIEFING—Roger F. Ferger, publisher of 
the Enquirer (left), and Laurence C. Puchta, 
Stockton-West-Burkhart account executive, 
flank “Mrs. Cincinnati” as they brief her 
before her departure for New York. 


The message the beautiful Cin- 
cinnatian carried to the agency 
men was two-fold. First, she made 
the point that the Enquirer now 
leads the other dailies in city zone 
leadership, indicating with a pret- 
ty finger the latest ABC figures, 
just released. Second, she revealed 
that, according to a recent survey 
by Marion Harper & Associates, 
the mewspaper reached more 
women than any other Cincinnati 
daily. 

“Mrs. Cincinnati” personally 
visited the agency offices ahead of 
time, leaving a message that she 
was in town and would appreciate 
it if the buyer could “squeeze her 
into his busy schedule.” Ads 
in the New York Times and 
Herald Tribune on Nov. 9 also 
heralded her appearance, explain- 
ing to wives that their space buy- 
ing husbands were going to have 
a visit from a _ beautiful young 
woman, but assuring them it was 
only a promotion. “Mrs. Cincin- 
nati” left with each media director 
a duplicate, for his wife, of the 
gold bangle bracelet she wore 
decorated with the “Solid Cincin- 
nati” characters drawn by car- 
toonist Richard Taylor. Stockton- 
West-Burkhart is the agency 
handling the promotion. Moloney, 
Regan & Schmitt represents the 
newspaper. 


e Life’s promotional department 
on Oct. 21 and 22 experimented 
with putting on a city-wide pro- 
motion in Burlingame, Cal. Called 
“Life Comes to Burlingame,” it 
demonstrated to the citizens that 
products advertised in Life are 


available right at home. A parade 


sparked the event on the second 


day with more than 40 floats ex- 
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= hibiting Life-advertised products. 


Stores carried biowups of Life 
covers and ads. 

The Advance-Star tied in: with 
the event, helping to promote it 
with front-page stories and pic- 
tures, and carrying 3,500 column 
inches of local retail advertising 
on this promotion, almost double 
the linage regularly carried. The 


|mewspaper also featured a Na- 
| tional 


Brands Contest, giving 
prizes to readers who could cor- 
rectly identify where various Life- 
advertised products could be 
bought in Burlingame. 


e A new promotion piece by U.S. 
News & World Report, “What Do 
We Mean... ‘Original News’?” 
istresses the fact that many of the 
reports contained in the publica- 
tion serve as the basis for news re- 
ports for newspapers and maga- 
zines. Checking services are quoted 
to indicate the extent of this. Radio 
Reports Inc. reveals that during 
March, 1953, the publication was 
discussed on some 1,331 affiliates 
of major networks, and that it 
was discussed on some 2,871 re- 
broadcasts by these affiliates. For 
the 12 months ending Feb. 28, 
1953, Romeike Press Clippings 


ART MATERIALS + SCHOOLS 
~ TRAVEL + VACATIONS — 
_ PAPER ENGRAVING 
TYPOGRAPHY - PRINTING 


LITHOGRAPHY + BOOKS 
PHOTO SUPPLIES 


fhen you ought to advertise in 
AMERICAN ARTIST — the favor- 
ite best-selling magazine of a 
$40,000,000 class market with 
tremendous earning — SPEND- 
ING — and BUYING power. 
Readership over 250,000... 
paid circulation guarantee over 
40,000 — most of whom admit 
their buying is influenced by the 
hour or more they lavish on each 
issue! 

Write or phone for sample copy 

and details. 


american artist 
24 W. 40th St., N.Y. 18,N. ¥. CH 4-2878 
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provided U.S. News with 8,638 
press clippings containing refer- 
ence to materials originally pub- 
lished in one magazine. 


e To gain attention for its new 
market and media file folder, 
“Food’s Hot,” Food Engineering 
sent with it a covering fictitious 
letter from a B. Zilch, president of 
Zilch’s Fine Foods, maker of “the 
Finest Marinated Blivets in This 
Area,” announcing it is going out 
of business because its competitor 
installed modern food machinery 
and was able to outsell Zilch’s 
product. The president blames 
Food Engineering as the “Arch 
Conspirator” in the food-engineer- 
ing revolution, and includes the 
folder “which explains every- 
thing about this plot.” The folder 
is available on request from R. H. 
LaBonte, promotion-research man- 
ager for the magazine at McGraw- 
Hill Publishing Co., 330 W. 42nd 
St., New York 36. 


e The American Weekly reports 
that since October, 1951, when it 
started its revitalization, it has 
received and declined requests to 
carry the Sunday magazine sup- 
plement from 41 newspapers. Rea- 
sons for the refusal, it says, are 
territorial infringement of Amer- 
ican Weekly distributors, size of 
distributors, size of paper, and 
value to advertisers, among others. 


e Further indication that the do- 
it-yourself trend has definitely 
caught the American public’s in- 
terest comes from the Bureau of 
Advertising, American Newspaper 
Publishers Assn. According to the 
bureau, daily newspapers, which 
reflect popular tastes, run regu- 
larly an average of two local and 
syndicated columns each on do- 
it-yourself and allied subjects. 
Preliminary tabulation of infor- 
mation from newspapers indicates 
179 local columns and 413 syndi- 
cated columns carried by 300 in- 
dividual newspapers. 


e Good Housekeeping now comes 
forward with a new merchandis- 
ing device, this time for manu- 
facturers with unpackaged;--.na- 
tionally advertised merchandise. It 
is Fact Plack, to be placed at the 
point of purchase, containing the 
important points of the manufac- 
turer’s copy as it appears in Good 
Housekeeping ads. This is con- 
firmed with the use of the maga- 
zine’s Guaranty Seal. 


e Women’s Wear Daily has com- | 


bined some of the “Experiences of 
Smaller Stores” column written by 
Jane Cahill into a book, “Success 
on a Shoestring.” It sells for $2. 


The book deals with how small re- | 
tail outlets can merchandise to in-| 


crease business. 


e Department of New Laurels: 
U.S. News & World Report ex- 
pects to average more than 700,000 
net paid circulation in 1954—75,- 
000 above the 1953 guarantee. In 


October of this year, net paid cir- 


culation exceeded 645,000, a gain 
of 100,000 circulation in a year. 
No rate increases are contemplated 
for 1954. 


Coronet space sales for January- 


September, 1953, were 88% up 
over 1952, establishing an alltime 
high for the magazine for the 
nine-month period. 

Parents’ Magazine has passed 
the $5,000,000 mark in advertising 
revenue for the first time in its 
history. Total amount spent by ad- 
vertisers in the magazine during 
1953 was $5,470,463, an increase 
of 70.09 ad pages over last year. 

Living for Young Homemakers’ 
November, 1953, issue chalks up a 
gain of 26.8% (26 pages) over the 
November, 1952, issue, with an all- 
time November high of 123 adver- 
tising pages. 

WIP, Philadelphia, showed an 
increase of 12% in local and na- 
tional sales this year over 1952 
during the first eight months. In 
food and grocer products adver- 


ose 
, J itsawonderful feeling” 


do you 


EXPRESS HONOR—K. N. Merritt (left), v.p., Railway Express Agency, receives a 

certificate of merit from John S. Sinclair, chairman of the New York chapter, 

American Red Cross, commending the company for its aid in recruiting blood donors 
through displays of posters on its trucks in the area. 


oe ne ERS 


81 


Federal Advertising Expands |24-sheet poster field. Territory 


Federal Advertising Corp., Pat- covered will include the Paterson- 


erson, N. J., which has operated Clifton-Passaic district, in addi- 
painted bulletins in New Jersey |tion to the surrounding suburban 
for 36 years, will expand into the | communities. 


ising, sales are up 22% for that 


period. 
Also going over the top in No- 
vember is House Beautiful, which | and will gross over $850,000. 


reports the biggest issue in its 58 
years of publication. The issue 
carries 229 pages of advertising 
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lo contact 
Americas Largest Producers 


of 
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(INTERIOR TYPE) 


OHIO ADVERTISING 
AY COMPANY 
~~ CINCINNATI 
OHIO 


WE SERVE LEADING 
MANUFACTURERS OF 
BRAND NAME PRODUCTS 
FROM COAST TO COAST 


Representatives in Principal Cities 
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THE RIGHT PEOPLE 
IN THE RIGHT PLACES 


AT THE RIGHT TIME 


MEN 
MATERIALS 
METHODS 


: 5 “a 9 Vital Reading for 
_ |the Leaders of 


Business oad Industry 


Today, every executive concerned with men, 
materials, and methods will find “OUN’s REVIEW and 
MODERN INDUSTRY’ essential reading. 

And every executive concerned with selling to busi- 
ness and industry, will find"DUN'S REVIEW and MODEKN 
INDUSTRY’ essential as an advertising medium. 

For no other publication deals so vitally with the 
problems facing today’s key executives. No other pub- 
lication has the background, the understanding, the 
skill to report on these problems in a manner quite so 
timely and informative. 

That is why this publication has acquired its unique 
stature as an advertising medium. Today it is read by 
110,000 executives — in 30,000 plants which are re- 
sponsible for 80% of all U.S. manufacturing — in 9700 
distributing and wholesaling organizations with an 
annual volume of over 106 billion dollars —in leading 
companies everywhere. 

These are the men who make the important deci- 
sions. If you have a product to sell to business or 
industry you will want to know more about this new 
and vital publication. 


DUNS REVIEW 


an Modern Industry 
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Testimony by 
Alfred Lyon of 
Philip Morris Co. 


Direct Examination by 
Defense Counsel Faulkner 


HAROLD FAULKNER: Mr. 
where do you reside? 

A. In New York City. 

Q. What is your business or oc- 
cupation? 

A. I am chairman of the board 
of Philip Morris & Co. 

Q. How long have you been with 
Philip Morris & Co.? 

A. Twenty-three or 24 years. 

Q. During the period of time in 
the last 10 years or longer, have 
you known a man named Milton 
Biow? 

A. Yes, I do. 

Q. How long have you known 
Mr. Biow? 

A. Over 20 years. 

Q. Are you familiar with the 
company known as the Biow ad- 
vertising agency or company? 

A. Yes, I am. 

Q. Have they done advertising 
work for the Philip Morris com- 
pany? 

A. Yes, they have. 

Q. Do you know Mr. Arthur 
Samish, the gentleman here? 

A. Yes, I know him. 

Q. Has he a business relation 
with the Philip Morris company? 

A. Yes, he has... 


Lyon, 


s Q. Are you the man in the Phil- 
ip Morris company who employed 
Mr. Samish? 

Ai Fee, oi. 

Q. Where did you meet Mr. 
Samish? 

A. I was introduced to him by 
the late Mr. Arnold Glaser of San 
Francisco. 

Q. Do you recall how long Mr. 
Samish has represented the Philip 
Morris company? 

A. I would think it is about 14 
or 15 years. 

Q. Mr. Lyon, did Mr. Milton 
Biow ever discuss with you any 
matters in relation to the obtain- 
ing of the advertising from the 
Schenley company? 

A. Yes, he did... 


s Q. In the year 1942, were you 
present at a meeting between Mr. 
Samish and Mr. Biow, Mr. Lyon? 

A. Yes, I was. 

Q. What occurred at that meet- 
ing? 

A. I introduced Mr. Biow to Mr. 
Samish. 

Q. Where were you? 

A. In Miami Beach. 

Q. Prior to that, did you see Mr. 
Samish in Miami Beach before the 
meeting with Mr. Biow? 

A. Yes, sir, I did. 

Q. Do you know the circum- 
stances under which Mr. Biow 
came to Miami Beach? 

A. I told him to come. 

Q. Did you tell him for what 
purpose? 

A. To meet Mr. Samish. 

Q. On what subject? 

A. On the subject of him getting 
the Schenley account. 

Q. What month was that or, 
rather, what is your best recollec- 
tion of the time of that meeting? 


es A. It was some time between 
Christmas and the end of March 
or the beginning of April. 

Q. Of what year? 

A. I think 1942. 


Q. And you were in Miami 


Beach at that time? 
A. Yes, I had a home there. 
Q. Pardon me? 
A. I had a home there. I was 


there. 


Q. And Mr. Samish was in Mi-|, 


_ami Beach? 

| A. That is right. 

| @Q. Were you present when any 
' discussion occurred between your- 
‘self. Mr. Samish and Mr. Biow on 
the subject of the Schenley busi- 


4 
A. No, sir. 
Q. Will you state just what 


happened when they met? 

A. I just introduced the two of 
them. I had previously told Mr. 
Samish that I would like to help 
Biow get the account. I told Mr. 
Biow that I thought Mr. Samish 
could help him get the account. 
I introduced the two of them and 
ieft them together. I know nothing 
about what happened after that. 


s Q. Mr. Lyon, do you know from 
your own knowledge, or, rather, 
do you know whether Mr. Biow 
got the Schenley business? 

A. Yes, I know he did get it. 

Q. Mr. Lyon, having in mind the 
time of the meeting between Mr. 
Biow and Mr. Samish in the spring 
of 1942, what is your best recol- 
lection of whether or not your 
conversation with Mr. Samish was 
before the spring of 1944? 

(There followed a discussion as 
to the time Mr. Lyon talked with 
Mr. Samish about the latter’s get- 
ting paid by Mr. Biow. The witness 
did not remember whether it was 
in 1943, 1944 or 1945.) 

THE WITNEsS: I asked Mr. Sam- 
ish if he was getting anything out 
of this deal and he said “No.” I 
said to him, “You must be a fool; 
you brought this business to him. 
Why don’t you get something out 
of it?” Samish replied to me, “I 
don’t want anything for myself, 
but if he wants to be nice and 
make some political contribution 
or do things for friends of mine, 
that’s up to him.” 

Q. That was the entire conversa- 
tion, as you recall it? 

A. As I recall it, yes. 

Mr. FAULKNER: That is all. 


CROSS-EXAMINATION 

LLoyp BURKE (government at- 
torney): Mr. Lyon, you say that 
you are now chairman of the board 
of Philip Morris? 

A. Yes, sir. 

Q. And for how long a period of 
time have you held that position? 
A. Probably about four years. 

Q. And prior to that time what 
was your status? 

A. I was president of the com- 
pany. 

Q. During that period of time, 
Mr. Samish was employed as a 
public relations counsel for Phil- 
ip Morris company, is that cor- 
rect? 

A. That is so, yes, sir. 

Q. For how long a period of 
time was Mr. Samish employed by 
Philip Morris? 

A. I believe he was first em- 
ployed in 1939, about that time, 
and has been employed continual- 
ly since. 


services performed by Mr. Samish 
for the company? 

A. Principally to assist us in 
getting displays. I must answer 
that question a little in a round 
about manner. When Mr. Samish 
was introduced to me, it was rep- 
resented to me that he had a great 
deal of influence amongst people 
in the hotel and restaurant trade 
and the concessions trade. They 
are very important outlets for us 
—chain stores, and so forth, and 
he could do a great deal to assist 
us in getting displays and getting 
distribution of our brands, and 
that is the kind of services he is 
supposed to have done for us. 

Q. In what area? 

A. California. 

Q. He was retained for services 
that he would render in California 


s Q. What is the nature of the 


Alfred Lyon 


by reason of his... 

A. Connection. 

Q. ...what you assumed to be a 
rather unique influence on these 
various places where your adver- 
tising would do seme good from a 
promotional standpoint. 

A. I don’t know what you mean 
by the word “unique”; because of 
his connections. 


# Q. He had more connections or 
more influence in this particular 
field... 

A. Than our own men. 

Q. Than your own men? 

A. That is correct. 

Q. You had California specific- 
ally in mind, is that right? 

A. At that time, yes. 

Q. Were there any services that 
Mr. Samish would have per- 
formed for Philip Morris in New 
York? 

A. Mr. Samish was not em- 
ployed to do services for us in 
New York, but he has done them. 
He has a very big connection and 
he has helped us from time to 
time. 

Q. That would be somewhat 
gratuitous on his part? 

A. It depends on what a person 
feels he should do for the mon- 
ey they pay him. 

Q. With reference to Mr. Sam- 
ish’s contract with Philip Morris 
company, is that on an annual ba- 
sis or is it for a period of years? 

A. It is on an annual basis. 


= Q. Each year he has to renew his 
contract? 

A. Well, originally I believe it 
was on a two-year basis, I am not 
quite sure of that; that seems to be 
in my mind, but we renew it from 
year to year. 

Q. How is that handled? Does 
he come back for a conference 
with you or is it just handled by 
letter informing him that his 
services have been satisfactory 
and then you send him a copy of 
the contract and you in effect say, 
“If you want to stay with us, sign 
it and send it back?” 

A. No, he comes in about once 
or twice a year and talks over the 
situation in general with us. I tell 
him the things that are worrying 
me at the particular time; I tell 
him the things I would like him 
to do, and at that time he gets his 
renewal... 


# Q. You say that you first saw 
Mr. Samish and the witness Mil- 
ton Biow together as a result of 
your suggestion to Mr. Biow that 
he come to your place in Miami, 
is that right? 

A. That is right. 

Q. For how long a period of 
time was Mr. Biow in Miami? 

A. That I couldn’t tell you. 

Q. Was it over a period of days 
or was it a matter of hours? 

A. I would say one or two days, 
perhaps more. 

Q. Do you recall where he was 
staying at that time? 

A. No, I do not. 

Q. Did he stay at your home? 
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A. No, I can’t tell you that. 
Q. Well, how long had Mr. Sam- 


ish been there? 


A. Oh, probably a week or ten 
days; maybe two weeks. I don’t 
know. 

Q. Had he been staying there 
with you? 

A. No, sir. 

Q. This meeting between Mr. 
Samish and Mr. Biow, was that 
arranged by you with reference 
to a specified time? 

A. Mr. Biow was informed that 
Mr. Samish was there then in Mi- 
ami, and if he came down I would 
effect the introduction. 

Q. Was Mr. Biow en route to 
any other place, or do you know? 

A. I don’t know. 

Q. Do you know whether he was 
going to Cuba at that time? 

A. I do not. I don’t think he was 
but I don’t know. 

Q. Did he have Mrs. Biow with 
him at that time? 

A. No, I don’t think so. 

Q. Do you know whether she 
was there or not? 

A. No, I can’t remember. 

Q. How long a period of time 
elapsed from the time that you 
saw the two men talking together 
to the time that you returned to 
the group? 

A. Oh, I can’t tell you. When 
you are on a beach. you know you 
just walk around. Whether it was 
an hour or two hours or three 
hours, I couldn’t tell you. 


= Q. Were they on the beach? 

A. Oh yes. 

Q. Or were they at your home? 

A. Oh, no, they were at my ca- 
bana on the beach. : 

Q. What is the size of your 
cabana? Is it a house or is it just 
a little place? 

A. No, there was a room with a 
shower and so forth. 

Q. And the two men just stood 
there in the cabana? 

A. No, they didn’t stand; they 
sat down. 

Q. The place is furnished? 

A. That is right. 

Q. You left them alone there 
after introducing them? 

A. That is correct. 

Q. Were there any other persons 
present? 

A. No, sir. 

Q. Do you know what they 
talked about? 

A. Of course not. 


# Q. Had Mr. Samish previously 
indicated to you that he would be 
in a position to exert some influ- 
ence on behalf of the Biow com- 
pany insofar as the Schenley ac- 
count was concerned? 

A. He didn’t have to; I knew 
how friendly he was with the 
Schenley people. I knew because 
of that friendless [sic] he may be 
able—he may have been able to 
have helped Biow. 

Q. You were aware of the fact 
that there is a very close associa- 
tion and friendship between Mr. 
Samish and Mr. Rosenstiel, then 
president of Schenley Distillery? 

A. That is right. 

Q. Is that correct? 

A. That is correct. 

Q. And as a result of that close 
association you felt that Mr. Sam- 
ish could bring very strong influ- 
ence to bear on Mr. Rosenstiel to 
effect the placement of advertising 
with the Biow Co? 

A. Correct. 


s Q. And the Schenley distillery 
company is for all practical pur- 
poses a Rosenstiel operation, is it 
not? 

A. I don’t know anything about 
the Schenley people. 

Q. You are aware of the fact 
that Mr. Rosenstiel exercises a 


A. No, sir. 
Q. Do you recall the time of day 
that he arrived? | 


A. Since I have been in this 
courtroom I have heard a lot 
about hearsay. You don’t want me 
to talk about hearsay, do you? I 
don’t know anything at all. 

Q. That is debatable. Now, Mr. 
Lyon, in so far as this contact be- 
tween Mr. Samish and Mr. Biow 
was concerned, you don’t know 
what the result of that initial 
meeting was, do you? 

A. No. I knew later that Biow 
had the account. 

Q. And how long a period of 
time elapsed from the time of this 
meeting to the consummation of 
the deal between Schenley and 
the Biow Co.? 

A. I couldn’t tell you; I can’t 
remember that. 

Q. Could you state within a 
year? 

A. I would say probably within 
a year, but you understand that 
these things weren’t of great im- 
portance to me; I was just trying 
to do something for a friend. 


@ Q. You were personally friend- 
ly to Mr. Samish? 

A. I was friendly to Mr. Samish 
and to Mr. Biow. 

Q. How did you happen to find 
out that the Biow Co. had actually 
acquired the advertising business 
of Schenley Distillers? 

A. Well, I saw the ads. Biow 
was our agent and I saw the ads 
up at his place when I used to go 
there. 

Q. How long after this meeting 
was it that you had this conversa- 
tion with Mr. Samish in which the 
question of compensation or gifts 
came up? 

A. The best of my recollection 
would be about a year’s time, but 
again I say that I can’t—this 
wasn’t a matter of life or death 
to me, and I made no notes. In 
fact, I didn’t care. 

Q. The first thing that you re- 
call saying to Mr. Samish with 
reference to the contract with Bi- 
ow was that he was a fool if he 
didn’t get something out of it, is 
that right? 


s A. No, the first thing I said to 
him was “Are you getting any- 
thing out of it?” 

Q. What was his response to 
that? 

A. He said “No, I am not.” 

Q. What did you say? 

A. I said, “You must be a fool.” 

Q. What did he say? 

A. He said that he didn’t want 
anything for himself. He _ said 
“There is nothing I want for my- 
self; if Biow wants to make poli- 
tical contributions to some friends 
of mine, that is very nice,” some- 
thing like that. 

Q. Did he say who those friends 
would be? 

A. No, he did not. 

Q. Did he mention either his 
daughter or son-in-law? 

A. You asked me if he men- 
tioned who the friends were, and 
I said no he did not. 

Q. Not at all? 

A. No. 

Q. At that time did you see any- 
thing inconsistent between Mr. 
Samish’s status as a public rela- 
tions representative for Schenley 
Distillers and his accepting either 
gifts on behalf of himself or oth- 
er parties or controlling the dis- 
bursement of those gifts for an ac- 
count which he had-more or less 
placed with the Biow Co. through 
his influence with Mr. Rosenstiel? 

A. Excuse me, sir, but you are 
taking it for granted that I knew 
he accepted anything. I have nev- 
er known that until this case came 
up. 


= Q. At the time that you saw Mr. 
Samish in Miami with Mr. Biow 


very great deal of personal con-| you were also aware of the fact 
trol over every phase of his busi- | that he was on a salary or retain- 


ness operations? 


\ 


(Continued on Page 95) 
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¢ Cardboard Displays 
¢ Animated Displays * Mystik® Self-Stik Displays 
* Stanzall Outdoor Signs * Mystik® Can and Bottle Holders 


Much of your advertising is read or 
looked at in the calm surroundings of 
the home. 


But when your lady customer goes 
shopping, she looks at things differ- 
ently. Sometimes—when a bargain is 
involved—she’s a tigress! 

Our point is this: Writing copy for 
the living room is different from creat- 
ing advertising for the point of sale. 
That kind of advertising—the kind 
that must hit hard and pay off on the 


spot—is our one and only business. 


We have specialized in advertising at 
the point-of-sale for fifty years and our 
nationwide organization serves some 
of the biggest—and smallest—adver- 
tisers. Let us show you more results 
from your advertising at the point-of-sale. 


Write for Idea File—samples of idea- 
provoking Advertising at the Point-of- 
Sale created by Chicago Show Printing 
Co., 2640 N. Kildare, Chicago 39; 
400 Madison Avenue, New York 17. 


© 1953 Chicago Show Printing Co. 


+ Lithographed displays for indoor and outdoor use 
¢ Cloth and Kanvet Fiber Banners and Pennants * Mystik ® Self-Stik Labels 


* Econo Truck Signs Jdwertising . the POINT-OF-SALE 


* Booklets and Folders 
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There’s nothing gentle about the point-of-sale 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column ifth. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


| HELP WANTED 


EDITOR 
Leading food company has opening for 
Chicago area man, age 25-35, as editor of 
25,000 circulation employee magazine. Writ- 
ing, editing and page makeup experience 
required. Opportunity for public relations 
career. Send full details including salary 
requirement. 
Box 6023, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


ARTIST 
We need an experienced artist with cre- 
ative ability to assist art director for 
Point of Sale displays to produce rough 
|layouts, finished work drawings, etc. 
| Some knowledge of cardboard construc- 
tion desirable but not essential. Salary 
commensurate with ability. Phone or write 
KETTERLINUS 
221 N. LaSalle St., Chicago, Ill. 
Franklin 2-8767 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


ARTIST to work on top national accounts. 
Requirements are crisp modern layouts 
and comps, some illustration and finished 
art. Will be key man in small aggressive 
agency in heart of Pennsylvania Dutch 
Country. Housing excellent. Salary to fit 
qualifications. 
Box 6030, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


CREATIVE COPYWRITER WANTED 
Small, growing mid-South agency offers 
excellent opportunity to outstanding cre- 
ative copy man. Must be able to develop 
fresh, sound campaign ideas and copy for 
all media on all types of accounts. Must 
be of potential management calibre. Some 
production know-how and previous con- 
tact experience or ability desirable. Please 
send complete resume, including salary 
requirments. Your letter will be kept 
confidential. 

Box 6012, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, , fil, 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


SALES PROMOTION 
MANAGER 


Major appliance manufacturer 
wants man to handle sales pro- 
motion and advertising and co- 
ordinate activities with agency. 
Appliance experience helpful. 
Chicago location. Salary open. 
Send complete outline of expe- 
rience, Box 686, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 
11, Ill. 


ARTIST WANTED. Good opening in Ohio 
advertising agency for artist experienced 
keyline and paste-up. Must be fast and 
accurate. Some knowledge of art produc- 
tion. Good salary if you are right man. 
Write Box 6031, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill, stating 
qualifications and salary requirements. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 


CLIPPING SERVICE DIRECTOR 
Man or woman, thoroughly experienced in 
details of managing a newspaper clipping 
service, offered epportunity to manage 
new service in New York. Give details of 
experience and salary. 

Box 5983, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


Available 


Advertising manager for radio sta- 
tion. 15 years experience in radio in 
New York and iladelphia, as time 
salesman, promotion manager, special 
deals, etc. Highest business, personal 
and bank references. Will locate any- 
where. Box 687, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ADVERTISING 
PRODUCTION 
ASSISTANT 


Applicant should have thorough 
knowledge of all phases of 
Graphic Arts. Also, purchasing 
sales promotional] specialties. 
Age—25 to 40. Salary commen- 
surate with experience and abil- 
ity. 

Please reply Mr. H. J. Emmer- 
ling, Major Appliance Division, 
General Electric Company, 310 
W. Liberty, Louisville 2, Ken- 
tucky. 


AGE: Between 25 


New York Office 


WE HAVE A SPOT 
FOR A YOUNG PUBLICITY MAN 


Our national advertising is handled 
by our agencies but we prefer to do the 
publicity job ourselves. The man we 
have in mind would work out of our 


many nationally-known trade marks, 
as well as the Company, itself. This is a 
“personal contact” position of the high- 
est caliber with a leading Company in 
the consumer durable goods market. 
Experience not nearly as important as 
“quality” of personality and ability to 
meet and deal with important people. 
Send full details, including salary qual- 
ifications and photograph to Box 688, 
ADVERTISING AGE, 801 Second Ave., 
New York 17, N. Y. 


and 35 


and publicize our 


POSITIONS WANTED 


ADVERTISING MANAGER 
My 12 years of promoting sales for in- 
dustrial and consumer products plus a 
thorough ‘know-how’ in creative copy and 
art work can win your market with $$ to 
spare. Magazine, Newspaper, Direct Mail, 
Radio and TV production. Age 35. Wish to 
relocate out of New York. 
Box 6024, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
A good versatile artist WANTS creative 
layout, designing, finish artwork. Will 
furnish excellent ref. Write— , 
Box 6029, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVTG. — TV — PUBLICITY 
4 yr. agcy., mfr., copy-contact, layout, 
BS in Journ., MA, radio. Opportunity es- 
sential. Will relocate. 
Box 6022, ADVERTISING AG 
200 E. Illinois St., Chicago 11, TL 


Magazine managing editor - production 
manager. Three years weekly newspapers, 
trade journals. Handle production, lay- 
out, writing, photography, circulation. 
Wide knowledge of printing production 
and techniques. Out of Army soon (2nd 
Lt) want spot with future. 
Box 6027, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ml. 
Young, energetic exec. seeks broader op- 
portunity. Excellent experience in adv. 
and sales promotion with 3 ‘‘million-dol- 
lar” advertisers. Personable, works well 
with top management and agencies. Good 
administrator who writes well and is a 
fluent speaker. Knows both packaged 
goods and hard lines merchandising. Col- 
lege grad, age 32, family. Midwest prefer- 
red. About $10,000. Resume available. 
Box 6026, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, DL 
8 yrs. Ad Mgr. - Agency, copy contact 
ex., Appliances, Drugs, Sales Prom., Mdsg. 
Box 6025, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill 
PUBLIC RELATIONS — PROMOTION 
12 years experience, newspaper, sales 
promotion, publicity, speech and film 
writing, travel promotion. Pleasing per- 
sonality. Fresh, unique ideas. 
Box 6011, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, DL 
REPRESENTATIVES WANTED 
Publishers’ representative for New Eng- 
land states for established trade publish- 
ing firm with several monthly merchan- 
dising magazines and annual directories. 
Excellent prospect list with many con- 
sistent advertisers. Reasonable drawing 
account. Good opportunity for experi- 
enced resident with own car. 
Box 6028, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


REPRESENTATIVES AVAILABLE 


Want to Represent 
Industrial Publication 
Established publishers’ representative de- 
sires additional magazine in the Cleve- 
land area. Have four years experience and 
well established with present magazine. 
Work on a selective survey program, 
rather than a mass call basis. Am ready 
to sell advertising in a buyers’ market. 
Box 5997, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


YOUR SON will like BOLETO! 
Gaucho sport of the Pampas 
Hand made of Rawhide and Rubber 
Exciting - Colorful - Different 
A perfect “Surprise’’ gift $1 postpaid 
Boleto Box 164 Three Rivers, Michigan 


CANADA'S BEST MAILING LIST 
200,000 live names on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


I will co-operate with individual or 
group in financing the acquisition 
of life insurance company, finance 
company, bank, or any worthwhile 
tangible or intangible business by 
outright purchase, or through stock 
control or merger. Write in confi- 
dence to M. B. Maxwell, P. O. Box 
2126, Dallas, Texas. 


ADVERTISING PERSONNEL 
Employer-Employee 
Investigate 
our active confidential service. 


B. Clem 
DRAKE PERSONNEL 


Suite 1009 
7H. Madison + Financial 6-2100 + Chicago 2, III. 


PROMOTION WRITER 


Woman, for 4A agency, experience 
essential writing salesmen’s presen- 
tations, direct mail, contest and 
convention plans, point-of-sale ma- 
terial for drug, supermarket, chain 
and department store products. State 
salary, complete résumé in first 
letter. 
Box 689 ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


New York, Nov. 10—Capital 
spending by American business 
will remain high during 1954, ac- 
cording to a survey conducted by 
ithe McGraw-Hill department of 
‘economics, scheduled for distribu- 
tion in January. 

A summary of this study, pub- 
lished in the Nov. 7 issue of Busi- 
ness Week, reveals that planned 
expansion and modernization out- 
lays will total only about 4% less 
than 1953’s alltime high. 

Manufacturing’s end of this ex- 
penditure will be off about 8% 
from this year’s figure of $12.69 
billion, with the steel industry 
planning a drop of 24% in its out- 
.ay for new plants and equipment, 
and automobile manufacturers in- 
dicating an increase of some 15%. 


s However, Business Week points 
out that the 8% drop in expendi- 
tures reported this year is similar 
to the one that was reported last 
year. The larger companies stuck 
to their plans, but the smaller 
ones, it says, went on to spend 
more on plant and equipment than 
they ever had before, and they 
may do this again. 

The fact that some industrialists 
see the possibility of a business 
decline ahead is in some measure 
responsible for the decision to 
spend large sums on capital in- 
vestments, because many compan- 
ies believe it will pay them to in- 


Mr. 
Business Paper 
Salesman— 


You May Know the Man or 
Men Who Should Know About This 


Somewhere in the East there are 
one or two seasoned business paper 
salesmen who are ready to go into 
business for themselves—have ideas 
for a new book or know of a weak 
sister that would go to town with 
editorial and circulation renovation 
and their sales know-how. 


If you have such ambitions and 
your ideas and personal qualifica- 
tions will stand exacting examination, 
then the discussion of your ideas 
with us may lead to a happy busi- 
ness association, financial backing 
and management assistance. 


We are investors, aot publishers. 
But for your protection, request that 


(omitting publication names, if you 
choose) to our lawyer, Mr. H. A. Har- 
ris, Room 2010, 50 Broadway, New 
York City, and tell us how we may 
communicate with you direct, or per- 
haps through your banker or lawyer. 
ESET IA IE LOE LELEELEI EEE EAE REEL IE COLE, 


You can 


HOT COPY 
OR COLD 
SELLING ? 


Which p 


“Adverti 


take your choice, says an agency 


that recently ran a ‘help wanted"’ 

ad in Advertising Age: Replies 

came from the hot bayous of 

Louisiana and the frozen tundras of 
Alaska—several hundred replies, 

all told—and all from qualified people. 


roves there is still a fine 


reservoir of talent you can tap 
in a hurry with a job offering in our 
sing Market Place." 


you send your proposal in writing | 


‘Business Week’ Predicts Capital Spending 
Will Remain High in the U.S. During 1954 


vest in order to reduce production 
costs or to bring out new models 
of their products. 

Cuts in spending planned by the 
steel companies result from the 
achievement of their defense goals, 
with no evidence of cutbacks in 
civilian goods in arntticipation of 
any decline. The planned expan- 
sion in the automobile field comes 
about as a result of greatly stif- 
fened competition, the magazine 
reports. 


LLOYD PARTAIN SEES 
STRONG FARM ECONOMY 


PHILADELPHIA, Nov. 10—The ag- 
ricultural economy is sound and 
the gross income of farmers in 
1953 will top $41 billion, the third 
largest in history, according to 
Lloyd E. Partain, sales manager 
and farm market director of Coun- 
try Gentleman. 

Mr. Partain, who has been pre- 
dicting farm income in advance of 
government figures with accuracy 
for a dozen years, estimates in- 
come to farmers from all sources 
at $41,280,000,000 for this year. 
The top figure was reached in 
1951. : 

He points out that “even though 
there has been a break in certain 
commodity prices recently, every 
economic indicator seems to point 
to a continuance of a relatively 
high level of farm income for 
some time to come.” 


® He cites the following facts: 

1. Farm assets remain high, 
with available cash more than four 
times the prewar level. 

2. Farm debt could be liqui- 
dated out of ready cash savings 
farmers own with several billions 
left over. 

3. Liquid assets in the hands of 
farmers today exceed $20 billion. 

4. During the first five months 
of this year in typical farm coun- 
ties, U.S. savings bond sales to 
farmers were up 45% compared 
to the corresponding period last 
year. Increase in sales in metro- 
politan counties was up only 19%. 

“There is no real reason for a 
break in the economy approaching 
depression proportions or even a 
recession of long duration,” he 
stated. “The agricultural economy 
is sound.” 


Promotes Niblets Mexicorn 


Green Giant Co., Le Sueur, 
|Minn., has launched a campaign to 
|promote its new Niblets Mexicorn, 
|a mixture of corn and sweet pep- 
/pers. Ads are scheduled in Better 
Homes & Gardens, Better Living, 
| Ladies’ Home Journal, Life, West- 
ern Family and Woman’s Day. Leo 
| Burnett Co., Chicago, is the agency. 


| Sherwin Joins Posner 


_ Stanley Sherwin, formerly art 
director for RKO Pictures Corp., 
‘has joined Posner-Zabin Adver- 
tising, New York, as art director. 
He succeeds Mildred Sacks, who 
has retired from the post after 11 
years to do free lance work. 


Corn-King Appoints Agency 


Corn-King Co., Cedar Rapids, 
Ia., maker of mineral compound 
for livestock and poultry medica- 
tion and sanitation products, has 
‘named Klau-Van Pietersom-Dun- 
|lap, Milwaukee, to handle its ad- 
'vertising and promotion. 


‘Royer Heads WOW Promotion 


Keith Royer, formerly publicity 
director of the Nebraska Rural 
Electric Assn., has been named 
radio promotion manager of Mere- 
dith WOW Inc., Omaha, operator 
of WOW, NEC affiliate. 


Engler to Sewell, Thompson 


Henry J. Engler Jr., formerly 
connected with several national 
research groups, has been ap- 
pointed research director of Se- 
well, Thompson & Caire, New Or- 
| leans agency. 
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. _ president of the agency, classes Walker to WSOC. Charlotte 

should be encouraged to visit ANIMATED 
agencies, art studios, printing and caety ae ainerly Va. ot 

publication plants so they can get Co, and assistant general manager | 
a better and more realistic insight of WBT and WBTV, Chariotte, 
into advertising. 


np 


mre OO 


Edelman Boosts Alma Triner 


Alma Triner, who has _ been! 
working on special assignments Murphy to Robertson, Buckley. 
for Daniel J. Edelman & Associ-| Sherwin Murphy, formerly with | 
ates, Chicago public relations con- | Garfield-Linn & Co., Chicago, has | 
sultant, has been promoted to an been named copy chief of Robert- | 
account executive. 


Jefferson Standard Broadcasting | 
Sten | Motion 


AT LOWEST PRICE 
IN TV HISTORY ! 


iN. C., has been appointed v.p. and 
general manager of television op-| 
erations of WSOC Inc., Charlotte. 


son, Buckley & Gotsch, Chicago. _ | FILMACK STUDIOS 1323 SOUTH W4BASH AVE., CHICAGO 
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' 
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BEDTIME STORY—Bedding shoppers will see 
h this point of purchase display which Eng- 
lander Co. is using to tie in with its ad- 


- vertising campaign featuring various ‘sleep 
y characters.” The display, mounted on a 
nt red pole, was designed by Philipps Litho- 
ly } graphic Co., Milwaukee. 
or 

Tulsa Agency Urges 
h, School Classes to 
Hj Visit Ad Agencies 
oa Tusa, Nov. 10—Gibbons Ad- 
BS vertising Agency here believes that 
ae there is only one way to get stu- 

dents down to practical facts 
of rather than classroom theory. And 
< that is to get them into the agency 
hs . where they can observe everyday 
-” agency operations, from prepara- 
to tion of copy on. 
od The agency has implemented 
st this belief in the past two or three 
= years by having classes from the 
fo. local high schools and from col- 
ss leges. 
18 Classes from as far away as 
ws John Brown University, Siloam 


Springs, Ark., have visited the 
ay agency, as well as students from 
the University of Tulsa. 
The agency considers it a com- 
pliment that many university in- 
Ir, structors have asked it to give 
to students parttime jobs so they 
n, could get some practical experi- 
p- ence. 
er According to J. Burr Gibbons, 


for local 


a LAyGy for every week in the year! 
half-hour 
59 and regional 
sponsorship 


film hits 
bbott and 


ostello show! 


filmed expressly for television in Hollywood ... 


26 new films just completed! The ABBOTT AND 
COSTELLO Show is now set to provide alert local and 
regional sponsors with a total of 52 big-marquee comedy 
hits, plus the cash-register power of selling by TV. 


¢ PROVEN BY RATINGS ... a show which has been 
consistently hitting top ratings all over the country. 


e PROVEN BY EXPERIENCE ... a show which dozens 
of blue-chip advertisers have found as the ideal 
answer to their TV problems. 


¢ PROVEN BY ALL AUDIENCES .. . because ABBOTT 
AND COSTELLO are as wonderful for the kids 
as they are for adults in literally millions of homes. 


Contact your nearest MCA-TV office 
for further information TODAY! 


In Philadelphia 
25 


WEW YORK: 598 Madison Avenue — PLaza 9-7500 

CHICAGO: 430 North Michigan Ave. — DElaware 7-1100 
BEVERLY HILLS: $370 Santa Monica Bivd. — CRestview 6-2001 
SAN FRANCISCO: 105 Montgomery Street — EXbrook 2-8922 


another advertising SHOWCASE ON FILM from 


CLEVELAND: Union Commerce Bldg. — CHerry 1-6010 
DALLAS: 2102 North Akard Street — 1536 
DETROIT: 1612 Book Tower — WOedward 7.2604 
BOSTON: 45 Newbury Street — Cony 15 
MINNEAPOLIS: Northwestern Bank Bldg. — LiNcoln 7863 
ATLANTA: 611 Henry Grady Bldg. — Lamar 6750 
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THE NATIONAL NEWSPAPER OF MARKETING 


Who Sees TV—and When? 


Bedell Spots a Good One 


A Copywriter Looks At Research, 
Reading Matter and Other Things 


The following is a major portion of a talk made to the Milwaukee Adver- 
tising Club late in October by Walter Weir, v.p. of Donahue & Coe and 
well known copywriter. His comments on the place of research, the proper 
reading matter for copywriters, and the rewards of being an advertising 
writer, will undoubtedly develop sympathetic reactions in some readers, 


and skeptical snorts in others. 


By Walter Weir 
Vice-President, Donahue & Coe 

I remember, in the early ’30s, when 
high-powered research began coming into 
its own, I had had experience with mail 
order research—which wasn’t even digni- 
fied, at the time, with the name. We sim- 
ply counted coupons, 
studied the ads that 
produced the greatest 
number of coupons 
converted into sales, 
and arrived at certain 
basie conclusions that 
guided us in writing 
additional ads produc- 
ing high coupon re- 
turns and convertibil- 
ity. 

In the ’30s, however, a new kind of re- 
search manifested itself—and ushered in 
a whole new concept of advertising. The 
readership study focused attention on the 
number of readers reached per dollar in- 
vested and diverted it, temporarily, from 
the number of sales made. One noticeable 
thing occurred: Competition among agen- 
cies stiffened with the introduction of 
Starch. I wrote several articles, I remem- 
ber, questioning the validity of readership 
studies. To my untutored mind, it was 
difficult to comprehend the economy of 
reaching ten thousand or twenty or thirty 
thousand readers per dollar when only a 
hundred or two hundred might be pros- 
pects for your product. It seemed to me 
like buying a freight car of Welsbach 
mantles because they were offered at a 
ridiculous price when your house was ac- 
tually wired for electricity. All my articles 
accomplished, however, was to bring Dr. 
Starch and Messrs. Clark and Hooper 
down on my neck—and the four of us be- 
came close friends. 


Walter Weir 


@ In the early *40s, Monty Clark, Marion 
Harper Jr., now president of McCann, Sid 
Giellerup of Marschalk & Pratt, and I met 
to form the Copy Research Council—to 
see if we could arrive at some conclusions 
concerning the many different kinds of 
research that had sprung up and that 
were being sold as panaceas for all sales 
ills. 

The Copy Research Council, which is 
still very much in existence, has had a 
number of fascinating and even heated 
meetings. But, to the best of my knowl- 
edge, the only conclusion it has ever 
reached is that readership studies and 
mail order experience are at opposite ends 
of the pole. 

i do not deprecate research. I do feel, 
however, that any research a writer does 
himself—if he has the time—proves more 
valuable than statistical reports placed in 
his hands to read. The difference might 


be compared to reading the Kinsey Report 
and contributing to it. I tried to learn how 
to sail by reading a book. But until I had 
torn off a rudder, capsized a boat and 
knocked down ten people by sailing half- 
way over a dock, I never won a race. And 
the best cooks I have known never cook 
by the book. 


2 With agency demands what they are 
today, of course, it is practically impos- 
sible for a writer to do his own research. 
For one thing, unless he were trained in 
statistics and sampling, he could not ar- 
rive at an answer representative of the 
majority of the people to whom he must 
address his message. Nevertheless, I feel 
a writer develops a higher sensitivity to 
research and research reports when he 
himself has spent some time in the field, 
seen with his own eyes and heard with his 
own ears. 

I know it has become unfashionable for 
a copywriter to be considered a reader of 
anything, these days, above the level of 
Mickey Spillane. Even The New Yorker 
is looked upon, in some quarters, as being 
too far above the mental and speaking 
level of the ‘‘people who are our best cus- 
tomers.” 

However, I’m quite satisfied that the 


~ best research a writer can do in human 


nature is through the reading of books in 
which the desires and goals and foibles of 
human beings have been analyzed and 
set down by the most gifted in that realm. 
The Bible is beyond compare in this re- 
spect—although the Bible, too, has come 
to be considered not quite in fashion and 
to some degree biased because it happens 
to be identified with religion. The Talmud 
is exceptionally rich in wisdom, as is 
Shakespeare. I believe that if an adver- 
tising writer confined himself to these 
three books and read them intensively he 
could learn more about his audience than 
he could possibly derive from consuming 
every survey undertaken since surveys 
became the Mount Sinai of advertising. 
In addition—and I am hardly the first to 
observe it—there is a great difference be- 
tween being well-read and widely-read. 
These books expose the strengths of 
human nature—surveys are generally 
aimed at uncovering its weaknesses, It is 
quite a paradox, I think, that agencies, 
which look for strength in the people 
they hire, spend so much money looking 
for the most easily assailable weakness in 
the people they hope to sell. I am confi- 
dent that loyalty in customers springs 
from the same well as loyalty in employes. 


a In addition, I think the increased at- 
tention necessarily given research, mer- 
chandising, marketing and even organiza- 
tional structure and management opera- 


tion by advertising agencies has tended to 
divert their attention from the develop- 
ment of sensitive, intuitive creative tal- 
ent. But I think, also, that this condition 
is only temporary. I think it is an inevita- 
ble transition in the development of ad- 
vertising as one of the most fundamental 
and vital forces in our economy. I have no 
doubt that, when advertising has assimi- 
lated the many new services it now per- 
forms, when it has integrated them pro- 
perly into the over-all service to adver- 
tisers that agencies perform, advertising 
will again—as it once did—find the cre- 
ative person the most intimate and im- 
portant link between planned sales and 
accomplished sales. 

For advertising is, in its essence, a 
business of communication. It is a busi- 
ness not only of letting people know, but 
of telling them in persuasive terms, of 
more comfortable, more convenient, more 
economical, more satisfying ways to live. 
And the end result of advertising is ac- 
complished primarily through the trans- 
mission of a message. I admit that when 
this message is transmitted it is beyond 
price to know the temper of the market, 
its location, its buying power, its habits, 
and that the product will be compellingly 
in evidence when the customer arrives to 
satisfy the desire aroused by the advertis- 
ing. But all else precedes or follows the 
arousing of the desire. All else anticipates 
that one essential accomplishment. It is 
the sine quo non—and, without it, all else 
is, to a large degree, wasted effort. 


a Albert D. Lasker, for whom I had the 
privilege of working in the early ’40s, used 
to maintain that “good copy is the answer 
to any advertiser’s problems.” Like so 
many pithy pronouncements, this one, I 
think, is oversimplified. Nevertheless, it 
is not entirely contrary to experience— 
since a sound copy and idea approach is 
the core of any mass selling effort; and 
from it, quite frequently, stems not only 
the merchandising program but even the 
selection of the media to be used. 

When I started in advertising, I devel- 
oped numerous theories about copy. | 
think in everything we do, we instinctive- 
ly try to reduce our experience to the- 
orems. In physical actions we say we de- 
velop habits—as in driving a car. We be- 
come experienced and capable drivers 
only after we cease thinking about shift- 
ing gears, applying the clutch, stepping 
on the accelerator and reaching for the 
brake. On the mental plane, we remain 
amateurs until we have coined our own 
aphorisms, until we have hung on our in- 
tellectual walls a sufficient number of 
samplers to refer to when we have to— 
to live by because we need to. 

I look with amusement on some of the 
theories I developed—such as writing an 
entertaining first paragraph if I wished 
people to read the second. The only fault 
with my theory was that it did not go be- 
yond the second paragraph. Today, I find, 
I am not concerned with paragraphs so 
much as I am concerned with making my- 
self clear, making myself understood and 
above all, making what I write real and 
believable. 

] have come to the conclusion—and I 
put it into an advertisement for my own 
agency—that demonstration is the surest 


form of selling; and I try, to the best of 
my ability when writing copy, to provide 
the reader with a demonstration in print. 
Whether it is institutional advertising 
—which I wrote for the first time in 1942 
—or product advertising, I feel I have 
failed if my copy does not cause the read- 
er to live with and identify himself with 
the product, the service or the idea that 
I am writing about. 


a An actor, an entertainer—and I have 
been on the stage—knows keenly when he 
has the audience with him; when he is 
really projecting himself over the foot- 
lights. He can tell when they are en rap- 
port with him—as he can tell when he is 
leaving them cold. 

A writer must develop the same kind 
of sensitivity—under a much _ greater 
handicap—since he is never in the same 
auditorium with his audience. When he 
looks upon his audience as the circulation 
of a magazine or newspaper, as the num- 
ber of listeners to a radio or tv program, 
or as the population in a given market, 
he writes only for statistics—and his writ- 
ing shows it. 

The paradox of communication is that, 
when you attempt to speak to thousands 
or millions, you stir no one; but when 
you attempt to reach an individual you 
invariably stir thousands. I try constantly 
to keep in mind that what I write is sel- 
dom going to be read by more than one 
person at a sitting. The total audience 
may run into the millions, but the mes- 
sage can be read or heard only individual- 
ly. Whoever writes, writes—in that fate- 
ful final analysis—for only one other per- 
son, no matter how numerous that “other 
person” may be. If he fails to address him, 
he addresses the wind. 


# I have always been identified as—and 
have, indeed, always considered myself 
essentially—a copy man. In 18 years, I 
wrote copy for seven different agencies— 
and, with four of them, functioned as 
copy chief. Seven agencies in 18 years 
seems to betray a certain instability. Yet, 
looking back, I value the variety of the 
experience I gained—on problems in- 
volving close to 100 different advertisers 
in widely divergent lines and covering all 
fields of copy from mail order to insti- 
tutional. If I had it to do over again, I 
am satisfied I would betray the same 
instability—if that’s what it was, and I 
don’t think it was. 

It was in starting my own agency, how- 
ever, that I feel I took my doctor of 
philosophy degree in copywriting. And I 
feel especially fortunate in this respect, 
for if there is one thing that benefits a 
creative man, it is management experi- 
ence. It is one thing to try to make a 
profit for a client; it is quite another to 
have to make a profit for yourself. In 
addition, managing a business is a 24- 
hour-a-day job—as is copywriting. So, 
combining the two results in your de- 
riving 48 hours of experience out of every 
24-hour day. That, I think, is why I con- 
sider my own agency my post-graduate 
course in copywriting. 

Currently, with Donahue & Coe, I have 
been able to cut my day down to about 
32 hours—except when I indulge in some 
extracurricular activity, such as speaking 
before an advertising club. But still an- 


7 


i 
— 
A 


ae pat me ah ate ae irae ea AA Wet Teo ‘ : as te, Fhe ee pes 3 pte Gh 2 a Samia i fond Ses oie ote De, : waits Le eat, ead cg a Fos re: ie ee nee : se ae owe uy age 3 po ie Ce ces” os i aiete Ag gay, 

Fla Bao Rk, oe Me At ee Regt oe Ga dee eek RA eile ah: Sin WM eS ee RRs OO Se EOC ie Miss) ieee a ‘7 eo ae, MeN Ea tit ten ee : Fr a SUN AO a lA RMN Ree eB ea wath NCAT ict Ny Ngge Sata So Ss aay ae eam By DS a ee mete 

Be Ia ro OT Oe Se ig te , et Pee My Satay Late Be Co Seah bes, cl een ef amine ge I eae Say ao Were Rate ee oy fe a ae SM ee ar oy GWE ee Berea, Sind Bhi Oi et ee te, Sr em ea 

Ni 4 oe WEAR Tiros er ne 8 Ag Hees PRS i aay PEE ee hoe eee tenth, leer eae cs eer ee Rae bak ei ke = apc hd reas " ie AT ick, Cpe tae Rees: eater Bee goer se Neen CON aes ta ean AOE Boa bos ii eda i lets, 2) eee ae tee Re, 

“oA Fab Rae eas fy I ee ae iS ee sa tees ees € ey i e ve na E esas: ; y ‘ z 4 * i ae . 5 I ge ae ORAS fo sen Fe a eae 
ie 8 ee ee OR een Meroe ee ens, Vege tite " eae ee ; ; gtait aes a ae ah a ale See oat. ane i Ae cleat tite’ 4 Oe la ra Sock de See ee eae ee Son 
J 7" : ; os : ’ ’ ek : + a " : 3 we Pasee 
— Na ee “ — , . . es 
: . a 
ee : ee - 
A 
a P 
ee 
ye eat 
ae rete 
bees 
Se 
ay 
A ie ties = 
Soak oT 
Gyre ae 
wo contre 
. epee teas 
iia ee 
Fone 
” Be yeh 
ie wed 
tans Cts 
id as 
5) 0 apa 
ee 
erties 
Soe a 
8 
rs Be <4 
Be ti 
Rone 
dere a 
Sete 
Sa ae 
eee 
Schaal 
owes 
= gee 
eee 
ae 
tes. 
tes. 
Berson 
‘ Tr aap 
‘ 
ai oe ait uf 
apes. 
ie are 
es. aa 4 
eevee! 
‘ Nene 
eels 
aia 
fae 
- 
7 e 
aN an 
te 
< 
ii tee: 
ire 
how 

a genes 

his Boy Se 

* Reece gt 

= tent 

$ " his 5 % 
Pee pr tay 
Siac 
iat eee 
Soon 
ie hor 
Sere 
er oe 
i sai iggy 
tees 
eet 

rr reat is 
eae 
See 
a eee 
= wie 

<a : i 

| aye. 

_— He 

—-—— ee ae 

= eee 
~— de ae 

— = ‘ages i 
<a a 
pe eae 
ee 

/, ee 

/ is 

, 

, igh ha 
Naser ee 
= 

é 

—— p 

; eae 4 
vs - and 
Oks Ieoge ah : ; ria ; ine o A ao a seo oe ie My : . ED ee SD ghee Fak hic Sus Rey bh vik 7 Be RR Ss ile ae ia ade aks gx ee GORE Te ee ge heey IR ees 
> ‘ay ee oes tics eee ae a artap iain fat a ies Jin aes ; Re ee he Ape ee Beer Lees Ning ae: Tin opie A , we mY EEDA BERS ST ge ah pe cies aig gs tae 4 ee ee re <2, * ae iS he Pe 
err aire eS ae 3 a Oe sg mF oa f = - é : * _ i - 


88 


other thing I like about advertising is 
the training it gives one in meeting dead- 
lines. For I think that, quite frequently, 
a deadline proves a lifeline to anyone 
struggling to assemble his thoughts into 
some kind of order. If we had eternity in 
which to do one thing, I am quite satis- 
fied that, due to one distraction and an- 
other—from an alien thought that 
scratches at the door like a stray puppy, 


On the Merchandising Front... 


to digging dandruff out of the scalp—we 
would never get that one thing done. 
Living our life in minutes—with each 
succeeding one completely lacking in a 
guarantee that it shall arrive unimpaired 
—we learn quickly to rally our thoughts 
and assemble them like soldiers to meet 
quickly any challenge. I don’t think I 
would have it any different—it’s too much 
fun as it is. 


Has Window Display Outlived Its 
Usefulness to Mass Selling ? 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising of Grey Advertising Agen- 
cy, New York.) 

Toll the bell for window display. 

True, it may not be ready for inter- 
ment; but it sure is getting mighty feeble. 

Perhaps at this point I should empha- 
size that I am talking exclusively about 
window display. Not a solitary word that 
appears in this column is aimed at in- 
terior display; as a matter of fact, to my 
mind the whole merchandising trend of 
the times, with its decreasing emphasis 
on personal selling on the retail floor, 
necessitates automatically still more em- 
phasis on every potential opportunity for 
effective-selling interior display. 

I’ve been singing this mournful refrain 
for some little while—and every so often 
I'd whistle it because periodically I’d be 
plagued with doubts. But now—now I’m 
certain. Window display is ready to be 
measured for its casket! (Do I hear dis- 
play men’s tongues licking stamps that 
are being pounded on letters of protest?) 

What clinched this conclusion for me? 
Gather round and prepare to have your 
credulity strained. 


s Everyone knows how Woolworth win- 
dows have remained pretty much in- 
nocuously the same since long before the 
five-and-dime king built the Woolworth 
Bldg. While the price lining, the mer- 
chandise, the architecture, etc. of the 
Woolworth stores have broken completely 
with the Founding Father’s concepts— 
Woolworth continued its jam-packed- 
with-merchandise windows that so suc- 
cessfully stopped fewer shoppers than any 
other mass-store windows in America, 
with the possible exception of the simi- 
larly-cluttered, rental-subsidized win- 
dows of some of the drug chains! 

But lo and behold—in the first self- 
service unit opened by Woolworth in the 
Buffalo area the center windows of the 
store are kept empty to allow street 
shoppers a full view of the interior! 

Amazingly enough—or is it really so 
astounding?—that store unit is doing 
pretty well; Woolworth common is doing 
better than the average on the droopy 
New York Stock Exchange; and the 
heavens haven’t as yet caved in on the 
audacious Woolworth executives who 
authorized this unbelievable break with 
sacred precedent. 


a See why I believe that the demise of 
the window is not far off? 

Of course I should hasten to add that 
this doesn’t apply to all stores—particu- 
larly to small stores and to fine specialty 
shops. But insofar as most of our giant 
retailers are concerned, I maintain that 
the window is a dead duck. 

Why? 

For the very good reason that win- 
dow shopping, for more and more mer- 
chandise categories, is rapidly becoming 
a lost art. A shopping public that buys 
in split seconds within a store is hardly 


going to spend many minutes ogling 
merchandise in a window. The faster, the 
more impulsively people buy a spreading 
group of merchandise classifications that 
have been pre-sold by advertising, the 
less important becomes the role of the 
window. The less “shopping” inside the 
store, in the old-fashioned sense of just 
looking at merchandise, the less window 
shopping. What’s more, under the broad 
trend toward robot shopping by the pub- 
lic, time spent in window shopping is cut 
much more drastically than the time-per- 
buying transaction—and the latter is 
being almost recklessly slashed. 


es Actually, it is pretty fortunate, from 
the store standpoint, that people are in- 
creasingly willing to do their shopping 
exclusively within the store. I say this 
for these reasons: 

1. The cost of window display in- 
Stallation has become prohibitive. 

2. The space occupied by window 
displays that move little merchandise 
is highly valuable floor space that 
could move a considerable floor vol- 
ume at a profit; a store can add from 
10 to 15% to its main-floor selling 
space by eliminating windows. 

3. Air conditioning costs are cut 
and artificial illumination functions 
better. 

Add those factors together and you 
have a pretty potent reason, in this year 
of drooping retail net profit percentage, 
for either curtailing or totally eliminating 
windows in most of our large retail or- 
ganizations. 


ws The food supers have tended not only 
to shrivel window display almost to the 
vanishing point; in a few instances, sev- 
eral large chains in their new units have 
bricked up the front and have settled 
for just a few small “boxes.” The drug 
chains, in their new units, have followed 
the food supers in this respect, as in 
others. And now it appears that even the 
variety chains may tag along! 

Self-service applies the prod in these 
instances, because self-service is prem- 
ised on the vast display of great masses 
of merchandise and the hypnotic effect 
of these enormous mass displays is as 
over-powering from out on the street as 
it is in the bowling alley aisles. 

The sad truth is that the window dis- 
plays of the majority of our large 
chains—not all, but most of ’em—are the 
sad sacks of the window display world. 
They are dull. Just plain dull. Or they 
are so laden with a completely confusing 
display of merchandise that the plate 
glass is all but pushed out—and then 
stickers, streamers and posters are pasted 
on the outside of the glass to make certain 
that the merchandise within the window 
cannot possibly be seen by the most as- 
siduous window shopper. They do as 
poor a job of selling as most of the floor 
help in the stores of our giant retailers— 
and that’s blame near zero—zero. 

The shopping center concept is also 
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A Jingle and a Wrapper 
Win an Oil Well 


Have money flowing in for years 


$1 
- 


ean Dacomy ae Contest 


The plummeting value of money as money—due to inflated prices and 
spreading taxes—is well illustrated in Dial soap’s new prize contest. If you 
read the small type, you can learn there is an alternate first prize of $25,000 


A few years ago, this sum would have spread across the top of the adver- 
tisement in wood block letters. But now it is relegated to an after-thought 
position in 8-point type. The big news is the possibility of winning an oil well. 
“Imagine winning an oil well,” says the copy, “becoming rich over night!” 
The generality of becoming rich takes second place to the specific of winning 
an oil well. This indicates a growing sophistication on the part not only of 
soap manufacturers and their advertising agencies, but of consumers. 

We found ourselves intrigued with the idea of living in a place built like 
Mount Vernon, with a swimming pool, a Cadillac, a house man in a white 
coat pouring coffee, a young wife in a strapless red bathing suit and an im- 
mense oil well in the back yard spouting dollars that enjoy a certain amount 
of tax forgiveness. The capitalist for whom we work has a rigid rule against 
our entering prize contests. What would we do for this column if we won an 
oil well? What would happen to our bitterness? Our acidulousness? 

For the benefit of our readers, however, who might be free to enter such 
contests, we offer the following jingles which they are free to send in. If they 
win, all we’d like is a barrel a week, delivered at our back door. Here you are, 


1. 'M GLAD I USE DIAL—unlike soap that justs floats, It keeps 
human beings from smelling like goats. 

2. 'M GLAD I USE DIAL—thoftgh I failed to win fame, I’m no 
longer told, “What a darn stinking shame!” 

3. I’M GLAD I USE DIAL—folks I deem debonair No longer ap- 
pear with their nose in the air. 

4. I'M GLAD I USE DIAL—I’m so glad I keep humming. My 
friends now don’t say “I had wind you were coming.” 

Incidentally, these have to be sent in with a wrapper from a bar of Dial soap. 
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tending to do away with window display. 
Indeed, in many shopping centers the 
major part of the store traffic enters 
the stores from the rear. 

And a brand new development may 
apply the coup de grace to window dis- 
play. I refer to the first faint stirrings 
of a concept that involves using window 
space for the installation of a battery of 
vending machines. Now there’s a real 
idea! It has these advantages—in addi- 
tion to eliminating the cost of display 
work: 


® 1. It permits the store to pick up valu- 
able floor space. 

2. It sells—instead of merely pre- 
selling or developing interest. 

3. It caters effectively to impulse buy- 
ing. 

4. It enables the store to make sales 
when the store itself is closed. 


Window display change in the food 
field has already compelled food pro- 
ducers to revise totally their window 
display policies and practices. I think 
much the same is now developing in 
the drug field and the variety field. 
Ultimately, I believe even some of our 
department stores (several have already 
taken the plunge) will knock off the 
shackles that tie them down to an out- 
moded tradition. 

~ © *” 

Of course I exaggerate somewhat, 
probably for dramatic effect, when I say 
that it’s time to toll a bell for window 
display. But I am thoroughly serious 
when I insist that its contribution to mass 
selling of mass-consumed merchandise 
in mass outlets is in a rapid decline and 
that this must be considered in the mer- 
chandising and promotional planning of 
innumerable manufacturers. 
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the largest selling of 
all Men’s Magazines 
on the Newsstands ! 


’ Magazine 


TRUE 


Argosy 


Outdoor Life 
Sports Afield 
Field s Stream 


Esquire 


6/30/53 


Total Circulation 


Newsstand 


Sales 


Subscriptions 


1,739,088 


1,181,282 


903,475 


838,961 


828,100 


800,920 


826,832 


398,557 


290,846 


349,023 


367,993 


1,079,506 658,596 


353,127 


504,833 


548,115 


479,067 


432,512 


Source: Publishers’ Statements to A.B.C. 
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Source: Publishers’ Statements to A.B.C. 


T a uv = the man’s magazine 


The Largest Selling Man’s Magazine on America’s Newsstands 


a fawcett publication « new york ¢ chicago « detroit » los angeles * san francisco 
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Salesense in Advertising... 


‘There Is No Limit to the Sphere of Ideas’ 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


One of the most interesting and prof- 
itable subjects for study, at least to me, 
concerns the production of ideas. Henry 
Ward Beecher is only one of a host of 
scholars who have assured us that there 
is no limit to the cre- 
ative capacity of man. 
Today, speaking as a 
strictly amateur schol- 
ar, I shall pass on to 
my readers a little of 
the material in my 
reading on this subject 
that has been so help- 
ful to me. 

The fact that this 
material does not deal 
with advertising per se is of no con- 
sequence; the processes that concern the 
production of a good idea apply as effec- 
tively to the creation of a new copy theme 
as to the invention of a new and improved 
fountain pen. 


James D. Woolf 


The Start of an Idea 

John Dewey, noted philosopher, once 
said that a felt difficulty is the first step 
in every instance of productive thinking. 

A good business idea is the solution of 
a problem. So is any good idea in any 
activity. Ideas are inventions, and like all 
inventions, they are inspired by an 
awareness of a need. 

Edward N. Hines, for example, con- 
ceived the idea of the white line down 
the center of our highways. The idea 
came to him because he thought about 
traffic accidents. He didn’t invent a white 
line first and then go out and search for 
some way to use it. His specific “felt diffi- 
culty” came first. 

Psychologists assert that most of us do 
our jobs without feeling difficulties. “In 
one of its ways of working,” says Over- 
street, “the mind merely accepts the 
world.” For centuries man accepted irri- 
tating pinpricks, seemingly blind to the 
notion that something might be done 
about it. It remained for Walter Hunt, 
irritated once too often, to solve the prob- 
lem with a simple little device—the safe- 
ty pin. 

Theodore Vail didn’t invent the Night 
Letter and then wonder if it had some 
practical application. Back in 1900, West- 
ern Union was nearly broke. Business was 
bad, the service not widely used; short 
telegrams were often inadequate, and 
long wires were too costly. Mostly, the 
night staff sat idle. So Vail came in and 
thought up the Night Letter, thus making 
long telegrams relatively cheap. Nobody 
before him in the company had exper- 
ienced this “felt difficulty’—nobody, in 
fact, had been aware of the real trouble, 


or where to begin to overcome it. 

Harry Gordon Selfridge, the great Lon- 
don merchant, used to advise his em- 
ployes: “Don’t think about ideas first: 
think about problems. Once you are 
sharply aware of the needs in our busi- 
ness, ideas will follow along naturally 
enough.” 


The Second Step in Creativity 

So much for the first step—a felt diffi- 
culty. The second step, asserts John Dew- 
ey, is its location and definition. Let’s see 
what Prof. Dewey means by that in terms 
of a simple, everyday problem. 

For example, a stalled automobile. It 
won’t run—that’s your “felt difficulty.” 
Why won’t it run? One possible way to 
find out is what is known as the “trial- 
and-error” method. It’s the technique a 
dog uses when you lock him up in a pen. 
He wants to get out but he has no notion 
of how to go about locating and defining 
his problem. So he hops about, his nose 
bumping into this and his rump into that, 
until—if he is lucky—something gives and 
quite by accident he is free. 

The other method involves calm anal- 
ysis and diagnosis. It is thinking with 
method. 

First, the most probable sources of the 
difficulty are carefully looked into-—the 
supply of gasoline, if any; the state of 
the battery; the carburetor; the ignition 
system; and so on. The systematic thinker 
thus saves himself labor and time and 
usually error. 

Second, having located the general seat 
of the trouble, definition follows. Jeremy 
Bentham, the noted English jurist, de- 
scribed it as “breaking every question 
into pieces before attempting to solve it.” 
This is the method of the expert automo- 
bile mechanic. 

This also was the method of Abraham 
Lincoln. “He would whittle a thing to a 
point, and then count the numberless in- 
clined planes and their pitch making the 
point.” Before he could form an idea of 
anything—before he could start thinking 
about solutions—he must know the prob- 
lem inside and out, upside and downside. 


Good Ideas Are No Accident 

It seems obvious that solutions of prob- 
lems—the birth of ideas—the progress 
made in any business—do not come by 
accident. Ideas spring from hard, con- 
scious work. “Inspiration,” Tennyson once 
said, “comes only after effort.” If pro- 
ductive imagination is genius, it is to be 
found here. “The three things that im- 
prove genius,” said Matthew Arnold, “are 
proper exertion, frequent exertion, and 
successful exertion.” 

I suspect strongly that superior adver- 
tising is the child of “proper exertion, fre- 
quent exertion, and successful exertion.” 
And I am of the opinion that this is the 
kind of “genius” the advertising business 
needs a lot more of. 


Mail Order and Direct Mail Clinic... 


Watch Those Postal Regulations 


By Whitt Northmore Schultz 
(Mr. Schultz conducts a mail order 
business in Highland Park, Ill.) 


“What specifically does the Post Office 
Department forbid mail order merchan- 
disers to do?” That’s a question I’m often 
asked by newcomers in the mail order 
business, who aren’t sure of postal laws 
and regulations. 

Now I don’t believe there’s any one per- 


son who knows all of the laws of the post 
office. But there are several rules that 
frequently come up. And those are the 
ones we'll cover this week. 

Some time ago, for example, a man in 
California ran a classified mail order ad- 
vertisement that went something like this: 


“Last chance to send in your dollar. 
Rush bill to today.” 
The results from this ad were stagger- 


ing, according to the reports. But postal 
laws halted all mail sent to the operator’s 
address. Why? The offer was obviously 
fraudulent. 


@ Then there’s that other classic mail 
order ad which ultimately brought postal 
officials running. 

This ad offered a “100%-sure-fire 
guaranteed” way of killing potato bugs. 

Farmers ordered the “gadget” by the 
hundreds. In return they received two 
plain blocks of wood. The instruction form 
with the blocks of wood read as follows: 

“Place potato bug on Block A. Strike 
firmly with Block B. Remove Block B 
and discard dead bug.” 

Both of these ads, of course, were 
frauds. Often, however, a newcomer may 
believe his offer is a legitimate one. If 
he thinks so, he should first consult his 
local postmaster, who, by the way, cannot 
give a final ruling on whether an offer 
is correct, or not. (In most instances, how- 
ever, local postmasters can answer most 
key questions put to them by mail order 
merchandisers. ) 

The final authorities are the Postmaster 
and Attorney Generals. If they say the 
offer is legitimate, it is. 


s Among other practices the U.S. Post 
Office forbids are the following types of 
mail offers: 

1. “Sure cures.” You can’t say your 
product, or your service, actually does a 
specific job unless it does just that specific 
job all the time for everyone. 

2. Birth Control Literature. As a gener- 


Tips for the Production Man... 


Advertising Age, November 16, 1953 


al rule contraceptives, or literature about 
them, cannot be sent through the mails. 

3. Misrepresentation. What you say, 
what you picture, must be accurate, fac- 
tual. The Federal Trade Commission, 
whose history was so well told recently 
in a series of articles by AA’s Stanley 
Cohen, will also crack down fast on mis- 
representation. 

4. Obscenity. This includes songs, pic- 
tures, movies and literature. 

5. Premiums or bonus offers for cer- 
tain orders. As our legal counsel has re- 
ported to us, “A bonus by mail must be 
for one and all or for none at all.” 

6. Discounts to buyers who have pre- 
viously ordered. Your price must be 
the same for all. No favorites allowed. 

7. “Certain-orders-free” or “Early or- 
ders free.” Neither is permitted. Both are 
in violation of postal laws. 

8. Chain letters. You know what they 
are. And they’re absolutely forbidden. 

Keep in mind that these are just a few 
of the principal laws violated. 


= I urge every person who is planning to 
go into the mail order business and every 
individual now in the mail order business, 
to secure, carefully read, and frequently 
refer to the big, highly helpful book 
called, “Postal Laws & Regulations.” 

This book is available from the Govern- 
ment Printing Office, Washington 25, D.C. 

You'll stay on the safe mail order beam 
if you let the “P.L.& R.” (as it’s referred 
to in the trade) be your constant guide. 
It’s jammed with information written to 
help you sell by mail. 


Award-Winning Typography 


By Kenneth B. Butler 
(Mr. Butler is head of Wayside 
Press and of Kenneth C. Butler & 
Associates, Mendota, Ill.) 


To win an award by the American In- 
stitute of Graphic Arts is no small achieve- 
ment. A series of simple but beautifully 
done typographic plates by Empire State 
Craftsmen, of New York, won such an 
award this year. And thus it was that, 
after reading some recent comments of 
mine lamenting that more pure research 
in typographic layout is not being done, 
Harry Gloates of this firm sent me the 
series of plates. 


s They are part of an educational series 
prepared by Aaron Burns, director of ty- 
pographic design for the Empire State 
Craftsmen. The series received several 
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awards and was the subject of a review 
in a recent issue of the American Insti- 
tute of Graphic Arts Journal. The work 
was produced to obtain a better under- 
standing of the work of craftsmen and 
the basic art principles involved. The se- 
ries is also intended for certain levels of 
management who daily pass judgment on 
advertising design without the benefit of 
artistic or graphic arts background. 

The plates show that there are no set 
patterns or rules that govern typography. 

Produced without illustration and in 
two colors, the work of Mr. Burns shows 
not only a mature understanding of the 
eloquence of type as a spokesman, but also 
of the art of arrangement. 

Each of the specimens is quiet in tone. 
And yet there is an unmistakable excite- 
ment to the whole. Without being prissy, 
they are in good taste. The beauty of sim- 
plicity in typographic design and layout 
is stressed; yet generous creative imagi- 
nation has gone into the work. 

The series may be obtained by writing 
to Empire State Craftsmen Inc., 115 E. 
23rd St., New York 10. 
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AWARD WINNERS—Beautifully simple but artfully arranged typographic plates which 
won an American Institute of Graphic Arts award. The plate entitled “Color” repeats 
the word in the same point size of 36 point Futura Bold, Demi-Bold, Medium and 
Light. They are the work of Aaron Burns, of Empire State Craftsmen, 
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PATTEE JIMMY 
CHAPMAN CONLIN 
as as 
“MISS “CHARLIE” 


DUFFY” 


For auditions, 
prices, and sales plan— 
write, wire, or phone: 


HERB JAFFE 
655 Madison Ave. 
New York City 
TEmpleton 8-2000 


FRANK O'DRISCOLL 
2211 Woodward Ave. 
Detroit, Michigan 
Woodward 1-2560 
JOHN W. McGUIRE 
830 N. Wabash Ave. 
Chicago, Ill. 

WHitehall 3-0786 
MAURIE GRESHAM 
9100 Sunset Bivd. 

Los Angeles, California 
CRestview 1-6101 


DUFFY’S TAVERN, produced by HAL ROACH Jr., comes 
to television with 39 NEW *% hour custom made TV films 


Ready for January 1st air date... for local, regional, and national 
spot sponsorship! 


MOTION PICTURES 
655 Madison Avenue, N. Y. 21, N. Y. 


FOR TELEVISION, INC. 
Film Syndication Division 
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The Eye and Ear Department... 


Who's Looking? 


Very often, in their eagerness to get go- 
ing in television, advertisers are carried 
away by the glamor of the medium and 
forget the fundamentals of selling—such 
as “who is my potential customer and who 
is watching the set?” 

For example, “Those Two,” for Procter 
& Gamble, was broadcast at 7:30-7:45 
EST—with a pretty good rating and a 
pretty good cost per thousand homes. But, 
looking deeper into the homes with the 
meager research available on audience 
composition, it was easy to conclude that 
the audience was half kids and very few 
kids buy soap except for blowing bubbles. 

Dinah Shore, 7:30—7:45, EST, Tues- 
days and Thursdays, is a lovable canary 
when she isn’t throwing artificial kisses 
but her audience, too, must be full of kids 
who often absolutely control the sets at 
that time of day. It is very unlikely that 
kids will be buying very many Chevrolets 
for a few years. 

The Hawkins Falls serial in the day- 
time was another high rating show and 
looked good for the records until it was 
discovered that, at 5 p.m., a lot of kids 
can hardly wait for Howdy Doody and 
Gabby Hayes-—-even if they have to watch 
an old love story. 

And so it goes. Sellers of products 
bought only by women are paying prem- 
ium prices at Class A rates for the priv- 
ilege of having men in their audience. 
Conversely some male and adult products 
are being sold to kids. For example, the 
late Herman Hickman show sold cigars 
at 7 p.m. 

The rules are very simple. Use your 
own judgment as a salesman and don’t 
get carried away by the rating and the 
circulation and the number of viewers 
per set and the cost per thousand. One of 
the first considerations is to decide whom 
you have to reach. Then here are the 
common sense rules confirmed by the 
ARB studies that are frequently used by 
advertisers. 

In the morning when “Today” is on 
there is an all-family audience at reason- 
able prices. Ma and Pa Kettle and the kids 
are around the set at various times and 
NBC-TV has some good research to prove 
it. 

A little later in the morning the family 
all clears out so that about 9 a.m. to 4:30 
p.m. Ma is alone. Now don’t let them tell 
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you the audience is two people in the day- 
time. It’s true that occasionally there is 
an old relative sitting around the house or 
that a dame drops in to gas with Ma or 
that a little kid—under six—is sniveling 
around, but for all practical purposes you 
are selling to the one woman who is your 
best customer ali day long—no more—no 
less. 

About 4:30 the Indians get out of school 
and swarm over the set and shove Ma into 
the kitchen to get the Birds Eye thawing. 
At that point, as long as we are a single 
set nation, no adult has a chance and this 
struggle for power goes on until 8 p.m. 
It is true that Ma and Pa begin to 
drift in from supper around 7, but by the 
time Pa has his slippers on, looks at 
the paper, and settles down with enough 
energy to fight the kids it’s about 8 and 
it takes Ma that long to put the little ones 
to bed and mop up the kitchen. 

So beware of them twilight hours. You 
can’t count on the adults until 8 p.m., 
when the family views as a family unit 
—except for the little kids who are then 
in bed. 

And the old ones stay up pretty late 
because of the present cosmopolitan char- 
acteristics of the medium. Many folks stay 
up clear to midnight watching them dang 
late movies. 

This is about as good a place as any 
to talk about radio in the same light. Bas- 
ically the pattern just described is simply 
the audience characteristics of the U. S. 
In radio it’s about the same except that 
after 9:30 at night you can’t be sure of 
reaching ’em down on the farm and you 
gotta reach ’em down on the farm to make 
radio pay out. 

We also hear a lot about secondary sets 
and auto sets and batteries at the beach. 
Don’t be fooled by sets; find out who’s 
sitting in front of them. If your real con- 
sumer is sitting in front of the tv set, you 
don’t much care how many sweet old in- 
valids or tiny children are tuned to your 
precious program in the back bedrooms. 
We need a lot more research on this sub- 
ject before we can accept radio’s story 
of the secondary sets. 

Above all, follow your sales training 
and good sense. Decide who your con- 
sumer is, find out when he or she is at 
home and most gullible, then get your 
show and go sell ’em. 


Humanize the Comic Figure 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 

Many years ago the Michelin Tire Co. 
created a figure as a trademark. It was 
a rotund little figure built entirely of 
tires, except for the face. He was plump- 
est at the midriff, where the tires were 
largest, and appeared to be happy in his 
work. 

He started—or was at least among those 
who started—a ceaseless fad which in re- 
cent years has trickled over into the pool 
of employer-employe communication. It 
is not unusual these days to pick up an 
employe journal and find that the man- 
ufacturer’s product has assumed a hu- 
man, though gruesome, form. The screw 
manufacturer thus presents Sammy Screw, 
a character built wholly from the mer- 
chandise in the storage bins. The book 
publisher accordingly offers Ruddy Read- 
er, who uses an encyclopedia for a stom- 
ach. Most of the figures talk in strained 
commercial language. They don’t look 
human, and they don’t talk like human 
beings. 


The comic or at least semi-comic fig- 
ure has a lot to offer as a device of com- 
munication. He is able to say official 
things in an offhand, unofficial way. He 
is in a position to present management 
viewpoints to employes without the ham- 
stringing effect of top level language. He 
is so situated that he can inject into a ser- 
ious presentation some of the casualness 
that the accomplished platform speaker 
uses to ease audience tension. 

Parenthood of the semi-comic figure, 
however, involves some _ responsibilities. 
If the company wishes to employ a device 
to serve as a management mouthpiece, 
then let the figure be endowed with hu- 
man qualities. Don’t try to build a human 
form around a turret lathe. * 

The company embarking on such a pro- 
gram has this important objective: It 
wants to humanize the presentation, so it 
personalizes the medium. That being the 
case, the obvious thing to do is to make 
the device look like a person rather than 
a machine or a product. The device or 
figure generally talks in print, so it is 
wise to present it—or him—as someone 
physically able to talk. 


The creator of the industrial comic de- 
vice should want his device to be warm 
and friendly. Since the device is expected 
to be persuasive, then it should lvok like 
something the male employe should be 
able to enjoy a laugh with. It should be 
human enough in appearance so that the 
wife and children would accept the de- 
vice—conversationally at least—as some- 
one they know and like. But you can’t 
impart warmth to a figure with the physi- 
cal characteristics of a coal-loader. 

Several companies have experimented 
with semi-comic devices in employe com- 
munications. One company started off, 
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hesitatingly enough, using such a figure 
in an indoctrination handbook. The fig- 
ure enjoyed fairly quick acceptance, so 
it was used again in a management news- 
letter for employes. The plant people by 
then were accustomed to the figure, so 
its use was broadened to include the 
plant bulletin boards. When an oper house 
was held, the figure was used as the sym- 
bol of a tour guide on posters, so guests 
might find their way. 

The device is sound, but the caution 
light is clear yellow: If you’re going to use 
a device of this type to humanize com- 
munications, then be certain that the fig- 
ure is as human as you can make it. 


Looking at the Retail Ads 


Wanted — 
One 
Blonde 


Somewhere there's a 
blonde we want to employ 
..+ and we've had an aw- 


ful time finding her. 


She doesn't have fo be a 
blonde blonde, really. She 
can have brown hair, red 
hair, taffy hair or even 
silver. But she must be one 
of these females gentle- 


men prefer, 


We've in mind a young 
woman around 25 to 30. 
Of course, if she can fool 
us about her age, it's good 
enough because no birth 


certificates are required. 


She can be tall or short. 
No difference, so long as 


the transverse measure- 


portion. Those are details. 


What's lots more import- 
ant she must like men— 
and enjoy being around 
them—w ithout causing 
their women folks to be 
agitated at all. In fact, it's 
just as important that 
women like her—as well as 


This is no sitting down job. 
Her legs must be good. 
She can't get away with 
any “poor little me" atti- 
tude. 


Then, too, she must have a 
flair for color, learn style 
and sizes rapidly as her 
work will be selling fur- 
nishings for men and here 
at Wolf Brothers she will 
have to possess uncom- 


monly good taste. 


Hours are the usual brutal 
retail hours: No Monday 
nights, tho. They're bad 
enough without adding 


Salary depends on the ap- 
plicants qualifications. The 
minimum is $40—so each 
girl is on her own. No de- 
ductions for reasonable 
hours off for hair-does, 
coffee or personal busi- 
ness. Full paid vacations 
and nice air conditioning 


during store hours. 


Final selection will be 
made by a committee of 
our lady employes, who 
figure there isn't a man in 
the store capable of mak- 
ing anunprejudiced 


choice. 


If you are interested kindly 
write a note to Wolf 
Brothers, requesting an in- 
terview and the time pre- 
ferred. Answers will be 
dispatched by Western 
Union if desired, 


ments are in proper pro- that misery. 


Wl Pre 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Here is an ad that delights me. Wolf 
Brothers is a men’s store in Tampa, Fla. 
I believe it has a women’s department 
too. But it’s the men’s advertising I’m 
talking about here. 

Harold Wolf, head of the store, writes 
most of it himself. If the man had spe- 
cialized in advertising instead of men’s 
wear, he would undoubtedly be one of 
America’s advertising “greats” today. 

Not only does he write swell copy 
with an intimate convincing tone; he 
knows that advertising is persuasive 
communication. Hence, whenever he 
has any kind of communication prob- 
lem, he uses good selling advertising to 
achieve his end. Few ad people have 
such faith in, and mastery of, adver- 
tising. 

Here he is “buying” a new employe. 
So he “sells” a prospective woman on 
the job. And at the same time, he sells 
the community an idea, and he sells his 
own employes something too. 

Take the time to read this ad—all of 
it. 

Most retail ads today are not ads at 
all, in the professional sense of the 
word. They are generally publicity for 
low prices. The words are little more 
than those a buyer speaks in telling an- 
other buyer what he has bought. 

To such ordinary “advertising,” ad- 
vertising skill and wisdom make little 
or no contribution. The only thing re- 
quired to do advertising that simply 
shows an item, carries a label headline, 


and specifications copy, is a boy or girl 
(mentally of from 16 to 60 years of age) 
who understands how to get some type 
set and a cut made. Such advertising re- 
quires to be produced. It is certainly not 
“created.” 

Stores that use that kind of adver- 
tising would never think of using an ad 
such as this. For they don’t understand 
advertising. 

A recent Wolf ad shows a well- 
groomed woman above a_ headline, 
“What is a woman’s most important ac- 
cessory?” Under the heading in plenty 
of white space was the answer: “(It’s 
a well-groomed man).”’ That’s all. Such 
an ad causes much conversation in 
Tampa. And some correspondence. Then 
the advertising-wise Harold runs an 
ad about the interest (or furor) the for- 
mer ad created. 

No matter how much circulation is 
given an ad, generally the ad has to do 
its job with one reader at a time. Here 
is the reader—here is the ad. Behind the 
ad is a store. How many store heads 
would truly be proud of, and rate as in- 
telligent and adequate selling messages, 
the typical drivel or sterile murmurings 
or shoutings of their daily ads? 

But while times are good, good stores 
can afford to waste a terrific amount of 
money in advertising. And they do. 

But this man Wolf! What a money’s 
worth he gets out of his papers! Be- 
cause he uses advertising to serve his 
customers and his community first. He 
interests them, he speaks intimately to 
them. He stimulates their thinking. He 
offers merchandise—not to get rid of 
it—but to fit into the lives of his sym- 
pathetic Florida contemporaries. 
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The Phoenix Republic and Gazette makes a 


LASTING IMPRESSION 


on the $1-billion Arizona market! 


Want to burn your brand deep on the booming, 
$1-billion Arizona market? Then turn the job over to The 
Phoenix Republic and Gazette! Solid coverage of the 
$500-million Phoenix metropolitan market, 59% cover- 
age of the entire $1-billion Arizona market, remarkably 
ad-conscious readers — all combine to make the deep, 
lasting impression that keeps bringing folks right into 
Arizona stores to buy your product . . . if you make sure 
The Phoenix Republic and Gazette is working regularly 
for you. 


THE PHOENIX REPUBLIC & GAZETTE 
PHOENIX, ARIZONA 
REPRESENTED NATIONALLY BY KELLY-SMITH CO. 
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Joins Conway Advertising 


Chicago Adclub in Yule Party Department Store Sales... 


Paul Coveney, formerly in the The Chicago Federated Adver- 


market research department of tising Club will hold its annual f 
Pabst Sales Co., has been elected | Off-the-Street Club Christmas ales Fall Below or t ee 
a v.p. and joined the Chicago of- party for underprivileged boys | 


fice of Conway Advertising Prod- and girls on Dec. 9 in the Grand! 
ucts Co., point of sale and outdoor Ballroom of the Conrad Hilton) 
agency. Hotel. Tickets are $12.50 each. 


- ‘comparison with last year’s vol- 
# Sen Be cd ae ee cy ae i ere ‘\ /ume, according to the Federal Re- 
| serve Board. 


‘Gua 


Adds up to — 

BETTER QUAD.-CITY 
COVERAGE AT NO 
INCREASE IN COST! 


WHBF« 


LCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery-Knodel, Inc. 


WESTERN FAMILY does... 


ended Oct. 31 looked like a fair 
token, however, compared with 
| the slumps registered in the pre- 
| vious four weeks—and with the 
15% 
5 month of October. 


i The 2% decline for the week 


Sales were still far below last 
| year in most of the East. But the 


the better-than-’52 column during 
the Oct. 31 week. The advent of 
cool weather in the Southwest sent 
| sales in the Dallas district soaring 
from 13% under last year in the 
| Oct. 24 week to 9% above it a 
week later. 

Sales in the Pacific Coast area 


a real job for the 
-..aneven 


better job for the 


@ subject we discussed priefly; 


magazine to 
ing Western Family mace ° 
Sl Oohe practice t a completely eliminate th 
ly, 


hly- magazine. 
paid mont need for the 
effectiveness and ae eminently unique and 


Family oce retailers, 

As I see 1%, Westery "ao. a real job on important of ell, 
ae | envious a eb for the epee aes To tamper with 
re an even bette tance with Mrs. 0° cake. 

; cece in the 

‘oa it has great none 38 to completely TU rogram, 
24 these ingred ue the present P ram 
poi urge you to contin s and consumers. 
a For what it 16 rege ee service to retailer 
bch wit 


nee it 
“a Sincerely, 


DISTRIBUTED THROU eS sha 
AERCANTIL OMPANY. 
=¥ FO “PETA Weesenase 


decline chalked up for the) 


/Upper Midwest moved back into 


'2% ahead of ’52 in sales volume. 


WASHINGTON, Nov. 10—For the| were 9% below the corresponding 
‘fifth week in a row, department week of last year, a pace they held | 
store sales showed a decline in throughout October. 


Through the first ten months of | 
this year, the big stores were still | 


% Change from °52 

Week Ended 

Federal Reserve Oct. Oct. Oct. 
District, Area, and City 7 24 31 


UNITED STATES ............ —5 —7 —2 


Boston District ............ oo —s§ —6 
Metropolitan Area 
Lowell-Lawrence _.... 6 —13 —12 
Cities | 
Downtown Boston ... —1l —10 —#8) 
Springfield ................ 8 —7 a 
Providence ................ —3 —7 —10] 
New York District .......... oo —9 —6! 
Metropolitan Areas j 
RE —2 r—11 7 
TROCHROSCOE ..0.2..0..00.-0000001 —4 rl 
EE 6 —12 —1 
Cities 
ee Se —1 -9 -—9 
eae 4—12 -—6 
Philadelphia District .... 2reF —Ill 
City 
Philadelphia ................ 1 r-8 —I1 
Cleveland District ....... —6# —I1 0 
Metropolitan Areas 
I -Mhcdnsheccsiiniancolusaidcice —2 -90 —7 
Cimeinmiaté ........cccc:00.0.0 —3 -6 2 
NPT dscecnscisvscsenasen —1l —11 0 
COR UES .....ccccccscoctece —2 —7 5 
OEE Watinitesiastnccrens hk andl 1 
| a ee | 2 
City 
OMT oasscivccscscscessss —12 —18 —2 
Richmond District .......... —i —ll —10 
Metropolitan Areas 
Washington ................ -—6 —13 —11 
Downtown Wash- 
ington ........ ? ~~ 0 —15 —13 
Baltimore —l -9 —I14 
Richmond —7 —7 —3 


Atlanta District 
Metropolitan Area 


Birmingham 
Jacksonville 
IS SoischcsSrachoscnspitanseinisls 
IED . dassgunsndovidconsiandtoas 
BI tcictinitnncicincmions 
New Orleans ............... —10 2 16 
NASRVINC cnccccccccesccess.0. —B 10 ® 
| Chicago District .............. — —6 3 
| Metropolitan Area 
CHD cincicmniiann a afl 5 
Indianapolis ................ o —8 1 
ee —6 —ll 1 
Milwaukee ............... —0 —8 3 
St. Louis District ............ r—8 r—12 2 
Metropolitan Areas 
LACES BROCK .....cccccessscses —ll -—7 9 
EE Gihsscccmntsocinnns -—9 —ll —4 
 _ eee —4 —ll1 2 
| PII dictpeinsninconssecies —T —13 5 
| Minneapolis District .. —13 r—6 4 
Metropolitan Areas 
Minneapolis-St. Paul ° e e 
Minneapolis City ... —17 —6 3) 
St. Paul City occ... bd bd e 
Cities | 
Duluth-Superior ...... —10 0 5| 
Kansas City District ...... —10 r—6 0 
Metropolitan Areas 
DOTVOE seccccsersssosssicccnren owl 4 -€6) 
a 2 
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< SPARS 


DEPARTMENT STORE 
SALES INDEX 


1947-49 equals 100 


SaaS 


Week to Oct. 31, 53 *p113 
Week to Nov. 1, ’52*....115 
Week to Oct. 24, 53*..113 
Week to Oct. 25, ’52*....122 
Week to Oct. 17, ’53*..118 
Week to Oct. 18, ’52*..124 


*Not seasonally adjusted. 
pPreliminary. 
i) a)! es | | 3 
eee —16 —8 ” 
Oklahoma City ........ —20 —7 —3 
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New England Admen Elect 


Albert Spendlove, general man- 
ager of the Telegraph, Nashua, 
N. H., has been elected chairman 
of the New England Newspapers 
Advertising Bureau. Other officers 
are G. Prescott Low, publisher of 
the Patriot Ledger, Quincy, Mass., 
secretary, and Charles L. Fuller, 
publisher of the Enterprise, Brock- 
ton, Mass., treasurer. 


S&W Appoints Clark Collard 


S&W Electronics, Los Angeles, 
has appointed Clark Collard Ad- 
vertising Agency, Los Angeles, to 
handle advertising for its new 
Mobile-Ceiver, a fixed frequency 
mobile receiver for converters. 


Names Creative Advertisers 


General Pencil Co., Jersey City, 
has appointed Creative Advertisers 
Service, Jersey City, to handle the 
advertising and promotion of its 
Color-a-Greeting package. 
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Lyon, Hesse Verbatim Testimony 


(Continued from Page 82) 
er from the Schenley Distillers, 
were you not? 

A. Oh, I think I took it for 


granted. I wasn’t aware of the) 


fact. I had no knowledge. I natur- 
ally took it for granted. 

Q. Did you see anything incon- 
sistent between his position as a 
public relations expert or public 
relations man for the Schenley 
company and being a person who 
was receiving money or at least 
receiving the power to control 
gifts or political contributions 
from a person doing business with 
Schenley? 


a A. I think the best way I can 
answer it is this: I think I am a 
legitimate business man, and if the 
situation were reversed, I would 
expect the man to get something. 

Q. So you feel— 

A. I wouldn’t resent—if Samish 
had been working for me—I 
wouldn’t resent him getting some- 
thing if he had brought some other 
business to me as long as the oth- 
er person paid him. 

Q. And you would feel that the 
natural result or natural implica- 
tion, if Mr. Samish had done some- 
thing for Mr. Biow, that is getting 
him this very lucrative account, 
would be to pay something to Mr. 
Samish? 

A. I would think he was entitled 
to get something, yes. 

Q. In the normal course of 
events, you would expect him to 
get it? 

A. I certainly would. 


Testimony by 
Seymour Hesse, 
Schenley Adman 


Direct Examination by 
Faulkner for Defense 

Mr. FAULKNER: Q. Mr. Hesse, 
where do you live? 

A. In New York. 

Q. And what is your business? 

A. I am with Schenley Indus- 
tries. 

Q. And how long have you been 
with Schenley enterprises? 

A. I joined Schenley in 1934. 

Q. And did you continue with 
them up to and including 1943? 

A. Yes. 

Q. Do you recall in the year 
1943 what your position was in 
the Schenley organization? 

A. I think in ’43 I was adver- 
tising manager. 


Q. Do you know Mr. Milton 
Biow? 
A. Yes, I do. 


Q. How long have you known 
Mr. Biow? 


a A. I met Mr. Biow the first 
time I think it was in 1941. 

Q. At that time, Mr. Hesse, was 
there any solicitation of the Schen- 
ley account by Mr. Biow? 

A. Yes, that was the occasion 
that I met him. 

Q. Did he get the account. 

A. No, he did not. 

Q. Did you later have any con- 
versations with Mr. Biow in re- 
spect to the Biow advertising 
agency securing the Schenley ac- 
count? 

A. Not until 1943. 

Q. Will you state the circum- 


stances about that, Mr. Hesse, 
briefly? 
A. Well, in the early part of 


1943, I think it was in February, 
some time in February, I received 


a telephone call from Mr. Rosen- | 
stiel, who was in Tucson, Ariz., | 
where his wife was sick. and Mr. | 


Rosenstiel told me that he had 
some fine reports about the Biow 
agency and some of the fine work 


they had done for some of their 
clients. He told me that Mr. Sam- 
|ish had spoken very highly of 
_Biow and asked me if I could 
|arrange to have Biow accompany 
me to Arizona for an advertising 
conference. 


® Following that conversation, did 
you talk to Mr. Biow? 

A. Yes. Then I contacted Mr. 
Biow to make arrangements to go 
on some date that was agreeable 
to both of us. 

Q. And was the meeting held 
as per that arrangement? . 

A. No, Mr. Biow’s wife was ill. 
I had never met her. He told me 
that she had been ill for some 
time, and between the time we dis- 
cussed this meeting and the date 
we had selected she passed away, 
so that he couldn’t keep that ap- 
pointment, and I proceeded to 
Tucson myself and he came and 
met us in Tucson, I should say 
about a week later. 

Q. Were you out there at that 
time? 

A. Yes, I remained there wait- 
ing for him. 

Q. At the time that you were 
out there, Mr. Hesse. did Mr. Biow 
arrive during the time you were 
there? 

A. Yes, 
arrive. 

Q. Did you and Mr. Rosenstiel 
talk to Mr. Biow about advertis- 
ing? 

A. Yes. Yes, we had a confer- 
ence with him for a day. 


I waited for him to 


= Q. Now, Mr. Hesse, when did 
the Schenley company state to Mr. 
Biow that they would award him 
the advertising or part of the ad- 
vertising of the Schenley com- 
pany? 

A. Well, on the day we had this 
conference in Tucson we _ spent 
practically all day discussing ad- 
vertising and listening to Mr. 
Biow—the presentation of his ideas 
and things of that kind, and to- 
ward the end of the day Mr. Ros- 
enstiel and I withdrew to compare 
notes on our reactions, and we 
both agreed that it looked as 
though Biow would be a fine asset 
for the Schenley company to act 
as advertising agency, and we de- 
cided that the brand we would 
award to him would be the Schen- 
ley brand. So that when we fin- 
ished our private conversation we 
rejoined Mr. Biow and I con- 
gratulated him and told him that 
we were awarding him the Schen- 
ley brand. 


es Q. Mr. Hesse, following the 
statement of Mr. Rosenstiel and 
yourself to Mr. Biow, was there 
prepared a letter and formal con- 
tract of advertising between the 
Biow Co. and the Schenley Dis- 
tillers Corp. 

A. Yes, sir. 

Q. What is the date of that con- 
tract? 

A. June 14, 1943. 

Q. Mr. Hesse, what is your best 
recollection of the time that Mr. 
Biow’s agency started to work up 
the Schenley advertising account 
in respect to the time that you had 
the meeting in Tucson and the 
date of this contract, which is 
June 14, 1943? 


s A. Well, that would be hard 
for me to pinpoint to a date; I 
could give you my best judgment 
on it. My judgment would be 
founded upon what I know to be 
necessary in the taking over of 
an account of this size by an 
agency. 

Q. And you had handled the 
accounts of Schenley’s over a pe- 
riod of ’34 to ’43 when this ac- 
count was signed? 

A. That is correct, sir. 

' Q. What date would that be? 

A. Well, may I describe what 
procedure has to take place? 


| 


AT THE TRIAL—During a recess of the Samish trial AA’s cameraman took this pic- 
ture of Ernest Feldman (left), Schenley accountant, and Seymour Hesse, former ad 
manager for Schenley. 


Q. Yes, tell us the procedure. 


# A. In this case, for example, 
the Biow Co. did not have a liquor 
account up until—at the time we 
awarded this contract to them. 
Therefore it was a matter from 
their standpoint of putting to- 
gether inside their structure the 
kind of organization to work on 
the Schenley account that would 
be necessary in order to service 
us, and that takes a little time to 
put together. And then there is the 
matter of planning the campaigns 
to fit into our programs and our 
sales plans, and February and 
March is a particularly bad time 
for us because all of our spring 
work is finished, and we . 
THE CourT: Can’t we shorten this 
up, Mr. Faulkner? 
Mr. FAULKNER: Yes. 
THE WITNESS: I’m just trying to 
explain this. 
THE Court: Approximately when? 

A. I would say that he would 
have to get under way by, oh, 
April. 

Q. April of °43? 

A. Oh, yes, April of °43. 


s Q. By under way you mean pre- 
pare work, perform services? 

A. I mean prepare the think- 
ing that would precede his recom- 
mendations and the campaigns 
that he would submit. 

Q. During the period of time 
after that, Mr. Hesse, that you 
remained in the position—how long 
after 43? 

A. Well, up to August of 1945. 
I left the Schenley company and 
returned to Schenley in the end 
of June 1948. 

Q. During the period of time 
you were with the company did 
the defendant, Mr. Samish, ever 
inquire of you the terms under 
which you took the Biow account? 

A. No, he did not. 

Q. Or the amount of billings of 
the Biow Co.? 

A. No, he did not. 

Q. Or inquire as to any finan- 
cial arrangements between Biow 
and Schenley? 

A. No, he did not. 

Mr. FAULKNER: That is all. 


CROSS-EXAMINATION 

Mr. Burke: Mr. Hesse, at the 
time of the meeting in Tucson, was 
the Schenley company considering 
the promotion of a cola drink of 
some sort? 

A. Well, I believe—I have a 
very hazy recollection of that be- 


cause that would come in the end} 


of our business—it is new busi- 
ness and new products, and I have 
never been in that end of the bus- 
iness. I am in the alcoholic bev- 
erage end of the business in New 
York. 

Q. In your position did you han- 
dle all advertising for Schenley? 

A. Yes. Well, I shouldn't say 
that I handled it. I had a great 
many people assisting me. 

Q. And any new product would 


/come within the general jurisdic- 
| tion exercised by you? 


A. Not if it were non-alcoholic. 
Q. Did Schenley ever put a co- 


la drink on the market? 
A. No, we did not. .. 


= Q. You said that Mr. Rosenstiel 
told you for the first time some 
time immediately prior to this 
Tucson meeting that Mr. Samish 
had highly recommended _ this 
Biow Co.? 

A. That’s right. 

Q. And Mr. Samish was then 
employed by the Schenley com- 
pany, is that correct? 

A. I believe so. 

Q. And his relationship to Mr. 
Rosenstiel was very close, is that 
right? They were very close 
friends? 

A. Well, there was an associa- 
tion; he was retained by the com- 
pany. 


# Q. Well, Mr. Hesse, Mr. Rosen- 
stiel and Mr. Samish were close 
personal friends as well, were 
they not? 

A. Well, I can’t make that state- 
ment, sir, that they were close 
personal friends. 

Q. In his conversation with you 
regarding the Biow Co., he indi- 
cated that Mr. Samish had influ- 
enced him on it? 

A. He said—Mr. Rosenstiel said 
that he highly recommended the 
Biow Co. to Mr. Rosenstiel. 

Q. Then would you say, as a 
member of that organization at 
that time, that Mr. Samish had a 
substantial influence in directing 
the Schenley business to the Biow 
agency? 


s A. Well, I would say that he had 
access to Mr. Rosenstiel; that he 
was in touch with Mr. Rosenstiel. 

Q. During the period of time 
that you were in charge of adver- 
tising, did you handle the contact 
between Schenley and Biow? 

A. No, after the company got 
under way—that is, the Biow Co.— 
got under way in the handling of 
it, then it was handled by the ad- 
vertising department and a man 
assigned to handle that brand. 

Q. During that period of time 
did you have any fault to find or 
did you direct any criticism at the 
|}manner in which the Biow Co. 
|was handling the Schenley busi- 
ness? 

A. The manner in which they 
were handling it? 

Q. Yes. 

A. No. 

Q. Did you ever reject any of 
their advertising programs? 

A. Yes, a great many. 


's Q. And on occasion were any of 
the programs which had been re- 
jected by you reinstated as a re- 
sult of Mr. Rosenstiel’s influence 
on the company? 

A. They were, on occasions. 

Q. You were overruled on a 
/number of occasions, weren’t you? 
| A. On certain occasions; dif- 
‘ferences of opinion. 

Q. After you had told the Biow 


Co. that Schenley liquor company | 
wanted no part of the advertising | 


program that they had offered, 


/you were overruled and the com-. 


pany adopted the program which 
had been originally presented to 
you, isn’t that right? 

A. Well, I can clarify that for 
you if you want. 


@ Q. Go ahead. 

A. Mr. Rosenstiel has the final 
say on these matters and no new 
campaign can be approved unless 
he approves it, and anything sub- 
mitted which I rejected would be 
my personal opinion and would not 
necessarily be final. 

Q. But something effected this 
reversal of your original decision 
regarding a particular program; 
that is right, isn’t it? 

A. Well, anything Mr. Rosenstiel 
says on it—I have been with him 
for 20 years, I think he has got a 
pretty good mind—if he goes for 
it, he goes for it, and if he doesn’t, 
he doesn’t. 


8 Q. Did you ever have any indi- 
cations that the Biow Co. re- 
sented your rejection of their var- 
ious sales promotions and adver- 
tising programs? 

A. Well, I think we do business 
with 11 agencies. I think they all 
feel very much offended when 
what they recommend is not ac- 
cepted. 

Q. And they, in effect, regarded 
you as something of a stumbling 
block in the path of advertising 
programs with relation to the 
Schenley account, didn’t they? 

A. I would hate to think they 
did, because I helped them a great 
deal at some times. 

Q. They told you that, didn’t 
they? 

A. No, they never said that they 
regarded me as a stumbling block. 

Q. That they did not feel that 
you took a progressive attitude on 
advertising campaigns? 

A. They have never told me that. 

Q. Weren't you told that they 
felt that your ideas of advertising 
were not consistent with the best 
interests of the Schenley company? 

A. No, they just didn’t agree 
with some of the decisions that I 
made. 


s Q. When did you leave the 
Schenley company? 

A. I left the Schenley company 
in August of 1945. 

Q. When did you return to the 
Schenley company? 

A. In June of 1948. 

Q. And between ’45 and 48, you 
went to the Biow Co. and asked for 
employment, did you not? 

A. I certainly did not. 

Q. Did you ever request that the 
Biow Co. give you a position in 
their advertising setup? 

A. I certainly did not. 

Q. No contact whatsoever at any 
time? 

A. No contact at all. 

Q. With reference to a position 
with the Biow Co.? 

A. I certainly did not. 

Mr. Burke: No further ques- 
tions. 


® (Mr. Burke had Mr. Hesse 
identify two letters of Mr. Biow’s 
resigning the Schenley business. 
Following this, Mr. Faulkner re- 
called Mr. Hesse for further redi- 
rect testimony.) 

Mr. FAULKNER: Mr. Hesse, in 
the course of Mr. Biow’s letter 
he declared, “I believe that adver- 
| tising is too important to be treated 
capriciously by management and 
that the personal opinion of man- 
agement is not the yardstick for 
the evaluation of advertising.” 
Were you in accord with that doc- 
trine of Mr. Biow? 

A. I was violently not in accord 
with that. 

Q. Did you have the view that 


the man who paid the bill was at 
least entitled to some voice in 
what he got for it? 

A. The final voice, in my opin- 
ion. 
Mr. FAULKNER: That is all. 
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PHOTOGRAPHIC REVIEW 


SOUTHERN STYLE—Roaming the corridors of the Boca Raton 
Club, Boca Raton, Fla., were these delegates to the Southern 
Newspaper Publishers Assn. meeting last week. In the top 
row, left to right, ore Walter Grant, Register & Bee, Danville, 
Va.; Richard L. Jones Jr., Tulsa Tribune, new chairman of 


SNPA; L. E. Mansfield, International Paper Sales; William 
Marriott, president of Family Weekly; C. L. White, News & Ad- 
vance, Lynchburg, Va.; E. B. Stahiman Jr., Nashville Banner & 
Tennessean; B. N. Honea, Ft. Worth Star-Telegram; M. J. Butler, 
Houston Chronicle; Lester B. Barnhill, Miami Herald, and Thomas 


Cathcart, This Week Magazine. In the bottom row are John E. 
Rohde, Reynolds-Fitzgerald; W. W. Sauerberg, Ward-Griffith 
Co.; K. A. Engle, Little Rock Democrat; M. R. Ashworth, Ledger- 
Enquirer, Columbus, Ga.; A. J. Marucchi, Branham Co.; C. G. 
Shannon, Shannon & Associates; Shields Johnson, Roanoke Times 
& World-News; E. F. Corcoran, president of Branham Co.; John 
F. Tims, New Orleans Times-Picayune and States; Alfred G. 
Hill, Oak Ridger, Oak Ridge, Tenn., and Frank Daniels, of 
the Raleigh News & Observer, who has just retired as chairman 
of the board of the southern association. 


MOVIE MEN—Looking over a proposed ad for the forthcoming Universal-interna- 
tional movie, ‘The Glenn Miller Story,” are David Lipton (seated), v.p. of the movie 
company; Jeff Livingston, east coast advertising manager; Jack Williams, v.p. and 
creative supervisor of Cunningham & Walsh; Mischa Kallis and Clark Ramsey, 
both of U-I. The movie will be backed by one of U-I’s biggest ad appropriations. 
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LOAFERS—Boston citizens are noticing this painted bulletin which shows the painters 

knocking off to read the Boston Sunday Post magazine sections. The board, created 

by John Donnelly & Sons, Boston outdoor plant, and Hirshon-Garfield, agency 
for the Post, moves to a new location every three months. 


DISTRIBUTION SURVEYS?—New England admen who discussed director of the bureau; Arnold N. Harklow, New England man- 


CHAMP—Bernard L. Salesky (left), president of Champ Hats Inc. and recipient of 

the Man of the Year Award from the Philadelphia Men’s Apparel Assn., is con- 

gratulated by Harry Batten, chairman of N.W. Ayer & Son, the Champ agency, 
after the dinner at the Bellevue Stratford Hotel. 


PROMOTION MEN—Nationol Newspaper Promotion Assn. members meet in after-work talk sessions at 
NNPA‘s Central region meeting in Chicago last week. At right, in left to right order, are Martin Burke, 
New Orleans Times-Picayune and States; Lyndon West, Detroit Free Press; Pierre Martineau, Chicago 
Tribune, and Court Conlee, Milwaukee Journal. Center, in the same order, are new officers Earl R. Truox 


“Retail distribution surveys—their influence on advertising” at 
the 16th annual meeting of the New England Newspapers Ad- 
vertising Bureau in Boston were (front row, left to right) 


Kenneth L. MacMannis, manager of general advertising, Tele- 
gram-Gazette, Worcester, Mass.; J. Donovan Mills, general ad 
manager, Union Leader, Manchester, N. H.; Anthony G. Glavin, 


«ger, Ward-Griffith Co., and Richard O. Howe, Batten, Barton, 
Durstine & Osborn account exec and technical consultant on mar- 
keting research. In the back row are Henry A. Laughlin Jr. 
account exec for Harold Cabot & Co.; David Howe, publisher of 
the Free Press, Burlington, Vt., and Frank H. Stevens, New 
England manager of Gilman, Nicoll & Ruthman. 


Jr., St. Paul Dispatch and Pioneer Press, secretary; Andrew Hertel, Milwaukee Sentinel, president, and 
Joel Irwin, Cincinnati Enquirer, 2nd v.p. At right are Clarence Harding, South Bend Tribune; William 
Kiusmeier, Rockford Register-Republic and Morning Star; Joe Mitchell, Paducah Sun-Democrat, and Lou 
Pryor, Chicago Daily News. (Story on Page 3.) 
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Durkin Departs and 


DWIN A. LAHEY—Chicago Daily News national 
reporter and best informed writer on labor in the 
United States—has done it again! 

On Sept. 10, when Martin Durkin quit as Secretary 
of Labor, Lahey beat the big press associations and all 
the newspapers of the nation. The Daily News told the 
story first—at least two hours before any other newspaper. 

It wasn’t until the White House itself con- 
firmed Lahey’s story that the American public 
—other than readers of the Chicago Daily 
News—were aware of this important event. 

In this day and age when “scoops” are as 
scarce as Democrats in a Republican cabinet, Ed Lahey has 
scored no end of them. Labor bigwigs, in a business without 
illusions, know his veneration for a confidence—know, too, 
they can count on him to spell it straight. 

So, even as early as 9 a. m. on the day of the beat, 
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the News—through Lahey’s first story of the day—was 
giving the shape of things to come. 

“Durkin,” wrote Lahey, “always made it clear that it 
wouldn't take him more than five minutes to pick up his hat 
and leave once he decided he was being horsed around.” 

Only a matter of hours later that day, Durkin did just that 
—but not before he had informed Lahey of his resignation 
and its acceptance... and Lahey’s beat 
was born! 

In the East the Washington Post, New 
York Herald Tribune, Washington Star, New 
York Times and others promptly credited the 
beat to Lahey and the Chicago Daily News. 

Readers know they're getting their national report- 
ing straight when Ed Lahey writes it. He is another 
reason why the newspaper first with the news in the 
Middle West is the 
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KBIF-TV Appoints Davis Ault to Paxson Advertising 


Hal Davis, formerly program Harry L. Ault, formerly associ- 
director and production manager (ated with William H. Weintraub 
of KTYL-TV, Phoenix, has joined |& Co., New York, has been ap- 
John Poole Broadcasting Co. as pointed an account executive of 
program director of KBIF-TV, Paxson Advertising, Benton Har- 
Fresno, Cal. ' bor, Mich. 
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Biow and Zinneman 
Lied, SamishInsists 


(Continued from Page 1) 'with a rueful glance at his 250- 
checks but denied using any of pound bulk. “But I didn’t want 
the money for himself. anyone else in there with me.” 

The witness said he told Philip'| He said that the argument fol- 
Morris’ Mr. Lyon he was not at lowed the reading of statements 
| first interested in receiving pay-| which Mr. Biow and Mr. Zinne- 
ments from Mr. Biow for his help| man had made to the Bureau of 


in the Schenley account, because 
“I represent the Schenley inter- 
ests and can’t take anything.” 


| ® Questioned concerning Milton 


| Biow’s allegation that Mr. Samish | 


had threatened to kill him, the 
“public relations’ man said that 
|he had merely shoved Mr. Biow 
|away during a profane argument. 
‘Mr. Biow had been trying to 
| crowd into a revolving door with 
-him, Mr. Samish said. 

| “I’m big enough to get through 
‘a revolving door myself,” he said, 


Internal Revenue, in which the ad- 
vertising executives swore Mr. 
Samish had propositioned them 
for a commission on the liquor ac- 
count. 

The statements were a “pack of 
lies,’ Mr. Samish charged, and 
|he testified that later Mr. Biow 
| spoke to him on the phone telling 
-him, “Art, we have made a grave 
/mistake. Zinneman particularly. 
|And if there is any cost involved, 
or if you have to pay any more 
_taxes, I will find a way to put 
‘you on the payroll or some way 


The Oregonian 
reaches 
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than any other selling 
in the Oregon Market 
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Largest Circulation in the Pacific Northwest 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, ING, 


FIRS 


229,004 Daily 


Retail Advertising 
General Advertising 
Classified Advertising 


289,542 Sunday 


Portland City Zone 
ri RS City & Retail BOTH DAILY , 
Trading Zones ano SUNDAY 
Total Oregon Market 


Beirn’s Statement 


Kenneth Beirn, president of 
Biow Co., has issued the follow- 
ing statement: 

“Biow Co. is and has been ready 
at all times to make public any 
pertinent facts about our business. 
Two of our officers have been 
witnesses for the government in a 
case in San Francisco. Efforts to 
discredit their testimony have 
given rise to stories without any 
basis or fact. We want to say noth- 
ing that will in any way affect the 
proper procedure of law. However, 
untruthful statements about our 
business are harmful and could 
become malicious. 

“Therefore, I wish to make clear 
that no business of the Biow Co. 
has been in any way affected by 
developments in the current West 
Coast case. Such changes as have 
occurred in the course of normal 
business in an agency doing an an- 
nual business of $50 million have 
been purely coincidental, having 
nothing whatsoever to do with 
the case. Under ordinary circum- 
stances they would have aroused 
no comment.” 


to reimburse you.” 

That was the last time he had 
talked to Mr. Biow, Mr. Samish 
said. 

While Mr. Samish was waiting 
for an elevator to arrive, Mr. 
Biow grabbed him by the elbow 
and said, “Artie, I want to talk to 
you,” Mr. Rieden testified. 

“Samish said, ‘I don’t want to 
talk to you,” the witness continued. 
“As Samish turned away from 
Biow, Biow rushed around to his 
other side to get to his other ear 
and said again ‘I want to talk 
with you, Artie.’ 

“Then we got on the elevator 
and Biow persisted, ‘We made a 
mistake. Zinneman made a mis- 
take. We’ll do anything to correct 
it. I’m sorry.’ Samish replied, ‘Get 
away, you rat. I don’t want to talk 
to you.’ 

“The elevator was crowded,” 
Mr. Rieden continued. “We were 
the first out. We went to the re- 
volving door, Biow hanging on 
Samish’s shoulder.” 

Defense Attorney Harold Faulk- 
ner asked Mr. Rieden: “Did Sam- 
ish strike Biow or shove him into 
a corner?” 

“No, he did not,” Mr. Rieden re- 
plied. “He [Biow] tried to get in- 
to the same revolving door and 


Harry Schneiderman 
supplementary income opportunities says: 


the time and desire for extra 
income activities is over forty. 
Lifetime Living by concentrating 


for these money making ventures, 
has produced excellent results 
for our clients." 


When you also sell to the MATURE 
THIRD of America (the 53,000,000 
people over 40) sell them through 
THEIR magazine... 


22 E. 38th St. 
NewYork16 
N.Y. 

MU 6-0712 


Chicago advertising agent and authority on 


“The largest group of people with 


upon those who are best qualified 
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WORLD’S LARGEST—When this picture was taken a few days ago, about all that 


was left to complete building Motorola’s 


huge new Chicago lakefront sign was to 


add each of the half-ton hands on the 62’ clock, which will be visible six miles 
to the south when it turns on Nov. 18. Looking at it proudly is Jack Siegrist, na- 
tional advertising manager of the radio and tv set maker. 


didn’t quite make it.” 

The lobby was crowded, Mr. 
Rieden said, as offices in the 
building were just letting out. Per- 
haps 30 or 40 people were in the 


lobby at the time of the “embar-. 


rassing” encounter, he said. 


# After he and Mr. Samish had) 


left the building, Mr. Biow kept 
chasing after the portly liquor 
lobbyist, dashing from side to side, 
repeating perhaps 20 times: 


“Please, may I talk to you... We) 


made a mistake,” the witness said. 

But Mr. Samish kept pushing 
Biow away with the remark, “Get 
away from me, I don’t want to 
talk with you,’ Mr. Rieden said. 

This chase continued for about 
100 yards down Fifth Ave., he 
said. 

The defense rested its case 
Thursday afternoon, followed by 
several rebuttal prosecution wit- 
nesses who followed one another 
in rapid order. 

Among them was a handwriting 
expert who identified an endorse- 
ment on a check purportedly writ- 
ten by Mr. Biow to one H. Frankel 
as being the handwriting of Alex 
Robbins, a former Samish em- 
ploye, and also a recipient of a 
supposed gift check from Mr. Biow. 

By today or Monday at the latest, 
opposing counsel will commence 
final arguments. The jury should 
receive the case for consideration 
by Tuesday. 


s A thumb-nail sketch of how a 
client pays its agency developed 
from testimony given by Ernest 
Feldman, an accountant for Schen- 
ley Industries, when examined by 
the lawyers for the prosecution 
and defense. 

According to Mr. Feldman, up 
to 1949 Schenley received tear 
sheets of all ads placed for it and 
would measure each ad “to see 
whether its over-all dimensions 
were of the same character that 
we had placed.” In response to 
direct questions, he said the com- 
pany could check Standard Rate 
& Data to see if the agency’s 
charges were correct. 

He said that since 1949 the com- 
pany had merely test checked ads 
at the agency’s office. The ques- 
tioning by the U. S. attorney, Mr. 
Burke, attempted to establish 
whether there is any way in which 
Biow could have added service 
charges to its billings charge with- 
out the company’s knowledge. 


8 The testimony in this section of 
the record reads: 

Mr. Burke: Tell me this: Is 
there an internal control system 
in existence in Schenley’s business 
operation which makes it virtually 
impossible for any advertising 
agency to get anything from the 


'‘Samish ‘No PR Man’ 


The Nov. 9 issue of “Public Re- 
lations News” said of the Arthur 
C. Samish case: 

“Arthur Samish, lobbyist and 
self-termed public relations man, 
is in the news again. .. Sensational 
testimony was given by advertising 
-agency president Milton Biow, 
i'head of the country’s eighth lar- 
gest advertising agency. 

“Because the practices of the 
self-appointed and unwelcome 
public relations man hardly en- 
noble the field, he has long been a 
thorn in its side. Reputable p.r. 
practitioners bitterly resent the 
stigma which attaches to the en- 
tire field through his _ public 
boasts. .. 

“Though Samish’s pursuits can 
hardly be described as p.r. func- 
tions, some misguided writers con- 
tinue to report his doings as such. 
Countless readers have unfortu- 
nately come to identify p.r. with 
skulduggery, dishonesty and un- 
der-the-table deals.” 


company by way of payment for 
services not actually rendered? ... 

Mr. FELDMAN: I would say the 
internal control is good enough to 
preclude any payment of such 
nature. 

Mr. Feldman gave the following 
figures representing money paid 
by Schenley to Biow over a period 
of years for advertising placed: 
1944, $4,526,442.15; 1945, $4,434,- 
105.17; 1946, $5,331,509.85; 1947, 
$4,369,894: 1948, $4,357,934; 1949, 
$3,894,937.09; 1950, $3.747,678.40° 
1951, $3,644,788.01; 1952, $250,- 
847.96. 

Biow resigned the Schenley ac- 
count early in 1952, which ac- 
counts for the small figure on 
billings in that year paid the 
agency. 


HENRY G. BOON 


APPLETON, WIs., Nov. 11—Henry 
G. Boon, 60, a director and v.p. 
in charge of industrial and public 
relations for Kimberly-Clark 
Corp., died yesterday after suffer- 
ing a heart attack. He joined Kim- 
berly-Clark in 1914. 

During World War II Mr. Boon 
was deputy director of the pulp 
and paper division of the War Pro- 
duction Board. He was a v.p. 0’ 
| Kimberly-Clark Ltd. of Canada, 
jand held directorships in Coosa 
River Newsprint Co., Coosa Pines, 
Ala.; Munising Paper Co., Munis- 
ling, Mich., and Long Lac Pulp & 


Paper Co. Ltd., Terrace Bay, Can. | 
‘Moreell to G. Norman Burk 


LEO A. BERGER 


Cuicaco, Nov. 12—Leo A. Berg- 


er, 54, general sales manager of 
Beatrice Foods Co., died yesterday 
|in Billings Hospital here. 


Allen H. Grammer, who resigned 


Day. Copy will feature a recipe for 
Baker’s chocolate, Knox gelatine 
Bowles is the agency. 


e Miller Brewing Co., Milwaukee, 


Robert Sherwood teleplays to be 


12 participations. 


Kane Inc., New York. 


Last Minute News Flashes 
Campbell Named CCA Assistant Manager 


New York, Nov. 13—Thomas J. 
sistant managing director of Controlled Circulation Audit. He replaces 


Campbell has been appointed as- 


several months ago. Mf: Campbell 


has been on the CCA auditing staff for the last three years. In making 
the announcement today, Adin L. Davis, managing director, disclosed 
that CCA’s current membership is 361 business publications, 110 ad- 
vertisers and 90 advertising agencies, and that a resolution to change 
the name of the organization to Business Publications Audit of Circu- 
lations will be voted on at the annual meeting Nov. 19-20 in Chicago. 


GF Magazine Ads Will Push Black Bottom Pie 


New York, Nov. 13—Walter Baker Chocolate and Cocoa division of 
General Foods Corp. will use a full-color spread in Life Dec. 7 and 
color ads of two-thirds of a page in December issues of Better Living, 
Family Circle, Ladies’ Home Journal, Sunset Magazine and Woman’s 


Black Bottom pie calling for use of 
and evaporated milk. Benton & 


Needham, Louis & Brorby Names 4 V. P.s 


Cuicaco, Nov. 13—-Four v.p.s have been appointed by Needham, 
Louis & Brorby. They are Richard L. Eastland, manager of the New 
York office, and Edmond O. Dollard, Paul C. Harper Jr. and Walfred 
C. Johnson, account executives here. 


NBC Signs Miller Brewing: Other Late News 


has bought the first of the original 
presented Dec. 29 at 8 p.m., EST, 


over NBC. The company, through Mathisson & Associates, has optioned 
the next two Sherwood tv vehicles. NBC-TV also signed two more 
sponsors for “Today’”—Minnesota Mining & Mfg. Co. (Batten, Barton, 
Durstine & Osborn), 9 participations, and S.O.S. (McCann-Erickson), 


e Verplex Co., Essex, Conn., maker of lamps and shades, switched 
its account from the Charles Brunnelle Co., Hartford, to Lawrence 


e Alex Lewyt has formed the Tywel [Lewyt spelled backwards] Mfg. 
Corp., Brooklyn, N. Y., to make air conditioning units for other com- 
panies, under their brand names. Mr. Lewyt also heads up the vacuum 


company bearing his name. 


e Russell K. MacDougal, account supervisor in the Chicago office of 


Young & Rubicam, has been promoted to v.p. Mr. MacDougal has been 


with the agency since July, 1948. 


Premiums Need Aid 
of Displays, Head 
Tells New Yorkers 


New York, Nov. 12—Premiums 
must be merchandised at the point 
of sale if they are to sell goods, 
a Batten, Barton, Durstine & Os- 
born account supervisor declared 
today. 

Ralph Head told the New York 
Premium Club that a premium 
must be pre-sold through advertis- 
ing, just as if it were a new 
product. In addition, he empha- 
sized, the premium must be pro- 
moted where the product is of- 
fered for sale. 

Design and placing of good pre- 
mium promotions requires a field 
organization well trained in dis- 
play principles and large enough 
to cover key outlets, he said. 


New Peter Pan Promotion 


Peter Pan Foundations Inc., New 
York, is launching a new Christ- 
mas promotion for its Beau-tie 
nightgown which “molds the femi- 
nine contours giving beauty and 
shapeliness even while asleep,” 
with a campaign in the Dec. 1 is- 
sue of Look. This will be followed 
with an illustrated brochure to 
stores, cooperative advertising for 
retailers and a variety of point of 
sale material. Ben Sackheim Inc., 
New York, is the agency. 


Luckies Runs College Drive 


American Tobacco Co. is cur- 
rently conducting its biggest col- 
lege campaign to promote sales of 
Lucky Strike cigarets, according 
to the Student Marketing Insti- 
tute. The program 


vertising in college 
campus radio stations, football 
programs and extensive sampling 
and tie-in promotions arranged by 
SMI student representatives. Bat- 
ten, Barton, Durstine & Osborn, 
New York, is the agency. 


Patricia Moreell. formerly pro- 
motion and publicity director of 
Carlton House Hotel, Pittsburgh, 
has been appointed director of ra- 
dio and -television of G. Norman 
Burk Inc.,, Pittsburgh agency. 


includes ad-| 
newspapers, | 


WILLIAM J. HARGEST 


CLEVELAND, Nov. 11—William J. 
Hargest, 47, general manager here 
for Applied Hydraulics, died yes- 
terday in New York following a 
/heart attack. He was making a 
business call when stricken. 

Mr. Hargest joined Industrial 
Publishing Co. here after editing 
| Industry & Power in St. Joseph, 
Mich., for two years. He previous- 
ly was with McGraw-Hill Pub- 
lishing Co. . 


P&G Buys TV Show for._Due 


Procter & Gamble Co., Cincin- 
nati, to promote its Duz will co- 
sponsor “Three Steps to Heaven,” 
NBC-TV’s late morning serial. Be- 
ginning Dec. 1, the company will 
sponsor the program on an alter- 
nating schedule Tuesdays, Wednes- 
days and Fridays one week and 
Tuesdays and Fridays the next 
week. Compton Advertising Inc., 
New York, is the agency. “Three 
Steps to Heaven,’ which has been 
seen Monday through Friday from 
'11:30-11:45 a.m., EST, will be 
shifted into the 11:15-11:30 a.m., 
| EST, time spot. 


Promotes Charles Feld 


Charles E. Feld, a member of the 
executive staff of Cecil & Presbrey, 
New York, has been promoted to 
manager of the agency’s merchan- 
dising department. 
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MRS. ANN SMITH, formerly associated 
with McCall’s and the Swiss Fobric Group 
in fashion promotion capacities, has been 
appointed to the staff of Robert B. Grady 
Co., New York agency. Mrs. Smith will 
direct the agency's fashion activities. 


Court Upholds 
C 
Anti-Trust Case 
on Pro Football 
(Continued from Page 1) 

reasonable restraint and therefore 
illegal. 

3. Any restraint on the radio 
broadcasting of games—whether 
or not the home team is at home 


or away—is an unnecessary re- 
straint. 


® For broadcasters, industry mem- 
bers said, the decision would leave 
radio broadcasters free to negoti- 
ate for broadcast rights of all pro- 
fessional games, home and away, 
of out of town as well as home 
teams. 

This would mean a station could 
broadcast the home team while it 
was home or away, or it could 
broadcast other teams even though 
the home team was playing at 
home. 

There would also be a measure 
of relief for telecasters. Under 
existing arrangements all teams 
refuse to permit telecasting of 
home games. In addition, most 
teams sell telecast rights to their 
away games and refuse to allow 
telecasting of other teams in their 
home territory even when the 
home team is on the road. 


® Under this ruling telecasters 
could negotiate for other teams on 
days when the home team is on 
the road, and more than one game 
could be telecast on a particular 
market on the “away” days. 

Monday’s decision on baseball 
involved the “reserve” clause used 
in player contracts. The court is- 
sued a brief memorandum point- 
ing out that a previous decision 
in 1922 held these clauses were 
not commerce in the sense re- 
quired for anti-trust action. 

“We think that if there are evils 
in this field which now warrant 
application to it of the anti-trust 
laws it should be by legislation,” 
the court said. 


® A dissent by Justice Harold 
Burton argued that the whole 
status of baseball has changed in 
recent years as a result of new ac- 
tivities, including radio and tv 
broadcasting and the  sponsor- 
ship of interstate advertising. He 
pointed out that baseball’s income 
from radio and tv alone exceeded 
$3,365,500 in 1952, an entirely new 
income that was created since the 
1922 ruling. 


Ketchum, MacLeod Names 4 


Foster Grosh, formerly director 
of testing and counseling for Penn 
State extension centers, has been 
appointed personnel director of 
Ketchum, MacLeod & Grove, Pitts- 
burgh agency. Mr. Grosh succeeds 
Don Rudolph, who has joined Fort 
Pitt Electrotype Co. Arnold Varga 
has been named art director. He 
succeeds Al Vazquez, who has 
joined Ross Roy Inc., Detroit. Oth- 
er staff additions include Richard 
Craig, copywriter, and George 
Schroeder, office manager. 


NBC-TV Appoints Two 


Walter J. Bowe, formerly as- 
sociated with Hewitt, Ogilvy, Ben- 
son & Mather, New York, has been 
named a sales development rep- 
resentative of the tv sales depart- 
ment of National Broadcasting Co., 


New York. Ray Eichmann, as- 
|Sistant supervisor of ratings in 
NBC's research department, has 


been promoted to a sales develop- 
ment representative also. 


Strathmore Buys Keith Paper 


| Strathmore Paper Co., West 
Springfield, Mass., producer of 
bond, writing, blueprint and other 
papers, has purchased Keith Paper 
Co., Turners Falls, Mass. Keith will 
be maintained as a separate or- 

' ganization. 
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Newspaper 


(Continued from Page 3) | 
promotion. Prizes were given state 


fair visitors who correctly ranked ber of persons collected the $1,000 ning calendars was described by 
|12-horse parlay (none did), and George Neustadt, New York mar- 
cost of the promotion was held keting consultant. 


the winning horses. 


| 
| 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet Ne. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approvel 

Price $6.00—it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chitago 4 


| 
| 


Go Help Advertisers, 


Men Told 


An insurance policy protected 
the Dispatch in case a large num- 


down to $3,000. 

Robert Lampee, national adver- 
tising manager of the Pittsburgh 
Post Gazette, said that the big 
problem with national advertising 
is that “you can never tell what 


made the sale.” Good market and 


circulation analyses are essential if 
a newspaper is to be on a national 
schedule, he said, adding that 
“space buyers often know more 
about your market than you do.” 


'# Good merchandising service and 


imaginative direct mail aid na- 
tional advertising, Mr. Lampee 
said. Copy service is a “sleeper” 


hat is this 


“earth to hearth” 


business? 


confirm or upset some of our ideas about 
the billion dollar coal market. His quest 


led him to a national coal trade association which does 


dispatched 


leit ae 
. 


ce That’s us! 


When we're not hiring researchers, 


we publish two magazines 


names: “Mechanization” and “Utilization,” 


one with only 4 syllables, 
and a 4-word book, “Coal 
chasing Manual.” 


MECHANIZATION 


wholesalers, coal docks 


a wonderful job for the industry. Having 
no idea who sent him, the people there 


him back to an outfit called 


“Mechanization, Inc.” 


with 5 syllable 


“Mechannual,” 
Industry Pur- 


covers coal from the mine- 


owner’s dream to the finished 
product. It is read by 14,500 major 
buying influences in those mines 
which account for 87% of Ameri- 
ca’s coal output, 95% of coal’s 
purchases. 


UTILIZATION picks up where MECHANIZATION 
stops, never lets go 'til the ashes are 
hauled away. UTILIZATION is unique. 
It does the work of 5 books, reaching 
coal’s principal users (90% of annual 
consumption)—coal retailers and 


— 


and coal handling railroads, 


manufacturers, steel and cement mills, 


stations. 


articles. 


electric utilities and municipal power 


MECHANNUAL records coal mine his- 
tory; forecasts the future; illustrates 
progress through detailed “modern mine” 


COAL INDUSTRY PURCHASING MANUAL tells buy- 
ing influences where to find what they want to buy. 


Thus we’re the only p blishing house that covers 
th. 


coal from earth to hear 


In the process of getting 


out these books, we’ve come to know more coal men 
and more coal users than anybody. We know a great 


deal about production 


nique, transportation, retail sales, in- 


methods, preparation tech- 


“ 


dustrial handling and burning prob- 


lems. 


wn 


If you have something to sell coal ~~~ 


producers or users, we 


place our coal 


authority at your service. 


echanization, Inc. 


MUNSEY BUILDING ¢ WASHINGTON 4, D. C. 
New York « PrrtspurcH » CHICAGO « SAN Francisco + Los AnGetes Rapids Press. 


often overlooked by newspapers 
but valuable to national advertis- 
ers. Any promotion, he continued, 


should be brief, accurate, timely, | 
simple and “fighting.” 
| “Never hesitate to get competi- | 


| ve on your presentation,” he ad- 
vised. 
| Operation of retail sales plan- 


| Charts of day-to-day sales plot- 
_ted against retail linage are inval- 
‘uable tools in planning merchant 
‘ad campaigns, he said. Such charts, 
he pointed out, show that distribu- 
|tion in 1953 is similar to the 1952 
pattern. which in turn was almost 
'a reproduction of the 1951 chart. 


® Two such calendars prepared 
for advertisers by the Chicago 
American and the Cincinnati En- 
quirer were cited by Mr. Neustadt 
as models for this promotion. The 
monthly calendars are based on 
information from the previous year 
and issued from 45 to 60 days in 
advance. 

“Patterns of consumer demand 
which we talk so much about don’t 
just happen,” he said. “They re- 
flect the wants and needs of peo- 
ple in every line of business. They 
want what they want when they 
want it.” 

Sales planning calendars help 
make advertising more successful, 
Mr. Neustadt emphasized, “be- 
cause they are built on the bed- 
rock of solid fact” and supply in- 
formation to advertisers at the 
time they can make most effective 
use of it. 


® Newspapers’ stake in the fate 
of downtown stores was outlined 
by L. B. Sizer, v.p. and public re- 
lations director of Marshall Field 
& Co., Chicago. He emphasized that 
as major advertisers move to sub- 
urban areas, advertising linage in 
metropolitan dailies will fall. 
Suburban branches of downtown 
stores have promotion problems 
differing from those of the parent 
store, he said, and tend to build 
linage in suburban newspapers 
and community publications at the 
expense of the big dailies. 
Although Marshall Field & Co. 


shopping center 16 miles northwest 
of Chicago’s Loop and will move 
into another suburban center near 
Milwaukee, it is not neglecting the 
main store, Mr. Sizer said. He 
pointed out that since World War 
II $20,000,000 has been spent on 
capital improvements to the Loop 
store. 

In Seattle, he said, Field decid- 
ed on the basis of a survey not to 
open a suburban store, but instead 
doubled the size of the Field- 
owned Frederick & Nelson store 
in the downtown area. 


e Mr. Sizer emphasized that there 
must be an “increasing effective- 
ness” of newspaper editorial poli- 
cy and a “clearer recognition of 
vital effect of downtown condi- 
tions” on newspaper ad revenue. 
He advocated that more than rou- 
tine coverage be given stories af- 
fecting retail advertisers and that 
the dailies take an interest in such 
things as slum clearance and other 
matters that retard the move to 
the suburbs. 

He criticized Chicago newspaper 
treatment of a recent announce- 
ment that the Chicago Transit 
Authority inaugurated a one- 
month experimental 10¢ shopper 
fare. This story, he said, was im- 
portant to Loop stores, but re- 
ceived only routine treatment by 
Chicago dailies. 

NNPA Central division officers 
elected at the meeting were An- 
drew Hertel, Milwaukee Sentinel, 
president; Charles F. Kistenmach- 
er, St. Louis Globe-Democrat, 1st 
v.p.; Joel Irwin, Cincinnati En- 


is building a $20,000,000 suburban | 


quirer, 2nd v.p., and Mr. Truax, 
secretary. Mr. Hertel succeeded | 
Joseph P. Lynch of the Grand | 


* e 
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CAPTION CONTEST—W. A. Taylor & Co., New York, through Charles W. Hoyt 
Co., will run this four-color spread in The New Yorker’and Time late this month, of- 
fering 300 prizes, including a Jaguar car, for the best captions for the cartoon. 


$150,000,000 Suit 
Hits Broadcasters 


(Continued from Page 2) 

(b) by their joint creation and op- 
eration of defendant Broadcast. 
Music Inc. as an instrumentality | 
to accumulate and operate a music | 
pool for defendarts’ joint use and 
benefit, and (c) by their boycott 
and discrimination against the 
music written by plaintiffs and 
others similarly situated. As a re- 
sult thereof the defendants have 
curtailed, limited and monopolized 
and threaten to continue to cur- 
tail, destroy and monopolize the 
market for musical composition 
written by plaintiffs...” 


® As evidence of the “conspir- 
acy,” the complaint states: 

“Defendants have purchased 
musical compositions from other 
music publishers, have purchased 
the capital stock of other music 
publishing companies and have ac- 
quired for the BMI music pool 
performance rights to compositions 
published by other music publish- 
ers, thereby eliminating competi-4 
fron. 

“Defendants have induced, co- 
erced and intimidated writers and 
publishers of musical compositions 
to vest in the BMI music pool per- 
formance rights in their musical 
compositions. . . 

“Defendants have given prefer- 
ence and priority to the perform- 
ance of BMI controlled music... 
and have arbitrarily established 
and caused and induced radio and 
television stations to establish and 
maintain preferential quotas and 
ratios for performance of BMI 
controlled music, discriminatory 
against plaintiffs and other writ- 
ers similarly situated... 


® “Defendants have entered into 
agreements with numerous singers, 
instrumentalists, orchestras and 
other artists and performers, pur- 
suant to which said artists and 
performers have agreed to utilize 
BMI controlled music in prefer- 
ence to music not within the BMI 
music pool and have induced ar- 
tists and performers to agree to 
utilize and give preference to mu- 
sic in said BMI music pool... 

“Defendants have induced pub- 
lishers, recording companies and 
others to refrain from publishing, 
recording, using and utilizing mu- 
sical compositions written by the 
plaintiffs and others similarly sit- 
uated, among other things, by in- 
ducing the belief that such musi- 
cal compositions would not be 
readily performed by radio and 
television stations.” 


= The songwriters are seeking a 
jury trial under the Clayton and 
Sherman anti-trust acts. In addi- 
tion to asking the $150,000,000 


damages and the dissolution of the 


nent injunction directing the de- 
fendants to “divest themselves” of 
control of BMI. 

Initial comment on the case 
came from Frank Stanton, CBS 
president, who said: “We are cer- 
tain the complaint has no basis 
in fact or in law and that subse- 
quent proceeding will so estab- 
lish.” 

A spokesman for NBC said: “We 
have received the bill of complaint 
and have referred it to our coun- 
sel. We believe there is no basis 
for the complaint.” 


s BMI’s reply came from its 
president, Carl MHaverlin, who 
stated: 


“All of the song writers who are 
plaintiffs in the action brought 
against BMI are members of 
Ascap. The baseless conspiracy 
charges made in the complaint are 
a rehash of charges which Ascap 
has been making for years and 
has never been able to substanti- 
ate. Ascap most recently set forth 
these charges in a 100-page affi- 
davit filed in the same court in 
which this new action is brought. 
On Oct. 13, the motion which that 
affidavit supported was. with- 
drawn in the face of vigorous op- 
position to the motion by the De- 
partment of Justice. 

“When BMI came into existence 
in 1940 a mere handful of Ascap’s 
1,100 writer and 140 publisher 
members were getting practically 
all of the money paid for perform- 
ing rights in the United States. 
BMI was formed to establish com- 
petition and has continued to 
maintain competition. During the 
period of BMI’s existence, pay- 
ments to Ascap by the broadcast- 
ing and television industry have 
increased from approximately $4,- 
000,000 to over $13,000,000 a year. 
Meanwhile, payments from other 
industries which perform music 
have remained relatively stable or 
declined. Moreover, Ascap mem- 
bers continue to receive the over- 
whelming preponderance of all ra- 
dio and television performances, 
phonograph recordings, sheet mu- 
sic sales and motion picture uses. 


® A look at the “Hit Parade” 
selections for Saturday night (Nov. 
14) on NBC-TV would seem to 
indicate that non-BMI tunes are 
more than holding their own. 
Leaders, in order of preference, 
are: “Ebb Tide” (Ascap); “Rags 
to Riches” (Ascap); “Many Times” 
(BMI); “Vaya con Dios” (Ascap); 
“You, You, You” (BMI); “Cry- 
ing in the Chapel” (BMI); “C’Est 
Magnifique” (Ascap). 

In addition to the top seven 
tunes, the “Hit Parade” telecast 
featured two “extras”—“You” 
(BMI) and “I Got Plenty of No- 


NARTB, they request a perma-thing” (Ascap). 
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SEND-OFF ADS—When United Trading Stamp 


|Direct Mail Volume Gains 


“= | tear ome United Trading Stamps ... 


} 
with each purchase at thes place of business: 


W hteniars 
aml Mion, wre sharing Tower profits with 
re Gat Vor UTED TRA DING 
STAMPS at the shove named Merchants! 


Co. lines up new 
clients in a city, it starts the ball rolling with space in news- 


The estimated doiiar volume of 
direct mail advertising for the 
first nine months of 1953 was 
$906,302,333, according to the Di- 
* rect Mail Advertising Assn., New | 
York. This represents a gain of| 
|nearly 6% over the figures for the | 
‘first nine months of 1952. For 
, September, the association reports, | 
‘ithe estimated dollar volume was! 
~ | $100,098 332, a gain of $235,846 
»|over the September, 1952, figure 
i) of $99,862,486. 


‘Ad Council Cites Rice, D-F-S | 


‘| Charles Rice, advertising man-| 
‘jager of American Viscose Corp. 
‘jand Dancer-Fitzgerald-Sample| 
‘have been cited by the Advertis- | 
ing Council, New York, for their} 
| work as volunteer coordinator and | 
‘volunteer agency on the women-| 


a scstet ts * “| 
le Appreciation Gf Your Valued Patromagy our Neighborhood 
Merchant: have wlerted the Nationally Famoes cited Trading Stamp. 
aon a Git Bom for You! New Yow Save Te ice — very Day, Low, 
Low Prices — Plus. Extra Dividends of \ chuckle Calts 
WIN © Marwetecn Deo Prem’ Metteng te Bey pow vet ome luted betes ond oe te 
© Ure Toon Some Coltectian Beoktes Regime 5 me mad meidewes 
Adeewben with be bold os Bx pam.om Not, Ort. O13 of the Rlame Pens |. 
| Sratiguaverce, 2090 W.Chtenge Sve, and the Gtn—ev ertanedy angen 
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post. Erik Isgrig continues as di- 
rector of advertising for Zenith. 
The company has not yet named a 
new advertising manager. 


Ds A TREASURED ART 
STOREHOUSE 


Each year subscribers to the 
monthly Clipper receive more than 
3,600 individual art subjects, more 
than 12,000 individual reproduction 


Quality art ° 
000 annually to produce. 


te PrER 


ART SERVICE 
PICTORIALLY INDEXEL 
FOR QUICK REFERENCE 


ees hems wiRe | 
(ee ee 


| 
| 


| 


papers, sometimes announcing free prize drawings. These ads | 
ran in Cincinnati, Talihina, Okla., and Chicago. 


‘Strictly for 


the birds’”’ 


Copy chief will 
have none of this 


“sort of nonsense” 


You can quote me on this, 
says he: “. . . hmmm. Fresh 
copy of AA, huh? Mind if I 
borrow it just for a minute or 
two, Al?” And so another copy 
of AA starts on the rounds, to 
return another day — if ever! 
Deciding this sort of nonsense 
was strictly for the birds who 
just like to be seen in the com- 
pany of AA, I switched my sub- 
scription from office to home. 
Now I can dip into the news 
and views of AA... absorb its 
stimulating features . . . when 
and for as long as I like. Never 
have to plead to borrow it back 
anymore! Many, many times, 
AA has inspired a good selling 
idea. The material offered by 
Jim Woolf and Clyde Bedell is 
always especially helpful.” 


Jim Woolf’s Handbook of 


““Salesense”’ talks is yours 


ADVERTISING AGE 


ALBERT H. ROTSINGER 
Copy Chief 
Farson, Hurr & Nortuiicu 
Cincinnati 2, Ohio 


FREE with your one-year sub- 
scription to Advertising Age. 
Better take Mr. Rotsinger’s tip 
and order AA sent to your 
home. Mail coupon below — 


NOW. 


Dept. N16, 200 E. Illinois St., Chicago 11, III. 


Please enter my l-year subscription to Advertising Age. I am to receive FREE a copy of 


James D. Woolf's ‘Salesense in Advertising.” 


My name ee 
a — — 

Home } Street___ = _—s 

Company 
City Zone St 


0 My check for $3 is enclosed. 0 


State_ 
Bill me later. (CD Bill my firm. 


Holleb's Adopts 
United Trading 
Stamp Plan | 


(Continued from Page 2) 
ably is in adding a number of 
sponsors on a regional basis. 


_@ The retail store trading stamp 
plan is another thing, however. 
Herbert Kargher, who runs the 
company with his brother, Irvin, 
from headquarters in Philadelphia, 
told AA United distributes more 
than 500,000 stamp collection books 
monthly now for its retail ac- 
counts. 

_ Here is how United offers its 
plan to store owners: 

It makes a charge of $10.50 for 
5,000 trading stamps given to re- 
tailers. For this amount the retail- 
‘|er also gets all the catalog books 
he needs, all the collection books 
he gives out, window displays, lo- 
cal advertising support—plus all 
the premium merchandise owed to 
customers who turn in the filled 
| booklets. 


| 

|@ The retailer gives the customer 
one stamp per 10¢ purchase. A 
filled booklet contains 1,440 


stamps. Booklets are turned in. 


|here to a new United redemption 
store in the Loop, and the customer 
|selects her brand name premium 
| merchandise, using her booklets as 
_ cash. (Premiums are delivered to 
| outlying stores here and to stores 
_in other cities where there are no 
‘redemption stores.) 

| The cost to the dealer, Mr. 
/Kargher estimates, is about 142% 
_of sales, on the average. This is 
|because not all stamps are re- 
|deemed and because not all sales 
are reflected in stamps given out 
(stamps are given for even dime 
purchases; odd cents in sa-es are 
thus not involved). 

The dealer benefits, it is pointed 
out, by the added business he gets. 
In most stores, a gain of 10% to 
15% in sales volume means extra 
net profit to the grocer. 


® As for Holleb stores’ sales since 
the plan was inaugurated, reports 
are that volume gains have been 
widespread. Milton Rosenberg, 
Holleb’s advertising manager, said 
his stores doing the most to push 
the stamp plan are apparently add- 
ing enough volume to cover the 
cost and boost profits substantial- 


ly. 


|Corp., has joined Coventry, Mil- 


jrector of merchandising, 


. = P | 
in-the-services campaign, recently 


ended han 250 to Use 


“How 
| | costs only $180.00 per year. 0 
¢ 


Writ FOR FREE SAMPLES 


MULTI-AD SERVICES, INC. 


Grigsby to Coventry, Miller 


David H. Grigsby, formerly ad- 
vertising manager of Zenith Radio 


ler & Olzak, Chicago agency, as di- | 
a new 


eu don hae (9 be 
a Sherlack Holmes 


to know that ADofA Services 
will help assure the success of 


your Sales Promotion Campaign! 


| AD of A services are used by practically all the 
leaders of American Industry because they know that this 


| 


organization has all that it takes to do the job fast, 
right and inexpensively. 


ANY SERVICE you need or can think of is part 


of our backlog of experience . . . such as handling 


mass mailings, home to home distribution and 
missionary or follow-up selling. Let us show you 
how we can SAVE TIME AND MONEY FOR YOU! 
Write or phone our nearest office now! 


Advertising Distributors of America, Inc. 


NEW YORK 17 
400 Madison Ave. MUrray Hill 8.6500 
ALBANY, WN. Y. 
268 Central Ave. Albony 5-243) 
CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 
509 W. Third St. 
DETROIT 26 
834 Bagley Ave. WOodwoard 2-1174 
PHILADELPHIA 47 
N.E. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 22 
243 First Ave. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St. PRospect 3064 
CANADA: TORONTO, ONT. 
1158-64 Dundas St., W. Lekeside 2017 


Serving many of the leading 
manufacturers throughout 
the United States and Canada 


MAin 6062 
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These 12 Haire trade magazines are dedicated to helping retailers, 
wholesalers and manufacturers sell more in ’54. They more than just 
reach—they influence buyers and store executives in each of these 
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